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to consumer) R X T AN B T H . A F F R, Sk 2 i ¥ B2B
(business to business) B X L # A Y FABF R TEARWEE,
MF B S (ebusiness ) FER-—HATATLANLEE, TEEFN L
VAEFZRBELENEN B THSFRGBER TN TR E
EAHMEBRECRANRRBRNEE . RERZAF,ARH
SYLREEFRENFHNEFEAAN., ERFRET.EE2F
ERFEEARSH RS TERBSERANES, AR In-
ternet ZE A BEAKEHSHRA AL A HAEN S L& H R H
ey, RIWEAANWEL ATFHSANTESRHK, XFBE
EBEANAWEEFLVEFPRARNBELAFERETHAKE
gtV EEER LT RENTHHFHES T X, AT %
UHREFERESBRUAUMHNER, v FTHSEAR
A b T W B TR

BN s a4t b BERA N THSHANEETH,
IBMfn E B EAHEZE Dell EEERAN TR HF. YL 2
REMETHSER ERNRARGEEHRR. XH AL L WE
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LA AEREHNEEMEE, CRALVEATHER RO RS M
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ABMERGEATERN EZENFRURGH T RI RS, B W
HELY AN EFHSLBRNNFERER  AAWETFHSE N
WASEEENZE AL A ETFHSFEX, #EHE K I C2C
(copy to China), & F#H % 4 % & B %, ® eBay, Amazon,
Google o Microsoft £ N5 B AFHFFE T, o Z 45 LB
MESHEAREFALH BRALHREAN S RA LA R Y
HOVHEBERAAGRE, EE T ONWHELATEREN
GFHEHATHEBRATREUERE T, —PELAREFLFL,R
ARBEAZRENF ABERBARK G ANENFRMRE, A
TR BERBSOMEFLARA NTRELFRRET £,
Bl-RE4 A2 ENEERB AR MELLERA AN E
o RFELYA-HEENEFH %% K (e-business modeD) ,
EAHEE AT LARNSCLHERSCFTREEAELEENR
FEX, KEXNBTFHFHERX, R 2000 FHH A THEAET &K
ZREAMNBEEARERWIEE., AP ERUBFHSELINEE
RIH, .

ALY ERIRERETFES ARRXNMLLNER,E
KBPTEBNERN SN E. FLAH TLZEHEESREMK
B, WELFHR, DU BULFANEEEH RSN,
EPRaBENMEE. AL WETFESERSNEQERET
EHNMESAAN EUNEESEFHSEAACLEFEER
EHEE MEFHSHBON AR FHSEANE  LTHS
HERARAQNM BRI EBLTFHSFNW -EXBAR. AEBFLES
REXRE LCLWRBELELFSEKERBE . GCATEFES
ERAFHBREE, QFNERBTRIHER, RETENE
BHEEZRPEAAN CE EXERMEREFHINBLALKE.
MEAEBEHARAHRABXELFE L LK B R4 (inter-organiza-
tional information systems, IOIS)W X #, B ER A EEHA
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WRARREMEREN  AEANEHNARLU AL TFHSRBTHY
FR. FHAET Internet W FHASWA L. BFH S LEHK
RER BHBHBRALENANKERFA,
MRKEHREF YR IELAFETFES, HREFH
SR THF REMEBEURENRR DN ERERREAS BT
AHENAXNERS. EEXREHBFAER K, 2002 £ oA
WTO, A FHARBTRANEFAE AT HI L. A 2001
FRWEAK 2002 FHETFHSFEAFANERTHSFNES R
REFHHSAHETEANNRE. RELK, FTRETFHSFME
—REEREHNFL, FLERAUAFRE-AKRERNFTHE. AXE
REOALMER BFHSORY BRTEANFHAEANRE AL
BABKEE FRALER BERAAAPELLEASHEN . LE
HHABREGAR 4T ERARE, FLIEA, LABRBEED
EFEBREF ARFRE TR EFSFRBIEFANL, T
RABERBAFLHANE LU RALTERA. nFER
FHEFPRKHEA? RETH AN RNERAMBZEAHREE,
EAACGRHARNAZL -—HELHNETFHSERNEL LK
HAEBREWTR, ERLEZFHR.AIALAXEEHUEN
BFHSHEB  ERERENANZIERNR PR SH . HA £ 4
REFEBGRIRECE R, BHFHERUFHNBHIRER
BHREF EENTFRAHHMATEFTRFHME, ATt AL
WERRGERFATE., RERGHLLTHELATHA S B
HAHN S HETFHSEXEAUFHNAALREIH B FEFH
ERRAHHABFNHSER, EXL L B FHLEKI N H
FHEEFEFELZROVNRAERE IT/ISKF. %X
AV AATREESF T ERNER . FEEFELEETSHAYN
BERYS, HNGE-—HEVNEEEARABESFHAS., NETFH

