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Violin prodigies (#1 %), I learned, have come in distinct waves

from distinct regions. Most of the great performers of the late 19th and
early 20th centuries were bomn and brought up in Russia and Eastern Eu-

rope. I asked Isaac Stern, one of the world’ s greatest violinists, the rea-

son for this phenomenon. “It is very clear,” he told me, “They were all
Jews (MK A ) and Jews at the time were severely oppressed and ill-

treated in that part of the world. They were not allowed into professional
fields, but they were allowed to achieve excellence on a concert stage.”
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As a result, every Jewish parent’s dream was to have a child in the music
school because it was a passport to the West.

Another element in the emergence of prodigies, I found, is a society
that values excellence in a certain field and is able to nurture (358 )
talent. Nowadays, the most nurturing societies seem to be in the Far
East. “In Japan, a most competitive society with stronger discipline than
ours,” says Isaac Stem, “children are ready to test their limits every day
in many fields, including music. When Western music came to Japan af-
ter World War [ , that music not only became part of their daily lives,
but it became a discipline as well.” The Koreans and Chinese, as we
know, are just as highly motivated as the Japanese.
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That’s a good thing, because even prodigies must work hard. Next
to hard work, biological inheritance plays an important role in the making
of a prodigy. J. S. Bach, for example, was the top of several generations
of musicians, and four of his sons had significant careers in music.
1.Jewish parents in Eastern Europe longed for their children to attend music

school because
A)it would allow them access to a better life in the West
B)Jewish children are born with excellent musical talent
C)They wanted their children to enter into the professional fields
D)1t would enable the family to get better treatment in their own country
2. Nurturing societies as mentioned in the passage refer to societies that

A)enforce strong discipline on students who want to achieve excellence
B)treasure talent and provide opportunities for its full development
C)encourage people to compete with each other
D)promise talented children high positions

3.Japan is described in the passage as a country that attaches importance to

A)all-round development ~ B)the leamning of Western music

- C) strict training of children D)variety in academic studies

4. Which of the following contributes to the emergence of musical prodigies ac-
cording to the passage?
A)A natural gift. B) Extensive knowledge of music.
C)Very early training. D)A prejudice-free society.

5. Which of the following titles best summarizes the main idea of the passage?
A)Jewish Contribution to Music.  B)Training of Musicians in the World.
C)Music and Society. D) The Making of Prodigies.
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The rise of multinational corporations (B§E/AF]), global market-
ing, new communications technologies, and shrinking cultural differences
have led to an unparalleled increase in global public relations or PR.

Surprisingly, since modemn PR was largely an American invention,
the U.S. leadership in public relations is being threatened by PR efforts

in other countries. Ten years ago, for example, the world’s top five pub-

lic relations agencies were American-owned. In 1991, only one was. The
British in particular are becoming more sophisticated and creative. A re-
cent survey found that more than half of all British companies include PR
as part of their corporate (/AF]) planning activities, compared to about
one-third of U.S. companies. It may not be long before London replaces
New York as the capital of PR.

Why is America lagging behind in the global PR race? First, Amer-

icans as a whole tend to be fairly provincial and take more of an interest
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in local affairs. Knowledge of world geography, for example, has never
been strong in this country. Secondly, Americans lag behind their Euro-
pean and Asian counterparts (A% B AJA) in knowing a second lan-
guage. Less than 5 percent of Burson-Marshall’s U.S. employees know
two languages. Ogilvy and Mather has about the percentage. Conversely,
some European firms have half or more of their employees fluent in a sec-
ond language. Finally, people involved in PR abroad tend to keep a clos-
er eye on intemational affairs. In the financial PR area, for instance,
most Americans read the Wall Street Journal. Overseas, their counterparts

read the Journal as well as the Financial Times of London and The E-

conomist and other publications not often read in this country.

Perhaps the PR industry might take a lesson from Ted Tumer of CNN
(Cable News Network). Tumer recently announced that the word “for-
eign” would no longer be used on CNN news broadcasts. According to
Tumer, global communications have made the nations of the world so in-
terdependent that there is no longer any such thing as foreign.

