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Unit 1

 Advertising

Bhiiig

Period 1 Welcome to the unit

XL HERAE
(A}

Advertising gives useful information about the products to buy. But what modern advertising
does is more than giving news about products and services. Today’s advertisements, or ads.
try 10 get consumers to buy certain brands. Writers of advertising are so skillful that they can
sometimes persuade a consumer to wear a certain kind of clothing, eat a special kind of
cereal (Z F#), or see a movie. Consumers might never even want a product if they did not
see or hear advertisements for it.

For example. you probably do not need the newestl cercal in the supermarket.
There are probably many cereal brands on your kitchen shelves, You may not have
space on the shelf for another. But if you see ads about a new cereal that is your extra
taste and has a free price in the box, you may warnt it.

Advertising must get attention. To be effective, it must be exciting, interesting,
or provide some pleasure. The secret of writing a good advertising copy is to offer a
good idea as well as a product. The idea is what the ad is really selling. One example
is an ad that says eating cereal will make a person do well in sports. That cercal brand
may scll better if consumers think it offers strength and energy.

1. 'This passage is mainly about )

A. the writing of modern advertising  B. the history of modern advertising

C. the skills of modern advertising D. the contents of modern advertising
2. According to the passage. a good zdvertising should

A. be both persuasive and effective B. show people a product

C. show people a new idea of a product  D. give peopie true and useful information
3. What can we infer from the passage?

A. Consumers buy products according to their demands rather than the advertisements.

B. It’s impossible for consumers to buy a product without advertisements.
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C. Consumers should never be persuaded by advertisements.
D. Consumers can ecasily be persuaded by advertisemcnts,
{B)
Advertising informs consumers about new products available on the market. It gives us
information about everything from shampoo to tooth-paste to computers and cars. But

i

there is one serious problem with this. The “information” is actually very often
“misinformation”. Tt tells us the products’ benefits but hides their disadvantages.
Advertising not only leads us to buy things that we don’t need and can’t afford, but it
also confuses our sense of rcality.

Advertisers use many methods t get us to buy their products. One of their most
successful methods is to make us feel dissatisficd with ourselves and our imperfect lives.
Advertiscments show us who we aren’t and what we don’t have. “Why don’t T have any
dates?” a good-looking girl sadly asks in a commercial. “Here.” replies her roommate, “try
Zoom tooth-paste!” Of course she trics it, and immediately the whole football team falls in
love with her. *That’s a stupid commercial,” we might say. But we still buy Zoom tooth-
paste out of fear of being unpopular and having no friends.

If fear is the negative motive (#1) for buying a product, then wanting a good
self-image is the positive reason {or choosing it. Each of us has a mental picture of the
kind of person we would like 1o be. For example, a modern young woman might like
to think that she looks like @ beauliful movie star. A middlc-aged man might want to
scc himsell as a strong. attractive athlete. Advertisers know this, They write specific
ads to make certain groups of people choose their product.

Advertisers get psychologists to study the way consumcrs think and their reasons
for choosing one brand instcad of another. These experts tell advertisers about the
motives of fear and self-image. They also inform them about recent studies with colors
and words. They have found that certain colors on the package of an attractive
product will cause people to reach out and take that package instead of buying an
identical product with different colors.

Many people believe that advertising does not affect them. They like to think
they makc wise choices. Unfortunately, they probably don't realize the powerful
effect of advertising. They may not clearly understand that advertisers spend billions
of dollars each year in aggressive (4% 4 J71#)) competition for our moncy, and they are
extremely successful.

PR R SC I 57T 3] ()4
1. Does advertising always tell us everything about a product?
2. Why do the advertisers turn (o psychologists for help?
3. In what way do psychologists help the advertisers make people buy their products?



Period 2 Reading (1)

—. REXENBERRBREBELRE,
) Advertisements

An ad provides (1) and uses

l What is an advertiserment? persuasive languages to encourage
- people to buy a productor(2)

i " or believe in an idea,
[ Two main types
- l — -
Commercial advertisements Public service advertisements
v o v
Does an ad tell pq()ple the PSAs are meant to teach us and
L complete(j) ? ) \ help us tead (4}
( Y —
Even if an ad does not lie, it We must not fall for this kind of
. ——
does not mean it tells you the | (6)
(5) truth.
L S

= REXERENAS,

Advertisements are an important part of our lives and we can find them

cverywhere. An advertisement (1) information and uses (2)

language and exciting (3)___ to encourage people to buy a product or service
or (4) __an idea. There are (5 types of advertisements —
6 and (7)____ . In a commercial advertiscment, which someone

has paid for to promote a product or service, advertisers sometimes don’t tell
complete truth though they don’t lie. So pcople must be (8) the methods
used in advertisements. But PSAs, which are (9) to teach us and help us
lead better lives, are usually (10) ~and we can learn a lot by following the
advice they give.

