g Jpane’y fine

MOOK(RGH) +FBEBFH
= @ HRIFLCIZHH R

0 :
2 v A
A\ HEREMP3 O EHRHMKATRRELAT MERFHELAD

IENT IR Foreign Language Education Books,Jilin Publishing Group



Y EMRHREAGREFELAT MEHBTHELAT

Foreign Language Education Books,Jilin Publishing Group



— A~ 18-

E B4 (C 1 P) 4R

Wi ie AR CE, eSOl [/ DfEE EgE. K
. SR RERA R AF . 2009. 7(2010. 7. FED

ISBN 978-7-5463-0703-9

To Bl 0L B L 38E— L — R K%

i—H¥S% R V. H313

P [ AR 454 CIP $dit% = (2009) 26 119244 5

PiERiIE  EREXE, 18 7N RiAiC
EEFEE:T &
B AR R A PR ST A
KFHH AR KA 4646 5 130021)

£ AT AR RSMEHE A R A
(KA #%M 1825 5 130011)

B EAENERSARAR

KR %:2009 4E 7 A5 1R

2010 4F 7 56 2 UCENY

] dk:
1 M-
EITHIE:
* i
FHEIEIT
7 Vi
£ 3K
¥ #
3 =
£ Iy

www. 360hours. com
expresskey(@yahoo. cn
0431-86012826 (Fax)
0431-86012675/86012812

s Th il

B s G
18801230 1/32

:10.5

1400 T

:ISBN 978-7-5463-0703-9
:19. 807G

U EVR VT BT ) R S ED T R



EERHNEREVERTEFRABEEHMNEE, IR
AT AMIERBNFNREF . Z—HRITEN, BHE—TE
MRS, R AN RRERN N Z BT R BMHE.



Chocolate Sales

—A Sweet Spot in the Recession

Time
FRNGIEAN:7.598  SURAE._ )

It is just days before Easter' and housewife Helen Colin walks the aisles of
a supermarket in downtown Geneva, looking for holiday treats. “Chocolate will al-
ways be at the top of my shopping list, regardless of the economy,” she says, fill-
ing her cart(F#£%) with gold-foil-wrapped chocolate bunnies” (/N %) from
the Swiss maker Lindt.

On the other side of the aisle, German tourist Werner Meier is also im-
mersed in the wide array of chocolates. The fact that his country is facing its big-
gest economic crisis since World War Il doesn’t hinder the retired engineer from
buying 8 bunnies and 20 milk chocolate hazelnut(#+-) bars for his family back
in Hamburg. “We may not be able to buy luxuries any more, but we can still

spend wastefully small pleasures like chocolate,” he laughs.
Though the credit crisis has scaled down sales of almost everything from
cars to organic groceries, people seem happy to keep shelling out for choco-

ers bucked the trend with record sales —nearly 185 000 tons, an increase of 2%
over 2007, sold domestically and in 140 export markets. And while figures for
the first quarter of this year are not available yet, “so far we have heard positive
and optimistic reports from chocolate companies,” says Franz Schmid to the
media, managing director of Choco Suisse, an umbrella organization ({7 /7 4
EHAAZH4Y) for Switzerland’s chocolate industry.
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aisle n.igia
regardless ad. R &
foil n.4j4%

wrap vt. &3 (34)
immerse v.iTi%
array n. 37

crisis n. /&ML

O luxury n.%14% 5

wastefully ad./& % 3
scale v. %5,

organic a. Lty
shell v.(~ out)f+3
global a. 23469
deteriorate vi. &1L
buck vt. &t
domestically ad.E 1
available a.7T /32|49
optimistic a. /R .49
director n. %%

_Ii



Although Swiss brands may not take the biggest bite out of the global choco-
late market, they are widely considered among the best and most competitive
in the world. Some Switzerland-based chocolate producers are confident that
the industry’ s immediate future is far from bleak. Lindt, makers of the iconic
golden bunnies, predicts its sales this year are likely to increase by between 2
and 5% — lower than its target of 6 to 8%, but still not bad in the current econo-
my. While Nestlé is not releasing figures until the end of April, company chair-
man Peter Brabeck recently told Swiss news magazine Weltwoche that even
amid a slacking consumer goods sector, chocolate sales are on the rise. “Now
that people don’t have a new television or a new car,” he noted, “they eat a bit
more chocolate.”

