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Social Life
HE|EE

The wonder of life lies in its colorfillness.

To make life more interesting, we have to en-
rich it continuously.

205D FTCHE T B, Bl
EEH  LEAHGELE T,

Ideal is the beacon. Without ideal, there
is no secure direction; without direction,
there is no life.

Leo Tolstoy, Russian writer
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(1)

Like many lovers of books, Mary and her husband, Richard Goldman, seldom walked past a book-
store without stopping to look inside. They often talked of opening their own store one day.

When Mary was hospitalized with heart trouble in 1989, they decided it was time to get serious.
Richard, who worked for a business company, was eager to work for himself, and Mary needed to slow
down from her demanding job.

They started by talking to bookstore owners and researching the industry, “We knew it had to be a
specialty store because we couldn't match the big chains dollar for dollar,” said Mary., One figure caught
her aftention: She'd read somewhere that roughly 20 percent of books sold were mysteries, and many
buyers spent more than $ 300 a year on books. She and Richard were themselves mystery readers.

On Halloween 1992, they opened the Mystery Lovers Bookshop and Café near their home. With
three children in college, the couple could not spend all the family’s money to start a shop. To cover the
$ 100,000 cost, they drew some of their savings borrowed from relatives and from a bank.

The store merely broke even in its first year, with only $§ 120,000 in sales. But Mary was always
coming up with new ways to attract customers. The shop had a coffee bar and it offered gifts to mystery
lovers and served dinners for book clubs that met in the store. She also invited dozens of writers to dis-
cuss their stories.

Today Mystery Lovers makes sales of about $ 420,000 a year. After paying taxes, business costs and
the six part-time salesclerks, Richard and Mary together earn about § 34,000.

“The job you love may not go hand in hand with a million dollar imcome,” said Richard. “This has
always been about an enjoyable life for ourselves, not about making a lot of money. ”

1. When Mary was in hospital, the couple realized that

A. they had to put their plan into practice

B. health was more important than wsalth

C. heart rouble was a serious illness

D. they both needed to stop working
2. After Mary got well from her illness they began

A to study industrial management

B. to buy and read more mystery books

C. to do market rescarch on hook business

D. to work harder to save money for the hookstore
3. How did their bookstore do in the first year?

A. They had to borrow money to keep it going,

B. They made just enough to cover all the costs.

C. They succeeded in earning a lot of money.

D. They failed though they worked hard.

4. According to Richard, the main purpose of running the bookstore is .

A. to pay for their children's education B. to get to know more writers
C. to set up more bookstores D. to do what they like to do
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Vocabulary .
hospitalize ve. ¥ (3 A}k AR BT 8EEK
specialty n. il F5K
chains n. E8/E
roughly ade. X £9, H1NSHy
mystery n. fEB/ME, HLE
Notes.
1. Mary needed to slow down from her demanding job.
[B B 7 to BahE FERMEIE to slow . .. fERIE,
[0 H) EWEFEAEBONIENE—%.
2. They started by talking to bookstore owners and researching the industry.
[® X} by+doingsth RRFX.FR,ESRE.
(8 "] MINMREE ERERE Rl s,
3. because we couldnt match the big chains dollar for dollar.
[#® #] dollar for dollar FREHIERIE. BN —Ft—XTH™,
(8 H] BERRATARE -Fr—EXm AN EHER L
4. The store merely broke even in its first year, with only $ 120,000 in sales.
(B 7] with+ =i + D RBNE NS KREN, b ERIESE .
(8 H] &% % WE0HEEEN 120,000 E50. RSP LT,
ZF¥E.1— ACBD

I

(2)

Holiday Inns and McPonald's, both saw unmatched growth in the 196{)s. Their growth opened an-
other direct husihess operation—{franchising.

These operations have the same general pattern. The franchisor, the parent company, first establi-
shes a successful retail business. As it expands, it sees a profit potential in offering others the right to
open similar business under its name. The parent company's methods and means of identification with
consumers are inchided in this right. The parent cornpany supplies skill, and may builé and rent stores to
franchisees. For these advantages the franchisee pays the franchisor a considerable fee. However, some
of the advantages and disadvantages are different.

