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Introduction

Public secvice Mﬂllr‘ \n lﬂlllll ll I!X ni
institution; it's a system. The Communicati

of programme - News programmes, schools

ariginal 8 i
made in the regions. We consistently hit, and
exceed by a wide margin, all the targets that
Pactiament and Ofcom set for

tem 1s breaking

it the sys! up. ises|
that the public service contribution of ITV and Five|

is mlnlng and wlu continue to do so. Spectelist
pay c! mace cholc

L
makes television such o massively o
force ln shaping the world and the

m'ﬂlﬂ‘ﬂoﬂ and entectainment; they

membecs of the household with Ammm- of their
cun and potats ofview S0 & the issues that are
of intecest to us all - health,  sense of personal

identity,the rules and conventions of vm life,

iefs, po ll 3 sense of
And out audience feseacch tels us that Chamnel &
viewess like the Toct that out prograrmmes have

the wallpaper,
out n active part of the convarsation. It's Littel
50 many of our viewers phone ot e-mail
o el s ‘exactiy what they think of what we do |
[whether 1t's positive or negative. And it's nol
accident that out pecgrammas geracets tice
f press comment as

-.-\"»

out annual review of 2004 we t
we would attempt to measure the contcibution we
[make to some of the key conversations that roll
around the 18 millon living tooms in which|
[Channel 4 is either a fully fledged member of the|

, o the veryLosa, & regulac ekl visito

forthright, distinctive and, we

mmmmng :onmwnon o what makes Bitaln)
the countey it 15
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