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Chapter 1  Traveling and Tourism

People used to travel in search of food or animal skins for clothing, or for territorial
expansion. Travel in those early days was time-consuming and dangerous. The word travel
comes from the French word “travail,” which means work, and that is what it was, hard
work. Most early travel was on foot, but later donkeys began to be used. Waterways and
seaways also frequently became paths for trade and commerce.

Starting from several millennia B. C. and continuing for several hundred years A. D.,
organized travel in the West probably originated during the great empires of the Persians,
Assyrians, Greeks, Egyptians, and Romans. During the empire period, travel developed
for military, trade, and governmental reasons, as well as for communications from the
central government to its distant territories.

Travel was also necessary for artisans and architects “imported” to design and construct
the great palaces and tombs, many of which are still destinations for today’s tourists. Travel
led, as well, to the infrastructure construction of roads, canals, mileage markers, sentinel
posts, wells, hostelries (crude as they were), and eating spots.

In ancient Greece, people traveled to the Olympic Games, an event that required
accommodations and good services for both the participants and the spectators. The same
demands are made today by people flocking to major sporting events.

During the Middle Ages', from about A.D. 500 to 1400, much of the middle class
disappeared, and trade declined as people returned to the land. The shadow of what is
sometimes referred to as the Dark Ages? began to lift in about A. D. 1000 when the Church
started to do a great deal of building, particularly in France where the new churches and
cathedrals became, and still are today, tourist attractions.

In the later part of this period, the Christian Crusades® succeeded in seizing the Holy
Land, and peaceful pilgrimages by Muslims to Mecca*, and Christians to Jerusalem and
Rome, began. These pilgrimages had a religious basis, but they were also social and
recreational events. In England, pilgrimages to Canterbury were made popular through
Geoffrey Chaucer’ s Canterbury Tales®. Other favorite destinations were Santiago de

Compostela® in Spain and Rome in Italy. It took the average horseback rider almost two



months to travel the twelve hundred miles from London to Rome—twice that long if the
pilgrim were on foot. The journey to Rome was particularly arduous as it meant crossing the
treacherous Alps.

By this time, package tours (probably the first ever available) from Venice to the Holy
Land were offered. The trip’s cost included passage, meals and wine, accommodations,
donkey rides, and bribe money, in order to prevent confiscation of baggage, endless delays
over red tape’ , or mischief from camel drivers. There were always local hustlers who found
the neophyte tourists easy to exploit, but these travelers also had for their convenience
accommodation bureaus, travel agencies, guidebooks, souvenir shops, and many other
aspects of travel familiar to us today. Even if people did not travel in a formal group, they
tended to stick together, because solitary pilgrimage was too dangerous at that time.

In the later part of the thirteenth century, a native of Venice, Marco Polo, explored
the land routes from Europe to China and other parts of Asia. The Chinese had a fairly well
developed road system; indeed, the first was built during the Zhou Dynasty (1066—256 B.
C.). Polo’s book on his travels was the West’s main source of information about life in the
East, and it described, among other things, the use of paper money, which at that time was
unheard of in the West.

There is also evidence that the Vikings® arrived in North America as early as A. D.
1000. The Spanish also traveled by sea, and Christopher Columbus brought European trade
to North America as early as 1492. Indeed, Marco Polo’s book is said to have inspired
Christopher Columbus to travel west from Genoa®, Italy, across the Atlantic to try to reach
Asia. At that time the Europeans did not know that the North American continent existed.
When Columbus first reached the land in 1492, he thus thought he had arrived in India, and
so he named the islands he had reached the “ West Indies” (today known as the
“Caribbean”). The Portuguese were also great sailors and went on voyages to the Azores,
Africa, and Asia, settling themselves in Macao (an island off Hong Kong) in 1557.

