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Text 1

Electronic mail has been in widespread use for more than a decade, simplifying the flow of ideas,
connecting people from distant offices and eliminating the need for meetings, but e-mail should be
carefully managed to avoid unclear and inappropriate communication. As time goes on, and more
people surf the Net, the amount of unsolicited e-mail grows. Some folks reasonably assume that
cyberspace mirrors many aspects of other forms of communications. It would seem that since
telemarketing and direct mail are successfully used as marketing techniques for many businesses, it
should follow that direct e-mail, or unsolicited e-mail, should also work. This topic is hotly debated
between experienced Internet users and newcomers.

Unlike receiving promotional materials through the mail or over the phone, e-mail does carry a
cost to the recipient. “Bandwidth” is used every time an e-mail message is sent and places a load on
existing resources. The process of sending unsolicited e-mail to large, untargeted lists, or through
mailing list discussion groups or Usenet newsgroups, is known as “spamming”. Spamming wastes
bandwidth. Imagine if it became common practice for businesses to market this way. Not only would it
be annoying for many, the load on the system would translate to higher access fees. Unlike regular
mail where the sender pays the cost of delivering the mail, e-mail is cheap to send, and in some cases,
expensive to receive.

Many businesses responsibly market by e-mail, for example, by inviting existing customers or
website visitors to receive future e-mail announcements. Some of the free e-mail services are advertiser
supported and hence using e-mail marketing in an up-front acceptable manner. Hopefully, this will be

the norm, rendering the inconvenience of spam a thing of the past.

1. Though e-mail marketing will inevitably get more sophisticated, the author believes s
[A] the trend will not continue for much longer
[B] it is time to put a stop to it
[C] it will get worse
[D] it is time for senders to be more responsible with it

2. The general use of the term “spam” in this text refers to .
[A] any unwanted e-mail [ B] any untargeted e-mail
[C] any unsolicited, list e-mail [D] any targeted, list e-mail
3. The difference between regular mail and e-mail in terms of costs is =
[A] e-mail is many times more expensive [B] e-mail costs the receiver
[C] e-mail costs nothing to send [D] e-mail saves the cost of paper
4. In order to market responsibly, the author suggests that businesses )
[A] obtain permission first [ B] cut down on the number of e-mails
[C] only send e-mail to existing customers [D] do not use advertisements through e-mail

5. Which of the following can best sum up the text?
[A] The trend towards e-mail marketing must be stopped.
[ B] E-mail marketing has changed a lot since it first began a decade ago.
[ CJ E-mail marketing is unproductive when used incorrectly.

[ D] E-mail marketing messages must be managed wisely.
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A ST B AR Y 1A B —— 4 AT () BB —— e e (o) B A BB, BT FERFR S EMER . A EM
4]/ “e-mail should be carefully managed to avoid unclear and inappropriate communication”, % — B
RS, HEER TR ES RN FERAFRETIT. B BRI EMBERAT R
EHH . BFIRGSWAEZEBRK. B =Bl TN FRE 4l 5 5T 0 0% R 42 gt R .

i

eliminate [i'limineit] vt. #/, FHk; #AHK

inappropriate [,ine'proupriet] a. & % &

surf [so:f] vt. & vi. M LAk, 3%

unsolicited [ .Ansa'lisitid] a. 33 4ke5, ik
Bkt

assume [o'sjurm] vz. BEBF, B34 KRMAA

cyberspace [ 'saibaspeis] n. B % =18, #tHF
AL )

mirror [ 'mira] vt. K B

telemarketing [ teli'ma:kitin] ». & 3544 &

debate [di'beit] vt. &, T, #H#®

promotional [ premaufenal] a. 12 4 &, =
1% 84

recipient [ri'sipiont] n. %%

bandwidth [ 'beendwid®] n. # %

untargeted [ An'ta:getid] a. KK ZH B 478

spamming [ 'speemin] n. & & & F 3R

market ['ma:kit] vi. & vr. 458

access ['eekses] n. A v, @il ; L, FHAN

advertiser [ 'sedvetaize] n. J” & ®
up-front [.Ap'frant] a. T4t #Y
norm [norm] n. #/f . M
render ['renda] vt. 1 4%, 4%

inconvenience [inkan'vi:nians] n. R4&

spam [speem] n. % F 33 (35 M Lk 5 3K ¥p
#. REr£5#8%)

mailing list X #Rep45 %k, £ ZHEM e —F
TEIE, ATEMBEAIMHGEZELEIRM
FRAA., M4 ABLAAB LR &
B TAGMAZBEM ELH+7 AP RiktiEH
&, MHFNE AKX S EAAHX, & F 7
. A, REEHBF,

Usenet # Z B M Lif it ISP & — ANk & F
NEWEG, EBR, CHEARERNRT
BT, MEBRERG., TAGAPAT
VAZ A IH B, AR A B B A K A 6 0 & I
B, K FRLR,

1. It would seem that since telemarketing and direct mail are successfully used as marketing

techniques for many businesses, it should follow that direct e-mail, or unsolicited e-mail, should also

work.

