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Unl’r One An In’rer'wew

P .- Part1 Warming-up

Matching

1. What’s your name? A. 1 studied Marketing in school.
2. What is your major? B. Fine, thanks.

3. How are you? C. My name is Jack.

4. Nice to meet you. D. No, Thank you.

5. Would you like to have a cup of tea? E. Nice to meet you, too.

-+ Part2 New Words and Expressions

interview [intavju:] v R

n. T
fluent ['fluent] adj.  WHH, WRIE
fluently [fluantli] adv. Wi, FAIH
request [ri'kwest] VE. iEsk, Esk

n. Wk, Bk
assistant manager BhEg
brief [bri:f] adj. TR
graduate ['greedjueit] n. VA

v. ek
major [meid3a] n. 322

v. i
active ['zektiv] adji. BEH
employee [.emploi'i:] n. BRI, AT
express [iks'pres] v. =ik

reputation [repju'teif en] n. ZE, AF



THREAREER

Produce [pra'dju:s] V. A=, HilE
channel ['tfeeni] n. Mgk, AE
keep afloat REFELF
enterprise ['entapraiz] n. ks ==k
revenue [revinju:] n. IR S 2
transformation [.treensfa'meifan] n. g3
executive lig'zekjutiv] n. THE
argue [a:gju:] . Fie, B
profit [profit] n. FIJyE
provide [pra'vaid] V. HER, fiteh

$% .- Part 3 Dialogue

Jack wants to get a job at ABC International Electronic Technology Development Company.

Now he is at interview.

Jack: Good afternoon, sir. My name is Jack. I come for an interview as requested.

Mr. White:  Good afternoon, Jack. I'm Rick White, the assistant manager of ABC Company.
Would you like to make a brief self-introduction?

Jack: I graduated from Beijing Finance and Trade Vocational School, and I majored in
Modern Marketing. 1 got excellent records in all my subjects while I was active in
the students’ union.

Mr. White: Employees in this company must be good at English. So please tell me how you are
getting on with your English.

Jack: Ok, I think my oral English is pretty good because I can express myself fluently.
Besides, I can read some newspapers in English, such as China Daily.

Mr. White: Why do you choose our company for a job?

Jack: Because it is said your company has a good reputation and working here would give
me the best chance to use what I have learned in school.

Mr. White:  Since your major is modern marketing, could you tell me what you think of it?

Jack: It is not just a promotion of a new product, but a series of actions from searching a
market to services after selling it.

Mr. White: Well, thank you for your interest in our company.

Jack: You are welcome, Mr. White, I’'m looking forward to hearing from you again.



% Unit One  An Inferview

More Expressions

For Jack

1. May I come in? For M i

1. Which subject did you major in in university?

2. May I ask for an apartment? .
2. What made you decide to study this subject?

3. Maybe you could hire me one trial. .
3. Did you get any honors at your school?

4. Did you do any part-time job when you studied?
5. What experience have you gained from your

4. I really hope you could reconsider
your decision.

5. May I know the reason why you ..
part-time job?

don’t choose me?

Exercises
1. Role-play

Mary wants to get a job at a clothing shop. Work in pairs. Use the expressions We’ve learnt to
make (up) a new dialogue and act your dialogue out with your partner.

2. Discuss in group

Looking at the advertisement for a Sales Executive in Red Star Company, Mr. Right and Mr.
Wrong came to have an interview given by Mr. White. Guess who can get the position and

discuss why.
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Mr. White:  You are Mr. Wrong? I’m Rick White, the assistant manager of Red Star Company.

Mr. Wrong: Yes, [ am. How do you do?

Mr. White:  How do you do? So you have worked at your present company for 2 years, why do
you want to leave it?

Mr. Wrong: As you know, I am working as a driver now, and my boss doesn’t give me a chance
to show my knowledge. Besides, he is not easy to get along well with.

Mr. White: How long do you want to stay in our company?

Mr. Wrong: To tell you the truth, I don’t really have any ideas to that question. Who knows what
will happen next minutes.
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Mr. White:  You are Mr. Right? I'm Rick White, the assistant manager of Red Star Company.
Mr. Right:  Yes, I am. How do you do?



Mr. White: How do you do? So you have worked at your present company for 2 years, why do
you want to leave it?

Mr. Right:  As you know, I am working as a secretary now, but my major is Economic Management.
I really want to get more experience in Marketing.

Mr. White: How long do you want to stay in our company?

Mr. Right:  To tell you the truth, it doesn’t depend on me. I really want to get the job. 1 won’t
leave as long as I have chance to use my knowledge and skills.