=, RS RAREENEREND,

used to; commit; encourage; believe in; promote;
affect; claim; connect ... to; deal with; share with
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1. Use a small plate; a large plate wilt you to have more than enough.
2. He never forgot the kind of life that he - in countryside as a child.
3. Believe that you are a good person who has something to others.
4. Some books encourage people to escape the reality and the supernatural.
5. If pressure becomes difficult to » we should turn to our {riends.
6. The disease birds, and can also spread to humans.
7. She _ that she has ever met with an alien.
8. He was sent into prison for murder.
9. She worked hard at her work and s0on
10. Then, online communication will keep us staying at our computer while it
us distant strangers.
m, EE%E,
1. We already know the problem well, and we are dealing with it.
We already the problem, and we are dealing
with it.
2. I really intended to write. but I didn’t have time.
I really write, but I didn’t have time.
3. She prayed to God to keep her son from harm.
She prayed to God to her son harm.
4. Al of my friends are not fond of chaiting on the net.
are fond of chatting on
the net.
5. She felt a sense of pride when she looked at her finished work.
When she looked at her finished work, she it.
H., ZEAFo
L He A 6 3m a] S 323 57 (delivery)
Delivery is charge if goods are in
advance.
2. RMEAR Y R A, RS8R, X5REX.
I won’t give you any help you tell me the truth. Tt’s
my business.
3. TETTHR TAERT AR 3 5 b A0 A
You must be the difficulties you start the work.
4. FEEMAZASRXSEAE!
You don’t say so!
5. MEANEEE N TR S MBRR I,
Now people have ways to the disease of the
bird flu.
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Period 3 Reading (2)

(%1% % B& { Reading expository writing)
(A)
Packaging is an importaat form of advertising. A package can sometimes motivate

someone to buy a product. For example, a small child may ask for a breakfast food
that comes in a box with a picture of a TV character. The child is more interested in
the picture than in breakfast food. Pictures for children to color or cut out, games
printed on a package, or small gifts inside a box also motivate many children to buy
products or to ask their parents for them. Some packages suggest that a buyer will get
something for nothing. Food products sold in reusable containers are examples of this.
Although a similar product in a plain container might cost less, people often prefer to
buy the product in a reusable glass or dish, because they believe the container is free.
However, the cost of the container is added to the cost of the product. The size of a
package also motivates a buyer. Maybe the package has “Economy Size” or “Family
Size” printed on it. This suggests that the large size has the most products for least
money. But that is not always true. To find out, a buyer has to know how the product
is sold and the price of the basic unit.

The information on the package should provide some answers. But the important
thing for any buyer to remember is that a package is often an advertisement. The
words and the pictures do not tell the whole story. Only the products inside can do
that.

R SO B R B () B

1. What’s the topic sentence of the passage?
2. Why does the writer think that packaging is an important form of advertising?

3. How many examples does the passage provide to support his statement? What are
they?

4. What conclusion does the writer draw?

(B}
In the West, advertisements are the fuel that makes mass media work. Many TV
stations, newspapers, magazines, radio stations are privately owned. The government
does not give them money. So where does the money come from? From
advertisements. Without advertisements, there would not be these private businesses.
Have you ever asked yourself what advertising is? Through the years, people have
&
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given different answers to the question. For some time it was felt that advertising was
a means of “Keeping your name before the public” And some people thought that
advertising was “truth well told” . Now more and more people consider it in this way:
A dvertising is the paid, non-personal, and usually persnasive presentation of goods,
services and ideas by some certain sponsors (Z#2A) through various media.

