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Unit 1
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If money be not your servant, it will be your master. The covetous man
cannot so properly be said to possess wealth, as that may be said to possess

him. —Francis Bacon

He who loses wealth loses much; he who loses a friend loses more; but

he who loses courage loses all. g 3 —Cervantes

In this world there are onl edie pe is not getting what one

wants, and the other is gettingfit: —Oscar Wilde

Part Three Grammar Focus

Part Four
Part Five

£ Y ) (—)
Reading Skills
. Reading for Fun
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1. Do You Want to Be a Businessman?

Directions: Discuss the following questions with your partner.
Do you want to be a businessman? Why or why not?
2. The Millionaire Mind
Directions: Discuss the following question with your partner.
What qualities do you think one must have if he wants to succeed in business?

3. Who Are They?

Directions: The following are some famous businessmen in the world, what do you
know about them?

A ) C)

PartTwo Reading:centered Activities

- TextA

I. Pre-reading
Directions: Work in pairs to discuss the following questions.

1) What drink do you like most?
2) What makes Coca-Cola so popular?



Unit 1 Business l

[I. Passage Reading

(]

The Coca-Cola Story

One of the most popular drinks throughout
the world today is Coca-Cola. Every day, millions
of people go to their refrigerators or supermarkets
to get a Coke. In almost every country of the
world, the Coca-Cola logo' is a familiar symbol.
Today it is the largest-selling soft drink in the
world. The story of how this came about and how
the Coca-Cola Company maintains its dominance

of the market is a fascinating one.

Coca-Cola was first introduced to the world
in 1886, in Atlanta, Georgia, USA. The drink
was developed by John S. Pemberton. He had
been an unsuccessful chemist before he developed the formula for Coke. During
the first year of sales, only 200 litres of the fizzy drink? were sold, but by 1895
it was being sold all over the USA. Until the turn of the century, Coke was only
sold in restaurants, but then it was made available in bottles so that people
could drink it at home as well. Today, over a billion cases of Coke are sold

each year in more than 140 countries around the world.

Ever since Coke was invented, advertising has played an important part in
the Coca-Cola story. When he first developed Coke in 1886, John Pemberton
spent US$46 for a sign which read, “Drink Coca-Cola.” Since then, a great
deal of time and money has been spent developing signs and slogans because
the manufacturers have always been concerned to give Coke the right kind of
image. Over 75 different slogans have been used in the last 100 years, ranging
from “The Pause That Refreshes,” which was introduced in 1929, to “Things
Go Better With Coke,” which became the company’s slogan in 1965.> Most of
the company’s advertising budget goes into the production of advertisements
and signs. Television commercials for Coke are designed for specific kinds of
audiences. People living in city areas, for example, will see different TV com-
mercials from people who live in the country. Coke’s distinctive advertising
signs and logo also play an important role in marketing the product. The com-
pany has over two million signs in prominent locations in cities around the
world and these have a standardized design, shape and colour so that people

everywhere can recognize them.

20
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But what is Coke made of? Two of the elements in Coke are natural prod- 35

“Coca” refers to the dried leaves of a South American plant, and “kola”

is an extract taken from the kola nut. The combination of the two gives the soft

drink its name. But the exact formula used to make the drink is a carefully

guarded secret. While the syrup used to make the drink is being manufactured,

no visitors are allowed to observe the process. The company goes to great 40

lengths to protect any use of the name Coca-Cola. The name Coca-Cola is reg-

istered as a trade mark®, and so is the nickname “Coke.” Neither name can be

used by other companies. Even the design for the glass bottles in which Coke is

sold in many countries—made from a green-coloured glass and with a distinc-

tive curved shape’—is registered as a trade mark. 4

W

(521 words)
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Atlanta fot'lento/ (M 4%)T 4% 22 K (36 BAL 16 WA & HF)

Georgia /'dzoidzjo/ (L4816 WA (EE M 4)

John S. Pembertom /d3on es 'pembatom/ (A 45 )25 - 3 - 3 15

New .Words

*chemist /'kemmst/ n.

1) person who prepares and sells medicines, and
usually also sell cosmetics, toiletries, etc.; phar-
macist 2557 i 2579

e.g. Could you buy me some aspirin at the

chemist’s (shop) on the corner?

2) expert in chemistry FER

e.g. He used to be a chemist before he became

a writer.
Coca-Cola /ikauka'kaula/ n. 7T F AT SRR

e.g. I) Would you like a glass of Coca-Cola?