The Renaissancel®, or revival, began in Italy, where relative political stability,
economic expansion, a flourishing urban civilization, and wide contact with other cultures
provided a new view of the world, including the concept that peopleé could master their
environment and control their future. From Italy the Renaissance spread throughout the rest
of Europe. It introduced the view that truth lay outside the mind and spirit. It thus created
a desire to explore, discover, and understand and encouraged historic and scientific
investigations. At the same time when explorers were bringing back tales about distant
lands, the aristocracy and wealthy were traveling extensively in Europe.

The Elizabethan traveler was described by Francis Bacon!! as the “merchant of light.”
This new type of tourist traveled to broaden his or her experience and knowledge, whereas

IZ] the pilgrim had traveled to experience the mystery of the Church. While the pilgrim was



guided by the Church, the new traveler was an individual. Queen Elizabeth sanctioned this
form of travel, and the crown often paid for part of it, especially for future diplomats.
Universities also began giving travel fellowships.

The main destination of this Elizabethan Renaissance tourist was the undisputed apex of

culture at that time: Italy. For the Elizabethans, ancient Rome was the greatest civilization
the world had ever had. A popular stop on the way to Rome was the Frankfurt Book Fair!?
where publications were displayed that imbued the travelers with the right spirit of
discovery and enterprise. Besides the book fair, there was a vast merchandise exposition
where visitors could gather ideas about manufacture and commerce, the major issues of the
day. The Frankfurt Book Fair was one of the earliest trade shows that attracted tourists, and
it is still a2 major annual international event today.

The Industrial Revolution!®, which lasted from about 1750 to 1850 in Europe, created
the base for mass tourism as we know it today. This period brought profound economic and
social changes and turned most workers away from basic agriculture into the town factory
and urban way of life that we have today.

The Industrial Revolution introduced machinery that vastly increased productivity.
New kinds of power to move vehicles (such as trains and ships) were invented, as were new
methods of mineral extraction. Raw materials were required from the New World!#, and a
new wave of imperial expansion began. All of these developments required scientific
learning and exchange. Many new occupations led to a rapid expansion in the middle class’s
wealth and education, as well as an increase in leisure time and a demand for recreation
travel activities; the elitist Grand Tour!® declined in popularity.

Initially, creational tourist trips were generally only day trips, because most people still
had only limited discretionary income, and even weekends “off” had only just become the
norm. Later, workers began to take annual vacations and to escape from the rapidly growing
urban areas in which most of them had to earn their income. They turned to the spas and
seaside for these holidays and set the tone for much of the tourism industry base today.
Some destinations—up until then visited primarily by the rich—expanded, and others were
newly established to capture this growing middle-class market. To these destinations the
middle class was a huge market compared with the small number of the earlier aristocratic
visitors. What new tourists did not have was a large amount of money to spend; rather,they
made up for it in numbers. 16

Transportation improved the development of railways in the 1800s, making travel
cheap, fast, and safe. With the advent of rail travel, the middle classes in Europe flocked to
the seaside resorts. Hotels, restaurants, shops, and other tourist attractions sprang up to cope
with this flood.

The railway also revolutionized thoughts about where people could go. A factory @



worker could now travel as quickly as an aristocrat. In other words, the train became an
agent of democracy. Another agent who helped this along was the travel agent, who first
appeared in the form of Thomas Cook, who organized the first train tour trip in England in
1841. Also in 1841, Henry Wells in the United States started in the travel business with
what became Wells Fargo and later American Express!’.

In the last fifty years, the automobile has had an immense impact on tourism.
Although it was invented in the 1890s, it was not until twenty or thirty years later that its
mass production gave society mobility never before possible.

Soon after the Great Depression!® of the 1929—1933, World War II (1939—1945)
began. As was the case with previous wars, this one eliminated one version of the good
life!® but created a new infrastructure for more tourists than ever to enjoy their version of
another good life. After World War II, tourism, restrained as it had been for several years,
began to burst out again?’ as the optimism of peace, along with prosperity, blossomed?!.
More people than ever now belonged to the middle class.

