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HETEmiZiHE (AGH)
RFEME

BRFREmEiHHE. BEXH Alliance Graphique Internationale, fiFR AGI,

AGIEIRTF 1951 EMEEER, EETIRERENTRE. ERFTLEHFARAFHNREFWHERR
ith, ASERARFImETHHAR.
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Alliance Graphique Internationale (AGl)
Yu Bingnan

Alliance Graphique Internationale, abbreviated as AGI, was founded in
1951 in Paris, France. lts first president was Carlu from France. Among its
ranks are the most outstanding and influential famous designers worldwide.
It leads since then the trends of the modern graphic design.

in 1919, Gropius founded Bauhaus in Germany. The modern design
style developed by Bauhaus deeply influenced many creations in the fields
of architecture, industrial products and visual communication. After Bauhaus
was closed by the Nazis in 1933, many of its teachers fled Germany and
worked in Britain or the United States. Some of them, e.g. Bayer, along with
other emigrates such as Lionni, Burtin, Binder, Matter, Tscherny in the United
States and Schleger, Henrion in Britain became the first members of AGI. At
the same time, a talented body of eight British designers, who had proved
their worth before and during the war, became eligible members.

In France, the most successful poster designers in the Thirties of the last
century were the three Cs. Two of them, Carlu and Cassandre, together with
other excellent designers afterwards, were members of AGl. Art and artists
have been always much respected by the French people. Like painters and
sculptors, designers in France enjoy a reputation and an acknowledged place
in society. It was, therefore, natural that Paris became the new AGI
headquarters.

Generally speaking, around that time many important designs are not
supported by the industry, which means the important effect of design on
industrial and daily life had not been realized. AEG in Germany and Olivetti
Typewriter in lialy, however, played a pioneer role in this aspect. Pintori, the
first Italian AGI member, was responsible for all the visual communication of
Olivetti. His imaginative and semi-abstract approach became a worldwide
influence on graphic design.

In Switzerland M i ller-Brockmann and Hofmann were instrumental in
evolving and establishing the Swiss approach internationally. "New Graphic
Design", of which Neuburg was a founder member, became the mouthpiece
of the new Swiss International Style. Herdeg started "Graphis" magazine in
1942. This covered graphic design worldwide, with a much more general
approach. Both of them were received as members of AGI. BiiHer and Brun,
the two founder members of AGI, had been well-established designers of
posters, exhibitions and advertising and both were influential teachers at the
Basel School. Carigiet was already well known as one of the masters of
posters. He was made an honorary member in 1957.

Richez is the first Belgic member of AGI. His poster for the Brussels



World Exhibition has brought him international reputation.

American magazine design became highly influential on an
international scale. "Time", "Life", "Look" established the creative art
director of a magazine as the most important figure in this new
communication medium. Magazine design in the United States attracted
the best native and European talent. The majority of these art directors
were AGI members. Special mention here must be made of Beall who
had created a typical USA graphic style as early as the Thirties of the last
century.

At the first AGI exhibition at the Louvre in Paris in 1955, at which the
work of seventy-five designers from eleven countries was shown, aithough
the International Style, existent since the Bauhaus, had become more
important, but the national characteristics of most were evident in the
exhibits, for the historic reasons given. Only one year later, however,
when referring to the 1956 London exhibition, the critic Elvin stated:
"Clearly the International Style had begun to dominate the scene."

Since the foundation in 1951 AGI holds assembly meeting every year
in different places all over the world (except the meeting 1973 in Jerusalem
due to the Middle East crises). In a friendly atmosphere members
discussed seriously but fruitfully issues of graphic design, held exhibitions
of their works, trained talented students and young designers in this field,
and helped with their experiences enterprises, companies and their joint
ventures all over the world.

In 1969 AGI has moved headquarter from Paris to Zurich in
Switzerland. Along with the members from the countries mentioned above,
AGI has at present around 300 members from Germany, Australia,
Canada, Czech, Denmark, Finland, Iran, Israel, Japan, Mexico,
Netherlands, Norway, Poland, Spain, Sweden, Korea and China. Yu
Bingnan of the Academy of Arts & Design, Tsinghua University, has
become the first Chinese AGl member in 1992. The 2004 AG| Congress
was held in Beijing and it is also the first time the AGI Congress was held
in China.

As a Network of famous designers from all over the world, AGl is an
authoritative association worldwide in graphic design, which enjoys high
reputation internationally.
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Doubly gifted, they say

Part of my boyhood took place during the second
world war, in Amsterdam, occupied by Hitler's army.
The secondary school and the parental home were
the only ‘safe’ places - as safe as those can be

under such grim circumstances. My father was a
second generation bookbinder by trade. Respect

for paper was a ‘holy’ house rule. Enough paper at
the family home to stimulate my strong urge to draw.
The art-master at the secondary school recognized
the talent and gave me total freedom in the classroom.
A typewriter and the luxury of a Kodak 35mm camera
(a gift from a seafaring nephew, just after the liber ation
of Holland ) were the essential tools to start

a ‘carreer’ of writing, illustrating, ‘designing’ and
editing all kinds of papers. F or the schoolmates, for
my athletics club, for the national ser vicemen as well
as for the Alpine Club. They would later call me a
doubly gifted newspaper man. Magazines and papers
would remain the love of my lifetime. | took a course
in jounalism during my compulsory service as an
officer in the Dutch Airforce.

