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Unit One
Company and Product
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Please look at the following pictures and give the names of the companies.

Companies:
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Text related information

Simply the Best Electric Bikes in Market!

The surging cost of gasoline and a desire for a greener commute are turning more people to
electric bikes as an unconventional form of transportation. You ride it like an ordinary bike if you
do pedaling only. By simply turning on the battery power, it can quietly drive you up to 20 miles
per hour within seconds. Amazingly it even provides cruise speed control and anti-theft functions
which are only available in high-end cars. Cycling will be redefined with such creative E-bikes.
It creates incredible experiences for riders.

The Best Light Weight, Easy-Carry, Hybrid Folding E-bike

You Can Truly Fold and Unfold It in a Second

Text

E-bike —— Mode of Transportation in China

In the urban jungle of Beijing, pedestrians, drivers and riders are still learning how to
coexist. Just 20 years ago, China was the land of bicycles with barely a car inside. Today, the
roads are tangled with 25 million cars and 120 million electric bikes.

“All right, they say this one is good for me. It’s small. It’s safe. It doesn’t go too fast, so let’s
see how it rides. Here I am, braving Beijing traffic, and so far so good.”

In fact, e-bikes are China’s fastest growing mode of transportation with speed ranging from
20 to 50 kilometers per hour at a fair price.

“It’s really convenient, and saves money t00.” this customer says.
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He just bought his first e-bike for 295 dollars. The trend is catching on with commuters,
young and old.

At 75, Mr. Zuo is too old to legally get a driver’s license in China. But he doesn’t need one
to ride an e-bike.

“E-bikes are good for my bad knees”, he says, “My policy is to go slow.”

At factories, e-bike production is booming. Chinese company Yadi produced just 50,000
e-bikes in 2005 when the company opened, compared to more than a million last year.

“This is the last step on the production line where the shields are added, the screws are
tightened, and there is one final inspection before these electric bikes are rolled off for sale.”

“Everyone is talking about the low-carbon economy these days,” the manager says, “and
e-bikes use less energy.”

Just how environmentally friendly they are is
debatable. They do consume electricity generated
by coal fire plants. They also use lead batteries that
can damage the environment if they are not
disposed of properly, and safety can be problematic
too. Riders here rarel y wear helmets and many
inexperienced users wave in and out of traffic,

accidents are common, traffic fatalities are rising,

and some car owners are getting frustrated.
“They are not safe,” this driver says, “they just go too fast.”
But like it or not, they are only becoming more popular.
All right, not bad, rides very quietly, it’s pretty easy to control and at least in China, it is
definitely the way of the future.

WORDS AND EXPRESSIONS

urban ['o:bon] adj. T, BT H

jungle ['d3 A ngl] n. MAK, ZHK adj. AARE), ZEFEMH
pedestrian [pi'destrion] n. 17 A

tangle ['teengl] v. fHi4igh, 242y

brave [breiv] vt. (B X adj. BHEK, SHM

mode [moud] n. 73, #, X, [HHRIHAK
transportation [, trenspa'teifl on]n. 1%, BHIRZ, & T H
range [reindz | v 5 o Ju[l, 17510, 982, Lfk




convenient [kon'vi:njont] adj. {1, {EF]H)

customer ['ka stomo] n. JBI%, FWi, <[I>ZK4k

trend [trend] n. #&#, Wi, 17

boom [bu:m] vi. ZEW, 3&M; WMHEASE, W n ZE

produce [pro'dju:s] ve. A=, $EH, BIEE, 400G, A v B, G
compare [kom'pe o] v. LLHL, LM, XJHE

production line 4772k, Wi/K4:, HHLLL = assembly line

commuter [ko'mju:ta] n. WEIE, B HER EFIEE

shield [ :ld]n. J&, Bi B4, J&RY)

add [ad] v. i, BN

screw [skru:] n. BRE], W52z

tighten ['taitn] ve. #J'%, (& vi. BEK, PR

inspection [in'spekf on]n. ¥, %L

roll [roul] v. 8, %8, #3), #4%E, JBIT n. 45, B3, %5, EEHL
for sale 45, 765

low-carbon IGH% 1)

economy [i'ko nomi] n. 174, &V adj. LHFSLEM, WM
debatable [di'beitobl] adj. FHEIRI1], A4, BT

consume [kon'sju:m] v. W¥E, {£2%, #HE

electricity [, ilek'trisiti] n. i, H%2, HU

generate ['dz enoreit] ve. J74z, KA, SR, B, EFH

lead [led, li:d] n. &Y, 4551, BikE v 51, P40, i (R
dispose [di'spauz] (of) v. ZHE, i T, Zofst, WA

helmet ['helmit] n. k%5, HEFHIE, ZH

fatality [fo'teeliti] n. (B FEIE RN FET, Kiw, Kiw, Bartk
frustrated [fra s'treitid] adj. JHAEM, KT, KEMN

definitely ['definitli] adv. &5 &, #it)ith




Follow-up Practice

Task 1: Decide whether the following statements are T(true) or F(false) according to the
passage.

There were many, many cars in China twenty years ago.
Electric bike is small, safe and it also goes very fast.

You have to get a driver’s license if you want to go on an e-bike.
E-bike is very good for the environment.

E-bike is becoming more and more popular with people.

A i

It is pretty easy for people to control an E-bike.

Task 2: List the features of an E-bike.

Task 3: Complete the following statements with the words or phrases given in the box.
Change the form if necessary.

add convenient sale lead

frustrated roll generate tightening
We must arrange a time and place for the meeting.
If you 4to0 5, you get 9.

This screw needs

We have many types of cosmetics for

ok L=

I’m feeling rather in my present job. I need a change.

Task 4: Translation Practice

A) Translate the following sentences into English.

L BRI R L 5 o

2. JifERIIG, TR OK

10



3. HTrrEaS L o LR BT .

4. ABAIRI D FRIIRATIAHLE B H RSB T - (a palace)

5. FRADGFRHUIXLEIH S, (dispose of)

6. Khr L, fEPE, A ATY CeR R EERIASE AT .

B) Imagine there is an exhibition. A customer is interested in the series of KC-II
air-conditioners. Now he is asking you some questions about them. Fill in the blanks
according to the Chinese version provided.

Salesman: Good morning, sir. XA 23 W

Customer: I'm interested in your series of KC-II air-conditioners.
EATHERR B RS R T TR ZI RS

Can you tell me more about them?

Salesman: With pleasure, sir. What do you want to know in particular?

Customer: AN B A A A 2
Salesman: They can continue working for over 70 hours without stopping.
Customer: Mg KR 2 AR NATTAS WA K R 7

Salesman: You don’t have to worry about that. These air-conditioners are energy-saving
and they make almost no noise.

Customer: Great. XL F AR )
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Moduwle 3

Listening and Speaking Improvement

Task 1: Listening Improvement

A

Performance

Good afternoon, my name is Juliet Sharman and I’m here to talk about Great Eastern’s

performance. As you all know, Great Eastern has only been a 1) company since it
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