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Abstract

The timeshare industry was born in the early 1960s when Alexan-
der Nette developed the timeshare concept. It has rapidly spread out
the whole world. Especially, the timeshare industry has being en-
larged 10% ~15% every year in the near twenty years. In the same
term, tourism industry increased 4% , hotel industry only increased
2% . But Chinese timeshare market is not developed nearly. At pres-
ent, Chinese timeshare members is the lowest in the surrounding
countries, 0. 6 people every 10, 000 peoples. Many people have rec-
ognized the timeshare market is very large, but they don’ t know how
to do. Tt is said that demanders are fidgety and suppliers hesitate.
Certainly, some forerunners paid out large forerun cost. Chinese don’
t know the timeshare well. It needs that some theoreticians and enter-
prisers explore together. Some enterprisers with courage and insight
have begun to make the timeshare product fit the Chinese consume
custom. But the theory innovation is relatively lagging, In the back-
ground, the author will try her hard to pioneer the new field.

My dissertation consists of five chapters, except introduction and
epilogue;

Chapter 1 defines the object of this study. In this Chapter, the
author sets up the choice model of the recreational property innovation
and analyzes the mechanism of the recreational property innovation.

In Chapter 2, the author thinks that timeshare is three levels in-
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novation of the recreational property.

Chapter 3 focuses on the innovations of the core product and
shape product and service product and surroundings of timeshare sys-
tem.

The task of Chapter 4 is to study the present development condi-
tions of timeshare in China, and makes some choices to timeshare de-
veloping in China.

In Chapter 5, the author puts forward the fundamental frame of
developing timeshare in China.

Key Words: timeshare; recreational property; innovation;

tourism; real estate
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