By extending a “proven” marketing method, a parent can profit in several ways. First, the franchi-
see's purchase price gives the parent an immediate return on the plan. Then the sale of supplies to the
franchisee provides a contining source of profits. As new businesses are added and the company's repu-
tation spreads, the value of the franchise increases and sales of franchises become easier. The snowball-
ing effect can be dramatic. Such growth. too, brings in to play the economies of scale; Regional or na-
tional advertising that might he financially impossible for a franchisor with 20 franchises could be profita-
ble for one with 40.

The parent, then. finds immediate gains from the opportunity to expand markets on the basis of rep-
utation alone, without having to put up capital or take the risk of owning retail stores. Added to this ad-
vantage is a less obvious bui material one. Skilled, responsible retail managers are rare. People who in-

3
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vest their capital in franchises, though, probably come closer to the ideal than do paid managers. In
fact, the franchisee is an independent store operator working for the franchisor, but without an inde-
pendent's freedom to drop supplies at will. Of course the factory’s costs of selling supplies are less. But
also certainly the franchisee buying goods that have had broad comsumer acceptance will not casually
change supplies, even when the contract permits. If the hamburger is not what the customer expected,
they may not return. Having paid for the goodwill, the franchisee won't thoughtlessly destroy it.
Franchising may give you the idea that as a franchisor, you need only relax in the rocking chair.

A V8P AL SRR AR e SR

Franchising, however, has problems to be solved.

1.

1
[

® N R W

Franchising refers to a business operation in which a successful parent company

A, sells name-brand goods to a private investor

B. rents proven ideas and techniques for investment

C. sells the right, the guidance to a business under its name
D. takes no advertising responsibility for individual investors

The advantages of franchising to the parent company are all the following EXCEPT

A, an immediate investment refum

B. the ownership of additional retail stores

C. the profit from the sale of supplies

D. the possibility of profitable advertising

The passage mainly tells the reader

A, the advantages and disadvantages of franchising
B. the benefits of franchising to the franchisor

C. the unmatched economic growth in the 1960s
D. some regional and national business cperation
What will the author probably discuss after the last paragraph?
A. More advantages of franchising.

B. Rigks of investment hesides franchising.

C. The standard of cohsumer acceptance.

D. Negative aspects related to franchising.

Vocabulary .

unmatched adi. AL H
franchising n. §$if&E

retail n. FH

potential adf. WHER,H S H
identification n. B{HiEH AN

. purchase price 3Efft; 4t
. dramatic edf. LEIPEA, E A
. aspect n. ¥, A7, %

Notes:

. Holiday Inns and McDouald's, both saw unmatched growth in the 1960s.

R 5] XG0 &EE EIE, BB AR R IE P M I MR-
4
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(1 E] AMNERBHEREMZEYLFHRPLE FHEATERBEEANRAIHEHER.

2. As it expands, it sees a profit potential in offering others the right to open similar business under
its name.

[B ] MAGEE as 5 2AERRIENE.

[0 E] HESARMNTR,ZELBCHE S ARERFIF BRI HEHE.,

3. Such growth, too, brings in to play the economies of scale.

(B ] shigFER%5E to play. .. fEHRIRIE.

[ EB] XHEAEROSERBESY.

4. Regional or nationat advertising that might be financially impossible for a franchisor with 20 fran-
chises could be profitable for one with 40).

[B K] XFMIN that 3] SRE M EE MY, BHEITIE advertising.

