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Seetion:: i Use of Biglish

Directiuns;Read the faflowing iext, Choose the best :wnmf( .x') ﬁ)r each numbered blank and mark A ,B 5 Cor
D on ANSWER SHEET 1. (10 points}

One of the most dangerous drugs for pregnant women o consume is aleohol. Because aleohol is

quickly into the blood and passes quickly into the 2 und membranes( ), the human fetus

(B4 )L }is particularly 3 to its effect. In fact, the negative ellecis on a fetus are so 4 that babies

born after 5 to alcohal are said to be suflering from fetal aleohol 6
7 a pregnant woman drinks alcohel, the alechol is passed into the blovdstream almost 8 .
Moreover, because the bloodstream of the fetus is 9 that of the mother, the alcohol passes directly

into the fetus as well. 10 , what's more, the 11 of alechal in the fetus is exactly the same as in

the mother.

For the mother, this concentration is not a problem because her liver can 12 one ounce of alco-

hol from her system per hour. However, the fetus’ liver is not completely 13 . The rate at which it is

able to 14 the aleohol from the biood of the fetus is much slower. 15 , ihe alcohol will be re-

turned 1o the mother’s system hy passing across the placenta, but this process is slow. By the time this

16 , major neurological damage may have already 17 . Research bas shown that as litile as one
drink of alechol can produce significant, 18  damage to the feins.

Babies born after exposure Lo alcohol generally 19 facial distortion, inability to concentrate, and

difficulty in remembering. Simply speaking, it is 20 that pregnant women avoid aleohol.

© R NP R e =

.[A] conferred { B] detivered [C] endowed [D}  injected
.[A] tissue "B| muscle [C] fabric [ diver
.[A] accessible {B] resistant [€]  wvulnerable [D}  immune
[A] pronounced [B] accurate [€C] severe [D>  harsh
[A] adaptation {B] infeclion [C] exposure [D]  contraction
[A] affection [B] impact [C] vconsequence [0}  syndrome
[A] After [B] As {C] When [D] Because
.[A] simullaneously [B] immedialely [€] directly LD} frequently
.[A]  tied to [B] similar to [c] fixed pon [D7  linked to
10. [A] Besides [B| And [€] Rather [PT  Likewise
11.[A] condensation [B] [lunction [C] concentration [D]  poisen
12.[AT  distinguish [BY remove [ ] abandon [D] discriminale
13.[A}] developed [B} cultivated [C] nustured [D]  grown
14. [A; eliminate [B] prevent [C] distance [D] relieve
15.[ A Eventually [B] PDractically [€]  Virtually [ D] Gradually
16. [A] takes effect {B] takes place PG Dias impact | DY prevails over
17.[A] experienced 1B arisen [C] emerged [D]  oecurred
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18. {A] irreversible [B] perceivable {€] incomprehensible [}] unimaginable
19.TA] reveal [B} exhibit [C]  involve D] perform
[

20, [A] desirous [B] hopeful C| imperalive [D] optimistic

Section 17 Reading Compichension

brics

Part A

Directions : Read the following four texts. Answer the questions below each text by choosing A,B,C or D.
Mark your answers on ANSWER SHEET 1. (40 points)

Text 1

Since the buildup to the war with Iraq, British Prime Minister Tony Blair has taken it on the chin
from the media. The British media ordinarily grill politicians, but in this case they have been particularly
feisty, empowered by opinion polls thal showed most Brits wanted nothing to do with invading Irag. Until
now the American media, which by nature are less aggressive than their British counterparts but prehably
are taking a lead from polls and politicians that supported the administration’s war stance , have gone rela-
tively easy on President Bush.

Bul this week the media have hit the administration hard with questions about Bush’s State of the U-
nion statemenl that Iraq was acquiring uranium from Niger, one of the adminstration’s justifications for
war. And with the 2004 campaign heating up and Bush’s approval rating dipping, his administration is
being grilled harder than it has heen in months. Experts say the questioning will get sharper as summer
progresses,

That Democrats are just now “heginning to get traction” on the justification for the war is an example
of how differently politics are played in the USA than they are in Britain, says Marlin Turner, Washington
burean chief of the BBC, where correspondents have been highly critical of the war and suspicious of ad-
ministration claims that weapons of mass destruction exist in Iraq.

In Britain, where a prime minister must deferd himself every week hefore Parliament, the media
take a “ much more muscular approach to grilling politicians,” Turner says. Here, “the BBC is often re-
garded as a rather impolite member of the Washington press corps. " We tend to ask guestions in a differ-
ent way than they are asked on Illle Sunday political programs.