This view is also shared by the Zurich-based Barry Callebaut, one of the

maintained stable sales volumes and increased profits by 4.7% in the fiscal pe-

riod (45K 1) ending in February of this year. Its spokeswoman Josiane Kremer

attributes this to the firm’s expansion into high-growth emerging markets such
as Eastern Europe, Russia and China, as well as market share gains in North
America.

And it’ s not only Swiss chocolate makers who are thriving while others are
struggling. The recession-bucking trend is also reported by US manufacturer
Hershey " (#H7), whose predicted net sales growth for this year is in the range of
2-3%.

But the question of why the chocolate business is prosperous against the

trend may be more a matter of psychology than economics. In fact, there is
well-documented evidence going back to Freud * ( 5 & { /& ) showing that in
times of anxiety and uncertainty, people need a boost to distract them from it,

so they turn to chocolate. That’s why when the economy is bad, chocolate is still
selling well.

It goes to show that chocolate is more than a candy treat—it’ s real food for
the soul.[Z2#1:592)
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competitive a. 5% 4 7/ 49
confident a. 124
bleak a. L. # &
iconic a. A 474y
current a. B 749
release vt. % 7 (37 %)
amid prep.fE------
slack v.42 %)
consumer n.:4 % %
sector n.3k17, Ak
© industrial a. T3¢9
maintain vt.f&3#, 4
© volume n. %, %1
attribute vt.J----- UEEZ AN
expansion n.¥ 7k
emerging a.#7>% 49
thriving a.>%iE 49
manufacturer n. %% 7
prosperous a. %5 #)
psychology n..s 22 5
economics n. % %5
uncertainty n. <%
boost n.sk i)
distract vt.4 4% (2% 71)
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aisle Latl] n. (3 KRG FHD

foil
PRI, $
[ig ] 1AMRIetZ . [ ] fol(=leaf i) —
[ ] foil;foliage n. [ EFR IF 1
[ 5] ] He was foiled in his attempt to de-
ceive us. fBASEIERERA T AR ATHE.

wrap [reep] vi.fl,%E n. B
AE SN A Cln L 1T 45
[ ] T wrapped the sick man’s legs in
the rug to keep him warm. & T2
AR IR 25 fth 7%

luxury' ['lakfori] n.DZE4E, %%

[foil | n. & @M vt.

++ Inflation is bringing us true de- :
mocracy. For the first time in his-
tory, luxuries and necessities are
selling at the same price. jil 5 fii ik
EHARAEE MR E, Pk
W BRI

[o'rer] n. D—&F, K
QHF vt HEF HRE

[ 5l ] The soldiers were arrayed on the
opposite hill. XJ 17 a9 1 b #5255 220N .
wasteful? [ 'westfol] a. R 2%

ﬂ‘i

(it ] BRARIEAZ [ waste n. JR 3% —
[ A ] wasteful a. ;wastefully ad. J3 2%
scaled [skell] n. QZIE 45 @
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[ ] on a large/small scale K //NAR
Hb || scale down gk
global ['gloubl] a. D&k MY,
AR — Qa8
[ 5] The report takes a global view of
the company’s problems. iX /7 it H 4>
[GE R r A o] EIF
[k ] globalize v.4Ek4k
organic [a'genik ] a. A HLUE) Y
organism [ 'ogonizom] n. O4¥, A
Bk @A HLL4HE
[ 5] living organisms A HLEY)
deteriorate? [ di'trorrorert | v. (ffi) JE
b, (ff) 23R
(12 ] {A AR iC 42 : deterior (= worse) +
-ate( v.) ;make worse
Ao SR E A AL LS 1R
4 interior, exterior, superior, inferior,
prior %%,
[i ] deterioration n. XAk, A5 3R



