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Unit One Traifel Service

Text

Pre-reading Questions:

1. What are the three pillars of the tourist industry?

2. How does a typical travel agency introduce to the tourists the delights
offered by a wide variety of tours?

3. What does the travel agency do for its clients?

4. What role do the tour guides play in a travel agency?

5. Why is being a tour guide seen as a demanding job?

Travel Agency

The travel agency or travel service, the tourist hotel, and tourist
transportation generally comprise the three biggest pillars of the tourist
industry. Travel agencies range from very large businesses to-very small ones.
No matter whether they are large or small, their working staff can effectively
carry out all the business operations and jobs including secretarial, travel
counseling, and managerial activities. A typical travel agency has a rack of
colorful brochures that illustrate the delights offered by a wide variety of
tours.

Many travel agencies are equipped with computer terminals, devices that
allow prompt and efficient access to the information stored in the computer,
An agent can use the terminal to ask the computer a question and receive an
answer very quickly. This makes possible the immediate confirmation or
reservation of airline seats, hotel rooms, or rental cars. These modern devices

also make the working staff at the information center of a travel agency work
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more efficiently and offer better services.

The travel agency is supposed to design tour routes, work out tour plans,
fix tour prices, buy insurance for tourists, and advertise tour services to
attract clients. This way the tourists who take a packaged tour offered by a
travel agency can enjoy the privileges that the indepéndent travelers who don’t
travel as members of a group can’t. The former don’t have to reserve airline
seats and rooms, or make travel arrangements, and are therefore able to visit
many remote or rugged areas that would otherwise be difficult to try to see
alone. In a word, the tour operators can make countless places throughout the
world accessible to the tourists who join a packaged tour provided by a travel
agency.

A sizable travel agency is usually staffed by managers and executives,
receptionists, accountants, PR personnel, and tour guides. It is believed that
the success of a travel agency lies in its image, and the tour guides play a key
role in the establishment of a positive image, since they are in the direct service
of tourists. Because of this, being a tour guide is regarded as a demanding job.
First of all, one should always be enthusiastic and energetic. One travels with
the tourists every day and enthusiastically gives introductions to the scenic
spots wherever they go. Second, one should be knowledgeable and well-
informed. Tourists have spent a large sum of money on the tour, so they want
to get maximum information in minimum time. A tour guide is supposed to
explain a lot of things and readily offer information whenever needed by the
tourists, It is also a part of the tour guide’s job to tell the tourists the history
or legend of the scenic spots and places of historical interest. Third, one
should have a strong sense of dedication. One must relate well to other people
and deal with the variety of problems that arise not only in making travel
arrangements, but also in carrying them out. One deals with the problems of
lost baggage and unsatisfactory hotel accommodations, rainy days, fatigue and
sudden illness, and with the interpersonal problems that arise among the
members of the tour group. Finally, a qualified tour guide should improve his
or her language skills so as to offer quality service to the tourists, A tour guide
should have a good mastery of English, for many travel agencies often receive

foreign visitors. It can be said that it is very fortunate for a travel agency to
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possess a group of qualified and promising tour guides, whose high quality

service will surely promote the business of their agency.

New Words and Phrases

transportation [ treenspo: 'teifon] n. 38

comprise [ kom 'praiz] vz, FG; - 2H R,

pillar ['pila] n. #&F; %4

counsel [ 'kaunsal] vi. WpE§ ;8L

rack [reek | n. #PZE;HEWR; PR

brochure [ 'broufa] n. GE4HABIRSE T B &) /MF
terminal [ 'toxminl] n. &%

access [ 'kses] n. 3 (B A) BIHLE ; BHE (B AR R
confirmation [konfa 'meifon] n. ik ;IEL

client [ 'klaiont] n. JBi%; XM

privilege [ 'privilidz] n. 4542

accessible [ok 'sesobl] a. AT #F A By ; AT T B9

sizable [ 'saizabl] a. MY AK; kK

executive [ig'zekjutiv] n. & A R ;ITHS%

demanding [di 'ma:ndip] a. B3R &

enthusiastic [in®juizi 'estik] a. IFHY

knowledgeable [ 'nolidzobl] a. ZIREE ;A BiRM
well-informed [iwelin 'fomd] a. W89 HE 8 HERER
maximum [ 'maeksimom] a. BEN;BAGRE)H -

minimum [ 'minimem] a. BAKK; B/DFRE)RY

legend [ 'ledzond] n. £

accommodation [o/koms 'deifon] n. [# FE S]] 4b:1EE
fatigue [fo 'tiig] n. 3 ;35 B

interpersonal [ jinta 'parsanal] a. ABR(EZR)IM; A5 AZHE
promote [ pro'mout] vr. {2 ;183

travel agency Fef74t

packaged tour 4} Hk iiF

independent traveler B B if &
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tour operator JEIFL LA
PR personnel 2% A 5
scenic spots and places of historical interest % i oy i