In London, Michael Goldfarhb, senior correspondent for National Public Radio affiliate WBUR in
Boston, says his British counterparts talk about “how astonishing the ride has been for Bush” and how
the Bush administration “ manages the news like it's nohody’s business. Here they call Blair * Bush’s poo-
dle. *” Bul then again, he says, British media “simply don’t hold 10 the American notion of chjectivily
and cerlainly not impartiality. ¥ ABC anchor Peter Jennings, who reported from Londan in the * 70s and
805, says he has “always heen struck by how mueh more aggressive the British press is. They're simply
much more aggressive. ” In lhe USA | “there is no doubt that the press is aware of the influence of a pow-
erful president, und the press is aware ta some cxtenl lhal il is in competition for public opinion, so there

is always stress hetween a powerful president and the press. " Bul in the past week, with debate over the
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war heating up, it led several of Jennings” World News Tonight broadeasts. “Our reporiers sense some

deep concern about what is happening. ”

21. The text is primarily concerned with
[A] the moderate tone of American media.
[B] the dilferent questions reporters pul 1o country leaders.
LC]} the aggressive nature of British media.
‘[D] the embarrassed British and US leaders afier the war in Iraqg.
22. From the first sentence of the text we learn thal the British Prime Minister
[A] has had a hard time with the media.
[B] has won some faver with the media.
[C] gets enough support for his war initiative from the public,
iD] has countered allegations ovn him mercilessly through the media.
23. It is implied in Paragraphs 2 and 3 that Bush might lose a second terms if
[A] he did not temedy the misiake he made in the State of Union statement.
[B] the media coniinued 10 side with the Democrals against the war in Irag.
[C] the BBC correspondents in Washington kept pulling aggressive questions to him.
[P] he could not come up with evidence in favor of his justification for the war.
24, The reaction of an American correspundent to British mediea can be best described as one of
[A] disgust. {B] surprise.
{C] contempt. []  admiration.
25. What Jennings said implies that the press in America
[A] is ioa sbedient to the presidenl.
[B] is more mindful of the public reaction to the reporl.
[C] mmakes sure that its rcports are in line with government policies.

[D] is actually more aggressive than its British counterpart.
Text 2

Sacial psychalogists conducted an experiment in which they gave elevalor riders at Ohio State Univer-
sity an epportunity o belp themselves lo a coupon good for a complementary Quarter Pounder with
cheese, After entering the elevalor, riders saw a poster reading “Free MeDonald's Burger” and a pocket
underneath it in which coupons for one Quarter Pounder were lncated. All they had to do was take one.

Fifty-six people entered the elevator alone. Of this number. 26 were randomly permitted to ride
withoul cther passengers, while 16 rade with ane other passenger and 14 rode with two other passengers
(all of the “octher passengers” were veally confederales of the experimenters whe decided on a random ba-
sis whether subjects rode with 2, 1, or no other riders).

Results nhtained in this experiment showed that individuals riding alone were much maore likely to
help themselves 1o a coupon for a checseburger than were riders in the presence of oliter passengers. lo
fact, of those individuals riding by themselves, 81% took a frec coupon. With one other passenger pres-

ent, however, anly 38% tock a coupon; and with two other passengers present, only 14% helped them-
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selves 1o a coupon.

Why would elevator passengers avoid doing something to their advantage — taking a coupen for a
free cheeseburger — just because other riders were present? The answer seems to involve the influence of
elevator culture — a set of unspoken, unwritten rules of behavior that are widely shared and generally ob-
served by people in elevators who ride with other passengers. The riders in this experiment were eager to
avoid doing something that might call attention to themselves in the public setting of the elevatar, even if
it meant sacrificing a free fast-food lunch. They didn’t want to be deviant; they desired to avoid being em-
barrassed; they didn’t want to look different. Actually, there isn’t very much you can do that is right in
an elevator, especially if you are among strangers. Almost all of the rules of elevator riding seem to be -
proscriptive — things you are definitely not supposed to do. The only prescriptive — positive — rule in-
volves standing quietly while facing the elevator daor, and that is precisely what most passengers will do.
Unless they want to be regarded as weirdoes, most riders avoid talking to anyone they don’t know, staring
at anyone, touching anyone, even breathing on anyone { they wouldn’t want to violate the personal space
of other riders, even in a erowded elevator}.

One interesting thing about elevator culture is that it extends far beyond the elevator walls. Actually,
almost any public setting — whether walking on the sireets of a city, eating in a restaurant, or silling in
the park — carries a set of rules that severely limit the quality and quantity of social interaction: In all of
these places, there is little, if any, talking to, touching, or even looking at strangers. As a result, stran-

gers in a big city whbo are physically close might as well be miles apart, as far as interaction is concerned.