F& AKX It would seem that ...

HHSH: that ZJF R — N FENEEH: since 5| FRERIEMNG; EMHETE MR it should

follow that ..., BEf#R “BHE IR LAUL”.
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T L #E W F R 53 3 g 4R Bt ) T R 4 L B T AT

2. Not only would it be annoying for many, the load on the system would translate to higher access

fees.

kAKX : Not only FF 3k B2 A RY
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7\] “%{t”o

AFEX: AMUFEZANRBVER, THEHRERREG LB REHR.



4 B IE B R AR iR 200 B

i 6157 7 I

1. 3D, BELHTE., EXHNMEER: “but email should be carefully managed to avoid
unclear and inappropriate communication”, 7~ 25 % 3C & 3 3 4] i) B i ,

2. BERHIC, B XHWE, FEXXMIEBRR: “The process of sending unsolicited e-mail to large,
untargeted lists, or through mailing list discussion groups or Usenet newsgroups, is known as
¢ spamming’. ” A i () unwanted 5 unsolicited & X A%F; B I untargeted &4 lists; D T A
targeted i B JE3C .

3. ZEXHB, BELHYIFE, FXXMFEER: “Unlike regular mail where the sender pays the cost
of delivering the mail, e-mail is cheap to send, and in some cases, expensive to receive. ”

4, BERHIA, BEBANE., BEXXMEEBERE: “Many businesses responsibly market by e-mail,
for example, by inviting existing customers or web site visitors to receive future e-mail
announcements. ” {EH X P RER WA WEHITEHN N EERBEZ T ARF.

5. ZERA3D, BEEREE, AEEHEL X FEMM: “email should be carefully managed to avoid

unclear and inappropriate communication. ”

BTHGER ZNHAEE+L24, EHEREXHEERAGERE, FHRETZWIAARME
HER, NN BAARELE, BRTRERNHMAYMZR, B FIGMNEEMEHN. BEN
RS, BEBEHAFHEM, EhREMNE FHRAERBBENL, FEATZRAMLNS,
R 2% 25 o) R B A SRR EE T E. HERUTFR, RABEHEMEHERGEI -FEH
BORSh AT FEel, HmEREE FIRASRE FHRENE FORERNZTT. EL2RF
EREBERAPMFAPZE, X EEHSEMREIA.

FOE T BRI R IR AR AR, B THRANBABEZEFTRRR. BREAH T HRAH
R “HWR”, ARAERFEHERAE., MAEERN. RERESHERWHAPBERRE ESRMEKN
B F IR, B F#Eid mailing list i1 4 K Usenet FEA K% Esh R B FHRM, HIBBEHRH
“REBTEIER. REEFRERAFRE. KE—-TAULFERBRIHTAHENHEE. AKX
FBBFN, MHREHNREOSHANBRBHOM AR, AR RE A2 RAARR,
X THRAEE, BEALELT, BRIARE. _

1R 2 Ml o L F R A B B R SR BT, A, A IR A R R 3 A LR e T
BRAFE S . Aot THRAFARS B S Ra AT 38, M LARBGE B2 0y WA o iz il s FHE B8 .
XA A BRI AR e, AT 8 R b 3% i BB A (B R S .

Text 2

It has been argued that where schools become bureaucratized, they become bound up with the
techniques and implementation of the managerial process, and may concentrate on concern with
position and self-advancement. In so doing, they may neglect the purpose for which they were set up.
Thus, they do not facilitate the development of those who are part of the school community, and tend

to neglect the desires of children, parents and society at large.

It is because of such criticisms that there has been an increasing influence in political rhetoric and
legislation of free-market theories of organization and society. Such theories suggest that a much more
market-oriented, competitive approach is required so that schools reorient themselves towards their
“clients”. By so doing, it is claimed, not only do they once again address the needs of those with

whom they should be primarily concerned, but such an approach also unleashes the benefits of
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individual responsibility, freedom of choice, and reward.

Though much of this sounds attractive, it has its roots as much in an economic body of thought as
in social and political theory, and this must raise the question of whether it can be viably transferred to
an educational context. Indeed, if by “educational” we mean the development of all within the
school community, then free-market theory may miss the mark by concentrating on only one section,
“the consumers”. If teachers are seen as part of this community, then their development is just as
important,

If bureaucratic forms of management face the problem of explaining how their values can be
objective when they are in fact the product of a particular value orientation, the forms.of management
derived from free-market theories, suggesting an openness to the adoption of different sets of values,
are subject to the charge of relativism. In other words, free-market theories, granted that they are
arguing that individuals should be allowed to pursue their own ends, must explain why any set of

values, including their own, is preferable to another.

