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Cabove the line £k |- U

Denoting entries above the horizontal line on a company’s

profit and loss account that separates the entries that establish
the profit (or loss) from the entries showing how the profit is
distributed.

Denoting advertising expenditure on mass media advertising,
including press, television. radio and posters. The “line” in
question is the “net profit” or the “operating net income . An
“above the line” amount is a normal expense or revenue of the
business.

CRETIRARRE SR AEK R IR RPN
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@ Example

1. The expression "~ above the line” relates to the normal ex-
penses of the business, where as "below the line™ refers to
the amount relating to an extraordinary item or an appro-
priation like dividends.

HWETRTORMGEFLE, KT RAAEEL
EENER P AT 3=

2. One of the popular means of marketing is abvoe the line,
through the mass media.
ARRATOEHFRZ AKX LR, Ptk
AAE.




Caction gk

The term appears sl the behavioral stage of models of mar-
keting communications and refers 1o positive acts of the
buvers, customers. and consumers such as seeking further
information from the supplying organization, trial of the
product or service logether with the first purchase of the
product or service. Triggering desired forms of action is best
achieved Dy specific communication techniques such as ad-
vertising, and personal selling. although more recent devel-
opments in direet marketing such as direct mail, off the page
selling. and telemarketing are now being used to generate a
complete range of actions.

AN B AT A AT B BT B
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@ Example
5 1. This company made use of various kinds of marketing
techniques to generate actions.
EEMNNAAEHEHGEMBTRREFH LA A
2. We plan a bit of action,

FAVATHAS 50 B 80M 65 £ 3

D Word Bank

marketing technigues BT
behavioral stage 17 M ER
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Cadhocracy Ik 414K &

A {lexible organizational system esigned to be responsive to
the needs of the moment.

R AN 2 o R 7 9 R i A

The 1erm adhocracy was first popularized in The Future Shock
(1970} by the American wrter Alvin Toffler. In an adhocra-
¢y, small teams of managers and workers are typically brought
together for a limited period 1o resolve a defined problem:;
once the problem has been dealt with, the task force can be
dissolved, and the effort of the individual members redirect-
ed. The term is now spreading form business vocabulary into

more general discussions of organizational systems. and there

is some evidence of pejorative usage: the ad hoe nature of the

system has been seen as indicating disorganization rather than
a praiseworthy flexibility.
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l@ Example

Adhocracy, the Clinton administration’s wav of working, is
based on a kitchen cabinet that is loosely organized around an
influential inner cirele,
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Cadministrator Bl SR A U

An agent appointed by the courts to administer the affairs of an
insolvent company.

H B e E 1 T SRR R 2w B H A

Since the mid nineteenth century the terms of “administration”
and “administration order’ have been used to denote the
control and direction of the property of an insolvent company
or individual. and the court order requiring it. It was not until
the early eighties that the term “administrator” in this speeific
sense was applied to the agent appointed to administer the
affairs of an insolvent company under the terms of that ad-
ministration order. The administrator appointed in such cir-
cumstances combines the roles of receiver and manager,
having the power 10 carry on the business of the company and
to borrow for that purpose.

H 19 428, administration —-ii] - - H ¥ FA RSB £
WA AW BB B, administration order - i) 15 5 bt B
RixEEAamS ., BT 80 F, HM 1 administrator
L AR B i S R R AR ER L %
REFELFT™ W EEAN, BRAGNEHE, AN EH
&2 BRI 35, 3 Ry FF Rk 55 PR 3K

ﬁ: Example

The Commons Social Security Commitiee is to call adminis-
trators of Maxwell companies to give evidence.
TRARXLRBENLAGHEAMNEI RANHYUAF
BA I




advertorial LB A U

An advertisement which'ds written in the form of an editorial
and purports lo contain objective information about a product
although actually heing limited to the advertiser's own public-
ity material.

CLHEIE T AU B R A BRI R i TR R R )
& S LT E A EERE T B A B 1R
The advertorial first appeared in the 1 nited States as long ago
as the sixties, but did not become a common advertising ploy
in the UK until the mid eighties. Advertorial came in for some
criticism in the UK when thev started 1o appear in British
newspapers since there is a feeling of dishonesty about
them. In many cases. the page on which an advertorial appears
is headed advertising. and this is meant to alert the reader to
the nature of the article. although the lavout of the page often
doe~ not.

I& it e R W E R 3 BLTE 60 FAR. 80 FUF A B &
B E T A, A ATHE. RAEfISA -
b AN 5K A e

@ Example

Advertorials met with some criticism in the UK since they
seemed to deliberately induce the reader to read them as
though they were editorials or features.
REXNSEZMALEERCHRFELA AT RA&H
L& E RARNER IR SUROE: -

2. In Chinese newspapers, there are commodity introductions

that are sort of like advertorial.

