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A central feature of the WTO is its
dispute settlement mechanism. Indeed,
the statesmen involved in the Uruguay
Round, as well as current WTO offi-
cials and ambassadors, take considera-
The WTO

dispute settlement system has had an

ble pride in this feature.

enormous impact on the world trade
system and trade diplomacy. It is u-
nique in international law in its juridi-
cal and legalistic system for disputes.
Unlike some of the more specialized
systems of this type, these attributes
are nested in an extraordinarily broad
and comprehensive jurisprudence. In
addition, the questions posed to the
dispute settlement system often strike
at the heart of the tension between the
protection of nation-state sovereignty
and the globalization of national econo-
mies, which require more expansive
cooperative mechanisms in order to

succeed internationally.
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settlement ['setlmont ]n. fif gt ; 4
considerable

diplomacy [ di'ploumast Jn. 4} 38
international [iunto'neefanal Jadj. [ PrhY
juridical

[d3ua'ridikel Jad. ] ¥ | A9 ; ¥4 11

extraordinarily [ik'stro:danariltJadv. 5 51| #s , 3 3%

comprehensive [ kompri'hensiv]adj. £ WM ;T2 1 4 G0
R

sovereignty ['sovronti]n, 4 ; {4 X

Merger and acquisition activity in the
petrochemical sector in 2001 was hit by
the general economic slowdown in the
US. The September 11 terrorist at-
tacks in New York increased the al-
ready conservative approach to market
consolidation, In Europe, which saw a
high degree of M &. A activity in the
last couple of years, companies fo-
cused on acquiring businesses consid-
ered non-core by their parent compa-
nies. The biggest merger was BP’s ac-
quisition of E. ON's Veba QOel in a
$ 2. 5-billion deal.

Activity in the US was also significantly
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2 Merger and Acquisitic
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slower than in previous years, The big-
gest deal came early in the year when US
Dow finally received its long awaited
regulatory approval to complete its ac-
quisition of Union Carbide. The acquisi-
tion was first announced in November
1999. The merger created a giant with
sales of $29.5-billion per year—the
second largest chemicals company in the
world after BASF.

Last year saw continuing consolidation
of Japanese polyethylene producers.
Mitsubishi said its subsidiary Japan
Polychem would merge its polyethy-
lene division with that of Japan Poly-
olefin. The merger is expected to be
completed early 2002 and will create
Asia’s largest polyethylene producer.
Also in Japan, Mitsui and Sumitomo
intended to consolidate their polyolefin
2001. The

merger was however dclayed because

divisions by October 1,

of late regulatory approval and the
companies are now on track to form
the joint venture in 2002, Mitsui and
Sumitomo have already agreed a full

merger of their companies by 2004,
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degree [dl'gri:]n. BEAE.IRE
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previous ['prizvjos Jadj. VAR 5 55 19

finally ['famoal]adv. FJ5 B &

acquisition [ieekwi'zifan ] n. 375

giant

approval

EIR

A specter is haunting the world’s gov-
ernments —the specter of globaliza-
tion. Some argue that predatory mar-
ket forces make it impossible for be-
nevolent governments to shield their
populations from the beasts of prey
that lurk beyond their borders. Others
counter that benign market forces ac-
tually prevent predatory governments
from fleecing their citizens. Although
the two sides see different villains,
they draw one common conclusion;
omnipotent markets

mean impotent

politicians. Indeed, this formula has
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3 Globalizatioil

become one of the cliche’s of our age.
But is it true that governments have
become weaker and less relevant than
ever before? And does globalization,
by definition, have to be the nemesis
of national government?

Globalization is a journey, But it is a
journey toward an unreachable desti-
nation—" the globalized world”. A
“globalized” economy could be defined
as one in which neither distance nor
national borders

impede economic

transactions. This would be a world
where the costs of transport and com-
munications were zero and the barriers
created by differing national jurisdic-
tions had vanished. Needless to say,
we do not live in anything even close to
such a world. And since many of the
things we transport (including our-

selves) are physical, we never will.
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definition [idefr'nifonn. [#BH ; 2 X
journey ['dzomnt]n. Ji 47 5 Jifc #2

distance ['distons |n. BB 55 ; 6] B
transport [treen'spoit |n. i& i 15 % ; %2

Business today is requiring more and
more written communication. Trans-
actions of any importance must be re-
ported on paper. Even oral agreements
made in person or by phone are usually
confirmed in writing to avoid misunder-
standings. The written word stands as
permanent record of precisely what
was communicated on a specific date.

In business, the paperwork today is o-
verwhelming. ILetter writing is an es-
sential part of business. Letters are
used to handle routine matters, to sell
products and services, to establish
credit and collect money, to adjust
complaints and misunderstandings and
to win and hold goodwill. The letter is
often the evidence of an arrangement
or a contract, and must therefore be

written with care.

When we have written a letter, read it
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