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Olympics and 2008 Beijing
BRIE4 120084 4L 5

Extract 1: The Emblem, Slogan and Mascots for the 2008
Beijing Olympics

The emblem for the 2008 Beijing Olympics

The emblem for the 2008 Beijing Olympics is unveiled in the Temple of
Heaven' in Beijing on August 3, 2003. It consists of a running person, in the
shape of Chinese character “jing” which stands for “Beijing”. It resembles a
red Chinese seal enclosing a lively dancing figure. It combines elements of
traditional Chinese culture with the true Olympic spirit and values. “Dancing
Beijing”2, which will be a core element of Beijing’s Olympic image and look,
is expected to become one of the most powerful graphic identities in the history
of the Olympic Games.

The emblem was designed by Beijing Armstrong Visual Identity Corp.
Drawn in graceful traditional Chinese calligraphy®, “Dancing Beijing” celebrates
the spirit of sport, of every Olympian, and of China. Its open arms convey a
message of hope—an invitation to the world to share in Beijing’s history, its

rich cultural heritage, its dynamism and its future.® The emblem symbolizes

® -



China opening to the world and reaching out to embrace all humanity. The
Beijing 2008 Games emblem will be remembered as the first to use red as a
dominant color. Red is very special to historical and present-day China.

The emblem was chosen out of 1985 entries received from around the
world. Nearly 89 percent of the entries came from China, with the remainder
from Asia, Europe, America and Oceania. Eleven local and international judges
were invited by BOCOG? to oversee the emblem design competition.

The emblem is a precious treasure which the people of China are dedicating
~ to the Olympic Movement. It offers a unique integration of Oriental spirit and
history and modern Olympic philosophy.®

The unveiling took place at a huge gathering of more than 2,000 people,
including government officials, entertainment celebrities and sports stars’.
Peoples started to cheer as action star Jackie Chan and four-time table tennis
Olympic gold medal winner Deng Yaping® walked in carrying a box containing
a seal carved with the new Olympic emblem’.

10C'® President Jacques Rogge, who sent a video message to celebrate the
moment, gave high praise of the new emblem. “In this emblem, I see the promise
and potential of a New Beijing and a Great Olympics,” said Rogge. “This is a
milestone in the history of your Olympic quest.”!! “I congratulate you on this
emblem, one which should be a symbol of great pride for every one of you,” he

added. Many others had praise for the emblem as well.

The slogan and mascots for the 2008 Beijing Olympics

On June 26, 2005, the slogan “One World, One Dream™" for the 2008
Olympic Games was announced. It is a slogan that conveys the lofty ideal

of people in Beijing as well as in China to share the global community and




civilization and to create a bright future hand in hand with pople from the rest
of the world.

In an elaborate, nationally televised gala, Beijing unveiled its five 2008
Olympic mascots, the Five Friendlies, to coincide with the 1,000-day countdown
to the big event'® on November 11, 2005. It is the first time in Olympic history
that five mascots have been chosen. Each mascot has a rhyming two-syllable
name, the traditional way of expressing affection for children in China.' Beibei
is the Fish, Jingjing is the Panda, Huanhuan is the Olympic Flame, Yingying is
the Tibetan Antelope and Nini is the Swallow, each one the color of one of the
Olympic rings®. The first characters of their two-syllable names read “Beijing
Huanying Ni”, or, in English, “Welcome to Beijing”.

“The Five Friendlies are an incredible little family carefully chosen by
Beijing 2008 to represent all of China to carry a message of friendship to the
children of the world,” Rogge said in a statement that was read at the ceremony.
“China is so lucky to have so many beautiful animals to represent the Olympic
spirit,” Rogge said.

To capitalize on the mascots’ publicity, Beijing is launching an extensive
marketing campaign. An animated film put together by Han Meilin, who headed
the design team,'® was screened. Postage stamps and more than 300 other
licensed products of the mascots go on sale at 188 authorized venues across the
country', widening a product line of T-shirts, caps, pens and bags bearing the
2008 Games logo.
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Extract 2: Preparation for the Beijing Olympic Games

Venue construction

Beijing Olympic Games needs 35 stadiums in total, of which 30 are in
Beijing, with 15 newly built and the remainder either expansions on existing
structures or temporarily built.

The stadiums will be located in four main areas:

e Olympic Green (Olympic central area)': 12 stadiums including the
National Stadium and the National Swimming Center will be located in
this area;

e University Zone (Peking University, China Agricultural University,
University,of Science and Technology Beijing and Beijing University of
Aeronautics and Astronautics): 4 stadiums for table tennis, badminton,
wrestling and judo® will be situated in the universities respectively;

e Western Community: 6 stadiums including the basketball stadium will
be allocated around Wukesong Cultural and Sports Center’;

o Northern Tourism Area: stadiums for aquatic and equestrian sports* will

be located in this area.




In addition to the permanent stadiums, 4 temporary stadiums for shooting
and arrow shooting will be constructed®.

Facilities directly related to the Games, including the Athlete Village, Media
Village, Main Press Center, and International Broadcasting Center® will be

constructed in the Olympic Green.

Marketing development

Beijing is anticipating a revenue of US$1.625 billion and an expenditure
of US$ 1.609 billion as the host of the Games’. The majority of expenditure
will be spent on the operation of the Games itself and a small proportion of the
construction of the temporary facilities and stadiums®.

