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Unit 1 Advertising
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With the development of the economy, there are more and more advertisements around us,

which makes a great difference in our life,
To tell the truth.the advertisements do good to our life and economy to
some extent, But.on the other hand. some negative advertisements are leading

us 1o a bad way.

They not only influence us in our life, bL:l more to change our value
sayvstems which make us be concerned less about spiritual and inteliectual enlightenment. What is
more.the advertisements fill up our life, Also some advertisements are not fit for the children.

Mayhbe different people greet the advertisement with different opinions.but 1
think thev have badly changed our life and value svstem.

As is shown in the drawing we may see that the whole city has been [illed

with various boring advertisements., With the rapid flourishing of advertising

nowadays. people find themselves cxposed to various advertizsements that nearly

blanket everywhere,

To some extent advertisement has become an indispensable part
of our evervday life. It may effectively guide our caonsumption in the
product market of every hue. Just for this reason the enterprises will

try their utmost to compete in the field of advertising. However.as the

competition drives the manufacturers crazy. advertising campaign ) )
- Are vou Lreating your

il tungal infection with

OTC serface treatments?

.earn more M

So, large sum of poor advertisements have terribly devastated our national culture. As we all

atarts to lose its bearings. advertisements of poor quality and even

false advertisements emerge.

know .an excellent nation without splendid culture can never go far. splendid national culture requires high
quality advertisements,
While we walk on the street and see that nearly all the writings on board are " Have vou eaten

today™ *Have you drunken today”.nobody can believe that our culture is becoming impoverished.

| 1



Questions:

According 1o the statements about ads,can you see what the ads actually bring to us? The

benefits or the troubles? And how can we make [ull use of them? Try to give your own judgements

and opinions,
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tended for be used to  share claim persuade comment

ate:
‘creativity fall for aware of even if deal with lead/live con-
inect convenience play tricks on  satisfaction original choice

‘smart about  ecommit  up to  appealing to  fascinating unforgetta-;

1. They found that the life they had __ was not really unbearable,

2. The true {riends should be those who can _sorrow as well as
happiness.
3. He was inte buying the product even though he was not

really in need.

4. His humor really an atmosphere of warmness,

5. Nobody believed his that he was innocent,

6. Have you been ever ___ your wrongs after all these accidents?
7.1 will never give up there is no one else to help me.

8.1 don't like the movie _ female only,

3. What are your on this new camera?

10, A new railway has been built, the small town to the capital

city of the province.
11, Never those who boast they are capable in everything.
12. It is wrong doings to those disabled people.
13. Unique is badly needed in working out the problem,for it
is not for normal thinking.
14. 1 still think that the one is much better than the reworked,
15. He used to a hard life in a faraway village.
16. No one knows how to ___ this problem,
17. It is really sad news to hear that he suicide after the loss.
18. It is believed that business manis ___ everything.
19. The teacher expressed his with our homework.

20. What a _ scene with thousands of birds flying around!

21. It is your to continue or 1o give up.

2 I

FIRLE 1 s

- & TT e T e

L EART

PEER:
1. been used to RF e
2. share 4348, 7R 4

3. persuaded {HHR

4, created g3 . P4

.claim B # A

6. aware of B4, ®iHLF]

7. even if Bp{# , B2

8. intended for g «eeeer fl}
(EFiky

9. comments i, FE 4

10. connecting i &

o

11 fall for Hg--PF3R. 5215
12, play tricks on £ 5%
13, creativity )38 53

14, original [F¥c/Y ., AR

15, lead/live i %

16. deal with &b 3R, I {7

17. committed .40

18, smart about fE------ Hiag

19. satisfaction ik &

201, fascinating i A 8. %
N ptidib)

21. choice £ #
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22,
23.
24.
25.
26.
27,
28.
29,

Visiting the poor family is really an experience,

Does looking or come first in your choosing a sofa,
The work of art was spoken of.

1200 people lost their lives in the big fire.
Everyone present was with his endless complaints.
The newest notebook is for only RMB 5000.
He was ______ to help those in trouble anytime and anywhere,

Someone is actually fond of those who are up him in position.

30. 1 cannot myself in spite of several explanations.

Z.mRam
WETHAFPHELTES . RE AL PFROSHaRISH.

