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Record the elite Spread the sutra
The Chinese characters exist with the Chinese while the outstanding originality exists with the Chinese characters.

The real interior decoration of the mainland after the “open to the world” policy has greatly development both in the quality and quantity

Taiwan, Hong Kong and etc to create a great Chinese decoration age.

Out of my expectancy, many designers from Hong Kong and Taiwan took active part in our activity after the news of recollecting art

decorationissued. It's aresult created by the nation identified and the Madison brand.

On the eve of the publication of this almanac, we invited some famous creators to give preface. For the short of the length of the book, we

kernel and share in their value.

We record and introduce the most valuable works in a series in order to preserve the decoration culture and create a flat roof for the reader to kr

and rap off.

The tenet of Madison series is to record the elite, spread the sutra.

We hope our friends in the same part continue to pay more attention to us and provide stronger support.
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Somethingisincluded in our mind while something excluded.
What isincluded in our mind may be just anidea.

Take the shine shadow for example, all craft brothers know that I'm goog at doing this work and it has become one of the sign
for my works. | feel the matter so intersting because what | consider and research for so long a time is space feeling while i
very easy to me to use shine shadow. | think it's just like a swordman who is good at falchion but has to use sword osfensit

cater for others' opinionsin the vocation.
What isincluded in our mind is what we want to do in our heartsin fact.

Just for the Chinese Indoor Design Yearbook.
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making “discerning humanity” as the principal axis of design

IDEO believes that design can be taught and one can study well in it. IDEO and the Stanford University all believe that everyone has to experience a process when he absorbs knowledge, just like an empty barrel
into which you can put everything you get. So the consideration “process” should be built. The design that IDEO and the Stanford University think is : if you have such a process in your mind and you work out such

a'rocess'indeed, you can do better and better.

IDEO considers designers as T-type talent because the designing is complicate and it needs the cooperatation of special learning talent and wide learning talent. So the new name of T-type talent comes out. Based
on the verticle line (special talent)to construct the horizontal line(combining the wide thinking with the systemic thinking), combining experience with design and making people hold them two to try to work out

new products personally not to plan too much, IDEO's final aim and emphasis are to make the whole Co. or organization more innovative but not only able to perform.

Donald Norman devotes all his time to find out what's going on all over the world and supplies a frame to analyze the problem. This book supplies a frame to catch on the three different roles in the factor of emotion.
If you master the frame, you can make out a better design; your design is just an artwork without the frame. Someone does better in certain aspect than others. Sometimes people argue about how to do and with
the frame, people can find that the argument only focus on different aspects of same problem. So the important viewpoint of this book has two aspects. The first one is that the emotionis too important to be ignored.
The sensibility is related with value judgement while cognition is related with understanding, which connect with each other and can not be separated. The second one is that the design comprises of three parts:

visceral, behavioral and reflective lay.

In the design, visceral lay is appearance, which involves the effect of esthesis, such as the experience of taste, smell, touch, hearing and vision. That's why the aesthetics factors of design are so important. Actually,

it's the surface pattern and style of a commodity. Visceral is the same over the world because it's a part of humanity and we have consistent definition of “good” in visceral lay.

The second is behavioral lay, which refers to whether the function of product is super. And this point is important. When designing something, people can not only use it but also feel that it was under control. Take the
tools of woodworker for example, the bad tools are poor to use and good ones can totally make the master's attempt come true. Things in behavioral lay are gained by study. As a result, the similar standards exist

over the world, however different people can learn to gain different something.

The third is the Reflective lay, which is related to the personal recept and thoughts and is thinks about their own behaves and the attentions to other people's viewpoints. There is big difference in the Reflective lay
as a result of different culture. The difference not only exist among the Chinese culture and Japonic culture and American culture, but also the young girls are different from businessmen and academicians and

farmersin china, there are microcosmic culture factorsin them.