[ E] MF-1rE20MFFELEBNENS LRIFRTAERBFTRER ik, it F—4
A 40 ML EETRERAFIF]E A,

5. Franchising may give you the idea that as a franchisor, you need only relax in the rocking chair.

(B H] that SISEIE-&A)RALE M T, B EATE idea,

[ ) BF2BEALUEREEAY— MEFL ERRE R ATELERE LIRS,

HE®E.1—4 CBBD

(3)

I'm usually fairly doubtful about any research that concludes that people are either happier or unhap-
pier or more or less certain of themselves than they were 50 years ago. While any of these statements
might be true, they are practically impossible to prove scientifically. Still, I was struck by a report that
concluded that today's children are far more anxious than children in the 1950s. In fact, the analysis
showed that normal children aged 9 to 17 exhibit a higher level of anxiety today than children who were
treated for mental illness 50 years ago.

Why are America's kids so stressed”? The report gives twoe main causes; increasing physical isolation
and a growing feeling that the world is a more dangerous place.

Given that we can't turn the clock back, adults can still do plenty to help the next generation,

At the top of the list is helping develop a better understanding of the limits of individualism. No child
is an island. Strengthening sociat ties helps build commumities and protect individuals against stress.

To help kids build stronger connections with others, you can pull the plug on TVs and cowmnputers.
* Your family will thank you later. They will have more time for face-to-face relationships, and they wil
get more sleep.

Limit the amount the virtual violence with in the reach of your children. It's not just video games and
movies; children see a lot of murder and crime on the local news.

Keep your expectations for your children reasonable, Many highly successful people never attended
Harvard or Yale.

Make exercise part of you daily life. It will help you deal with your own anxieties and provide a good
model for your kids. Sometimes anxiety is unavoidable. But it doesit have to ruin your life.

i. The author thinks that tbe conclusions of any research about people's state of mindare

5
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A, surprising B. reasonable C. believable D. questionable
2. What does the author mean when he says, “we can't tumn the clock back” 7
A. Tt's impossible to slow down the speed of change.
B. The social reality children are facing cannot be changed.
C. Lessons learned from the past should not be forgotten.
D. It’s impossible to forget what happened in the past,
3. The first and most important thing parents should do to help their children is to
A, provide them with a safer environment
B. lower their expectations for them
C. get them into more touch with other people
D. set a good model for them to follow
4, What conclusion can be drawn from the passage?
A. Anxiety, though unavoidable, can be dealt with.
B. Children's anxiety has been described to be far too serious.
C. Children's anxiety can be got rid of with more parental care.
D. Anxiety, if properly controlled, may help fit children for life.

Vocabulary .
mental adj. FHY, LRI
stressed adj. ‘BIERT, HEHH
isolation n. FRE, LY
individualism n. A FID EL
community #. B HE
virtual adj. MR, SEM_ER)
Notes:
1. I'mn usually fairly doubtful about any research that concludes that people are either happier or un-
happier or more or less certain of themselves than they were 50 years ago.
(& #) ZE-TZEAONTAES T, B that 5| 55BN D B4 that 3| FRFN A,
than 5 F & HIERIBENT .
[ E] BEHHEEREANTE AL TFHRESARE, ARRA A EFHTH R TR,
2, §till, 1 was struck by a report that concluded that today's children are far more anxious than chil-
dren in the 1950s.
[# 4] strike sb. % LIEHENG - -RAMR,
{8 B] #BESKOZTH 20 4 50 E£RBEFEBE 20— 0L, DR E THREARR.
3. Given that we can't tum the clock back, adults can still do plenty to help the next generation.
(B #] given AXWAEEE, IR EMREIN, BR LB ST,
(8 B] HERIWOAEEHDEE REAEERENFRAH TR,
4. Keep your expectations for your children reasonable.
(B H] XESAF-LAT L IEAH7(EH]  reasonable R 7R, FE H B
(A Bl S/ENEFEOHGGE,
£%R.14 DBCA
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(4)

“Opinion” is a word that is used carelessly today. It is used to refer to matters of taste, belief, and
judgment. This casual use would probably cause little puzzlement if people didn't consider opinion to be
of too much importance. Unfortunately, we often hear people make remarks such as “I have as much
right to my opinion as you to yours”. In fact, anyone who would challenge anothers opinion is likely to
be thought of as intolerant.