buck? [bak] n.DCEMEE) (—)
SETC. (—)IRIC QMR MG [ A\ M B
FrA hind, doe, 2 BEFR N fawn]  v.
(LSRR S HRE
[ % ] buck up (IDHRAT . (DT K1
[ 5] The good news bucked us all up.
XAIH BT AT K .
competitive8 [ kom'petitv] a. 7w 4+,
FER o yalib]
LiE ] BRARICAZ : [#4 ] compete T4 —
competitive a. e+
competition n. &4+

E3 tcompetence n. AT e 1~
incompetence n. AJEfF
bleak [blik] a. © G i it

) @R By, BB O AEEM
[ ] The future of his firm seems
bleak. fibi¥) 2\ B HTIEMAE

icon [‘atkon] n. O A F D
b QR SIS
[k ] iconic a. R¥RI

release’ [r'lis] vi. OB @K
A, &7 QEF. M n. OB Ok
A BAT
[ 5] ] The firefighters took two hours
to release the driver from the wreck-
age. TH B T BAS /BB B LR
TR AR R

slack? [slek] a. OF Gth) 1), A
B0 Qi &n QOma . e n.
OERAFFD AT @ (pl D fERE, F&
WKW v
[ %] slack off Ji#s, 8128
[45] ] Don'’t slack off in your studies. A~
BT

industrial?2 [m'dastriol] a. TV &Y, 7>

450

Unit 1

industry

industrial TV industrious ¥l i)

industrialize? [ in'dastriolaiz | Calso in-
dustrialise) v. (ffi) Tolkfk
[12 ] BAEEIZ . [ industrial a. THlkAY
— [ 4] industrialize v. ; industrialization
n. Ttk
volume ['voljum] n. D%, @
HRLEa R LAHEH A area] @
i [ A 2 K/NA volume; 3
T Z KA tone]
[15]] volume of trade 52 5%
expand? [1k'spaend ] v. @ (f#) %
Ak, (FH P75k @FKTF . BIF
[f5]] He is thinking of expanding his
business. flb 1F% B3k A= B
Lk ] expansion n. Q¥ 3. [E Ik @k
CARR i
thrive' [Orarv] vi. %, o5
[ 5] ] Today his company continues to
thrive. AR A FTIRIRAE B
[k ] thriving a. X%HEAY . B89
manufacture? [ meenjo'feektfs] v. il i
n. Ol O &
[ig] BeAsce -

O] T —— il Ay Hh 7
[3L] factory — fact #fil i +-ory(e--+-
Y77

[ ] factory = [ 4] facture n. f{E.,
#I/E#: s manufacture [ manu(F) ; mak-
ing by hand, PR Ay B A= 7= 43 -4
Y] v./n. ;manufacturer n. §E&ER

prosperous? [pros'poros] n. YE, BoE

_‘77
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[ig] BeA8SE1Z: [3h] prosper B2, B
. {Dﬂ‘] prosperous Z5E [
[# ] prosperity 25

[45] ] The city at one time must have been

prosperous. X J& 5 E — AR ok,

e

N

v GUARD

1. guard' [gad] v.5F L 3T
n.OFF, D& Q&M . &
2. bodyguard [ 'bodigad] n. {8, 4
TAR
safeguard ['serfgad] vit.{§37, 4
1 n TP, L AR
(3]
protect. . . against/from

