EFrEARAERDS RITWHDEZEFZR
R R BEE e
H B oo =

B
EE BHE B BE &

E BE E E E B B DEEE
& gﬁ HoEe 2 =

= B = 4
TEEEEREEE 2 BEE o W

Asia Pacific
Interior Design
Biennial Awards




EFRERNBEAMSRITMESTZ

mEmE mEE 0 S e
@ @mE ®=BBE B @
EE B2 2 BB
B D E I L B EEE
® BE B EE B @I B
o E B E BE =
caEEE  BEE 0 BEE =89

Asia Pacific:

Interior Design
Biennial Awards

I K=EMRNI

ST W EREmIE

G

BB M ¥ K W Kk H

FUJIAN SCIENCE & TECHNOLOGY PUBLSHING HOUSE






XTI

10
14
18
22
24
26
28
30
32
34
36
38
40
42
e
46
48
50
52
54
56
58
60
62
64

RESTAURANT/BAR
X8/ BE
BERNEES 2006iC@ward & %
MX Quarry Bay
EREEEEET

B EEREET
= HARE
BRIEFIRE
FHE T K ERIR

W B AR AR
Club Jia

Club House

California Red Box Karaoke (China)

2006iC@ward 7%
2006iC@ward 57 %

2006iC@ward #% % %

California Red Box Karaoke (Hong Kong)
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Due to the interior height of just 2.9m of Bai Le
Men and the need for the central air conditioner
as well as the new wind drainage system, we
decide to adopt large mirror to produce a vir-
tual height.

In addition, the mica lamp pillar from the wall
face to the ceiling skillfully avoid the depression

of the original space through the unlimited top
reflections, which displays a imposing momen-
tum reaching the clouds.

With the post-modern style the designer adopts
the transformation of the scene with the pace
in the aspect of entire arrangements. The smooth
and easy elements is scattered all over the

space.
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MX Quarry Bay
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The heart theme is stressed in several different
forms intended to maintain the brand identity
in a subtle yet exclusive,manner. A unique heart-
shaped mosaic especially created for this res-
taurant is found in red and white tones on col-
umns and walls. The trendy white fibreglass fur-
niture with ergonomic design and the works of

16 Asian artists' further emphasize the theme.
Providing a distinctly modern overtone to the
subtle refro approach, a huge table lamp em-
blazoned with a red logo captures the entire
outside-to-inside perspective and presides over
a long, white, TV-installed dinning table to re-
tain a sense of home-style dining.
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The designing of Beijing Greenary Cafe has Lingnan flower and bird pain

ing as its theme and the redness of Beijing as its background. Each detail
is carefully arranged that is different from the superficial pileup. The inter-
nal culture and connotation are reflected through the contrast between
color and material, the combination between movement and stiliness,
the extension of conception, and the conversion of space, while the blend-
ing of northern and southern culture is embodied from exterior to interior
with modern and simple method, thus evolving a fraditional Lingnan
Xiguan culture into a scroll of vogue and modern painting full of oriental
charm.
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