Is it true? Is it really intolerant to challenge anothers opinion? It depends on what you think opinion
is. For example, you may ask a friend, “What do you think of the new Ford cars?” And he may reply,
“In my opinion, theyre ugly. ” In this case, it would not only be intolerant to challenge his statement,
but feelish, for it's obvious that by opinion he means his persoual preference, a matter of taste. And as
the old saying goes, “It's pointless to argue about matters of taste, "

But consider this very different use of the word. A newspaper reports that the Supreme Court has
delivered its opinion in a controversial case. Obviously the judges did not share their personal prefer-
ences, their mere likes and dislikes. They stated their considered judgment, painstakingly arrived at after
careful questioning and thinking.

Most of what is referred to as opinion falls somewhere between these two extremes. It is not an ex-
pression of taste. Nor is it careful judgment. Yet it may be both. It is a view or belief more or less casually
arrived at, with or without examining carefully. Is it right for everyone to have and stick to his own opin-
ion? Of course. We are free to act on our opinions ouly so long as, in doing so, we do not harm others.

1. According to the passage, which of the following statements is TRUE?

A. Everyone has a right to hold his own opinion.
B. Free expression of opinions often leads to puzzlement.
C. Most people are often careless in forming their opinions.
D. Casual use of the word “opinion” often brings about guarrels.
2. “The new Ford cars” are used as an example to show that
A, 1t is foolish to find fault with a famous car
B. one eliould not always agree with others' opinions
C. personal tastes are not something to be challenged
D. it is unwise to express one's likes and dislikes in public
3. Considered judgment is different from personal preference in that =
A. it is stated by judges in the court B. it suggests public likes and dislikes
C. it is a result of a lot of argument D. it is based on careful thought

4. It can be inferred from the passage that being free to act on one's opinion
A. means that one should accept other people's opinion
B. means that one can share his preferences with others
C. doesn't mean that one has the right to do things as one wishes
D. doesnt mean that one should always think carefully

Vocabulary .
L. casual adj. AR, FEEMN, REEM,IBE
7
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2. puzdement n. W&, FHREMR
3. intolerant adj. ARFFZR G, HELZZH
4. Supreme Court n. BEEER(XE)
5. controversial adj. H$ LK
6. extreme n. R, REF, L2
Notes:
1. In fact, anyone who would challenge anothers opinion is likely to be thought of as intolerant.
[# #)] think of sth as sth & BFE----- , who 3| G HF1EM A HEN 5714 anyone, likely T
AifERE. B BMEMA",AREM"  to be thought of . .. FFRAIA AW ENFRE, BHERBEEE
in] likely.
[0 ®] FXE HEMNABENAARAERESHFILAETLMN.
2. It depends on what you think opinion is.
[# #] It EAFLEEN S to challenge another's opinion. what 5| § 894) TfE4 1A on 1 E
LT
(A &] BEERIAHEN 28W.
3. In this case, it would not only be intolerant to challenge his statement, but foolish.
(B #) it B TiE. 5iF 42N to challenge .. HEAL Fil,
[ E] BEAKH.HERURRE R R LN OB RN,
4, for it's obvious that by opinion he means his personal preference, a matter of taste.
[# 4] for B33EiH MATEA ) THTH MR, R it HERX EIE, &4 that 5 FEEMN
B
[/ E] HWARAY HFNMEERE N ARE. EIFAE.
5. They stated their considered judgment, painstakingly arvived at after careful questioning and
thinking.
[® #] painstakingly arrived at # % /14 at 8934 & 5 iEE0E AR EMEE 15, 1840 521715 jude-
ment.
[§ E] fefiizec MBS AN RS LR R T 21876+ 5 /b G Rl ik,
6. Most of what is referred to as opinion falls somewhere between these two extremes,
[® #] refer... to... 8& PR what RS ETFIE N of HEFENA.
(8 B] fENERMEARAR TR LB AR DR Z BN A7 .
7. We are free to act on our opinions only so long as, in doing s0, we do nol harm others.
[B #] acton HR.-475),50 long as 5| FHRPRFEM A
(A &] RERMIFEFGHGFINA HTUAZARMBRELSCATRASE,
BE 14 ACDC