Prdgpteee e A2 GRIE— BT
safeguard. . . against
Lrgpteee e Gl GRRIR £ | FALE)
3. | #9 [gad] guard (W . % . J
W) — AR [gad] gard(F . #)
AL XETAREN u,
regard [ri'gad ] [ re-Cil 58 2
SO +gard(F. D] (W] FH. 0
—> [Z 3] vt. O F il X7
QEM.ITE n. O(plHEE, M
fie QOREAL, B QiR b
disregard [ disri'gad ] [ dis-(AS,
Jo) + regard B, ) ;s T —] vt.
AL B . 2L, B
regarding [ri'gadm] [regard ¥
TEST i) - R B~ prep. X T

478

boost*
OHish il @B -weee- V€]
n. O K OfEgh, fe gk
[45] ] They plan to boost production by
15% next year. flifi T-RIWI4ERE= 1596,

G

Cbust] v. O+ &5, 8

(= as regards, with/in regard to,

BUT formal, especially used in busi-

ness letter)

Regarding 1

As regards ~the contract, the

With/In regard to

second paragraph must be changed.

KTERP 5 Bl s,
regardless® [ri'gadlis] ad. A, A~

EERE, TTiean ey

¥ g

ward® ( = guard %47, l 4%)

LR ] gu- iy ki IE 2, g (i 1

gard) Jpil a0 ik iEIE K, w S L

TERIEA . g5 w IFfF T

AN [ S A )

(1) guardian fE47 A < vard ZIEHA

guardian ['gadon] n. O5F T,
fRirE QWA
ward [wod] [#R ] Z W

G —~[ZX] n. Oz L BEA
Wedr— i By @L32 BURF M 47— ] (I
DX @ WA

ward off [ Wi 3" (ward) «++-+- T B
(ofD (fERE S — ] P 1k, wEFF



(2) guarantee v./n. f}3f, H} =
warranty n. {% i $

guarantee® [ geron'tir, igaren'ti: |
nARIECE) v AR, FEAR
'{‘DH?EE%@ quality guaranteed [ i
PRIIE

warrant [ 'worent, 'worent | vt.
A SEMFEY n. OEY4HH,
R QS
warranty [ 'worenti, 'worenti] n.
PRIET (R AE
P MERGE
1. merge' [mad3] v. (ff) 45 &,
(5t
2. merger ['mad3o] n. &3, 193

3. merge thJE X Z“ILE . EE,

emerge [1'madz] [e(=ex-H)
+merge (L) ; “ N UTH H Hok”
—] vi.® (from) HFL, FH @ (Jq]
O K CRID 288

emergency* [ 1'mad3zonsi | [ emerge
(B ) +-ency; KB ZH
=] n. B2AEM REFA
{]H‘fré‘igéi emergency call &2 FEnY
|| emergency treatment 72 || emer-
gency exit 'BaH

‘ 7138 emerge FFf & 1] ‘
{cmcrgcncc BB, BEE

emergency [ 58" H " Z i~ {

ES= R VA
RREAF
submerge [ sob'madz | [ sub-(7E
)+ merge (YL ; (H) YL AE T
=] vt G2 HEER vii KT
4. ﬂ‘ merse = merge (JI%)

1.

2.
3.

Unit 1

immerse* [1'mas] vt. OfEULE
e H LD T ORI
[# ] immerse oneself in = be im-
mersed in & [/ 3k F. He im-
mersed himself in his studies. = He
was immersed in his studies. {138 3k
TR

home Lhoom] n. OF. % %
OAHE QF/=H#, Zikth a.OFK
BER QK2 W, FNE @FFH
ad. ORIK R QEAR, B4R
QIEH B
at home OER QTEX S, 7EHN
OFFIE , TR @ () 4538 , AT
Lid ] B b
make guests feel at home {§i 5 4N
He is at home in English. ﬁﬁﬁfé’%"
HK T

bring. . . home to {132 , {25151

homeless [ 'houmlis] a. TCHEATIHM)
¥ 45 home(F) —
W‘ dome (%, 5 &)

dome [dovm] n.
(5] 55 vt , &5 T

domestic [do'mestik | a. O %

B W, XA QA& EK, BAR
QLB =:h]
{:};B‘fﬁ‘sf@ domestic violence ZJiE 5
71 || domestic science FKIH
domestic/home affairs N IH < for-
eign affairs #p38

domestically [dov'mestiklr] ad. [E P
Z T (dome) % 2, i AL 19 2, dom (in)
T, 3% 7R & L7 OB ST B L
AL 1Y B (G674

