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It is about the proverbial view behind the facade. It might explain the ever-in-
creasing interest in publications on the vast subject of interior design: the huge
choice of appropriate publications and magazines satiates primarily the friend-
ly curiosity of an audience that first wants to know how other people live and
work. However, not only this. In the beginning stages of most building projects,
particularly if it is about interior decoration and composition, the architect is
usually confronted with a photo that corresponds to the wishes and images of
the client. Hence, the exploding number of suitable literature has multiplied,
above all, of those presentations that serve as benchmarks or suggestions for
design and plans. However, with all those interested in this field, interior design
has remained an elitist discipline. It still is the case, as it was before, that only
a small minority of us rely on the professional assistance of interior designers
when arranging our living and office spaces. Others “do it themselves”, more or
less self-confidently, to pre-manufactured spatial and residential designs which
every furniture outlet displays in immense numbers. However, it makes no dif-
ference whether room composition is entrusted to an interior designer or ori-
entates itself around the standard offers of furniture manufacturers - inspira-
tion, ideas and patterns refer to illustrated books and magazines in which the
living spaces, offices, stores or shops of other people are richly illustrated and
reported on. And it mostly concerns those examples which have culminated
f o a long process starting with the first designs to planning and then to the
final ompletion, and in their individual, wilful execution have a model-like, al-
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most prototypical character. Some come to decide on something that is unsat-
isfactorily described as "contemporary". However, there are such projects that
meet enthusiasm and find many imitators. Exactly those pictures representing
the client’s wishes are shown to the architects and designers at the first meet-
ing, saying: That's what | want to have, too.

Whoever documents interior design with illustrated presentations of the suc-
cessful that ventures beyond just “seeing behind the curtains”, meets a diagno-
sis of time, and pursues social change. Fast-reacting forming factors of interiors
are now more available and versatile. Different to the solidly assembled, hard-
ly changeable and fixed structures of our towns and houses - new develop-
ments, fashions and trends do not necessarily require demolition and a new
and bigger building scale. Seen like this, interior design processes social and
cultural changes with the gentle drive of transformation. The best and most
popular example of this is certainly seen in the alteration of the old, unused in-
dustrial areas into apartments, offices, theatres or museums. Here, the basic ar-
chitectural structures are preserved and will be revitalised through redefinition
and a functionally new regulation of the spaces: a genuine interior design ac-
complishment. And as you will see in this present edition, the stylish parame-
ters of this much documented and discussed trend have unfolded with so much
force. Factory aesthetics and the “loft” atmosphere stamp their influence on
spaces at other ends of the scale, being anything but a disused machine facto-
ry, such as an historic office Building in Munich or a residential building in a re-
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mote village in Baden-Wurttemberg. The fact that this sober industrial-chic can
be found in a baroque city centre as well as in a rural idyll, must probably have
something to do with the cosmopolitan-urban imagination which one would
like to realise just as much on locations without the corresponding address in
the most sought-after districts of a city. At least within one’s own four walls
where this always may the case.

Interior design and the growing activity in this field owe a lot to this strong at-
traction to self-designing. After the completion of large town planning projects
in the 90s, construction has normalised, so that in this country, contracts have
rather declined for large plans and now the profession profits from a continu-
ous rise in the demand for renovation and rebuilding designs. Even though, as
mentioned before, this trend concerns more the minority, economic enterpris-
es such as shopkeepers, doctors or private individuals are now drawing on the
competence of professional designers with pleasure, to take on the adaptation
and design of interiors.