26. It is implied in the test that the purpose of the experiment was to find out
[A] what people n=naily o inside an elevator.
[B] when people became greedy and selfish.

[C] how the environment affects social interaction.
[D} why people become less restraincd when alone.
27. According lo the text, which of the following is true about the experiment?
[A] The subjects had no idea they were subjected lo an experiment.
[B] 100 subjccts actually took part in the experiment.
[C] 59 subjects were randomly permitted to ride in the elevaiors in the experiment.
[D] Less than 56 coupons were placed in the pocket inside the elevator.
28. Tt was found out that what really prevent the elevator riders from picking up a coupon was
[A] the number of fellow passengers.
[B] the desire to avoid heing singled out as different.
[C] the desire to keep a set of respectable social hehavior miles.
[} the unatiractiveness of the coupons themselves.
29, Most passengers prefer to keep quiet inside an elevator because
[A] they are usually surrounded by strangers there.
[B] they want to show respect for fellow passengers.
[C] they dont want to look strange or eccentric.

{D] there is hardly enough space there for any kind of interaction.
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30. One logical conclusion from the experiment might be thal
[A] city dwellers are kept quite apart by some undesirable social rules. .
[B] elevators shauld be made with transparent rather than solid walls.
[C] eclose physical distance does not necessarily mean close social distance.

[D]  rules should be improved 1o facilitate social interaction in public places.
Text 3

The major development in the world economy during 1998 was the deepening and spreading of the
international recession. The ecanomic problems had begun in 1997. Following the stopping of growth in
that year, real output from industry dropped by 2 per cent during 1998, At the same time, unemployment
rose to the highest levels in recent decades. The resulting fall in demand had a serious effect on interna-
tional trade, leading to a reduction in its volume for the first time in many years. However, the warst of
the recession was [elt loward the middle of 1998, Economic growth began again in the second half of the
year. In these uncertain world conditions, it is essential to be able to measure the economic health of na-
tions. One wajor measurement of economic health is the balance of payments.

In general, the balance of payments is a statement which sbows the total of the economic transactions
between one country and all other countries over a perind of one year. It may include exports and im-
poris, investments and investment incame, loans, and payments for travel , tramsport, and other services.
Transactions which lead to the hame country baving a financial claim on a foreign nation are called cred-
its, and those which have the opposite effect are known as debits. In the total system of payments, every
credit has an equal debit. Therefore, the overall -balanee of payments always balances.

The balance of payments may be divided into several different balances which are based an different
types of transactions. One of the most important is the current aceount balance, which consists prineipally
of transactions in goods and services. Each transaetion is listed only once in the current account. Services
which were provided 10 a foreign country, for instance, would appear as u credit, while imports from a
foreign country would constitute a debit. Heuce, there is no reason for the current accounl to balance. A
country with maré eredits than debits will have a surplus on its current account, and a country with grea-
ter dehits will show a deficit.

When examining patterns of surplus and deficit, however, we must remember an important point. A
current account surplus is not always a good thing, and a current account deficit is not necessarily bad.
Suppose a current account deficit is caused by the import of machinery for an export industry. In the long
tun, this machinery should increase the export potential of the country, Thus, a current account deficit
cannot be considered economically bad if it is compensated by the arrival of long-term capital such as ma-
chinery. On the other hand, a large and continuing deficit can present a serious problem , especially if it

is not balanced by a long-term movement of capital.

31. The 1998 economic problems »
[A] called for a new economic measure 1o tackle it.
[B] resulted in the shrinkage of demand.

[C] were caused by a reduction in real industrial output,
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[D] led 1o shrinkage of international trade.
32. It is obvious from the text that the balance of payments is an important means for
[A] measuring how international trade goes.
[B] fighting economic recession and unemployment.
[C] ensuring the smooth flow of foreign trade.
[D]  increasing exports and reducing imports.
33. If a country has a debit, it
[A] has 1o pay the credit country in the form of goods or services.
[B} bas a financial claim on a foreign country,
[C] has a financial ¢laim on a host nation.
[D] has a deficit on its current account.
34. A current account deficit is net always a bad thing
{A] because it serves as an alarm to a country’s serious eronomic state.
[B] if it urges a country to take measures to bring its economy bhack to halance.
[C] aslong as it is brought on by the purchases of potentiaily productive resourees.
[D] since it can always be compensaled by exports in other lime periods.
35. The purpose of this text is to
[A] describe the 1998 economic prablems and measures for tackling them.
[B] explain how the balance of payments works lo serve the economy.
[C] presents the measures for economic compensation.