0
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The Inheriting and Promotion of Chinese Civilization

Feelings about Design for Restaurant in Chinese style

and Chinese food has

Diet culture is an important part fo make up 5,000 years history of China. Chinese food with the faraway cultural origin is the largest branch among the world diet culture. Chinais the heaven for eating

already became special food in the world with its unique charming. Chinese food has become an art, a symbol of culture making people have visual satisfaction and ¢ > polish while enjoy delicious food rather than an
eating habit and a kind of custom. Chinese restaurant pursues to provide a kind of wonderful feelings, mental pleasure and carrier for emotion.
Chinese space art (garden building art, old-architecture outside art), the marvelous spectacle in Chinese culture, draw on the four-dimension conceiving, running s > and geomantic omen culture pursuing the good

while escaping the bad (many other factors: geomantic omen-culture, vision, psychology, zoology, persisting-development, orientation) to make man as the main body and the space with more humanism and whole
experience. Each corner and place is delicately decorated as a piece of art. The space is filled with the poem atmosphere of “one wave rises after anther” . “The Chinese space has the feeling of “ magnetic field” and

“gas field” and endless meaning.

The philosophy ideology of china including the Confucian continence and gentleness, the Buddhism's Chan sect and lighting and Taoism's broad and deep, all-inclusive adds spirit to the sfill space. The space has endless

vitality and a lifeless room became a life-carrier according to the torfuous methods, floating scenery, changing spectacle and endless meaning. The Chinese space art genius, which fries to make a garden felt like a poem

and integrate materials with people, became the classical art with long fragrance.

The modern society is a society with high-speed development of economics, technology and information. New materials and technology develop in arapid way. Points, lines, faces and solid lay a foundation of the modern

arts, The modern China, with the gentle and propitious atmosphere and the sphere of highly respecting people, is created from the building ideas of dia y function” , “function following

form” and the building way of solving dissymmetrical space structure, with the help of studying and abstracting these building ideas and absorbing the spirit. Some clue or quick success and instant benefit

appear inevitably with the high development of economics and quick updating of information and knowledge. Many decorating items have to be dismantled ) five years, without the consideration

of sustainable development. Some items are attached great importance to the usage of new materials and crafts and the so-called modern and stylish, lacking -ulture connotation and the design view of sustainable

development. Such behavior is such a great pity for wasting manpower, material and financial resources. We should have a profound understanding of the “tradition being more modern than modern, more fashionable

than fashion” , without indiscriminate copying and brief imitation but pursuing the vitality of original design.

The design is rooted in the sense and sentiment of life, or the spirit of wind and water in space. Shouldering the sense of designer's duty we carry on the design history. Before the reforming and opening, there was a faultage
in the traditional constructure craft and Chinese traditional culture. It is undoubtedly that there is more duty to continue the history, to bear the content of “be broad and deep, all-inclusive” and to endow with the life

force of time.

We will fry our best to go forward in order to make the modern Chinese dinning culture such as the thought of “eating at China” and space craft approbated by more people and become famous in the world!
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simplification or humanism

"post-modernism simplification" has been very popular in mainland China during recent years.Top office buildings in Beijing and Shanghai chose the
way of simply metal as the style of their inner decoration.Whenever | saw white-collars working in a room decorated by industrial metal lines and large

pieces of shining material, animage of precise mechanical machinery arises in my mind.

Once | went to aninternational airport which decorated its roof with lots of needle-like iron pipes, | felt so awkward that the "needle" might hurt meself.in
my opinion, an airport should use materials which give passengers a warm sense in order to relax their nerves.For instance, Singapore international

airport used large pieces of light color to decorate theirinner enviroment and lots of green plants to provide passengers a very comfortable lounge.

From my point of view, we should put humanism instead of creation as the key point in judging an interior designing works. An creative programme must
be praised by other designers, but it might not be suitable for our customer.Designers often ommit that it was the customer rather than the designer who
enjoy the designing programme for the longest time.Therefore, we must consider our customers' cultural background, knowledge level and interesting
field to combine our professional designing skills with their need and take into account the instance of natural ecology to fulfill our customers'need.Our

targetis: humanism.
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The Collision of National Culture and World Fashion