High expectations are attached to these demands. Above all, with the design of
offices - regardless of whether it concerns management floors, designer bou-
tiques or medical practises - it is about appearance, about polarisation and
recognition value. Keyword: Corporate Identity. In connection with this, interi-
or design is approaching a large task. Since only it creates the real range of ex-
perience of all that is subtotalled under the metaphysical identity of the com-
pany; for the employees there as well as for the clients and business partners.
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And if one puts the projects selected for this book under the “diagnosis of the
time” magnifying glass, one can find absolutely astonishing results. Of course,
the examples are by no means representative. However always meaningful.
The modern work environment in the age of economic globalisation is a metic-
ulously styled space whose atmosphere has much less in common with effi-
ciently controlled “profit units”, but rather bears the splendid features of the re-
laxed mood of urban clubs and lounges: there are open areas with retro-
blessed communication zones, fluent forms, cosy upholstery and niches. The
designs for this new generation of offices have prestigiously transposed and re-
fined the anarchic and informal working conditions of the now exhausted and
almost forgotten "new economy". Artistically, the atmospheric borders are
blurred between spare time and gainful employment, between economy and
privacy, with generous spaces, open working areas, chill-out areas and a lot of
glass, so the traditional hierarchies disappear and apparently does the differ-
ence between superior and subordinate as well.

Whoever would like to take a picture of society, is still well advised, as before,
to have a look into residential buildings. The protected private spheres, like no
other area, reflect the living conditions, customs, predilections and peculiarities
of the people living in it: Apartments are the stages of the self. The apartment
designs shown here display only one tiny notch and differ from the large ma-
jority of private living spaces, above all, in the fact that they are the result of an
intense collaboration between the private builder-owner and the architect, that




SKBEFA N % P10 58 N I T 0 P R A (A B 25 R T
i, M 1A AR [ O S T AL A g R BR s (] ik
BISEEMILE L, KUK PUEEEER R S0l A, Ml 1A IR
FALFUMA, FRNLREEE L, BT A R R
ESUAS R — RO MR Y NDRTE , TR SR RS M A 1A S IR A
AR A DR . 48R, EEMITRILAR T
WP A PR, AATA AR, @Ak g R
BBl (0 i R RS A e, FEUA Rtk
MR, ERRIRES T, RERADHIA DR e 2 A 3k
KA, REMOBSBAERE—MER, HERsE, B
TR ESRR R B2 WATRE, EFERT, S5
KREBA R, BEHERIFREL — A ARSI RIESh 2, Mifi
5 S AR AR T B BRI TR

Bk A O S R RO R R TR, ik
Ve IR DL R, B ThAE K 2 I R SR i 1 LA

LAY, xR o — A4~ A B ERYD 2 N B U — R EL AR (5 1
e, X T H Bt P R L B 4R, R il ix sk
P FE IR B ARSI . % T SRR AR 1 05 2R L
VAR b i B i A2 1L, ax RIRHRERE b RIRIE, JF
FLR Wk A —Fh ] A, R T 22 AR5 R SR ELSE,
WS 5 5IATE AT, Abste BTk 2 A IRARY
REAEEZS ], AR R D, EEadEHArde
WAEARAEAF KBS AR ), mEEECLBEEK T
BARHI R A A T DhRED X — W&, 10 ok DA i e AT VA1 A
—FpbRidE, BERE, A R ERSREBE REWE N EEIAANE
AR —FRESNhRE . PLIZSRIUARTAR , X H AR — Tl B 12
HIEREE . — A KRB EEEN IR R IZR IR 51
Nenfrise kst &, HRMAE, F2kIFEE K T RAMER

LR EAER ARSI AR, B2OERR FAEE
I FERY

i, 2 (Ad SR ARl s L. AN 2SRRI A — A At ik

This is a luxury however, admittedly, one which is enjoyed alone. A single lux-
ury, indeed. Even if flexible floor plans are the issue in project descriptions, then
such extravagant living rooms remain tailored to very special individual needs
and demands of their current users. Concerning a change of life, that might
bring new occupants or altered family constellations, such designs turn out to
be rigid and very inflexible. What is still striking, aside from the ego-focused de-
velopment of space in at least some of those new apartments, is the gigantic
zone that used to be the old-fashioned sitting room and now fills the centre of
private houses like an empty stage scene: living is understood as a quality in it-
self and is no longer be conceived as the practical consequence of various, dif-
ferent sub-functions which once relied on such elements as bookcases or
pieces of furniture for either keeping, storing and displaying personal things.
Now, such homelike functions in themselves are relocated in concealed places.
Mind you, to relieve living as genuine category from such suspicious private
things that could reveal a lesser cool taste. What remains are neatly arranged
seats and couches in front of coffee tables. That what distinguishes an open,
representative residential building - the fine balance between the demands in
representativity and personal taste — often only arrives at a more slickly pol-
ished superficiality that is nicer to look at. At least on the photos anyway!

often takes a long time. The statement mentioned at the beginning, that only a
minority of us makes use of the services and the expertise of an interior design-
er, is true even more for private spaces.

