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1. Do global companies do more harm than good?
2. For or Against: globalization or protectionism? Why?

BUSINESS CHIEFS SAY FREE TRADE REDUCED
By John Willman in London
Financial Times, Wednesday, November 22, 2006

One in five top business executives in a global survey said that protectionism had blocked a foreign
investment deal by their company in the past three years.

More than half the 286 executives surveyed—almost half holding the most senior jobs in their compa-
nies—thought protectionism was rising in developed countries, and a majority said the same was happening
in emerging economies.

And, while most of the executives, from Europe, North America and Asia-Pacific, were in favour of
free trade, large minorities were in favour of blocking the sale of businesses on the grounds of “the national
interest” .

The findings come in the wake of setbacks for supporters of free trade, with the Doha trade talks
stalling and governments blocking foreign acquisitions of companies regarded as strategic.

A little more than 50 percent of the executives said protectionism had risen significantly or moderately
in developed markets, with 16 percent saying it had fallen. Some 39 percent said protectionism was rising in
emerging economies, with 33 percent saying it was falling.

Three-quarters of the executives said their company’s decisions about where to do business were shaped

by national trade and investment policies.

But there was also support for protectionism in home markets. While 36 percent thought the trade bar-
riers in their countries were too high and 31 percent said the same for investment barriers, most were happy
with the status quo while some wanted higher barriers. A little less than 20 percent of the executives called
for protectionism in all its forms to be abolished, but 30 percent disagreed. The main reason given was to
protect infant industries, an argument that companies in Asia-Pacific were most likely to agree with.

More than half said governments should block sales where there were national security concerns. A

quarter said the national economic interest was also an appropriate reason to veto deals. (333 Words)

Words and Expressions

1. executive PATE, WHEEAN, £H
2. block RHAEE, #4i
3. emerging economies N THA
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4. in favour of MR, HHF

5.in the wake of RERH, 'BER, ¥fh
6. setback ¥4y, AR

7.stall #ER, HEZE

8. strategic RERH), AR LK
9. significantly 5 3EH#b

10. moderately #&5Hh, & BFHL

11. status quo  BAR

12. abolish ik, BEE%

13. veto FHk, ik

Notes to the Text

1. protectionism; R £ X, IABRPEX . AHRYEXRIEXHH 5 o LA7RR 3 O DI
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B, XSEEHBREZFARIERAPREILY. RERERZFHN—TNEEFR. MREAERK
R ARERR . UERGYEEN—~IEETR,

2. foreign investment: ESMEYE, K HBEIIMIRE.

3. free trade: BT, BIBARAH OB, B O, BEREFHE. B 5 EHEHEOF
AFEERBHTHTHAZRBUES . BERSBRTANESKERLEREEL: SHKX
ML FAFRAME. MERNES, RZRETEBBALE =R o

4. Doha trade talks: ZMSEIARERHA . ZWREERERANKESHERBIE, £ WTO F 2001
4 11 AERIB/REHEHMETH WI0 ERRBEELSWPFHRHIFT—REZAR G RA . WBREE
F2005 41 A 1 HRTSWEERRA, HZE 2005 FERNIREBERPN, BLTF 200647 H 22 H
WTO SEE LM T ERX P, SHREA RS RAEHE S MUK, 85 Oflk; OFk™
RBHHEA:; OR%; @@= OMN; ©Fmk; QRS 5HE; ORBEE5RE.
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