II) Most young people like drinking iced Coca-
Cola.
*Coke /kauk/ n.
1) Coca-Cola A H ] 4k

e.g. Coke is my favorite drink.
2) f B M
e.g. This is a coke furnace imported from Japan.

XE— A M H A O RS

*combination /kombi'neifan/ n. joining or mixing

together of two or more things or people;mixture
FAKBEN U LA & RS A6,k
&,REY
e.g. I) Tt is the combination of his wit and politi-
cal analysis that makes his articles so
readable. it 8 4 7€ 4 % 5 BUA 43 H7 A
B HASCERRAD,

1) The architecture in the town is a success-

ful combination of the old and new.

*curve /k3iv/

n. line of which no part is straight and which
changes direction without angles gk I
e.g. You must slow down at a curve in a road

when you are driving.
v. cause something to form a curve ffi 3E#17% i i
27
e.g. The robber broke into the house carrying
a knife with a curved blade.
*distinctive /dis"tipktv/ adj. that distinguishes some-
thing by making it different from others R,
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e.g. ) Long complex sentences are distinctive of

Henry James’ later style.
I) The young artist has a distinctive appear-

ance and you can recognize him easily.

mance.

IT) It is said that a dragon has been guarding

the treasure for thousands of years.

. kola /'kauls/ n.

*dominance /'dpminans/ n. at the state of being

most important or prominent, having a very strong

influence on R %, X BCHLAL

e.g. I) You can see the absolute dominance of the |

governing party in this event. 7E X {3
TRATLLE PIBUBE EXTEE,

II) After three years’ hard work, they gradu-
ally gain the dominance over the overseas
markets.

" %extract /'ekstreekt/ n.

1) substance that has been extracted and concen-

trated PR Y LR B 3
e.g. I) The extract taken from this plant can be
used as a medicine to relieve a sting.
II) This soup is made of beef extract.

2) passage selected from (a poem, book, film, piece

of music, etc.) ik, ¥ %,k ih

e.g. She read out some extracts from her letter.

WMAEPBETJLBE,

fizzy /'fiz/ adj. (of a drink) having a lot of bubbles

of gas that making a hissing sound; carbonated &
o B AT O A R O, AR BN
eg. 1) 1It’s so hot, I'd like to have a bottle of
fizzy lemonade.
1) Many of the drinks in the market belong
to fizzy drinks.
*formula /'formjula/ n.
1) expression of a rule or relationship in algebraic
symbols 23
e.g. Do you know the formula for converting
gallons(11£) into liters?
2) set of symbols showing the elements that a sub-
stance is made of 4+ F 3
eg.
*guard /ga:d/ v. keep (something/somebody) safe from
danger, theft, etc.; protect BT R
e.g. ) The soldier was sent to guard the presi-

The formula for water is H,0.

dent because of his good literal perfor- 5

1) western African tree B S8 (4 K FEIEM)
e.g. I have never seen a kola though cola is my
favorite drink in summer.
2) carbonated non-alcoholic drink favoured with the
seeds of this tree oI KKk

*litre /'lizto/ m. unit of capacity in the metric sys-

tem, used for measuring liquids F+(¥ & #.17)
e.g. I) A litre equals 1.76 pints in England.
II) The athletes drink 50 litres of mineral wa-
ter every day.

logo /' logau/ n. printed symbol deigned for and
used by a business, company, etc., as its emblem
(b A R )% IR R R
e.g. ) In modem business world, it is important

for a company to set up its own unique logo.
I) He is very interested in collecting car lo-
gos ever since he bought his own car.

*manufacturer /imeenju’feektfors/ n. person or firm
that manufactures things #3&#, L) £
e.g. I) Send these faulty goods back to the manu-

facturer. X LW KR EILHT K,

II) There are more than twenty clothing man-
ufacturers in the Economic Development
Zone.

*nickname /'mknein/ . familiar or humorous name
given to a person instead of his real name % ¥%,
®Y s
e.g. I) Harold’s nickname is Harry. "4 % (0 82

FREME,
IT) As he was always cheerful he had a nick-
name “smiler”.

*prominent /' prominont/ adj. easily seen; distin-
guished B EH , R H K
e.g. I) The house is in a prominent position in the

village green( i),
II) He was a prominent political figure during
the Second World War.

*refresh /r1’fref/ v. give new strength or vigour to
(somebody/something); restore or revive % (3 A/