]
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dominate® [ 'dommert] vt. D& 57
TR OF ool B B ©
XL, SRR W vil b TS H
A, I T
[Z£6]] command vt. D4 %, %L
QI

domination [ domi'nerfan] n. @ 3%
BL, 43R O EEMRHE

dominant® [ 'domment] a. D 51k
P, XECHY QST Y. =

dominance [ 'dommens] n. O3
OFa Ry

predominant?
(FT,48) ] a. di EFHAL A, B 1
[##] dominant 4236 1, 4b F 32 e H
A2 5 A s predominant % FY)

domain [dov'mem] n. @40,
BIFERE @Gzl EARSE) S, v

dominion [do'mmjon] n. DHIE,

s QL. K

[ pri'domment | [ pre-

Y¢ ADAPT/ADOPT

[o'deept] [ad-(=to) +
aptGEE) ] v. [R X ] (#)i&EA
[(Z ] O (f) & h. (@)ﬁ%
(change sth. to suit a new need) @
4 » 52K (change to be more suitable)

1. adapt

adopt [ D) det ]
vt. (IR L] % /()JDR
[zx1®%mﬂwﬁaﬁ%%

O, g @IEEa , #kife
adapt [ X ] &4 — apt (?)
adopt [AR X ] #H — opt (7)

apt! Laept] a. O Y41, &
H ) ( = exactly suitable) @ 5 T

------ fly A7 R Y IR )

4170

3.

opt! [opt] vi. (for) 4%, Hkik
(1) opt (#&#)

option? ['opfan] n. DEH @
RN @ () B A Y (KO
OB

optional
Bl
(8] opt 1% (3] compel Bif1
D% ] optional AIERY (% ] compulsory i)

+++ English is a compulsory sub-

['opfansl] a. AT LIALRER,

ject on this course; art is Optlon-
Cal XA URRE AL 36 E %MVﬂ
CRoERREE.
(2) optim(ff k. & &)

A\-im ST ) 3R R 20 2 - maxd-
mum n. f K{H ; minimum n. §/)ME
['optimom] a. ffEf)

n. & W

optimum

optimism [ 'pptimizem |
(F30

optimist! [ 'optimust] n. SR (FE
SO#F IRRIR

optimistic [ iopti'mistk] a. 4 W

(F0Om

(B pessim| ()

optimism FM(EL) < pessimism FER(ERL)

optimist M(EOF © pessimist FEM(F ) #

optimistic RM(F M < pessimistic WD

optimize ['optimaiz ] vt. ffi-----

BmsE . etk

v CONFIDENCE

1.

confidence [ 'konfidons| n. Q1
1B M50 O HLE

in confidence FA | i, Fih %5 Hb ||



2.

take... into one’s confidence 3

------ fEHmE

confidence 3| XA 5] , 17 45
confidence n.

OfF O HLE
v v

confidential
[konfi'denfal] a.
TR HLE Y

confident’
["konfrdont ] a.
R SR RN}
a confident secretary  a confidential secretary
Foi AR T HLERR TS
[Z#7] 417 confidence J5 % in. (HIE
251#] confident J5 I FE$E of
(a) We have confidence in our future.

(b) We are confident of our future.

v MIDDLE

1.

2.