1. Also important are the sales targets—the amount which they think

they will sell in a future period,

. When listening for statistics, you may hear;. ..

. As you know,sales of our Snowman ice cream have increased after
repackaging.
. That is why we are considering repackaging our chocolate bar as

well,

=\ EESE
WMET I FRESR. FRAEFSEHEFNE
1. She said,"I'm used to ads.”
~+~S5he said that she was used to ads,
2. She asked." Are you used to ads?”

—5he asked if | was used to ads.

. She asked,“What can I do for you,Mary?”
-+S5he asked Mary what she could do for her.

4, She said,"Dress yoursel{ as soon as possible, Tom., ™

—She ordered Tom to dress himself as soon as possible.

cCco coo

iR G E

free.

ﬁ}ﬁ%ﬁ ocCU

S A P PO

ot bt e e et ot e g e A

H b e B et b m e e e b s

e b e

22,
23,
24,
25,

26

27,

28
29

30.

—

o~

[+

o

unforgettable T EF 8
convenience 4 {# , {8 F|
highly & B /Y

Up to #ik, &k

. bored IR KY
available A] L4458 2] 49

. determined 7 5 (B9

. appealing 1o BU% , i4F
get;across 7 i ¥, &
LE] =

- fEI% Ay

ST SR UH R SR IR S
HERFHER.

. BhEhniATeiE B R A

B EEE R M H A
B, H A R i,

- 8 A T R EIR AR

ALAVE FaP AR,

. as well [8]; #0; 3, th, —

Az AUHE R TR H et Al
B Fah, RS,

CEES|IBENBRR SN

@13 31 #&. Al that 5| &
MA].

- HIES|IR R — B 5EM) H)

B lE EET|E ., i (5]
whether) 5| 5 M fA] .

- BLHETIE X 15 Bk 8E [A] )

Y E) SR, BT E
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CEHESIBRWHE AN

@ # 3| i%. 3F say M4

order sb, to do sth. ,

A. One soup to buy,another will be given for

B. Charming smiles shine from film stars.

[ . Advertisements |
1. Which of the following ad belongs 1o PSAs?

C. Yes to life.no to drugs.

R



O.5Unit 1 Advertising

I, TCL . Today China Lion,

2. Which of the fellowing statement is true
ahout ads according to the 1ext?

A. There are only two types of ads
commercial ads and public service ones,

B. Ads usually 1ell us the true things because
of the power of the laws,

C. " Bright-teeth fights bad breath”™ means
the 1oothpaste can cure bad breath,

D. One of the goals of the ads is to attract
customers to  belicve what the sellers
wish,

3. What's the main goal of the PSAs?

A, To play tricks on customers,

B. To serve the public.

. To teach and help us lead better hives,

[}, Both B and C.

4. Why do you think the author suggest we be
smart about ads?

A. Some of them may trick us,

B. We may do not need some of the products

they promaote,

. Some of the contents of the ads may not be

true,

2. All above,

5. From the text we may guess that the author’s
attitude towards the ads s
AL criticized sharply
B. ironic and hated
C. welcome

ID. sensitive and practical

1. How do you build an ad campaign®?
1. Which of the following is true accordingly?
A, An ad campaign is an organization to make
ads for people who want to promote their
products,
3. (ne of the goals of an ad campaign is o
reach as many audiences as possible.
C, To get your message across 10 your larget
audience is important.
ID. Post card can't be used in an ad campaign.
2. What does "target audience”™ mean in Para-
graph Two?
A, The audience who are the richest.

B. The customers in the largest number,

4 I

. The audience you are aiming at.
I3, The most possible customers who may
need your products or service,
3. In choosing the things your ad campaign
want 1o say.it 1s important
A, to do some research about the audience
B. to know well the reaction the audience may
have
.10 gather information about your audience
D. 10 know what your audience really
thinks.

4. In presenting your PSAs.you need to know

A. what people already know about the issue

B. what they are most interested in about the
lssue

C. if they are interested in the history behind
the issue

D. all above

5. will get your message across better in

your building an ad campaign,

A, To use lots of different ways, the more,
the better

B. To choose the approach suited to your ad
maost

C. To make your programme at the right
place at the right time '

I, None above

=~
L MRER

=

1. We are so used to them that we often do
not even realize how many we see and hear in a
day.

AT TS R EEEA R L ETFR
TI#FPEIRAFAE —RFPRMNBEIMWTR T 0.