1. According to the passage, U.S. leadership in public relations is being threat-
ened because of
A) an unparalleled increase in the number of public relations companies
B)shrinking cultural differences and new communications technologies
C)the decreasing number of multinational corporations in the U.S.
D)increased efforts of other countries in public relations

2.London could soon replace New York as the center of PRbecanse .
A)British companies are more ambitious than U.S. companies
B) British companies place more importance on PR than U.S. companies
C)British cotpanies are heavily involved in planning activities
D)four of the world’s top public relations agencies are British-owned

3.The word “provincial” (Line 2, Para.3) most probably means “
A)limited in outlook B)like people from the provinces
C)rigid in thinking D)interested in world financial affairs




4. We learn from the third paragraph that employees in the American PR indus-
try .
A)speak at least one foreign language fluently
B)are ignorant about world geography
C)are not as sophisticated as their European counterparts
D)enjoy reading a great variety of English business publications
5.What lesson might the PR industry take from Ted Turner of CNN?
A)American PR companies should be more intemationally-minded.
B)The American PR industry should develop global communication technolo-
gies.
C)People working in PR should be more fluent in foreign languages.
D)People involved in PR should avoid using the word “foreign” .
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President Coolidg’ s statement, “The business of America is busi-
ness,” still points to an important truth today—that business institutions
have more prestige (B{®) in American society than any other kind of or-
ganization, including the government. Why do business institutions pos-
sess this great prestige?

One reason is that Americans view business as being more firly
based on the ideal of competition than other institutions in society. Since

competition is seen as the major source of progress and prosperity by most
Americans, competitive business institutions are respected. Competition
is not only good in itself, it is the means by which other basic American
values such as individual freedom, equality of opportunity, and hard work
are protected.

Competition protects the freedom of the individual by ensuring that
there is no monopoly (ZEWt) of power. In contrast to one, all-powerful

government, many businesses compete against each other for profits. The-
oretically, if one business tries to take unfair advantage of its customers,
it will lose to competing business which treats its customers more fairly.
Where many businesses compete for the customers’ dollar, they cannot
afford to treat them like inferiors or slaves.

A contrast is often made between business, which is competitive,
and government, which is a monopoly. Because business is competitive,
many Americans believe that it is more supportive of freedom than govern-
ment, even though government leaders are elected by the people and busi-
ness leaders are not. Many Americans believe, then, that competition is
as important, or even more important, than democracy in preserving free-



dom.

Competition in business is also believed to strengthen the ideal of
equality of opportunity. Competition is seen as an open and fair race
where success goes to the swiftest person regardless of his or her social
class background. Competitive success is commonly seen as the American

alternative to social rank based on family background. Business is there-

fore viewed as an expression of the idea of equality of opportunity rather

than the aristocratic (%) idea of inherited privilege.

1. The statement “The business of America is business” probably means
A)The business institutions in America are concerned with commerce
B)Business problems are of great irportance to the American government
C)Business is of primary concem to Americans
D) America is a great power in world business

2. Americans believe that they can realize their personal values only

A)when given equality of opportunity
B)through doing business
C)by protecting their individual freedom
D)by way of corapetition
3.Who can benefit from business competition?
A)Honest businessmen.
B)Both businessmen and their customers.
C)People with ideals of equality and freedom.
D)Both business institutions and government.
4. Government is believed to differ strikingly from business in that government is
characterized by
A)its absolute control of power
B)its function in preserving personal freedom
C)its role in protecting basic American values
D)its democratic way of exercising leadership
5.1t can be inferred from the passage that the author believes
A)Americans are more ambitious than people in other countries
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B)In some countries success might depend on one’ s social status
C) American businesses are more democratic than those in other countries
D)Businesses in other countries are not as competitive as those in America
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Americans are proud of their variety and individuality, yet they love
and respect few things more than a uniform, whether it is the uniform of
an elevator operator or the uniform of a five-star general. Why are uni-
forms so popular in the United States?

Among the arguments for uniforms, one of the first is that in the eyes
of most people they look more professional than civilian (B ¥ £9)