EVPRARA L AEMTHRX S 28 EB04
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(afﬁnity card (affinity credit) ¥HI | U

A eredit card issued 1o members of a particular affinity

aroup.
AR U SR E 01 AT L A T ]
Affinity cards were first issved in the United States in the fate
seventios ina wide variety of different forms 10 cater o Jif-
ferent interest groups. These cards were  actually issued
through the affinits group  (which could be any non-profit
organization such as a college. a union or a ¢lub) and enti-
ted it members ¢ varions  discounts and other bene-
fits. When the idea was taken up by large banks and building
societies i the UKL it was chiefly in relation 1o charities and
the idea was skillfully used to attract new customers, while at
the same time appealing to their social conscienee,

£ 70 UK, EEPLARE % 580 L L A
F B O T ol LR FE A IR 2 f0 2140 s
BAFREATLUESZ o My b I A %1 KLty
MRS 2 M N Bl - RN VW s
KRR R 2

B3F° Example

In the UK. the holders of affinity cards <hare a common in-
terest in helping the charity,

AER FHAEFL I FhFHALOLEEAE W

D Word Bank

charity 26 %41
affinity group R4
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Cair miles 25 afigL AL R

A proprictany name for a consumer incentive scheme under
which credits redeemable for free air travel are issued 1o fre-
quent flyers, or 1o people taking part in designated transae-
tions, such credits may also be given as a bonus by some
employers, Air miles was launched in the early eighties and
quickly proved popular.

A LA O AR BRI L R A
nl 2L R CHLMRE . SRR i e & )
VI P RS K R VN R TN @) 8735 37 RO T
A1 vUdR Y 1

B33 Example

1. Estate agents are aftering free air miles to homeowners in an
attempt to get more houses on the market.

GRFBNATREEBEEHEZNMA LR T
¥4z

2. A property developer has picked up more than 2. 4 million
air miles with his American Express card.
—RHERAFAENREAFLABCEERET 240 F &
oy p 24

> Word Bank

incentive scheme R RhIpik
bonus ¥ 4

property developer ™ JF %
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(antitrust F& 31 U

Monopoly is also an important definition 1o control the

“antitrust” . In the dictionary of law. such explanations are
given: 1. Market structure with only a single seller of a com-
modity or service. 2. Royal privilege for the buying. selling or
making of a commodity. 1o be enjoyed by the grantee on-
Iv. 3. Under the fair Trading Arc 1973.  “control of
one-quarter of the sales in a market”. Other important aspects
of antitrust policy in distinction relate to exemption of resale
price fixing of branded items from antitrust prohibitions; the
Robinson-Patman Act. amending the Clayton Act. which
prohibits various forms price discrimination and delivered
pricing.

BT RN HEIER ZH XMEAMNE L. kT
ROMBOT: (1) WHPE -BFHLXBFOEE
O QOMABFTAABFIET L LIMEHS 3)
O3 FRA¥RGEMEN " BRGHEGZ —HHE"
REGERAEHERRAN - T EEHER, AHLRE
W ETS, RREES R RAOERRNE: B (R
L) G0 (RER - WIFRE) . BB A NN
BRAZAEH R bR,

B33 Example
Two government agencies, the Department of Justice and the

Federal Trade Commission, are responsible for the adminis-

tration and enforcement of the antitrust laws in the United
States,

SEHRRAT HERLEBAZAHRN, AkT2b
PATLRG A BB




(}Mﬁ kL AHS {}

APEC ( Asian Pacific Economic Cooperation) 1= an organiza-

lion dealing with the economic affairs. APEC was extablished
in July 1989 Iis {8 member nations  tareas ) include: TSA,
Jupan. Canada, China. Singapore. ete. The leaders of s
member nations or areas hold a conference even vear. Because
of the rapid economic development in Asia,  especially in
Southeast Asia and the “ugers”™. such developed countries as
USA and Japan pay more attention to the annual meeting.
KA GHAE P CHESFEHEHL KA
BUF 1989 F 7 AL AT 18 PRUAE EIEXIE] HA,
MEX. PE FMEFEEMMX  FRG ALY
A K2 HEZ T ARKE S RERR W
FIMEFARIE R, BRI E AR EBE G & .
PN ERIF AT, REEMR AXHARIAE
EBERERATKESHRFFHEW

B3JF> Example

I. Leaders of 18 nations of the Asia-Pacific Economic Coup-
eration forum met in Indonesia and agreed to create a gi-
gantic free trade zone by 2020.

T RESHERRIZG 18 PERMEE G H AT LE
2, tFIEA 2020 FZ W LA RKEG A G T HE

2. During the annual meeting of the 18 member APEC trade
group, representatives outline a trade-liberalization plan
aimed at stabilizing Asian economies.
ARRZLMERISAARBABETHFL L, RAMY
RN EARTEMNBALZFNT HAGNF |
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(arbitrage £H], 531 U

Arbitrage is the process of buying goods or assets in one

market where the price is lower and selling them in markets
where the price is higher for riskless profits. To successtully
practice price discrimination firms must prevenl arbitrage
from vcenrring between the markets in which they sell the
product at different prices. That act of arbitrage will tend to
equalize prices between the two markets as demand is in-
creased in the market where the price is lower causing its
price to rise and supply is increased in the market where the
price is higher causing its price to fall. This process mayv
profitably continue until the difference in price between the
two markets is equal to the transportation costs of moving the
good from one market to the other.

fRAE D B KM E 55 8 5 IR £ 5 b ol
VLR B Sy LU e R IR T S5 B9 2 O SRERCRI 25 4540
AL AT IR TV 8 R ) R K
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@ Example

Arbitrage occurs frequently and easily in finance markets.

FL(BA ) 2B THBTRAREHA L

Z> Word Bank

direct arhitrage  HIEEN M AEIL
indirect arbitrage MR EI, =M EIL
threc-point arbitrage = &1
two-point arbitrage X Bl