There are five channels through which the revenue will be attained:

o International Olympic Committee’s US$ 840 million TV broadcasting

rights income to BOCOG: about half of the budgeted revenue’;

¢ BOCOG'’s marketing development revenue, consisting of two parts:

—US$ 200-300 million from I0C TOP sponsors'®. Nine global firms
including Coca Cola, Kodak, Samsung, Panasonic, Visa, and GE'' have
signed sponsorship agreements with the JOC;

—Revenue from BOCOG Marketing Programme. The anticipated
enthusiasm from businesses in the lead up to the Games may exceed
the US$200 million budget income that was anticipated during the
bidding;

o Income from tickets and souvenirs'z: 1/10 of total income;

e US$100 million subsidies provided by the central and municipal

government'?;

o Local donations and income from assets sold after the Games.




Games services

The range of services required for the Games covers the following

categories:

o Security of stadiums, accommodation, air space, water sphere and VIPs'?;

o Establishment of a traffic control center and automobile dispatch center’s;

o Catering and administration to the Olympic Village and stadiums'’;

o Providing accommodation to members of the Olympic Families and
arranging Olympic hotels, setting up booking centers, conducting
price-control and supervising service quality of the hotels'®;

» Generating proposals for spectator services, coordinating transportation,
accommodation, catering and security functions, and conducting

volunteer programs to provide service to spectators during the Games.

Souvenirs of 2008 Olympic emblem

To mark the unveiling of the official emblem for the 2008 Olympic Games
on August 3, 2003, BOCOG has designed a batch of emblem mementos'®, which
are available for sale in a limited quantity in Beijing’s department stores, and
markets.

The emblem souvenirs include philatelic souvenir items, precious metal
souvenir badges, T-shirts, hats, key chains and common souvenir badges.”
Philatelic souvenir items and precious metal souvenir badges are jointly issued
by China National Philatelic Corporation and China Gold Coin Inc. under the
authorization of BOCOG.? In a breakdown, philatelic souvenir items consist
of 60,000 commemorative envelopes and 20,000 commemorative stamps?;

while precious metal souvenir badges comprise 12,000 pure-gold badges and




Media and communications

The significant communications tasks of the Olympic Games include:

e Communications with mainstream international media and the
mechanism to respond to and handle media crisis;

o Organization and coordination of TV broadcasting for the Games;

e Planning and organization of major activities such as the opening
ceremony and torch relay;

o Solicitation and selection of the emblem, theme song and organization of
related activities;

e Design and layout of the city’s look;

o Media services at each phase of the Games.

Competition organization

According to IOC’s regulation, the 2008 Olympics will include 28 sports
and 300 events'. There will be more than 10,500 athletes in total and thousands
of judges and sports officials.

Competition organization refers to:

o Organizing the competition strictly according to the rules set by the IOC

and the International Federations;

o Planning and confirming particular schedules for each event and

conducting contingency plans for scheduling when confronting changes
of conditions e.g. weather changes;

o Organizing test events in 2007 to test the stadiums and facilities.




20,000 pure-silver ones; and key chains and common souvenir badges number
20,000 respectively. In order to curb faked products®, these products have
adopted special anticounterfeit technologies*, which combine instrument test

with eye observation.

The Olympic Games and the development of Beijing

The preparations for an Olympic Games greatly increase the demand on a
host city’s infrastructure construction, ecosystem, electronic technology and
other capabilities?, therefore accelerating the city’s economic development.

During the preparations for the 1988 Seoul Olympic Games?, South Korea’s.
economy enjoyed an annual growth rate of 12.4% from 1981 to 1988, and its
GDP per capita increased from US$ 2,300 to US$ 6,300. Boomed by the Olympic
Games, South Korea realized the transformation from a developing country to
an industrialized economy?. In light of this, it is no surprise that preparations
for the 2008 Olympic Games are expected to have a significant impact on
Beijing’s economic development.

With Beijing’s successful Olympic bid?, domestic and international
economists have anticipated the almost certain positive effects the Games would
have on Beijing’s economic growth. Indicated in the input-output model,
between 2002 and 2007, the investment and consumption demand spurred by
the Olympic Games will lift the capital’s GDP? growth by an additional
annual rate of 1.67% on average, while the original GDP increase rate was 9%.
Beijing’s GDP is expected to reach RMB 590 billion by 2007, and the GDP per
capita around US$ 6,000—a growth trend strikingly identical to that of Seoul’s
when it hosted the Summer Olympic Games in 1988.

Since the implementation of the Beijing Olympic Action Plan,




construction-related investments on infrastructure and the ecosystem have been
steadily increasing. With respect to environmental protection®', a 120 km? green
belt was built, and green projects alongside 5 rivers and 10 main roads were
also completed. More than 40 high-pollution firms were moved out of the city,
and about 100 hectares of land were allocated for 16 forested areas. In addition,
there are now over 3,630,000 m? of newly planted grasslands, increasing the
capital’s total grassland coverage to 50 million m* More importantly, extensive
efforts in cleaning the Qing and Liangshui Rivers have been running well and
are showing positive results.

With respect to transportation infrastructure’®?, the newly constructed
Fifth-Ring Road® was already open to vehicular access. Apart from three
already fully functioning subway lines*, the No.5 line, with a total investment
of US$1.45 billion, starts operating in 2006 and an additional eight light rail-
way routes will be completed by 2008, extending the total length of the intra-
city rail network to 300 km*.

In recognition of the importance of preserving historical and cultural
relics and sites, the Beijing municipal government has invested over RMB 2

billion in the construction of cultural facilities.
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