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DUnit O

A Successful Marketer Must Get Online Now

( Partl ) Checking Homework for Review

1.1 Discuss with your partner the progresses you have made and the problems you still need
to solve in business English listening and speaking.

1.2 Present an oral report to your group members about your expectations of this semester
along with your preliminary plan.

( Partll ) Micro-listening

2.1 In this section, you will hear five short recordings. For each piece, decide what action

each company took/will take to boost its business.

New Words and Expressions

iconic /ar'konik/ a.  Etshy, HBE%

batter /'baety/ v. Jhis

burgeon /'b3idz(a)n/ v. R, KR
Minneapolis B JE Bl A e (56 kTl )

A. cost reduction
1. J. M. Smucker B. senior management change
2. Coca-Cola C. company acquisition
3. ToysRUs D. brand expansion
4. General Motors E. service improvement
5. Googe F. new sales offers
G. image enhancement
H. company restructuring
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2.2 Listen to the five recordings again and decide whether the following statements are true

or false. Write T for true and F for false in the brackets.

1.

10.

(

)

C Partlll )

Jif peanut butter is a brand originally owned by International Multifoods
Corp. and now purchased by Smucker.

Smucker anticipates the acquisition of International Multifoods Corp. will help
it dominate the bakery industry.

Don Knauss, the newly appointed CEO, faces a tough challenge in reviving
Coca-Cola’s business in North America market.

Suffering from economic slowdown and fierce competition, Coca-Cola Co.
has cut more than 1,000 jobs in North America in the past year.

Toys R Us Inc., the New lJersey-based toy retailer, plans to put more
emphasis on its weaker baby business.

Sales at Babies R Us stores went up 3. 6 percent though Toys R Us Inc.
posted a 4.9 percent drop in same-store sales at US toy stores during the key
holiday period.

GM, the world’s largest automaker, offered new sales incentives to stimulate
demand after its US sales fell more than 15 percent in June.

Dealers are expecting GM to provide new cash rebates, cut lease payments and
offer interest-free loans.

Google Inc. , the No. 1 Web search provider, adopts service-enhancement
strategy to prevent Internet users from turning to other Web search providers.

In order to attract more searchers, Google intends to integrate search

technology with software development and media service.

Directed Conversations

The average consumer would probably define marketing as a combination of advertising and

selling. It actually includes a good deal more. Modern marketing is most simply defined as

activities that direct the flow of goods and services from producers to consumers. It encompasses,

however, a broad range of activities including product planning, new-product development,

organizing the channels ... It is an exciting, dynamic, and contemporary field and in some way,

we are all involved with or affected by marketing practices.

Conversation One

3.1 Listen to the conversation carefully and complete the chart with what you hear.



.
Unit 1 A Successful Marketer Must Get Online Now El'> 3

New Words and Expressions

scary /'skeart/ a.  GLEEENER

affiliate /o'filiert / n. MM, &5

sponsorship /'sponsafip/ n.  BEBhE WA

traffic /'treefik / n.  — g WA P A DB K

barrage /'beerazz/ n. [ ], S

spam /spaem/ n. FREER CHRCR. T8 BE. SCEAE,
[7] junk mail)

subscriber /sabs'kraiba/ n. JAP, TR

jump into Zm, &EA

pull in The

sign up B4, BN

Make A Living Online Member Site FH 9 [ 4575 5 ScK Jim Daniels G121

— ARl EERIEMAET, M4E
b 75 T ) S B A B R S I AR 55

The Key to E-marketing Success

0O In Feb. 1996

starting to

The road leading to | O By May 1996
achievement of starting to

marketing
objectives

O By Nov. 1996
> starting to

The elements
bringing success | = @00 oo
to online venture > in the meantime,

starters
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( continued )

The way to get
success with a
limited budget

The source of
magazine
subscribers

Conversation Two

3.2 Listen to the conversation carefully and decide whether the following statements are

true or false. Write T for true and F for false in brackets.

New Words and Expressions
acclaim /o'klerm/ v. R, FREE
portfolio /pa:t'favljou/ n. AGRAE
stakeholder /'sterkhaulda(r) / n. &%, 0BG EAER A
scrutiny /'skrustini/ n. A4k
quantifiable /'kwontifarob( o)1/ a.  AITFARY
lose out A, Zk
roll in WIRmK, KEifk
Wall Street IR (AR 4R
ROI 2 %% []4k ( Return on Investment)

ceogo.com is a popular website founded by Dr. Leslie Gaines-Ross to deal

with news and information about management and marketing.