The private builder-owner expects from an interior designer not only design;
they search for the reconciliation between the requirements of intimacy on the
one hand and representativity on the other. The independent person as a
builder-owner and contractor of interior designers is the genuine bourgeois,
where the selective differentiation between his public occupational personae
and the private individual does not exist. Their apartments should neither be
understood as a separated branch cell nor the locked castle-like home, but
recognised partly as a bridge between the public and private spheres. No
doubt, this profoundly bourgeois consciousness has fed all the designs present-
ed here. The apartments - and this is maybe the astonishing aspect - neverthe-
less partly embody a decisive turning away from the classical middle-class res-
idential forms. They reflect with it a social development in which less and less
people demand more and more space for living, and the family unit is present-
ed as no longer being the standard. The classical household form of father,
mother and children co-exists beside a huge number of alternative arrange-
ments, which reflect, more than ever, the solipsistic demands of the modern in-
dividual. Here you will find some stylish examples of uninhibited egocentricity:
bathtubs standing freely in a space, open, fluent crossing between single func-
tion areas, non-bordered rooms and spaces, a whole house for one person.










'P!”S s i T RS S e e e e ) b ey
ping * shopping * shopping * shopping ¢ shopping ¢ shopping * shop
ping * shopping * shopping * shopping shopping * shopping ¢ shopd
ping * shopping * shopping * shopping * shopping * shopping ¢ shop?
ping * shopping * shopping * shopping ¢ shopping ¢ shopping * shop2
ping * shopping * shopping * shopping ° shopping ¢ shopping ¢ shop?
ping * shopping * shopping ¢ shopping shopping * shopping ¢ shop>
ping * shopping * shopping * shopping shopping * shopping ¢ shop?
ping * shopping * shopping * shopping shopping * shopping ¢ shop
ping * shopping * shopping * shopping shopping ¢ shopping ¢ shop?
ping * shopping * shopping * shopping shopping ¢ shopping ¢ shop?
ping * shopping * shopping * shopping ¢ shop ping * shopping ¢ shop
yping * shopping ¢ shopping * shopping ¢ shop ving ¢ shopping * shop
yping * shopping * shopping * shopping * shop ing ¢ shopping ¢ shop
»ping * shopping * shopping * shopping * shopping ¢ shopping * shop
yping * shopping * shopping * shopping * shopping * shopping ¢ shop
yping * shopping ¢ shopping * shopping ¢ shopping * shopping ¢ shop
hping * shopping * shopping ¢ shopping ¢ shopping ¢ shopping * shop
hping * shopping * shopping ¢ shopping shopping * shopping ¢ shop
pping * shopping * shopping * shopping shopping ¢ shopping * shop
pping * shopping * shopping * shopping shopping ¢ shopping ¢ shop
pping * shopping * shopping * shopping * shopping ¢ shopping * shop
pping * shopping * shopping * shopping * shopping ¢ shopping ¢ shop’
pping * shopping * shopping * shopping shopping ¢ shopping ¢ shop:
pping * shopping ¢ shopping * shopping shopping ¢ shopping ¢ shop:
pping * shopping « shopping * shopping ¢ shopping * shopping ¢ shop:
pping * shopping * shopping ¢ shopping ¢ shopping ¢ shopping ¢ shop
nnino * shopping ¢ shopping * shopping ¢ shopping ¢ shopping * shop