(5)

In the (960s, medical researchers Thomas Holmes and Richard Rachel developed a checklist of
stressful events. They found out that any major change can be stressful. Negative events like “serious ill-
ness of a family member” were high on the list, but so were some positive life-changing events, like
marriage. When you take the Holmes-Rachel test you must remember that the score does not show how

8




38 E1E

you deal with stress—it only shows how much you have to deal with, And we now know that the way
you deal with these events has a great effect on your chances of staying healthy.

By the early 1970s, hundreds of similar studies had followed Holmes and Rahel. And millions of
Americans who work and live under stress worried over the reports. Soraehow, the research got boiled
down to a memorable message. Women's magazines ran headlines like “Stress causes illness!” If you
want tu stay physically and mentally healthy, the articles said, avoid stressful events. But such simplistic
advice is impossible to follow. Even if stressful events are dangerous, many—like the death of a loved
one are impossible to avoid. Moreover, any warning to avoid all stressful events is a prescription for sta-
ying away from opportunities as well as trouble. Since any change can be stressful, a person who wanted
t¢ be campletely free of stress would never marry, have a child, take a new job or move.

The idea that all stress makes you sick also takes no notice of what we know about people. It is sup-
posed that we'te all weak and passive in the face of difficulty. But many come through periods of stress
with more physical and mental strength than they had before. We also know that a long time without
change or challenge can lead to boredom, and physical and mental damage.

1. The resnlt of Holmes-Rachel's medical research tells us

A, the way of dealing with major events may cause stress
B. what shonld be done to avoid stress
C. what kind of event wonld cause stress
D. how to deal with sudden changes in life
2, The studies on stress in the early 1970s led to ____
A. widespread worty over its harmful effects
B. great fear about the mental problems it conld canse
C. a deep research into illnesses connected with stress
D. popular avoidance of stressful jobs
3. According to the passage people who have experienced ups and downs may become _
A, discouraged when faced with difficulty
B. physically and mentally weak
C. more experienced in the face of difficulty
D. uninterested in what happens to them
4, What's the purpose of writing the text?
A. To tell peopte the discoveries about stress.
B. To tell people how to keep healthy.
C. To help people avoid stressful events.
D. To help people view stress properly.

Vocabulary .
negative adj. &FEH, HHA, A8
positive adj. #EH . TR, LK
memorable adj. {HBa.&M . EHiEM
headlines n. kAL HHE 8, AERT
prescription n. 4k RS

Lok W=
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Notes .

1. When you take the Holmes-Rachel test. you must remember that the score does not show how you
deal with stress—it only shows how much you have to deal with.

[ #] vake... test AT 8%, WB A when 3| FHHELRIE M B, AR 7 17] that 3| MK
MBI &H how 3| FHEBMAL,

(W B] HREFESHHERORESEN FORCE, HEE R EERE AT EAM T
XRBRA BB .

2. And we now know that the way you deal with these events has a great effect on your chances of
staying healthy.

[B ] you deal with these events {E 4£47 i) the way §9/5 & 18, 8 £ T L Z 3 that 5% in
which, have a great effect on At-----H{& K tEF , staying healthy % 2 205831 Z iR E X E4 5 of B
B

(8 &1 RITHAAEGLER REEH TR RERERNIEE R,

3. somehow, the research got boiled down to a memorable message.

[ H] boil downto BIFirBER“EMAE"," QLR

[0 B] FHELHAREREN—FEHICENER,

4. Even if stressful events are dangerous, many—Ilike the death of a loved one—are impossible to a-
wvoid.

(B H] evenif TMNERASFiLAPIENG .

(8 &] BMEAELABEFRERY . FEBREALT SRR AT ERRN.

5. Moreover, any warning to avoid all stressful events is a prescription for staying away from oppor-
tunities as well as trouble.