3.

middle? ['mudl] n. (sing.)
. HE a. HEREY . R E Y
\#| middle — | mid(# )
amid
F 1 e ] @peeeees il
midst [mudst] n.d3EE, HfaE]
in the midst of OFE -+ ZH(=in
the middle of a place or a group of
things) @1E ¥+« (I3 (=in the
middle of a period, situation or event)
AR mid —i % e
@ med (1) (¥ )
(1) medi (¥ J5])
RN K 7 B I8 fF immediate(1ly) , AL
MR MRt —  FmH =,
(a) BFEHRGE B ANKE?
medi (F [8))—Au-ate (T K3 5 5)—
mediate®! [ 'midut] a. 1 E ), ]

1)

—n im-[ = in- | >

Unit 1

immediate [1'midiot] a.[#R X ]
EICHEER — (2] O @
BN EAEE N OBREMN
—fp-ly—~

immediately [1'midotli] ad. [ X ]
H i) G 1] o
(b) BAFHILHE L X7 A FHAR X,
UHR ] v fe) JC a] Bt —

LA ] 20, 5 1
(X< (] Bk, BiR
[ER] Hie, BEE

{1 the woman immediately behind
the car [ARIALZEAR M 4 22 ) » 1]
FEIFT ] BT s 101 4
25l 1, B] L IC immediate f) £
Y :my immediate neighbor F& [ Ik
4B ; immediate future f% ¥T B ¥ 5'5,
the immediate cause Eiﬁﬁlﬁ

intermediate® [unta’n;i:d.lat] [ inter-
(=between) + mediate; fF -+--+- o [&]
B —] a. O EE QT

medieval [ imedi'ival ] [ medi(
[) +ev(BH) +-al(=ol) ] a. it
211, ety (AR 1Y
[i2] [A] 4R {4 . primeval [ prim-( %
i E 00 + ev (L) +-al (= o) ]
a. i

Mediterranean | imedito'remjon | n.
i a. Hb I
Cie ] a1 M i 22 iy LA Y 45 the
Mediterranean (Sea) , K B & =
“lfidh” (terra) “H ] Cmedi) Y«

(sea) ,

a
0
<
LA )
the Mediterranean Sea

2 Bl

AN
|
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medium ['midjom] a. "FZEHY,
TSR n QST A Y @ E

A B EA OF B TA
LiEiE] L] ~um — [H5] ~a
datum—data(E3E)
medium—>media(#4})
bacterium—bacteria(4H )
[#] by/through the medium of L
...... ﬂ‘jtﬁé{l\ s J‘Eﬁ
media ['"midio] n. O M X ]
[the ~ R MBS B HEHEA OLT
X medium 52 %L
(2) medi (fLF o 8] — & 4], F ##)
mediate® [ 'midiert] [ medi( i)
+-ate (v.); JE ] —] vi. (in, be-
tween) JfF. BE vt OETAfFEI
QL HE(EAL

mediation [medi'eifan] n. i

mediator [ 'midierto] n. RN,
iy

intermediate® [ into'midrert] vi. J&[A],
P

intermediary [ anto'mi:djor: ] [ inter-
(=between fE-++-+- Z[a]) +medi( =
middle A [&], #E ) +-ary] n. I f#

NP R EIPNY 973
3¢ CERTAIN =
1. certain ['sztn] a.

. DO ER (+to do)
J L] {®aﬁa1§ﬂ’u(+0f/that. .
Iﬂ%iﬁj H—.H a certain lady F4rt

2. ascertain? [so'ten] vt. 2, FE
Make certain of

Ascertain

} the rumor. ZHE S .

4172

certainty [ 'saitnti] n. Q{5 ¥
S QUSRI B E B S

uncertain [ an'saitn] a. O GEM
FEM QTCH 1

uncertainty [an'sstnti] n. AHEM:
$17 certain — ‘iﬂﬁ?’( cert (1)

(H 52, ¥ HE)

certificate [ so'tifikot | [cert (1) (#f
SRR Ffic (M) +-ate(n. ) s EIIE
HZ¥—1 n LD 45, 3C6E
[ Acertificate (B A 2= A7 1) 45V 3IF
A5 B FAPIE TR diploma ]
(3] license™ PR, 4 g b PR . 25
MR ; certificate PR AN “UEF” . ANIE
B ARG S B Gl A T
e,

Certificate =
of Beauty

o e4: Rk
EUiE W
sapmmmnny| %

certify3 ['satrifar ] vt. QiF ¥,
UESE @M AIEF 45
Lid] 2.

