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The Alliance Graphique Internationale

YU Bingnan

The Alliance Graphique Internationale, abbreviated as AGI, was
founded in 1951in Paris, France. Its first president was Carlu from France.
Among its ranks are the most outstanding and influential famous
designers worldwide. It leads since then the trends of the modern
graphic design.

In1919, Gropius has founded the Bauhaus in Germany. The modern
design style developed by the Bauhaus influenced deeply many
creations in the fields of architecture, industrial products and visual
communication. After the Bauhaus was closed by the Nazis in 1933,
many of its teachers fled Germany and worked in Britain or the United
States. Some of them, e. g. Bayer, along with other emigrates such as
Lionni, Burtin, Binder, Matter, Tscherny in the United States and
Schleger, Henrion in Britain became the first members of AGI. At the
same time, a talented body of eight British designers, who had proved
their worth before and during the war, became eligible members.

In France, the most successful poster designers in the Thirties of
the last century were the three Cs. Two of them, Carlu and Cassandre,
together with other excellent designers afterwards, were members of
AGI. Art and artists have been always much respected by the French
people. Like painters and sculptors,designers in France enjoy a
reputation and an acknowledged place in society. It was, therefore,
natural that Paris became the new AGI headquarters.

Generally speaking, around that time many important designs are
not supported by the industry and neglected by the organizations which
should have believed in the meaning of design in the industrial and
daily life. AEG in Germany and Olivetti Typewriter in Italy, however, played
a pioneer role in this aspect. Pintori, the first Italian AGI member, was
responsible for all the visual communication of Olivetti. His imaginative

and semi-abstract
approach became a
worldwide influence on
graphic design.

In Switzerland
Muller-Brockmann and
Hofmann were
instrumental in evolving
and establishing the
Swiss approach
internationally. “New
Graphic Design”, of which
Neuburg was a founder
member, became the
mouthpiece of the new
Swiss International Style.

Herdeg started “Graphis”

magazine in 1942. This
covered graphic design worldwide, with a much more general
approach. Both of them were received as members of AGI. Buhler
and Brun, the two founder members of AGI, had been well-established
designers of posters, exhibitions and advertising and both were
influential teachers at the Basel School. Carigiet was already well known
as one of the masters of posters. He was made an honorary member
in1957.

Richez is the first Belgic member of AGI. His poster for the Brussels
World Exhibition has brought him international reputation.

American magazine design became highly influential on an



international scale. “Time”, “Life”, “Look” established the creative art
director of a magazine as the most important figure in this new
communication medium. Magazine design in the United States
attracted the best native and European talent. The majority of these
art directors were AGI members. Special mention here must be made
of Beall who had created a typical USA graphic style as early as the
Thirties of the last century.

At the first AGI exhibition at the Louvre in Paris in 1955, at which the
work of seventy-five designers from eleven countries was shown,
although the International Style, existent since the Bauhaus, had
become more important, but the national characteristics of most were
evident in the exhibits, for the
historic reasons given. Only
one year later, however, when
referring to the 1956 London
exhibition, the critic Elvin
“Clearly the
International Style had begun
to dominate the scene.”

stated:

Since the foundation in
1951 AGI holds assembly
meeting every year in different
places all over the world
(except the meeting 1973 in
Jerusalem due to the Middle
East crises). In a friendly
atmosphere members

discussed seriously but
fruitfully issues of graphic
design, held exhibitions of their
works, trained talented
students and young designers
in this field, and helped with
their experiences enterprises,
companies and their joint
ventures all over the world.

IN 1969 AGI has moved the
headqu-arter from Paris to

Zurich in Switzerland. Along
with the memb-ers from the
above mentioned countries,
AGl has at present around 250
members from Germany,
Australia, Canada, Czech,
Denmark, Finland, Iran, Israel, Japan, Mexico, Netherlands, Norway,
Poland, Spain, Sweden, Korea and China. Bingnan Yu of the Academy
of Arts & Design, Tsinghua University, has become in 1992 the first
Chinese AGI member. In 1998, Tai-Keung Kan from Hong Kong was
accepted as member. In 2000, two designer from China, Shaohua
Chen and Xu Wang became members.

As a Network of famous designers from all over the world, AGl is
an authoritative association worldwide in graphic design, which enjoys
high reputation internationally.
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