(B #) &iE3A stay away from BN B,

[8 K] WHABSRFAHEAEFNES, SR IERSEMIISATr.

6. The idea that all stress makes you sick takes no notice of what we know about people,

[B H] #iB3hiA take no notice of B A" RFL", XK 03 that 1§50 5B N 5B %7717 i
dea, what 5| 5894 TAE 17 of WIE=1EMA).

(8 B] B EAIESERERREARIR I AT T HAT AT

Z¥:1—4 CACD

(6)

Beware of those who use the truth to deceive. When someone tells you something that is true, but
leaves out important information that should be included, he can create a false impression. For example,
someone might say, “I just won a hundred dollars on the lottery. It was great. I took that dollar ticket
back to the store and turned it in for one hundred dollars!”

This guy's winner, right? Maybe, maybe not. We then discover that he bought two himdred tickets,
and only one was a winner. He's really a big loscr!

He didn't say anything that was false, but he deliberately omitted important information. That’'s
called a half-truth, Half-truths are not technically lies, but they are just as dishonest,

Untrustworthy candidates in pofitical campaigns often use this tactic. Let's say that during Governor

10
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Smith's 1ast term, her staié lost one million jobs and gained three million jobs. Then she seeks another
term. One of her opponents runs an ad saying, “ During Governor Smith's term, the state lost one million
jobs1” That's ttue. However an honest statement would have been, ® During Governor Smith's term, the
state had a net gain of two milion jobs, ”

Advertisers will sometimes use half-truths, It's against the law to make false claims so they Ty to
miglead you to the truth. An ad might boast, “Nine out of ten doctors recommend Yuacky Pills to cure
nose pimples. ” It fails to mention that they only asked ten doctors and nine of them work for the Yacky
Corporation.

This kind of deception happens too often. It's a sad fact of life; Lies are lies, and sometimes the
truth can ke as well,

I. Which statement is true according to the article?

A. Whenever peopie tell truth, they are really lying.
B. You can't trust gamblers.

C. All governors help their states.

D. The truth can be used in dishonest ways.

2. The underlined word “deceive” means .

A, mistake B. ignore C. fool D. repair

3. The author clearly wants peopleto ___ .

A. think carefully about what they read and hear
B. wear mismatched socks during political campaigns
C. never trust anyonhe
D. voie for female candidates
4. The best title for this passage would be
A, Lies Are Lies
B. Everyone Lies
C. Lying with the Truth
D. Nose Pimples

Vocabuilary .

. beware v. ML, MO EEATHED

. deceive vt HOR, TR

. lottery n. WE, BH

. guy no KA

candidate n. B A B A

tactic n. F&, 80, T

campaign n. B, B

net adj. ¥, ZEM); a net gain ZEH

. recormnend . B, NH B

10. pimple n. &%, /IR, R

Notes .

1. When someone tells you something that is true, but leaves out important information that should

(b
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be included . . .

(B 3] BAXFHME that 32BN A, BE A leave out BH“"ME",

(8 &] YFEAFFRE-EXNRE BREFZEENERFERER -

2. I took that dollar ticket back to the store and turned it in for one hundred dollars!

[® #] % tam in sth for ik,

[ K] RIEFBLEHEREER LTEBE—AFT

3. One of her opponents runs an ed saying, “During Governor Smith's term, the state lost one mil-
Hon jobs!” That's tue. However an honest statement would have been, “During Governor Smith's term,
the state had a net gain of two million jobs, ™

(# #] runvi “F#%", would have been BRUES, ST EH TR, "EXKE",

(9 #) - S FEREST &0, ERENNKERY X THEET B ITE BER
B, RS RIRER AR S HCM R R A T T IR

4. It fails to mention that they only asked ten doctors and nine of them work for the Yucky Corpora-

ton.
[B H] 2MBEfailto do BEBRLRTEZNE,"HHA",
(4 &] TRRARLR®THMEL, BB RIS B (B LARD) TAE.
EE:1— DCAC
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