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FOREWORD

English today is a near-universal language of science and internation-
al business. It is also a significant language in international tourism.
China, over the last fifteen years or so, has started to shake off its
isolation through its policy of reform and opening-up, and the de-
mand for English in this vast country has accelerated. However, de-
spite a swelling flood of English language study aids in China, Chi-
nese students are still not exposed to a sufficiently wide range of au-
thentic English texts. Such exposure would show that English varies
enormously according to context. There are, for instance, consider-
able differences between formal and colloquial styles of English not
always evident to students and teachers indoctrinated by the now-
fashionable communicative approach to oral English. Nor are such
-variations evident to students whose writing often seems to be re-
stricted to marking (a), (b), (c) or (d) in the frequently frustrat-
ing pursuit of what is naively called the ‘best’ answer. Many exam-
iners of English seem to think that there is only one answer in such
test questions, when usually insufficient context is given to be able
to form a reasonable judgment of what is or is not ‘best’. The sub-
tleties and practicalities of English are constantly being ignored and
the language is being forced into set grooves by these methods of
testing.

Ignorance of contexts and styles may engender writing which
provides entertainment and comic relief for the English teacher bur-
dened with correcting a mountain of student scripts. Here, perhaps
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little tangible harm and perhaps a little emotional good (for the
teacher at least) is done. When, however, the same students tumble
into the real world of science, business, tourism, or personal or so-
cial correspondence, life can acquire a grimmer aspect. For example,
the wrong types or registers of English, or inaccurate English, on
product labels or in business contracts harm China’s image and can
reduce profitability. '

The present work, therefore, performs a considerable service in
providing a wide range of English texts and models with Chinese

commentaries. Such a large and varied collection may appear some-

what ragged and fragmentary but this is real English warts and
alll Such an assortment only serves to show how adaptable and
multi-functional English has become. Professor Jing is to be congrat-

ulated on his efforts.

May, 1994
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