:{.“ -+ Part 4 Reading

Pre-reading: 1. Can you give any examples of the cartoon characters of the Disney Company?

2. Do you know who the CEO of the Disney Company is now?

How did Disney Find lts Market?

In 1984, when Eisner became the CEO of the Disney Company, the
“Mouse House” produced only one cartoon character every three to five
years. Its entire film library had only 158 features, and its single cable
channel, the Disney Channel, lost money. In addition, Disney had actually
no income from sales of videos. To keep afloat, the company depended on
its amusement parks and its Mickey Mouse licensing.

In 2005, Disney was one of the richest companies in America. Its

enterprise value—Wall Street’s favored measure of an entertainment
company—had increased 32 fold since 1984 and stood at $69 billion. Its film library had grown to
900 features, which were licensed on TV and sold on video and DVD, and its home-entertainment
income counted for nearly one-third of the revenues of the entire industry.

How did Eisner succeed in adding $65 billion in enterprise value to Disney? Having come
from television, Eisner saw that Disney’s future would be in home entertainment—not in movie
theaters.

The first decision he made to brought about this corporate ( HfAkl), AFH)  transformation
came in the mid-’80s. At the time, Disney studio executives were arguing that to release the
company’s beloved cartoon movies on video cassette (£747) would kill any profits to be made from
re-releasing them in theaters. Eisner considered the situation differently. He found people were
getting more and more busy and they had no time to go to the cinema with their children. Besides,
adults enjoyed watching videos at home while children liked watching their beloved cartoons
characters from time to time. So he put the videos into stores. Within a few years, video sales were
providing almost all the profits for Disney’s movie division and, by 2004, Disney got $6 billion
from the sales of videos and DVDs.
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Choose the best answer according to the passage.

1. Who found the new market for the Disney Company?

A. Walt. Disney. B. Mouse House. C. Eisner. D. the CEO.
2. When Eisner became the CEO of the company, how many characters did Disney have?
A.3. B.3t05. C. 158. D. 900.
3. The Disney Company couldn’t make a lot of profit in 1984, could it?
A. Yes, it couldn’t.  B. No, it could. C. Yes, it could. D. No, it couldn’t.
4. What takes up one-third of whole income of the company?
A. 900 features. B.TV.
C. Video and DVD. D. Home-entertainment income.

5. How did Eisner succeed in adding value to Disney?
A. Because he had come from television.
B. Because he knew home entertainment could make money.
C. Because he knew Disney’s future would be in movie theaters.
D. Because he knew how to run amusement parks.

$¥ .. Part5 Practice

1. Discussion

Discuss in group of four to find out what preparation you should do for an interview, and

draw a picture to show your conclusion.

2. Try to write
Resume
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1. g

(1) &% Bl “F4”, Yang Li, HFRAER. SMBRARAFRTHEIFHLEEE, 1
& YANG LI,

(2) #udik: JERUEESHE China. WGRAMRESERBHEY. TR5EL2ZHE.,

(3) Hifi: XRSENHESMSHEZEMTH, W(86-10) 6505-2266. XTI GE KM
SERE .

2. HEHER

(1) IR EEF, Bl ERAERRimE.

(2) #¥RAZAEKREHFME, XFHETFREERE RIS .

(3) 25, o] A2 48 FRRAE B AT I .

(4) & THE, HESTH, REIRERATLLT:; snditAhs, SHRSNHLELZ,
MBH ARG HERE, 5 “member of club(s)”, #Hh%, EHI—EH club. FLEEH
MITEXE, B RAFTIELSITE.

3. MAFEH

(1) %FR: Personal Information. it EHAEH . LELK, ERMARE, BEAILL
BFHKE, WU ERRE, ErUEBFEPNE. 5o, BRATUSERLM, B
AR,

(2) ¥&%: 10 “Fluent in English”.

(3) Wi, & “Frequent user of Office 20007,

(4) BIFUEH.

(5) MBELF.

4. THREH

BT, ER¥E, EREFHNRERESP TN A AR K Bk .
A EMERERE, SEREXFHBMAFTILR, BAGE . XFthE—REMIH L,
THRT 2T, find —2T1.

Read the resume of Jack, and write one for yourself.

YU ZHANG
Room xxxBuilding xxx , Beijing 100084
(010) 6277xxxx E-mail: Jack@ 126.com

Objective
To obtain a challenging position as assistant of marketing manager of ABC International
Electronic Technology Development Company.