Notes to the Text

1. Travel agencies range from very large businesses to very small ones. 474t
BRAEN
range from...to... R “ZEM oo Fljeeeeee MEEANELRES”. W,
Prices range from $40 to $80. #t# M 40 EILH 80 HEFTLAR%.,

2. A typical travel agency has a rack of colorful brochures that illustrate the
delights offered by a wide variety of tours. #EMBEATHE —-BRAFSE
BN T A & R S B IR IR S A AT R O SR 4
a variety of B AH“BFEREH”.
that 5| 3 i) %€ & M 4] 18 #fi brochures. i % 4 7] 45 i offered by a wide
variety of tours {&fi the delights,

3. Many travel agencies are equipped with computer terminals, devices that
allow prompt and efficient access to the information stored in the computer.
WERTH AR TR IR R B, B— T LU 5280 B A 2R 78 - L
FHERNEE.
equip... with. .. BH“LLeeeeer B fZeeee ¥,

He has a car equipped with air conditioning. i — X EZHF & W
KE,

access to... BRH“(BEH) #ARF| - Y. .

to gain access to a country’s trading ports KB HFA - M ERXRHBEOK
LA

4. This makes possible the immediate confirmation or reservation of airline
seats, hotel rooms, or rental cars. X gk 88 37 B 8 1A 3% B0 1T A BE )2 437 ik
WA RIS HEE,
make. .. possible B R “ffi--- AT BE”, B F make W RIB KK, T RS
#8453 BUTE possible HYJETH

5. One must relate well to other people and deal with the variety of problems

that arise not only in making travel arrangements, but also in carrying them
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out. —{(i FWLARAMAMLF CELBEMEMEBRITLZHIR
FHRHER SRS,
relate to. .. B g Fleeecee HatbF”. .

It’s unfortunate when a father and son can’t relate to each other. X #JL

FABMEMLER -HFAERHERE.

. A tour guide should have a good mastery of English, for many travel
agencies often receive foreign visitors. SN ZMGEEB R E, B RHIF LK
THENERIINERE.

have a mastery of B “B % {E; HE”. .
The teacher has a mastery of his subject. X {7 3 Jifi 1% 38 b & &l .

Dialogue 1

Situation: Barbara, an American teacher, teaches English at a university in

Shanghai. The summer break is coming and she is planning to tour Beijing

for seven days. Now she is talking to a travel agent on the phone to get

information about the packaged tours in the city.

Barbara.

Travel Agent:

Barbara.

Travel Agent:

Barbara,

Travel Agent:

Barbara.

Travel Agent:

Enquiring about the Touring Packages

Good morning!

Good morning! What can 1 do for you?

I'm thinking of taking a seven-day tour in Beijing in the coming
summer. How many kinds of touring packages do you have?
We have two kinds: a seven-day touring ﬁackage and a ten-day
touring package.

I'm interested in the seven-day packaged tour. Could you tell
me how much I would pay for it?

The total price is 2,400 yuan.

Could you tell me more details about what’s included in the
package?

Sure. We'll pay for the round-trip tickets and all the meals
during the tour,
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Barbara.

Travel Agent;

Barbara;

Travel Agent;

Barbara:

Travel Agent.

Barbara;

Travel Agent.

Barbara:

How about the hotel accommodations?

Oh, it’s included in the price I gave you. You will stay in a
three-star hotel with Chinese and Western restaurants.

Sounds good. Will you qlso pay the admissions for the scenic
or historical spots?

No, ma’am,

That’s all right. Will you offer the tourists transportation
during the tour?

Yes, our bus will take them to all the tourist attractions and
back to the hotel.

Thanks so much for your information.

You’re quite welcome. If you need more information, please
call me. Goodbye.

Goodbye.

