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1. What is your view of beauty? Do you think people
have a common standard for beauty?

Ideas

big eyes double-fold eyelid
white and tender skin high cheekbone
flat nose
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Perhaps you have read the story of an ugly duckling turning into a beautiful
princess. Here we have a modern version. Are you interested in reading it?

Text

Redefine the Image and Value of Beauty

er criticizers dismiss her as a country bumpkin with rough fea-

tures only Westerners could appreciate. Her admirers praise

What are the two conflict-

ing views of her appear-

her as the essence of ancient Chinese beauty, with a touch of ance?

modern spirit.

Meet Lu Yan, a small-town ugly duckling turned 5-foot-10 pio-
neer — and, possibly, the new face of China.

“Some people say I'm changing the way Chinese people see beauty.
I don’t know,” Lu, a fashion model now based in Paris, said on one of her
Beijing stops. “There are certainly plenty of people who just don’t like
how I look.”

You can find models everywhere in Chi-
nese society and they are considered one of the
building blocks of a fast-growing consumer so-
ciety that is billed as the biggest in the world.
Businesses hire them to sell everything from
automobiles to real estate and mobile phones to
mineral water. They even represent cities and
shopping malls.

. In 1983, Shanghai kicked off the long
march to high fashion when women from a textile factory put on their
favorite clothes and staged an amateur show in an abandoned warehouse.

A local garment company noticed and took them to a sales exhibit in
Beijing to model its products. It worked wonders; everything the enter-
prise brought sold out. And the women made headlines — but didn’t dare
call themselves models. Instead, they insisted on being factory workers
who would never quit their day jobs. The first generation of Chinese
models was born this way, along with hundreds of copycats.

Are models important in
China?

Can you retell how New
China’s first model came
into being?
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By the 1990s, modeling started to establish itself as a career in China.
Just as the world was surprised that China produced 7-foot-plus NBA
star Yao Ming, few knew that it had become a breeding ground for
supermodels. Across the People’s Republic, as living standards and diets
improve, youngsters are getting taller.

“Every year, I see at least 200 candidates from all over the country
dying to be models. Their only qualification is height,” said a teacher at
the Beijing Fashion Institute.

Despite the rush to the catwalk, few Chinese models have broken
onto the international stage. Lu is one of the exceptions. Although her
success is controversial back home, it represents a turning point in set-
ting the standards for a different kind of beauty.

The oldest of three children growing up in a small mining town in
central China’s Jiangxi Province, Lu — like future models the world over
— was considered an ugly duckling even in that humble backwater.

It’s bad enough that she was born with small eyes, a flat nose and
freckles over her high cheekbones — all negative features, according to
traditional Chinese views of beauty, which praise large eyes, a small nose
and a petite frame. She was also awkwardly tall.

So she developed a tomboy, fear-nothing personality as well as ter-
rible posture to hide her height, which helped her land the big break.

“When I was 17, I went to take a class to correct my bad posture,”
Lu recalled. “The teacher was putting together a group to go to a model-
ing competition in Beijing. They were short of one person. I didn’t know
anything about modeling, and they didn’t like the way I looked. But tall
girls are hard to find where I come from. The only reason they picked
me was to complete the team.”

They didn’t win. But a Beijing fashion editor found Lu’s look un-
usual and introduced her to two men who would change her life.

“I took one look at her, and I knew she could be a world-class
supermodel,” said Li Dongtian, one of China’s first celebrity hairstylists.
“I was so excited. It was 1999, the turn of the century. The media was
asking me who should be the new beauty of the next millennium. I would
point without a doubt at Lu Yan.”

Lu was stunned. “He was the first Chinese person to ever tell me I
was pretty,” she recalled.

What'’s the significance of

Lu’s success?

Do you find a girl like Lu
beautiful?
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According to Li and fashion photographer Feng Hai, who was the
first to splash her image across Chinese magazines, Lu’s look and per-
sonality make an ideal combination for representing the 21st century
Chinese woman. “Before, Chinese people were only interested in big eyes
and feminine sweetness. They didn’t know anything about the cool fac-
tor and personality,” Li said. “So many Chinese girls are beautiful, but
you see them and forget them. With Lu Yan, she is so striking, you take
one look at her, and you never forget her.” :

That was exactly what happened three years ago when a pair of
modeling experts from Paris passed Lu in the lobby of a Beijing hotel.