{D] argue for the adoption of a new economy-reforming measure.
Text 4

If sustainable competitive advanlage depends on work-force skills, American firms have a problem.
Human-resource management is not traditienally seen as central to the compelitive survival of the firm in
the United States. Skill acquisition is considered an individual responsibility. Labor is simply another fac-
tor of production to be hired—rented at the lowest possible cost—much as one buys raw materials or
equipment.

The lack of importance attached to human-resource management can be seen in the corporate hierar-
chy. In an American firm the chief financial officer is almost always second in command. The post of head
of human-resource management is usually a specialized job, off at the edge of the corporate hicrarchy. The
executive who holds it is never consulted on major strategic decisions and has no chance to move up to
Chief Executive Officer { CEO). By way of contrast, in Japan the head of human-resource management is
central —usually the second meosl iwpertant executive, after the CEOQ, in the firm’s hierarchy.

While American firms often talk about the vast amounts spent on training their work forees, in fael
they invest less in the skills of their employees than do either Japanese or German firms. The money they
invest is also more highly concentraled on professional and muanagerial employees. And they limited in-
vestments that are made in training workers are also much more narrowly focused on the specific skiils
necessary to do the next job rather than on the basic background skills that make it possible to absorb new

technelogies.
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As a result, problems emerge when new hreakthrough technologies arrive. If American workers, for
example, take much longer to learn how 1o operate new flexibie manufacturing stations than workers in Ger-
many {as they do), the effective cost of those stations is lower in Germany than it is in the Uniled States,
More time is required before equipment is up and running ul capacily , and the need fur exlensive r’clrﬂiuing
generates cosls and created bottlenecks that limiv the speed with which new eguipment can be employed.
The resuli is a slower pace of technological change. And in.the end the skills of the bottom balf of the pop-
ulation affect the wages of the top half. If the bottom half car’t effectively staff the processes that have to be

operated, the management and professional jobs that go with these processes will disappear.

36. Which of the following applies to the management of human resources in American companics?
[A] They hire people at the lowest cost regardless of their skills.
[B] They see the gaining of skills as their employees” own business,
[C] They attach more importance to workers than to equipment.
[D] They only hire skilled workers because of keen campetition.
37. What is the position of the head of human-resource management in an American firm?
[A] He is one of the most important executives in the firm.
[B] His post is likely to disappear when new technolagies are introduced.
[C] He is directly under the chief financial executive,
[D] He has no say in making important decisions in the firm.
38. The money most American firms put in training mainly goes to
[A] workers who can operate new equipment.
[B] technological and management staff.
[ €] workers who lack basic background skills.
(D] top executives.
39. According to the text, the decisive factor in maintaining a firm’s competitive advantage is
[ A] 1the introduction of new technologies.
[B] the imprevement of workers’ basic skills.
[C] the rational composition of professional and managerial employees.
[D] the attachment of importance to the bottem half of the employees.
40, What is the main idea of the text?
[ A] American firms are different from Japanese and (German firms in human-resource management.
[B] Fxtensive retraining is indispensable to effective human-resource management.
[C] The head of human-resonrce management must be in Lhe central position in a firm’s hierarchy.

{D] The human-resource management strategies of American firms affect their competitive capacity.

Part B

Directions: In the following text, some sentences have been removed. For Questions 41-—45, choose the
most suftable one from the list A—G to fit into each of the numbered blanks. There are two extra choires,

which do not fit in any of the blanks. Mark vour answers on ANSWER SHEET L. (10 points)
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Colorful full-page ads in newspapers show people happily chatting on cellphones. In one ad, a proud
father snuggles his baby. Anather ad fealures a 30-year businesswoman. S1ill another shows a young man
grinning broadly as he clasps a tiny phone to his ear.

(41}

But still abviously absent ave any silver-haired models who could send a message to this group, say-

ing: These phones are for you, loo. Except for one businessman with a sprinkling of gray in his hair,
most ads feature those in their 20s and 30s,
(42)

One major stumbling block — confusing contracts. Fees and serviee agreements are so complicated
that they might as well be written in Greek.

Coming 1o the rescue is AARP. In response to members’ complaints, the senior advocacy group is call-
ing for simpler bills and more flexible contracts. If il succeeds, that will help cellphone users of all ages.