New Words and Phrases

admission [ad 'mifon] n. A35%; [1E
ma’am [mem] n. KAK;&Z+i3RA
round-trip ticket 3 [A] E

tourist attraction W& I &

Notes to the Dialogue

1. What can I do for you? 3% 8E b #5335 0g 7
RE—HAFEE. RERFEURKRARREREFEH 2B, S8R
—HEMEERLEE “May 1 help you?”5“Can 1 help you?”,

2. Could you tell me how much I would pay for it? #A L& iF R BEF B L

g7

“Could you... 7B “EEAL LLoereer o7, XR—MBRESKE A, HEEA
R B KB M Aar X — AR,

3. Sounds good. Wr#2 3 4L,
AR EE i CEDEDPEAM,
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4, No,ma’am. &, &+,
ma’am BA“KRA, KK, L7, REBFALWER, HEEREXNBE K
. ¥ATFEEOES.,

5. You're quite welcome. A Fiift.
AATTH PR G R LR £l A ST B BRI

Dialogue 2

Situation: Peter has just finished his business in Wuhan. In twenty days he
will return to the United States. He hopes to spend a few days touring some
of Wuhan’s tourist attractions, so he has read a travel brochure and is now
interested in a three-day bus tour of the city. Now he is at the travel agency

asking for more information before he gets ready for the trip.

Enquiring about the Bus Tour Itinerary

Peter: Excuse me, I read in your travel brochure about your bus tours
to the tourist destinations inside the city. I’m interested in your
three-day tour of the city by bus.

Travel Agent: We’ll be happy to have you in our tour group.

Peter: Thanks. The price you list in the brochure will cover all the
expenses except accommodations. Is that right?

Travel Agent: Yes, it will.

Peter: Great. May I ask about your itinerary for the bus tour?

Travel Agent: Sure. On the first day, the tour group will visit the Yellow
Crane Tower and the Yangtze River; on the second day, they
will tour East Lake; on the last day, they will visit Ancient
Fiddle Platform and Guiyuan Buddhist Temple.

Peter; Sounds interesting. Do the foreign tourists have a tour guide
who can give them some English introductions to the tourist
attractions?

Travel Agent: Yes, they do. An English-speaking tour guide will accompany

them to the five destinations.
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Peter:

Travel Agent:;

Peter:

Travel Agent:.

Peter:

Travel Agent;

Peter:

Travel Agent;

Peter:

Travel Agent;

When will you begin next week?

Wehave two tours every week, one beginning on Monday and
another on Thursday.

Thank you. Where will the tour group get on the bus before
departure on Monday?

Right in front of the travel agency.

What time?

7:30 am. We’'ll depart at 8:00 sharp.

Thanks. I'll join you next Monday morning. Oh, what’s the
price and where can I pay for the tour?

It’s 400 yuan. You can pay for it at the Cashier’s located in the
lobby of this building.

Thank you so much. Bye.

Bye.

New Words and Phrases

itinerary [ai'tinarari] n. ME; RFTH R AEHR
destination [desti 'neifon] n. Hi#

Buddhist ['budist] a. %89
lobby ['lobi] n. CHit4H GRBESA OALH) KT R B E
tour group 1 ¥ A

the Yellow Crane Tower ###%

Ancient Fiddle Platform % & &

Guiyuan Buddhist Temple G

Notes to the Dialogue

1. Excuse me, I read in your travel brochure about your bus tours to the
tourist destinations inside the city. ¥ AT —TF , MR8 ik HEF M
BRAFMA RS TR ZFWHE T RA,
excuse me BA“HRUGMABAR—T”. XRZEE, ¥HTSHEEAE
W AT A A B LS ZRRNUESE.
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2, May I ask about your itinerary for the bus tour? ®R] LA#Jfa] — FRFIH &

ERATRATREZHG?
“May L.. VBR“BALL--- 2", HFHERMFAFASHMA20TE.
Dialogue 3

Situation: Mrs Smith is at a travel agency, asking about the two-day weekend

trip to Lushan Mountain.

Enquiring about a Tour to Lushan Mountain

Travel Agent:
Mrs Smith;

Travel Agent;

Mrs Smith;

Travel Agent;
Mrs Smith;
Travel Agent;
Mrs Smith;
Travel Agent.

Mrs Smith.

Travel Agent;
Mrs Smith.
Travel Agent:

Good afternoon. May I help you?
Good afternoon. I'm thinking about a two-day weékend tour to
Lushan Mountain. Do you provide this kind of touring
package? _

Yes, we have a two-day weekend packaged tour to Lushan
Mountain,

I'd like to join it. Are there still any vacancies for next
weekend?

Yes, there are. How many people will be going?

My husband, my son and I. How much will it cost?

It’ll be 600 yuan per person. It’ll cover all the fees of the trip.
Do children get half price? '

No, they don’t. But children under 1. 2 m in height travel free,
except for their meals.

OK. We'll join the tour group for next weekend. And my son
is just under 1. 2 m. How much altogether?

That’ll come to 1,300 yuan.

Here is 1,300 yuan.
Thank you. Here're your receipt and tickets. We’ll pick you up
just in front of the agency at 7: 00 am next Saturday morning.

The tour guide, Mr Huang, will meet you there when you

“board the bus.



