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This is the age when the focus moves from the general idea of 21st century design to the
concept of Creative. The change is also reflected in the way they speak. People no more
‘design their lives’ but ‘live creative lives’ ; they not only. make a design but also grant a
meaning to everything to create a new life. Even the refrigerator, which has long been
regarded as a mere household equipment, is designed by leading fashion/art designers. The
boundaries between various design fields are brought down to open limitless possibility.

We can easily find creativity in our daily lives - a house:built by an architect and an interior
designer, a product manufactured by an industrial designer, and a font developed by a
typography designer. It indicates the fact that the decision of a customer largely depends on
the visual satisfaction. The brochures and catalogues themselves have now attained the
meanings of their own, emerging from the original role of a package.

‘Brochure & Catalogue’ is a remedy for the lack of information on visual communication, the
importance of which is increasing these days. As a rich source book, it will be a foundation

stone that provides the insight for domestic and international visual design.

Our gratitude goes out to the visual design companies and designers who helped us publish-
ing ‘Brochure & Catalogue’.

Publisher Jeong, Kwang young
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