(43)

Older people, marketers observe:, lend to be more matier-of-fact than younger cellphone users.
They'll say, “Yes, I'll meet you there in 10 minuvies. Bye. ” If cellphone companies really want to market
to this group, Ms. Thomas says, “just give us bigger numbers and keep it simple. ”

(44)

In facl, some design chanpes can unespectedly help all generations in a variety of seftings. Think of

curb cuts( f5E 111 ) at snlersections, originally designed to help people with mobility problems. Now
they benefit almost everyone—parents pushing strollers, travelers wheeling suitcases, children riding bi-
eveles. Similarly, grah bars( £ -F4f) in showers are canvenient for all ages.

(45)

As an older generation discovers the pleasure of going wireless aud connecting with loved ones any-

where , their haby-hoom offspring may benefit too, finding reassurance in heing able to keep in closer ton-

ch with Mam and Dad.

[A] Sill, even if the ads eventually include elder models, another challenge remains for the industry ;
convincing those in this group that they need a cellphone.

[B] The possibilities are promising. So, ad companies, how about a few mature models in your cell-
phone ads? And phone manufacturers, how about a rewrn to simpler designs for those who don't
need all those gee-whiz bells and whistles, such as cameras and—coming soon—even tiny TV
sereens? .

[C] While the main attraction now is the low price, eventually consumers wiil be attracted to enhanced
features. In the future, other features like “find me, follow me” will allow customers 1o go to a
websile menu and customize their calls

[1D] The message is clear: These phones and their youthful users are definitely cool. Yet the indusiry
is now aiso wooing a different group, largely unwapped: older customers. Only 39 percent of Amer-
icans over 65 own cellphones. compared with 80 percent of those between 13 and 65,

[E]  Keep it simple. That's a plea many of the rest of us wonld echo as well. Miniaturization and com-
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plexity have their limits. Simplicity is not a bad word. Often, when a company makes a change
that is really designed for an older market, it deesn’l turn off a younger market, Thomas notes.
[F] According to experts, stress and sickness have undoubtedly increased as the inlernet and cellpho-
nes have guickened the pace of lifc in the workplace.
[G] And then there are the phones themselves, which ofter come equipped with cameras and gee-whiz
(5 A BHBEHREM) gizmos. Vicky Thomas of Weston, Connecticut, a baby boomer who helps
. companies market to her generation and beyond, finds that most older people who want a cell-

2]

phone say, “Don’t give me a lot of buttons. I just want to place a call, hit send, and be done.”

Part C

Drirections : Read the following text carefully and then transiate the nnderlined segments into Chinese. Your
translation should be written clearly on ANSWER SHEET 2. (10 poinls)

To avoid the various foolish opinions to which mankind is prone, ro superhuman genius is required.
A few simple rules will keep you, nat fram all error, but from silly error.
If the matter is one that can be setiled by observation, make the observation vourself. (46) Aristotle

could have avoided the mistake of thinking that women have fewer teeth than men, by the simple device

of asking Mrs. Aristotle 1o keep her mouth open while he counted. He did not do so because he thought

he knew. Thinking that you know when in fact you don't is a fatal mistake, to which we are all proue.

(47) 1 believe myself that hedgehogs eat black heetles, because I have been told that they do; but if T

were wriling a book on the habils of hedgehogs, I should not commit myself until I had seen one enjoying

this unappetizing diet. Aristotle, however, was less cautious, (48} Ancient and medieval authors knew

all about unicorns and salamanders; not one of them thought it necessary 1o avoid dogmatic stalements a-

bout them becanse he had never seen one of them.

Many matters, however, are less easily brought to the test of experience. (49)}1If, like most of man-

kind, you have passionate convictions on many such matters, there are ways in which vou can make your-
s ¥ ¥ 3 y

self aware of your own bias. If an opinion contrary 1o your ewn makes you angry, that is a sign that you are

subeonsciously aware of having no good reason for thinking as you do. If ssmeone maintains that two and
two are [ive, or that Iceland is on the equator, you feel pity rather than anger, unless you know so little of
aritbmetic or geography that his opinion shakes your own contrary conviction. The most savage coniroversies
are those about matters as to which there is no goud evidence either way. Persecution is used in theology,
nat in arithinetic, because in arithmelic lhere is knowledge, but in theology there is enly opinion. (50) Se

whenever you find yourself getting angry about a difference of opinion, be on your guard; you will probably

find, on examination, that your helief is going heyond what the evidence warrants.

A good way of riding yourself of certain kinds of dogmatism is to become aware of opinions held in
sacial circles different from your own. When I was young, 1 lived much outside my own country—in
France, Germany, Italy, and the United States. ! found this very profitable in diminishing the intensity of
insular prejudice. 1f you cannot travel, seek out people with whom you disagree, and read a newspaper

belonging 1o a party that is not yours. If the people aud the newspaper secm mad, perverse. and wicked ,
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