BT TFPREEE . (Dso B HE
1t 72 25 i) used , 3 15 55 @ A9 that R IE 2 A BY .
BEACIME ST e LLETF "L (2) used
to B EGH .- FERHITWF "0 K4 id.
HojE EE AR CHT O EE Eh F I CRLED .

2. PSAs are often placed for free, and are
intended to educate people about health.safety,
or any other issue which affects pui;nlic welfare,

Sy R E A G 8 T B R K H R AR
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HE A

B8 23X 44 T rh B iE & (1) which G5
A-AE BRI 58 T A L A AT ) issues
free “ G2 AY" . be intended for” . RRER %" edu-
cate” ¥ F " alfect™ #2 0 " iX JL - ) Y &8 ik
HEEEE.

3. China has strong laws to protect people

2 for

from advertisernents that lie or try to make
people believe unirue claims about products or
services.

o [ A 3 AT 0 i R R AR L) R T 2
e g {4 ok i P A A AT R A 3 T sl IR 5 A #L
@ﬁ‘dr‘ﬁﬂ"l‘l‘}! E YRR .

B)HT 3k =) e B (D)o protect R
R R R I AR X T
T i Y 4 A AT IR (2 protect. . from. .. Ay
T A ST L B T A BL G e e T

4. They just hope that when you read the

that lie or...

ad.you will feel good about their nice comment
and remember the words " {reshest food ™ and
connect them to the food in the supermarket.

fil ] FL A 8 R i ) 4 A e 0 Atk
1% A BT iR P R AR e fE- B EERY 4T
SOILA- S BR L B T RE Y5 OE R O Y A ER R
i

B i TP E i B (D hope SRR
i M F]. when 31 % 0 M 4 fE hope A9 5
# b B L ocon-
neet, .. to. .. (e Ej weeees AT R P
A5 B ACAZ g R

5. The author will follow this information

(2){eel good about (& «eeee-

f%mm&%

_Unit 1 Advertising

with a concluding statement. which tells you
what you are supposed 1o learn from the pas
sage.

(B 2 BB (07 52 I e — A2 ML
A R 1R 12 WA B S B P E Sl 2

)4 - ax 4 G b e . (1) which rells
vou what you are supposed to learn from the
passage {8 ] b 7 2 3F BRI HE [FE R TP =1 A
(2 MRl
3 G Yy 4 i) T T B be supposed 10 do
sth. i — B Pk b B Y i

6. Lefore our talk. 1 did not think very

A 19 3 1 8 concluding statement,

much about how an advertiser might he trying
(o trick customers inte bhoying a product or
SErvive,
FETe 10972 Wz i . T I A A B Ay B EGS
G- by A RT ik 2t L L Y i g B9 9 Al
(i 7 i = AR 55 -

BT x4 R T E B (1) think J5 IRTAY
very much P4 K about 5 E Y how 8BS HIF BT
A EE A, (2 rick shy into doing sth.” i% 4
B T - B G TR R

7. 1n an ad campaign you have the chance

1o advertise using different kinds of media
including newspapers.

fE - R Al b AR AT L2 B A i1 45 i A€
CE P B & R AR T] B A A AT

4 - 4] using different kinds of media
ing H iR AR
i Hoh Ay including newspapers 1R Hoan
P81 S IR media,
sth, Y7 A IR A L S O AT L R

including newspapers A o
ing 8

have the chance 1o do

R

ettt ]
— LR B 15 8
1. be used 1o ItRF (1 yWhen T was a boy.T
EL-TR: R aften go to that river 1o have
I'm used to walking hecause 1 haven't got a car. i swWIL
o Tk AT B R IR TR : A, was used 10 13, would
The work was difficult until T became used 1o it . . should 13, vould

AR A E R AT ET .

After three weeks she had got used 10 the extreme heat,

= A4 T LTS RS R SR EREE T

C2 Anna Che oa heavy
simoker. which damaged

her health badly,

s
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B AE N

be used to B to o fridl . B EHAE H-ing JER.
ECER - %

(1)used to do sth. i £ ¥ W HFEHE

used to do [ EEEIJE R :Did he use to do. .. 7

used to do B EEEME X susedn’n. L 7 =2 did't. .. 7
used to BB EHE R didn't use to. 5 usedn't to
(2)be used 1o do sth. ¥ H ML H

740

The paper is used 1o write on. 4R AT FH.

