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along which flows time, considering the human body
and the heart as a whole, while each cell connects
communication and product, hardware and software.

Mysterious and sacred things, a pure universe and
Gaia would also flow along it.

That kind of design is suspicious yet beautiful, in the
same way as living things are beautiful.

Promotion design that moves from a state of fixed
uniformity to a mobile and dispersed form will be
stirred more by the winds of freedom. Like a moving
swarm of bees flocking together and flying apart.

Advertising, Cl, art and contemporary art
none have room to breathe

Their cleverness is too obvious and we've seen
through their structure, but they keep on trying to
persuade us.

People want conviction rather than persuasion,
empathy rather than conviction, and collaboration
rather than empathy!

Yes, people want to work. To work together equally,
and want to feel a response from the pure time and
space which coexist in this society and is the medium
they live in. That is the slightly prettified word
'collaboration'. It was the same with volunteers.
Except now they want more response. This shows
that promotion has reached a level where it invites
collaboration.

Let us recapture, other than through sport, the pure joy

of physical movement. Bring pure labor also to the art,
advertising and promotion industries! Labor that is not
'token-work' or based on ‘slavery'!

When the Afghan Buddha images were destroyed, |
heard a spirit cry.

Look at me! Like me! Love me!

The idea of rebuilding them is absurd. Ms. Sadako
Ogata was the only person to campaign about the
threat of death to one million refugees. But, the
world, and the gods just kept their eyes shut.

I'm not saying that this is promotion. | can hear the
cry of the spirit, of despair, of solitude. Can't you
hear it too; the sound of suicide bomb blasts echoing
round and round the world?

Is promotion a projector?

| mean projector in the sense of something that casts
into the space ahead. This thought was inspired in
January 2004, by the theme of the first graduation
exhibition "Project the Projectors" of the Department
of Inter Media Art, Tokyo University of Art. It was
organized by students, each of whom had a business
card on which ‘Projector' was given as their
profession. Here, it was indicated that "artist" is like
a floating energy fluid not grounded in society as a
profession, while its name was consumed as a mere
word. They were conscious of being at the frontier of
the unknown facing beyond the present to something
yet unnameable. Many were aiming to actually create
or to dissect media, reproduce them, and alter their
meaning.

Escaping from the disorder of multi-media, as well as
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Campaign for the Chie-no-Mori Pocket Book
Series "Hon-no-Mushi-kun”

"CONTAC"

Promotion of the Stop Smoking Aid “Nicorette”

MINI MINI MOTOR SHOW

A Collection of Works—

Design Office "Akita Design Kan”
Promoting Live Concerts of the Band UN
Earth Vision Film Festival

Tokyo Nikikai Opera Theatre Campaign
Warhol Exhibition

Exhibition of the “Three-Color Ware of
the Tang Dynasty-The Henan Province
Discoveries”

Suntory Museum Exhibition:

1200 Years of Japanese Pottery”

The One Year Feature “Melody of Life” in the
Mainichi Newspaper's Sunday Edition
Promotion for Revitalization of

the Yokohama City Center

Yokohama's Mascot Character "Blue Dal”
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Animal Protection Campaign
"Understand A Cat’s View"
Dissemination Poster for Domestic Animal ID,
"WHERE IS JOHN?"

Grand Open-Air Art Festival "Echigo—
Tsumari Art Triennial 2003"

“Kaikyo Dramaship” Design of

an Information Terminal

Tools for Promoting the Opening of

a Health and Fitness Center

Publicity for Recognition Enhancement of
Distance-learning Specialist "Z-KAI"
Posters for Oji Paper titled "KEKKAI"

Mrs, B's Paper Sample Book:

Collection of Design-1 "Golden Ratio”
Mrs. B's Paper Sample Book:

Collection of Design-2 “The Chair”
MasterCard “Priceless” Promotion
Up-market Watch Brand "FRANCK MULLER"
Fossil Watches Promotion

"Change is Good" Poster

“Roller Hockey” Advertisement

“Burton Shaun White” Advertisement
“Burton UN INC" Advertisement

“Burton Mission Greed” Advertisement
2004 Burton Consumer” Advertisement
2004 Burton Consumer” Catalog

NBA Catalog

Inrange Annual Report

“Wausau Papers” Promotion
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