FHABRABRE BERARALR -—HERE RAFEHANT
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WAF TURRRAETFHSNTIHERR. EREHAKE I}
FREEFAENE, RAPLIRNEERFLEERR A TREDL
VHRESRDY. RHAEAXITERHIRBAAN-—RE R,
ERTFHSNAADRY HTRARASHLAAGHREARER
REhABSLERHBERNER BN RS, DAHNALEEHAK
R#eELHHE KBLFMARAHCFEH IT F R,
UEUN L BEERAGTRREE - EHRERD. KAXLEAAA
ITRACEZE QENEFERE, XBR AR AEY G
BEAMKHBE AL RFRNER, NEENEEF FEAA
WUE ARALEFHAEMECEIR, ZALY AEKHERN
MEKS R, EHTETFHAEACAFTERNELRDRAE KN
RE FANF AR AR ER AT EREFHASERUFTK
W EAH K,

UBRAERA AT O FHAREXFTRCIHRTESNEEN
XE HAT —EMETFHSERBTEENERR, AT EARY
BFHEREBREHERE. v Peter Weill £ 4 Place to Space :
Migrating to e-Business Models # 3.4 7 S A BB ¥ FHAER,
MEANRE ERBAE XBRDEEFRBEE I EFTEHANTE
HEASBERX RO L ERETFHS U RER/ T 4% 2D, Allan
Afunh E N B EEAER A THLEAGLA AL EZHBH,H
EEHRWNEFRLS HEBFEAMBRERPE T — g RO,
ENRELLEFEARTHANARELBRABRRTEFHELHARH
B URTEEAA R THSEE HAMES T EHHH A&,

@ Peter Weili, Michael. Vitale. From Place to Space : Migrating to Atomic e-Busi-
ness Models. Boston: Harvard Business School Press, 2001

@ Allan A, Christopher L T. Internet Business Models and Strategies: Text and
Cases. New York: Mc Graw-Hill Press, 2001
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RIBFAREN ZREXZNEFHS S 5 # WA AT B2B,
CCRBCCELAMR. EARRWRERTFALENANELZY
AEARETHSARAER AR TEF TR THHRAER,
FFeTFEEPOHRAER PR ERERAZ LA R ERA
FR. BRERELEEIMTEANTLELFREFHESHN 7T HA L
BFUAFER, ELRSNZARENELEIRY . HERKS
¥, THELYNNE FHFHFLELE ecommerce PR R E . it
R BANBARAAALLETFESEERNAR, h it —F oM
RFHSHEAN AR RE A TFTHSFSERAFTNARE T X4,
ERECUABINESFBTUAERN EHAT NESHFHRL
ERTHAHNFHTANETESHEA ARFEELAL.E4
WS, AHUEMMEAER N Eah, AE £ W RFE KD
REFHSEAAETHIARA BRAERNACHRRBELE R
RERROER FLEGATENETFHS EFHREE - HEXR,
EFRR AL EFHSHB B RIS WA REOAAHA
B 22BN AN ERNARBO L RAP A, EESRERET
RERWBERRRAFTEUE RO L AR FHS B, DLEF
RETHLAHEETESIHETHSER . URECMNRW LA
ERBE., RO, LV AREFHSFEXREAX B G2 EF o
HEBRFHFER LA ANTIRAEFT:. EREFHESHR
RERCAESFRE LEAT —BRAHLY B Bb I
FESBEARERANFEQA O RE, B TR EAABUANE
RV EFH TN EAFERECHNBASFEIARARNLER
FERBWHE, BH . BENLBERIALTFTHSE A b E AR
Peter Weill F R £ I BRAKR X EHE XS HARK . H 2B,
EH AL . ZE AFFETFESNABTY, BRAEHEH
ERAEUNEARANE, PAML . ARBEFERTRE . FEE
ARAZEEAT AR FELFERAUFOREURE N L
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BTHSFHBWEEY,

FENEFHSHENRES  THBILEX LT RAR
HHE, EM AL . BRELUERTHSETFRHSH IR £
Chinapub  HFAHER L HF LGB AL EFH LS, ERAE
HEFHSEANTRERERA., FELAFHUREL L RAE
FHEMEHE -LET.

BRHERSIFEALE TN A “FEFEL LB FHSF
BAREZHYTES HAFR(2001AA4141200)" W K B, B
BYYKEH L, ARAEEER AT H. 2B B B X
HEHETRPEREASERANEE FAMEFELHT ¥
ST ER—-FERTRHM. HTHEEZATHR, M EFESAK
RERE -ANAFEBRFARBEFAR AR LALLZIR  FEHE
HEMITFRE.
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