2. product n. G AR EBER

ELN- - i

Coffee is Brazil's main product.

o M G B P A B

This is the product of his labour.

ERBFRRE.

PR

(1) 8 #7 production. product #l produce

production . ?ﬁﬂi#&‘ﬂ?)’ﬂ.?ﬁ!ﬂ?ﬁﬁig%z;ﬁTﬁZﬁ}.
35 ¥ R 4B 5 6T 9 AT #4437 ; product n. 55 Tk 7= & ARk in T dn .
{E {1 6 i 77 3% Bh BT €1 3 81 7= &k 5 produce n. R R .
AR, A i, #im.

They saw several National Theatre production,

{18 T EF R L JLH AR

The field produce is shipped by train to other parts of the
country.

KA B RS GBI B e E A AL .

(2)$EHT create,invent produce

create $ 7 B 0 4B IR BE doh 5 LB P & 5 L8 QU IR E A
FHENRSAAFEAHFY”. creator HealEE, LT, Hm.

We've created a beautiful new building from out of an old
ruin,

AT EEEE eI T — AR

invent ﬁ"ﬂﬂ*ﬂ‘{g‘&ﬁ\%@-ﬁ'ﬁﬁﬂlﬁﬁﬂ?jﬁﬁﬂ‘lﬁ?ﬁ”-jﬁ
$e R b A R A EEs . Flin

Edison invented the light bulb,

B4 0 CEATHE .

produce Pl L S Eh N LT AR PRSI TR AT,
3 40

We must produce more food for ourselves and importless.

e P L T - TREC Siok SR

6 1

A A

b p .

A, would

B. uSEd to

C. had to

D). managed to
(3) Onee you getting up
early and taking exercise,
you'll become strong.
B. used to
D. addict

A, are used to

C. insist

mE
A produce/product/produe-
tion HE
(1)5ome people don't believe
that advertising can
increase .
(2) This novel is the
of ten years of labour.
(3)We can buy farm _ on

the market.

. iR i %
(4 An artist should
beautiful things.
A, invent B. create
C. make D, produce

Your ideas will indeed

increase our production,

hut it also can

unexpected side effects.
A, make
H. result from
C. lead in
D. produce
(6)Now as a result of the bad
weather, our cows
less milk.
A. produce
B. make
C. create

D, offer
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3. share n. #}
v.E R SEaH L)

Bl

1 did my share of the work.
BFRETHHBREOTAE.

1 share a bedroom with my sister.
RAREMAESFE—EERE.

We must share the joys and hardships of the masses.
AT AR A H A

You don’t have to buy a newspaper;you can share mine.
AT FTLAFIEEH .

oM IR

share (sth, ) with sb, B S5 A I3 A ",
a9t 9%

share in 43X, 448

share out 3Bl; 7+ %

B4 .

Let’s share in our troubles as well as in our joys.
iERATE HF .

Food and clothing were shared out to the peasants.

HEERMEKESERR.

4. consider 28 B

BB LD

He has never considered how to solve the problem.
b A\ 3 %5 8 ek qn 4] % g AR - TR A,

All of you should consider the feelings of other people.
PRATT 00 00 FEI R At A oy R

We are considering going to Hainan for the Spring Festival,

BRiESBLEHLIEY.

We consider that you are not to blame.

FATIA X BRI . .
It was not considered lawful to act that way.
KFENRXEBBERESEDN.

She is considered to lack experience.

AT IR R .

They consider Jim (to be) the cleverest boy in their class,

AN o i AL b T BE R B A Ay 2 4

We consider his suggestion as having possibilities,

AV i g BB F T ITHE.

LB W=F-

(1yconsider B, @" (= think about) #%, /5 i 7l & &

£ i ,how(what $)+ B AEXHFENEEREF, BERFHE
.consider FHEAREE RN A T EXIERET.