First, advertising is usually paid for. Various sponsors pay for the advertisements
we see, read, and hear over the various media. Second, advertising is non-personal.
It is not face-to-face communication. Aithough you may feel that a message in a
certain advertisement is aimed directly at you, in reality, it is directed at large groups
of people. Third, advertising is usually persuasive. Directly or indirectly it asks
people o do something. All advertiserments try to make people believe that the
product, idea, or service advertised can bencfit them. Fourth, the sponsors of the
advertisement must show their names. From the advertisement, we can see if the
sponsor is a company, or a single person. Fifth, advertising reaches us through old
and modern mass media. Included in the old media are newspapers, magazines,
radio, television, and films. Modern media include e-mails, matchbox covers, and
boards on top of buildings.

I. The existence of the privately owned mass media depends on the support

of
A. the goverument
B. their owners’ families
C. advertisements
D. the TV stations ,
2. The passage seems to say that different ideas of advertising are given due
to
A. the change of time
B. the subject of the advertisements
C. people’s age difference
D. people’s differeut opinions
3. Which of the following is considered modern mass media?
A. Newspapers. B. E-mails. C. Magazines. D. Films.
4. Which of the following statements about advertisements is NOT mentioned in the
passage?
A. The sponsors are always mentioned.
B. Advertising is meant for large groups of people.
C. There is the description of things advertised.
D. Advertising must be honest and hnmorous.
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Period 4 Worg:l power

—. AFSRANHERENE,

1. Our (nature) resources will last longer if we learn to recycle them.

2. Real-life impressions of npature are far more (impress) .

3. ].K. Rowling created a __ (wonder) world with her boy wizard,
Harry Potter.

It was (courage) of her to oppose her boss in public.

The autumn seemed no longer lonely and life became (interest).
Local newspapers have a ~ (week) circulation of 13 million.

Scott mainly wrote about _ Chistory) events in his novel.

Conan Doyle was a man who wrote a lot of (fun) stories.

Employers want people who are (skill), enthusiastic and devoted.
10. A yellow room makes us feelmore ~ ~ (comfort) than a green one.

=. B EENERBANS

be similar to; be satisfied with; trick into; keep away from; agree

with; persuade into doing; add to; be tired of;; pay for; fall for

1. While T understand your opinion, I you,

2. There is no way pressure.

3. However, the cost of the container the cost of the product.

4. As laptops become more powerful, they become more . . desktop
computers.

5. They will buy their own furniturc, it out of their own earnings.

6. 1 your ifs and buts.

7. The assistant said the suit was nice on me, and I was fool enough to
it. '

8. The salesman me buying the secondhand car.
9. The Polar Bears the benefits of cold-water swimming.
10. How can we him giving up smoking?

=, RBATEEH ERH SR,

1. a remark that states a fact or expresses an opinion
to give knowledge to or develop the abilities of somebody by teaching
using or showing use of the imagination to create new ideas or things
to say, without proof or evidence, that something is true

s w e

to link or join two or more parts, things, or people
A. claim B. comment C. creative D. educate E. connect
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1. If you are starting a new business, how are you going to get clients?
A. customers B. employees C. workers D. agents
2. Brand loyalty is a consumer’s preference to buy a. particular brand in a
product category.
A. concept B. image C. truth D. faith

3. If they accept the information you are trying to convey, you have a better
chance to get them as your customer.
A. say B. survey C. introduce D. communicate
4. If we cannot distinguish between fiction and facts, we will become easy
targets for ads makers.
A. tell differences B. identify C. recognize D. find
5. A similar trick is used in so-called “bait-and-switch” ads, that is the customer
is shown one product and then given another,
A fUHH B. 58
C. H#H D. ¥k, BMH
6. Internet ads are often “interactive”, i.e. viewers can find more information
and communicate with the company. '

A, HEK B. BGIAK) C. H.3hH D. Hitgiy
7. “Pop-up” ads and “spam” are ads that Internet users often find annoying.
A PSS B. 3 C. s & D. WA

8. Most economists believe that advertising bhas a positive impact on the
economy because it stimulates demand for products and services.
A, et B. ¥ C. & D. Fil#
I, EXNZE,
Suppose you are a computer (I)s . How would you (2)r if
people didn’t want to listen to you and even accuscd you of trying to
(3)m them? Don’t get annoyed if this happens and don’t be too quick to
blame yourself for not (4)d a good job. People often make their choices
after seeing or hearing ads that are (5)b on TV or over the radio.
Advertised products are preferred, not because they are better, but because they
are better (6)k . If you want to (7)i the choices people make,
first you have to associate your product with what they (8)n . The best
chance to make them stop and listen to you is to appeal to their emotions.
Sometimes, people are more (9w to buy the positive concepts, such as
love, health, happiness and success, which have been attached to the product. Tf
they accept the information you are trying to convey, you have a better chance to
get them as your (10)¢
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Period 5 Grammar and usage {1}