World War II put hundreds of thousands of North American military personnel into
contact with other cultures, environments, and peoples in both Europe and Asia. The war
was also the impetus for dramatic improvements in communications and air transportation
that have made travel so rapid and easy today. Indeed, more people today travel between
North America and Europe than between any other two distant areas in the world, and it is
cheap, mass air travel that allows that to happen.

This quick trip through history shows us that tourism is founded on various
phenomena. As the production of goods and services increases, it creates both money and
more available leisure time. At the same time, a better-educated, better-aware population
will want to travel and improve their knowledge and education. Improved transportation
makes travel cheap, rapid, easy, comfortable and relatively secure. Finally, improved
communications through print, radio, television, telephone, fax, computer and so on make

the marketing of tourism much easier today than in earlier times.

o0

1. territorial adj. of land, esp. forming a division of a country 4 4 (¥

2. time-consuming adj. FERT[E]

3. artisan n. skilled workman in industry or trade T.[F; FZA

4. infrastructure n. the whole system of bases, services, training establishments, etc.
HAl B (N EF B 5 E RS )

5. sentinel n. & v. watchman; sentry W§IE; F5F; F 1

6. hostelry n. inn JRAE; #RJE
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lift v. raise HB; HHE; K.

pilgrimage n. journey of a pilgrim i3

arduous adj. (of work) needing and using up much energy MR¥EH; R E
treacherous adj. not reliable; dangerous ARAJFEH; A K BfE K Y
bribe n. v. a secret gift; to offer secretly 17Wi; Wil
confiscation n. a confiscating or being confiscated FEZ; HWUIL
hustler n. a person who gets money dishonestly #FEHI A ; BHLRITHIA
neophyte n. beginner ¥ # ;¥ F
bureau n. a governmental or municipal department or office Jaj; 4b
Caribbean n. Hn# i (D)
Renaissance n. (period of the)revival of art and literature in the 14th, 15th and 16th
centurises, based on classical forms 3LZEE %%
aristocracy n. ruling body of nobles; nobles” class 5t (B /=)
sanction v. to approve H#t¥E;IAA]
fellowship n. the position, status or salary of a college fellow 5% 5 BB, B FE K
=
apex n. top or highest point il &
exposition n. exhibition of goods, etc BE&; R E.
elitist adj. (of people) the best or talented FFHEHZEH); BAE R
discretionary adj. free to do what seems right or best H H#RER; 7 B B ALK
spa n. (a place of) a spring with mineral water; a health resort & JRJT 3¢t
optimism n. A(RM; FWEX
prosperity n. state of being successful; good fortune H3; #ia; EHK
impetus n. impulse; driving force RI¥; #EsI N
communication n. exchange #M; i
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Comprehension Questions

. What’s the basic difference between travel in early days and travel nowadays?

. When did traveling transform into tourism?

- What did people travel for during the period of the great empires?

- Are there any similarities or differences between pilgrimages and traveling? What are
they?

- What impact did Marco Polo’ s book on his travels produce in the 13th and 14th
centuries?

6. What was the most significant change to the travel that occurred during the Renaissance?

. Why do a lot of tourists go to the Frankfurt Book Fair every year?



8. When was the base for mass tourism created, according to the text?
9. How did advances in transportation revolutionize people’s thoughts about travelling?
10. According to the text, how many stages do you think there are in the history of

tourism? What are they?

II. Write a summery of the text in about 150 words.

III. Topics for Discussion

1. Discuss the package tours in the Middle Ages and compare them with today’s package
tours.

Discuss the significance of tourism in the Renaissance.

Discuss the factors that have led to mass tourism as we know it today.

Discuss the relationships between pilgrimage and tourism.

g s LN

Discuss the importance of the Grand Tour.

B NG

Choltman, Michael M. Introduction to Travel and Tourism, Van Mostand Reinhold
Publishing Co. , New York, U.S.A., 1989.