DE] certain #5110 — [3h] certify O
UESE
[ 4] certificate JE45, PR — [ )]
certify @& UEA3 (S 45
[##] If you ascertain that something
is the case, you find out it is the
case. If you certify something, you
declare formally that it is true.
certification [ isa:tifi'kerfan] [ certify
B4, ] n. OIEW . %5 O B
IR



ale Cetl] n. 3R € g LY

banknote [ 'baepknout] n. 4%

batch [bet[] n.—Hk,—2H ,—

booth [bud] n. QHIFS QMENL

credible! [ 'kredobl] a. A {5 Ay, 1f
HEM

curfew ['kafju] n. 2k

entity [lentotr ] n. S, Sl 57 7%
e

entrepreneur' [ iontropro'nz:] n. M5

entrust [n'trast] vt.Z&3E,50FE

exempt! [1g'zempt] a. # MR L5
G W By v bk, B

expire! [1ks'paro | vi. @ (of)

ALAETE QIR OB KAk

feasibility [fizo'bilotr] n. nJf74:

gigantic [dzar'gentik ] a. F K,
TIE AR

hamper? [ 'heerpo] v. W55, BH A5,
A1
[%7 hamper sb. from (doing) sth.

in sth.

Wit (0 F

handicraft [ 'hendikra:ft] n. FT.2 5

hitherto [ hoo'tu: ] ad. 3| H ®j M
k.24

impractical! [ m'preektikl] a. NELSZHY

instal Dment! [ n'stodlment ] n. @ 43 Y

i @ UNGEAF) 733

Unit 1

[ L

[# ] in/by installments 433 (#i1)

interim ['mtormm ] n. [a] 8K, 5
WA a. G A A, 23 Y5 1A 1R

[# ] in the interim {E#[H]

intermittent! [ imto'mitont ] a. [B] &K,
W T 22252 1

inventory [ 'mventari] n. (7§ & BY9)
H . i

investigator! [m'vestigerto] n. (JL384%t
XPALAR A TR 5L AT 5

mint [mmt] n. Q@i Q%M

monetary! [ 'manttari] a. Y, 4
Tl 1

monopoly' [me'nopsli] n. ZEW, %5k

practicable [ 'pracktikobl] a. R {71,
1 Y

redundant [ri'dandont] a. DL 43HY.
ST @ R G 80T 4% fife JEe 1

repay [ri'per] vt. Dffik, ££i6
Om%

reshuffle [ri:'[afl] v. Ok 4H ., &k
QEHVENED  n. JUIEBUAH LD
[

shareholder [ 'feahouldo] n. f% %

shipment  ['fipmont] n. D3 # M7
Y Q%is By

slump?3 [slamp] vi. Q¥ O
M n. BBk S

stall [stal] n. Q% OQF L.
v HEE HER

<‘i3



Jpaney /- xz

staple’ ['sterpl] n.iT 44T v.
T BEITE
stockholder! ['stokhoulds] n. %4, R

swap [swop] v. 324 (¥ & fF

') n. A
['teerif ] n. O KB, Bi g

tariff

@ Gile M RS D i H 2= B &

underdeveloped [ (andodi'velopt] a. (£23%)
ARIEHY

voucher ['vautfo] n. @ (FH) L4
7 QFEIE, Wi

['weohaus | n. %, 5 #%

warehouse!

(The greatest pleasure | know is to do a good action by stealth, and to

have it found out by accident. #x/

Wb 69 F IR BRAT B AR AL