When employed with the trading-firm Ahrend, |
became the journalist/designer of their personnel
magazine. Later | trained over a period of 15 years

a whole generation of Dutch colleagues in this
journalistic specialism: form and content.

Ahrend was my first important employer in
communications (1954-1963). | started with them as
their copywriter, but developed my skills as a concept
maker, designer and art director. Six years of ev ening
classes at the Amsterdam Graphic high school and
the Rietveld Academy prepared me for the next step

into the then still young profession of graphic design.
My most dominating academy teacher, the designer
Wim Crouwel, and his colleague at the Ahrend Group,
industrial designer Friso Kramer, were among the
founding partners of the first Dutch multi-discipline
design group ‘Total Design’, thatstar ted off in 1963.
They chose me to lead their studio employees, but
very soon | got the chance to start my own design
team. The combination of my educational background
(a secondary school with a liter ary/economic program )
and my practical experience with Ahrend meant that
many projects from business-oriented clients found
their way to my drawing table and design team. After
three years they appointed me as a creative director of
Total Design. | would eventually stay with this design
group for 28 years.

The mid-sixties were the years in which the specialism
of Corporate Identity rapidly developed into a major
design issue. | specialized in this field of activitiy and
was in charge of numerous of these projects.They
constituted a strong financial backbone for the
continuity of Total Design’s operations. Because it
was such a new sphere of work, the rules and the
‘grammer’ of identity programs had to be invented by
the pioneering designers. My work as a corporate
identity designer and a ‘newspaper man’ established
my international repuation. | published sev eral books
on these subjects and numerous ar ticles in the design
press. | was also a regular lecturer at seminars, art
schools and universities all over the world.

In 1978 | was invited to be a member of the select
Alliance Graphique Internationale (AGI). In 1996 the



Brno Biennale made me an honorary member. The
same happened in 1998 when | became an honorary
member of the Dutch Designers’ Association BNO.

I was a judge at many design competitions and
examinations,in the Netherlands and abroad. My
work has been exhibited in one-man-shows as well
as during group events. | was awar ded frequently at
home or abroad. Within the profession | am often
called ‘a guru of corporate idenitity design’.

The projects gave me the opportunity to design some
120 logotypes, many of which survived for decades.

I was given a World Logotype Design Award 1998, in
the good company of designers like Milton Glaser,
Rolf Harder, Eugene Grossman, Ernst R och, Saul Bass,
Josef Maller-Brockmann and Ikko Tanaka.

| redesigned two Dutch national newspapers, the
‘Algemeen Handelsblad’ and ‘Het Parool’. For the first
one | also developed an innovative plan to present

the news on the original broad sheet forat, but with all
the readers’ comfort of a tabloid paper. Unfortunately this
Handelsblad merged soon after that with another quality
paper, ‘NRC’, even before my plan was implemented. For
this new national newspaper | designed the masthead.

Two clients took a dominating role in my portfolic. The
Randstad employment service group came to me in it's
early years (1967), as a small project. The group

underwent an enormous growth, to become one of the
world leaders in it’s trade. | designed and super vised their
visual identity for more than 30 years and in many
countries.

Ahrend, my first employer in the field of communications,
came back as a client of Total Design and of FORMatie2
(my own design team, founded after | had left Total
Design in 1991). The relationship with Ahrend covered

- be it with some interruptions - a period of 50 years.

One of the final projects was the making of their
‘Mobiliumy’, a in-house museum of their of fice furniture
design.

In 1993 | founded NAGO, the Netherlands Graphic
Designers’ Archive, which by now took care of the
creative heritage of many outstanding Dutch graphic
designers since the second world war. In 2000 my
monography ‘Ben Bos Design of a Liftetime’ was
published by BIS Amsterdam, in a Dutch and an
English version. It was published in conjuction with a
retrospective exhibition in Museum ‘de Beyerd’, Breda. 11
In 2002 | wrote for the Dutch Foundation for Graphic
Culture their annual book, entitled ' Who do you think |
am? The subject was ‘Identities’. My wife Elly did the
picture research and collected also a lot of special
information from the internet. The book was elected
among the ‘50 Best of the Year'.

For many years | have been lecturing about Corporate
identity for various professional courses. During the
late nineties | was teaching the history of graphic
design at the Ichthus College Rotterdam, where | also
assisted in planning its new field of study for design
managers.

Ben Bos AGI BNO