(2)consider ifs °] 4 “ o (# F| , [Fl & , {8 ( = take into account)™

T

O

Dbk b

g b b A e et bk

B 0 ik % e
(1)We shared
A.in

his joy.
B. out
D./
(23 Alice.let others play with
should

C. with
your toy-—you
learn to

A share

B. spare

C. save

D, spend

ke
(3)I'tl bear my share of the

expenses,

(4)Here is your share of the

cake,

B R ik # ©
{1)Now that she is out of a
job, lLucy
back

going
to school, but she
hasn't decided yet.
A, had considered
B. has been considering
C. considered
ID. is going to consider
(23 The whole matter is
A, considering
B. being considered
C. to consider
D. considered
(3)—He failed his exam again.
—But did
? Had he

what you

ever

been working hard?
A think
B, expect
C. consider
D. regard
(4) Although he has made

stupid mistake,

| 7

ti'LlCh &
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G LT P 24 el el sl 4 dal 1
CAVE N L KB (= be of the opinion. regard as)" ##
NSRS R NG R e D S A R E R TR ST
¢ Dyconsider fE7 0 R TH 0 LT R AT LAEE - T EIEE R — 4
] A~ AR TS Rh AL B BRI AN Y L (X ’F‘T‘i'i’i' ) i sl i) A
SEAEE R0 bet 25 b] IR F W] AR a1 IR M A A S A
P A A E A R SRR
Cha A FE RS FY consider, L as 1o be b o a0 B2 P AT A ) T OF
FoRnE B0 0 A N EEEEET (R R

Sopersuasive ad fFARIR 2060 50 A0 3R RY

ELE SRt

She has a persuasive manner,

bl A1 % A A R AY T

This 1= a persuas've {act that no one can deny.
BOAE = MG o L ARENE AT INE .

It s 5o persuastve that evervone present accepted i
""" B4 ey = A - LA AT b Y BT AR AR AE 1
AH - 4L 3%

Clapersunde weo AR (3 HH G ) 5

Thank vou for persuading my maother to let me join the army.
UICI RN LA A R CR SR R O e

I persuaded him intoe doing .

F 1% B fHln 25 A R 9

C2ypersuasion o, PAR A1 AR

Tt is my persuasion that men are all created equal,

FRA (5 A R

rr

6. promote 3 H U ;1R

RS

The boys 1 Form [l will zoon be promoted 1o Form V.

SLAEERE N W AEA AR R S IO RRER T

Major Graves has been promoted to the rank of lieutenant
colonel, #ddb Wr s L0 TE A b ke

He was promoted manager of the new workshop.

Y TE AR 1) A SR I

Kindness promotes peace.

A WA TT Ay ol LU 28 R

| oM UAEN .

Clywr, promote shotoo . i 5 ACFREE CHE FE RS AL

(2o, promote she sth (385 A F-88 Fyeee e

ECECRE % O

promotion . P75 Tl 88 e B B 32 R I e Lof L {2 B
Caf s fiE 41 1Y R A

the promotion of healoh fif B A9 8% 5

the promaotion of learning E A ARSI [F I A% 0]

8

his wouth, let him
be,
AL considering
Boto consider
. we consider

[} considered

. B IR ik 4%
1y Robert that the
journey was too danger-
ous and he didn™t go,
Al advised B. suggested
C persuaded ITh asked
(2 He has persuaded me
its truth,
ALinto H. of
oo . for
(3 Men of various
should be treated equally,
AL persuade
I3, persuasive
C. presuvadation

[, persuasions

it e T
¢1)» Our rteacher has been

promoted 1o headmaster.

{2) The young army officer
was  promoted (1o the

rank of} captain.

(3) Who is promoting this
hoxing match?

(420 you have any idea how
to promote the sales of
this product?

(51 We should promote the love

of learning.




7. intended ad j. 8 RO

B D,

His rermnark had the intended effect,

il e 348 = A T B RO

This book is intended for beginners.

X A T S A
ErE LY .
(1intend ve. fE8E,JTH

We intend to attend a summer course.,

AT W S — - W

We intend this article as teaching material,

FEATHT AT R U S RO

We don't intend doing it this year, 32 {715 5 A< T ¥ 1L #

He hadn't intended that we should all be there,

fth 3 A7 B B R R i ER B AL .

(2)intention . &%, zh¥L. HAY
His intention is 1o be a teacher, {47 25

He went to Paris with the intention of learning French.

i 2z L2 &2 H R L IS

It is my intention to go for a 1our, FEAHE XK IT.