What we will discuss is a big topic, which is faced by vision-art workers and every stylist at any moment as well as part of the great stylists to consider about when werking. By this chance, | just put up my experience and feeling to be
aclue.
Fashion is commonness in a sense. It contrasts to the individual design work with great imagination and creational feature. here | cite one sentence “The thing belongs to the nation belongs to the world” to mean the culture and

artin a board sense including the design work. However how to promote the traditional culture, enrich it with modernism and integrity with the world taste is real a hardly work. The civ n created by our ancestor is great and

profound and is an energy headspring in a lot of carrier like literature, art, architecture and music. These carriers belong to a modern, advanced, creative and even fashionable society too. However, the even deeper carrier is

“blood pulse” inourvein and the verve radiated unconsciously.
Absorbing Chinese tradition to integrity the past and future is pursued by many nature stylists as well as many foreign stylists. It is world fashion identified by the world

culture consciously or unconsciously, which is

There are many vision carriers filled with commonness and individuality, many of which fully show the national cultural elements. So we think each race has inherited its trad

highly regarded by the whole world.

In my opinion, adopting the distillation, taste the verve and integrity it with the times is a better way to inherit Chinese traditional culture rather than bring it whole. Here | want fo mention the greatest “eight mountain men” in
Chinese traditional painting art field and the modern painting master Qi Baishi, whose works is the apotheosis from the point of verve, with just several painting lines to show the appearance and spirit. So do the modern painting
masters Xu Beihong and Zhang Dagian. The masterworks of the Cantonese painting masters Gao Chuangfeng and Gao Jianwen is featured with the feeling of “thick to letf in the air, distant to let horse run” The masters not only
follow the nature but also absorb our traditional culture when painting. With high object you can get medium achievement and with medium object you can only get smaller achievement, so we need more determination and
encouragement to make ourselves be a master. “Predigesting what we see and getting rid of the redundancy and the relevance left the genuine--- the most important and essential elements forming everything. As said by a

philosopher: the most difficult thing is to simplify the matters. It's same with what we mention “save the Chinese ink as gold” in our traditional painting and calligraphy art, which is low-pitched stink.
Experiencing and observing the essential elements from the vanity and feeling the emotion in the air needs the kind of mood of za-zen.

| agree with the point that a good design work needs a kind of sensibility besides the mood. Our works only can touch others after firstly move ourselves. It needs the hard work and intelligence of all the interior stylists to make good-

pattern designs or buildings with high taste, quality and less payout enjoyed by more and more people. And | think it's our common dream fo make the concretionary music architecture greater.

On above is my own experience. | want to share it with you and will be very glad to have your comments and advice.
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The Dragon Kitchen Fo-
ods Home is a famous re-
staurantin Chongging
city.The leading segme-
ntalshop named “Dra
gon Kitchen a Space of

Fad” wili be built in futu-

Re.Theindoorareais 3,

000 square meters.|t lie-
saf the six floor of Binxin
Century Cityin the cen-
terof Yangjiaping walk
street ,whichis very we-
li-off.The positionis very
superior.Because the o-
wnerwants the style to
be “being fit forthereq
uirment of rket and c-

Ustomers” to be more

characteristicand to be
fit for not only the noble
but also the ordinary,the
designers try their best
to satisfy the requirmen-

tin Space constructure.

Forthereason above, d-
esigners decide to start
with the basic characte-
ristic of building space

solving the basic proble-

ganization and tf

ion of function are

ant desi =ments and
Themes and break them
up andrearrange them
in order to bring different
kinds of space experien-
into theroom. Desig-
nersuse the experience
of filmscenery, regardi-
yadinnerhallasathe
apart of

performance p-

> designation. The m-

aswelcoming hc

imenttunnel, dinner hall

Charming passage and
elegant style private ro-
omac ding
eamofp with diff-

.The spa-

an order

indoorspac

the stag

adow. What the mostim
portant now is

Gofon

mutua
nication with th

Kitchen-a $

ad,customers experien-
ce the sweetness of co-
mbination of foods and
sight.They experience
the fad and the trend ,R-
elease their thought and

enjoy themselves.The

ert that the prosperity of
the DragonKitchen - a
Space of Fad indicates
Th oming of the expe-
riencing-time inrestaur-

tsinC




