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Without a strategy, an organization is like a ship with-

out a rudder, going around in circles. It’s like a tramp; it
has no place to go.
——Joel Ross and Michael Kami
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& B (strategy)

& # # X (strategic planning)

# A (tactics)

& s 4% ¥ % (strategic management)
& w5 4% # (strategic management)
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