Y ilﬁﬁ#n
1. 1 asked him English is his major subject.
A. that B. what C. which D. if
2. T can’t say is the better of the two.
A. what B. who C. that D. which
3. Jack asked Mary to go to his house -
A. tomorrow B. the next day
C. before yesterday D. now
4. She told him that she couldn’t settle anything
A. now B. temorrow C. then D. for two days
5. Margaret told him .
A. what a brave boy he was B. what a brave boy was he
C. what he was a brave boy D. he was what a brave boy
6. An awful accident  , however, occur the other day.
A. does B. did C. has to D. had to
7. Let’s keep to the point or we any decisions.
A. will never reach B. have never reached
C. never reach D. never reached
8. — Excuse me, sir. Would you do me a favor?
— Of course. What is it?
I if you could tell me how to fill out this form.
A. had wondered B. was wondering
C. would wonder D. did wonder
9. Qur geography teacher told us that the carth around the sun.
A. moved B. moves C. was moving D. had moved
10. Jennifer Smith asks Jane ~_ she has been to the Sahara Desert.
A. whether B. when C. how D. what
11. He told us that our first chemistry teacher had died at least ten years
A. ago B. after - C. later D. before
12. They often us to share in happiness and sorrows with each other all
the time.
A. asks B. tell C. think D. consider
=, mEEgs,
1. He said, “We insisted that she start immediately. ”
He said they _thatshe  __ immediately.
2. She said to us, “T’ll comc here tomorrow.”
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‘ 10.

She us she there the next day.

. Tom said to them, “Joe told me all about his story when he asked for a job.”

Tom told them Joe him all about his story when he
for a job.

. He said, “I have studied English since I was a boy.”

He said he _ English since he. a boy.

. The engineer said, “I was at college in 1967.”

The engineer said he in 1967.

. She said, “I read the book while I was waiting for a bus.”

She said she the book while she for a bus.

. “Don’t forget to give the message to my wife,” he said to Li Ping.

He Li Ping forget to give the message fo

wife.

. “Mum, please help me find my shirt,” he said.

He his mother help find shirt.

. “Use your knife to cut the boots open,” the officer said to the guard.
The officer the guard knife to cut the
boots open.

“Don’t spend too much time on footballl” Mother said to me.
Mother me too much time on football.

=. BT RFR A EHESERE#SE,

1.

‘ 10

“Did you finish your homework yesterday, Tom?” the teacher asked.

. “I didn’t go to Paris last week as 1 didn’t buy the ticket,” she said to me.

. “What can I do for you, Madam?” the shop assistant asked.

Mary told Dick she had reccived a strange letter from abroad the week
before.

. John asked me whether I had borrowed his bike the day before.

. Little Jack asked his teacher how he could go on with his studies without help.
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Period 6  Grammar and usage (2)

—. BIERE,
1. They asked me to have a drink with them. T said that it was at least ten years
sincel  a good drink.
A. had enjoyed B. was enjoying
C. enjoved D. had been enjoying
2. Mrs Smith warned her daughter __ after drinking.
A. never to drive B. to never drive
C. never driving D. never drive
3. - I'm sorry to keep you waiting.
— Oh.notatall. I here only a few minutes.
A. have been B. had been C. was D. will be
4. 1 don’t really work here; I until the ncw secretary arrives.
A. just help out B. have just helped out
C. am just helping out D. will just help out
5. You don’t need to describe her. I her several times.
A. had met B. have met C. met D. meet
6. The boy wanted to ride his bicycle in the street. but his mother told
him :
A. not to B. not to do C. not do it D. donot 10
7. Who is Ierry Cooper?
7T saw you shaking hands with him at the meeting.
A. Don’t you meet him yet B. Hadn’t you met him yet
C. Didn’t you meet him yet D. Haven’t you met him yet
8. Is this raincoat yours?
— No, minc ___ there behind the door.
A. is hanging B. has hung C. hangs D. hung
9. The reporter said that the UFO _ __ east 1o west when he saw it.
A. was traveling B. traveled
C. had been traveling D. was to travel
10. Having seen the film, he said what a wonderful film he
A, saw B. has seen C. had seen D. would see
11. On his way home from Beijing he told me he ___ Beijing again.
A. had visited B. has visited C. would visit D. will visit
12. Last night at twelve o’clock, he phoned me andsaidhe _ TV.
A, still watches B. was still watching
C. has sti!l warched D. had still watched