“I went to look for girls in China. I saw nobody I liked,” said Nadia
Belhachemi, a French agent with the Metropolitan modeling agency who
represents Lu. “We were looking for somebody special, with a lot of

personality. I was looking for somebody who could be a star. She was
perfect.”

Within weeks, the Chinese coal miner’s daughter was walking the
streets of Paris, making the cover of Elle and Paris Match and becoming
a favorite mannequin for fashion bigwigs such as Christian Dior, Gucci
and Christian Lacroix.

. “By Chinese standards, she is definitely not pretty,” said Gao Xiaofei,
20, a modeling student at the Beijing Fashion Institute. “Just look at our

class — almost everyone has big eyes. But I like her a lot. The more I

look at her, the more I think she’s beautiful.”

Words: 911

abandon /a2'bandan/ v. give up; go away from J53F; #FF
amateur /'&mata(r)/ a. inexpert; imperfect ML H1; AN5EFH
n. WRMNEE
* backwater / 'bak.wata(r)/ n. a place not influenced by outside events or
new ideas {5 ANA L7
*bigwig /'bigwig/ n. an important person Z A, HEXEWKA
bill /bil/ v. make known by means of poster, notice;
advertise A" &
breeding / bri:diy/ n. good manners #JF
* bumpkin /'bampkin/ n. rustic or awkward fellow L7, ZEE

* cheekbone /'tfizkbaun/ n.

BE, BE

the bone above the cheek, just below the eyes

ook kv

Jookk Yot

L2 238044

okdok v

KLY
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controversial /kontra'va:fal/ a.

* copycat / 'kopikat/ n.
definitely /'definitly/ ad.

dismiss /dis'mis/ v.

* duckling /'dakliy/ n.
editor /'edita(r)/ n.

* essence /'esans/ n.
exception /1k'sepfan/ n.

* freckle /'frekl/ n.

garment /'ga:mant/ n.

* hairstylist /'heastailist/ n.

headline /'hedlam/ n.

humble /'hambl/ a.

* mannequin /'manikin/ n.

* millennium /mr'lentom/ n.

negative /'negotiv/ a.
* petite /pa'ti:t/ a.

quit /qwit/ v.
rough /raf/ a.

* splash /spleaf/ v.

stage /steidsz/ n.
.
* stunned /'stand/ a.
* tomboy /'tombot/ n.
ugly /'aglv/ a.

warehouse /'weahaus/ n.

33”’ 363% 18

be dying to do
break onto ... stage

likely to cause argument £ i} 1 ]

a person who imitates another exactly ¥R JiE 1
not doubtfully, certainly FCEEH, e Hb
send away; put away from the mind

fTR; BOoT#HE

a small young duck /N7

a person who edits 4w, %#E

the most important quality A<Jfi; k54

sb or sth that is not included 4t

a small flat brown spot on the skin 7 5

an article of clothing 4 %

&

the title or caption of a newspaper article,
usually set in large type K F-Frill

not proud; low in importance o, B
person employed to model clothes R4
one thousand years — T4

expressing denial 75 % ff]

(of a woman) small and slim (38 &) &/
Hi%

give up B3F

not smooth; not perfected; not calm or gentle
FHRE: 28%; fHE

print in a prominent place in a newspaper or
magazine 5 H )%

the platform on which the actors perform &
put on the stage # F$E6, R, L
too surprised to speak H P& 5%

a spirited girl who plays like a boy /N F
unpleasant to look at ¥& ], HPAEK

a building for storing things &, Hk
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dismiss ... as FFH
kick off ‘ CAR !
make headlines FS6 A o R )
put together H R
sell out B
set the standards for A=W SLERUE

all over the country 4 H
breeding ground RER
building blocks (M)A
consumer society W
high fashion BN
land a big break AN
living standards A=K HE
mineral water WK
modeling competition B L 3%
real estate )55 =
sales exhibit R
shopping mall L7/
the catwalk T &: Nk
the world over 2t 5
turning point (in) BT
work wonders PR

Christian Dior V% 1 2 4 T2 P (U T ) 42 A )
Christian Lacroix PRI E AN BTN

Elle (HEFaT 32 36 ) (3 44 I3 24 %)
Gucci RORRIZE 4 st 25 5 P (U5 T ) 42 ey )
Nadia Belhachemi YT - APk (AN42)

Paris Match CEERTEMR) (v E B 24 )

1. Topic-related words and phrases:

jewelry, jewels (B BR%)
ring €% )
necklace (Thi%E)

brooch (Ba%t)