6. According to the author, criticism of schools arises from .
[AJ concerns that schools deliberately neglect students
[B] the high cost of education due to bureaucracy
(C] a perception of them as self-serving and bureaucratic
[D] a misunderstanding of schools officials
7. The “school community” (line 4, para. 3) the author refers to would probably include .
[A] students [B] students and parents
[ C] students, parents and teachers [ D] teachers and students
8. The transfer of free-market ideas to the schools may fail because .
[ A] schools have no real clients .
[B] they concentrate only on the consumers and do not include teachers
[ C] schools are totally different from the free market
[ D] they have no solid purpose in their aims
9. According to the text, criticism of free-market solutions in education arise from the fact that
[A] they do not explain why their set of values are better than others
[ B] their values are too subjective
[ C] their values are too different from those within an educational context
[ D] the educational context is not a free market
10. The “charge of relativism” mentioned in the last paragraph is meant to show
[ A] the values are too narrow-minded [ B] the values are not specific enough
[C] the values are too self-serving [ D] the values are not strongly held

ZXRAFINGEH, THEIRK: fIABRESE ~TER, ME—FEL. XERERFK
BRI, AANRBERNTENESSE, SRWAE. GRBRESE_EX, ABI AERK
ZHLKERKE. BhEh, ZELHRERHSBAERLMZFREAKR, XL ERATHFIESE.
HK, kBTEHTHERNERERAUREL. EEHE XK.
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bureaucratized [ bjua'rokretaizd] a. F # L #
&, R A BRFAH

implementation [ .implimen'teifen] n. 3 47,
£

facilitate [ fa'siliteit] vz. 144, #EH{ 5 H

rhetoric ['retarik] n. iti#, Zik; B8

legislation [ ledzis'leifsn] n. 3k

oriented [ 'o:rientid] a. A FH &

approach [e'prout[] n. A&, F ¥

reorient [riz'otwrient] vt. H¥, FEFH

address [ o'dres] vt. # & (& £); st 4,
4k 22

unleash [An'li:J] vt. & FF; X

viably [‘vaisbeli] ad. 47 3% T 47

bureaucratic [ ,bjusre'kreetik] a. B # % X #5;
A

orientation [, o(:)rien'teifen] n. &

derive [di'raiv] vt. & #---85R%K; KA

relativism ['reletivizem] n. (GGA A A7, A #H .
WEARFHELT) A EL

preferable ['prefarabl] a. £ THR &, £378)

bound up with # & F; LA E£X %

at large ¥4k &

miss the mark X B £ % B 4%, REFAYS

subject to % %|

preferable to b+« £ A TH

1. Though much of this sounds attractive, it has its roots as much in an economic body of thought as

in social and political theory.
F 3L :... it has its roots as much ... as

o SRR ENE S 4. though 5l FikBRiIBMNA; FAINFKEEME, this R L~
B WA, as much A as BERFEESREE, ATUHEMBN “R{XBWHH A”,
AFEX: REXHBRERKBELWERZHE S, BEREBEAMNETHSBUAER, MW

HETZFBEKER.

2. The forms of management derived from free-market theories, suggesting an openness to the

adoption of different sets of values, are subject to the charge of relativism.
F k3. The forms of management... are subject to the charge of relativism.

M. 28 B84, derived... Fl suggesting... H WA M 1E, &M £ iE the forms of

management,

AFEX: RATAHHHHER. RURAESHARMEERKEEEXSBAET VM E L,

3. In other words, free-market theories, granted that they are arguing that individuals should be

allowed to pursue their own ends, must explain why any set of values, including their own, is

preferable to another.

F kA3 :... free market theories... must explain why ...
IS ETHEMNESH., why 53| FEIEMNA . granted that BH “BIfE”, F1FiLLREMN

H), ELTHRERHE, KRR,

AFEX: H52Z, AETHER, WEANTANZBAAKEF, BRACKHEE, QORER
BERMAEANNEERR, GFEACHMEKR, KA —PEATR,

'

6. BRHIC, BESHYE., FHXWMIERR: “It has been argued that where schools become

bureaucratized, they become bound up with the techniques and implementation of the managerial

process, and may concentrate on concern with position and self-advancement.” C I 1 f§ self-

serving X W “concentrate on concern with position and self-advancement”, bureaucratic f [
g P

“bureaucratized” ,