11
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13. Being seriously ill, he was asked any green fruit.
A, not to eat B. to eat not
C. not eating D. eating not

14. — Can I help you, sir?
— Yes, | bought this radio here yesterday, but it

A. didn’t work B. won't work
C. can’t work D. doesn’t work

15. —- the sports meet might be put off.
—~— Yes, it all depends on the weather.
A. T've been told B. I've told
C. I'm told D. I told

16. — We haven’t heard from Jane for a long time.
— What do you suppose to her?
A. was happening B. to happen
C. has happened D. having happened

17. The price » but I don’t know whether it will remain so.
A. went down B. will go down
C. has gone down D. was going down

18. Tt is said that he to Australia to improve his English next year.
A. would be sent B. will be sent
C. had been sent D. sends

=, BRAEZS BRI EK A ERE5E,

1. now

2. ago

3. today

4. this morning

8. yesterday

6. tomorrow

7. vesterday afternoon

8. last month

9. next week

10. this year

11. here

12. come

13. tomorrow morning

14. these

12
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1. What does the man really want to do?

e
Unit 1 4 AdVerSing

Period 7 Task (1)

A. To read the advertisement.
B. To meet the manager.
C. To take the job.

2. Where are the two speakers?
A. At a restaurant. B. In the street. C. At the shop.
3. Where is the woman going?
A. To class. B. To the movies. C. To the library.
4. What are they talking about?
A. Avolleyball match.  B. A basketball star. C. A basketball match.
5. When will dinner be ready?
A, At 11 o’clock. B. A 12 o’clock. C. At 11:30.
= WTFEABRMHES A, AR FFTEE AB,C 4 RRGEHBEET, SRS
HIMBIERIE,
WreE 6 Bodtpt, BB 6.7 B,
6. What have we learned from what Mr Clark said?

A. [t's safe for the aged to plan cycling tour.
B. You arc always as young as you feel.
C. A hearty breakfast will do us good.

. What are the two speakers doing?

A. They are having a lecture on datily life.
B. They are getting ready to advertisc many bikes for sale.
C. They are having a face-to-face interview.

Wish 7 Bbpdet, IS 8—10 &,

8.

0.

What can we learn about the couple?

A. The husband likes to sit in the same chair.
B. The wife doesn’t like to travel.

C. They went on a trip last year.

. How long does the voyage they talked about last?

A. Ten days. B. Ten weeks. C. Twenty-one days.
Why doesn’t the wifc like the kind of voyage?
A. It may cost a lot of money.
B. She doesn’t like to go to so many places.
C. She dislikes going to many places and it may cost her a lot.
13
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Wrds 8 Bt i, A& 5 11—13 #,
11. What do you know about the man”
A. He's been to New York.
B. He’s lost his work.
C. He’s on business.
12. Where does the man often go?
A. A post office. B. A coffee shop. C. The woman's office.
13. What is the man anxious to do?
A. To see his wife. B. To solve a problem. C. To get a good job.
IES G Bkl B 14,15 JL,
14. How much change will the woman get?
A. 10 dollars. B. 5.25 dollars. C. 4.75 dollars.
15. What can we learn from the conversation?
A. Melissa wants to get a job.
B. Tony wants to sell more coffee.
C. Melissa and Tony arc friends.
Wi S 10 Bbr kL, EI%5E 16,17 44,
16. What is the man doing?
A. Returning some books.
B. Looking for a book.
C. Writing a rescarch paper on history.
17. What does the woman tell the man to do?
A. To return the due book.
B. To refer ro the card list.
C. To make usec of the computer.
MEes 11 Bebr s, 1A 5 1820 .
18. What did the Whites do before they had the garage sale?
A. They went shopping.
B. They did some house-cicaning and sorted through the possessions.
C. They made a wonderful picnic in their hometown.
19. Which of the following is NOT mentioned in the talking?
A. The Whites do not need to worry about their *garage sale”.
B. American did not enjoy such sales.
C. The Whites advertised their garage sale.
20. How much money did the Whites make?
A. $440. B. $411. C. $442.