1o NIV PHIE ~ SHUPPIE — SHIVPPILE ~ SHUPPIIE ™ SHHUPPITE ® SHUPPITG

e
i

g
i
ig ¢
g *
e’
g *
s
g °
g
g ¢
s
g
E
g °
g
e
e
g
g

Q 0Q 0Q O0Q 0Q 0Q

S
S
S
)
S
S
S
)
5
S
S
)
)
S
)
)
S
S
S
S
S

»vw N »h "N nNn

nopping * s
nopping * S
nopping ¢ s
hopping * S
opping © S
hopping * S
hopping * S
hopping * S
nopping * s
nopping * s
nopping * s
nopping * s
nopping * S
nopping * S
opping * s
nopping ¢ s
nopping © s
nopping ¢ s
nopping * s
nopping ¢ s
nopping ¢ S
nopping ¢ S
nopping * S
nopping * S
nopping ¢ s

nopping ¢ s
nopping ¢ S
nopping ¢ s
nopping * s
nopping * S
nopping * s
nopping * S
nopping ¢ s
nopping * s
nopping ¢ s
nopping * s
nopping * S
nopping * s
nopping * s
nopping * s
nopping * s
nopping ¢ s
nopping ¢ s
nopping * s
nopping * S
nopping * s
nopping * s
nopping * S
nopping * s
opping * s

nopping * s
nopping * s
nopping * S
nopping * S
nopping * s
hopping * S
opping * S
nopping * s
nopping ¢ s
opping * S
nopping ¢ s
nopping * s
nopping © S
nopping * S
nopping * s
nopping * s
nopping ¢ s
nopping ¢ s
nopping ¢ s
nopping ¢ s
nopping ¢ s
nopping ¢ s
nopping * s
nopping ¢ s

)
D
D
D
nopping * s

nopping ¢ s

nopping * s

pping * s
Dping ¢ S
pping * s
pping * s
nopping * s
nopping * S
nopping * S
nopping * s
nopping * s
nopping * S
nopping ¢ s
nopping * s
nopping * s
nopping © s
nopping © S
nopping © s
nopping * S
nopping * s
nopping * s
nopping ¢ s
nopping * s
nopping * s
nopping * s
nopping © s
nopping © s

o
o
o
o

nopping ¢ s
opping ¢ S
nopping ¢ s
hopping * S
nopping ¢ s
10pping * s
nopping ¢ S
nopping * s
nopping © s
nopping ¢ s
nopping ¢ s
nopping ¢ s
nopping ¢ s
nopping * s
nopping * s
nopping © s
nopping * s
hopping * S
nopping ¢ s
nopping ¢ S
nopping * s
nopping © S
nopping * S
nopping * S
nopping * S

nopping * s

nopping © s

DpINg
noppin;
nopping
nopping
nopping
nopping
opping
Nopping
NoppIng
nopping
oppIng
opping
nopping
nopping
nopping
Nopping
nopping
nopping
nopping
nopping
nopping
nopping
NoppIng
Nopping
hopping

N0

hopping * S

hopping

e channine ¢ channino ¢ chonnine ¢« channine ¢ channino ¢ channine



ta#k Plajer & franz iFitTHEE &AM ERRTT

The new sales area in the Galeries Lafayette in Berlin Friedrichstrasse takes off.
Or, a little bit at least. Where one usually expects to find fine French fashions
for women, now there is also an extra department for customers in their
teenage years, where banished trends present themselves. The design for this
area orientates itself consistently around the very expressive architecture of
the building by Jean Nouvel. The glass tubing that pulls through the space
from the roof down to the basement is an architecturally determining factor
and at the same time, the heart of the building. All sales floors are arranged
in a ring shape around this cylinder - the whole building is only accessible by
walking around the centre space. The circle, as a will and vision. This com-
pelling characteristic of the building also determines the design for the new
department. However, the iconographic emphasis of this element, its abstrac-
tion and rendering, also allows a very new atmosphere to emerge. It reminds
the visitor not only slightly, of a spaceship and as a result, is known as the
»tendence astrale«. The central area here is not owned by one single compa-
ny, but is denoted by means of a futuristic, perfectly circular »show piece« stair
structure, a kind of stage, which may be played upon anew, repeatedly.
Several fashion manufacturers share the actual sales area among themselves,
where they present their products on no-fuss, simply designed displays. The
young visitors can hear music by a DJ who lays down sounds - of course -
from within an installation built out of circles that can be used for digitally pro-
grammable light shows. In a further cylinder, fitted with automatic doors, the
changing rooms are placed. Welcome to the Galaxie Lafayette.
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