Hoclime v, MBI HE R  AamE BL, A S

. ESRRR IV
E o el R

1 lost my wmbrella.but claimed it at the lost property office.
HIPEET ARSI O AP R T

He can fairly claim 1o have more,

il T LI 25 3 B R A A

He claimed that he wasn't told to come.
i 75 PR LR ftln 75 A7 B AE R ) B L

He has the best claim to the honour,

i F7 4T VE i K AT 3 — AP

He has no claim upon our sympathy,

b A B R FRATAIE .

9, he aware of 1B F], G ] s

R G

He was/became aware of the danger,

fl B SR k.

I was aware of what he was aiming at,
P OEGA b AT T 2 EE A B ER A
How can you make a fool aware that he is a fool?

PR E 2 BB (0 — 1~ 18 L1 5E 2 - (3 T 7

8 -1 3

be conscious of . awake to, realize.to know.to understand &

- Unit 1 Advertising

B IR ik 1%
(1Y Small children don’t like
books _ for adulis,
AL to intend  Boimended
', intending 1) intend
(2310 vou have any o
going there?
AL intention of
Boinmtemion to
Comtending 1o
Iy intend of
¥ ik i
(3rwith good intentions

( Lybe guite without intention

B ) ok H

(1) Hasx anvone claimed of
this peocil hox?

(2)He claims having written
the article in two days,

{3 He claimed be has not been

at the scene (l[ lht' orime,

(1) These are the advantages

claiming for this machine,

7 BB F

HI 26 4 B A g fR G dal B8 % iR

BT NG L A b

(1) We were quite o
how vou would respond
Lo our lerms,

(2)The man laughed when he

what  had  hap

pened,

3 He s _the sericus

- _4‘79
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*n b

HILLF be aware of BIF& . Hdn.
I was fully awake to the danger.
REMIRER.

I didn't realize how late it was.

HEABNIKCEETLMRT.

10, even if RI{E ; G474

EE R e

Even if we could afford it, we wouldn’t go abroad for our
holidays.

B RMAR . BT EESER.

Myra wouldn’t forget her mother's birthday, even if she
seldom wrote at other time.

FIHLR A TESIBOET 06 5, AT 6 3R F b RS SRR

I'll help you,even if 1 don’t sleep for a night.

Bl 3R — B ANBE N . LS ER BIR.

#04R ¥3 A

(1yeven if AT LG R ik RIFE M 5, B “H & B
[ EETR W0, #H2% F even though, .

Even though they're a little expensive,I'll take them.

BpfEEER S LR, RABEXKELN.

(2Yeven if,even though & A] i FHE HIHE S, M A EE", 5)
SR, Bt

Even if he were here, he could not solve the problem at
once, 100,

B {5 i #E 5 B fil e A i A7 B AE DX i (B R .

1. breath n, [U] FERR ;S 8 ; &R

»nl Pl e .

He drew a deep breath.

M EBE T — 0.

He ran so fast that he had no breath left,
XAt AEMEFLT .,

There is not a breath of air. 3 — & X,

A8 - FE IS .

(LR FREE.

at a breath — 5,

catch one’s breath K EFE M , 8k— O

draw a breath BiFE#HE — 15

take a breath IFHEH K — O =X,

hold one's breath # B

out of breath ESARET X

(2)breathe wi. MEER v, fEREMR{EM—OS:HEKE @,
He was breathing hard when he finished the race,
4 fth 3o 5 #E BA AT, fib AL B H MR F A

We breathe air. I TIFMH 254,

10

b b

A O PR

e s 1 e e 2t e e e b et b 1 e e e

problem.
(4) She was not his
presence in the room.

(531 that is true,

L B
{1>—This dress was last
year's style,

-1 think it still looks
perfect it has
gone out this year.

A, so that

B. even though

C, as if

D. ever since

(2% Even though she

very busy, she would have

helped us.

A, will be

B. had been

C. were to be

D, were
tt® 6 F '
TEEATRAFEELEFMT
AT

(1) We breathe in order to
live,
(2) We paused to take a
breath.
» 5 ik 1F "
(3) After we had climbed to
the top of the hill, we
stopped to gather
A, breathe B. breath
C. a breath  D. the breath
(4) After all that running, he
was breath.
A. at a breath
B. out of the hreath
C. short of

D, taking a breath