Far more Fortune 500 CEOs come out of finance and operations functions than
marketing and sales.

CEOs must acquire some marketing skills because it will be part of their job to
listen and communicate to various audiences.

Most companies do a good job managing their websites because they see the
Web as an important reputation-management tool.

CEOs are advised to spend their first 100 days listening to customers and
earning their trust and respect.

Reputations online and offline should be managed continuously and consistently

although they are out of the realm of marketing mix.
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7.

8.

9.

10.
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) Even when marketing efforts are proven to be worthwhile and considerable
returns on investment are gained, few CEOs will listen to marketers.

) One of the difficulties marketers confront is that ROI tends to be a process of
long term rather than short term.

) Many CEOs stay in their positions for a short period, while marketing is
nothing but a long-term process.

) Marketing staffs will have a better time in the future because more CEOs will

consider recruiting employees with marketing experience.

Listen to the conversation again and choose the best answer to each question you hear.

1.

o T r aoc TP

o P A0 T Y a0 o

To marketing their products and services.

. To marketing the overall corporate brand.

To marketing their companies to Wall Street.

. To marketing themselves to various audiences.

CEOs should spend this critical period of time examining overall market conditions.

. CEOs should spend this critical period of time communicating with their employees.

CEOs should spend this critical period of time enhancing their companies’ market

reputation.

. CEOs should spend this critical period of time contacting the local governments and

mass media.

. Some companies’ web-sites record CEO’s speeches and presentations.
. Internet has become an important marketing tool for CEOs themselves.
. Most CEOs use their companies’ web-sites as their personal home pages.

. CEOs use the new technology to get in touch with their staff and customers instantly.

When a company nominates its new CEO.

When a company is involved in rumors and crises.

When a company releases its annual financial report.

When a company launches its new range of products.

Internet will exert greater influence on CEOs and change their attitudes toward marketing.
Modern CEOs will take more interest in marketing their products and themselves via the
Internet.

More CEOs will have marketing backgrounds and understand the significance of

marketing.

. Online marketing will become even more popular and bring huger earnings for companies

in the future.

3.4 Oral Practice

Work in groups. Discuss with your group members and work out the differences between
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online marketing and offline ( conventional) marketing.

Online Marketing Offline Marketing

Marketing
Target

Products
Marketable

Marketing
Cost

Promotion
Methods

Payment
Arrangements

Others

( Partlv ) Listening and Speaking

Passage One

4.1 Before you listen to the passage, try to discuss the following questions.

1. How important is marketing to the success of a modern business?

New Words and Expressions

variable /'veariab(a)1/ n. AJARY) ARt
intermediary /mto'mizdrort/ n.  HELA, BEA()
compatible /kom'paetib(o)1/ a.  IERER, —2H
discounter /'diskavnta/ n. FENEEE
built-in a.  MEM




s

Unit 1 A Successful Marketer Must Get Online Now > 7

4.2 Listen to the passage carefully and choose the best answer to each question you hear.

1. a. What packaging to use. b. What a brand name to adopt.
c. What level of quality to achieve. d. What warranties to offer.
2. a. Distribution. b. Transportation.
c. Purchase terms. d. Outlet locations.
3. a. Radio. b. Internet.
c. Television. d. Newspaper.
4. a. Profit margin. b. Bundling strategy.
c. Volume discounts. d. Marketing budget.
5. a. The sound marketing-mix concept contributes most to the success of Cannon.
b. Cannon usually applies several distinctive marketing mixes to one target market.
c. Cannon mixes the four Ps to give a particular marketing mix for a particular market.
d. Cannon attaches the same degrees of importance to the four Ps in different markets.

4.3 Listen to the passage again and fill in the blanks with what you hear.
What to Know about Marketing Mix .

07 The marketing mix is defined as a combination of marketing elements used to

and

and

Marketing Mixes Used by Canon;

For Serious Amateur
Targets For Beginners
Photographers
4 Ps
offerng offerng
Product |
Selling through Selling through
Place | b
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( continued )

. Retailing for Retailing for
g o= e
Advertising is concentrated on Advertising is concentrated on
Promoton | 4
Canon markets ,
In conclusion | promotes ,and has

Passage Two

4.4 Before you listen to the passage, try to discuss the following questions.

1. What factors will affect a company’s marketing strategies?

2. Do you know any unsuccessful marketing cases? And what do you think is responsible

for the marketing failure?

ingrained

predominant

masculine
chagrin
logo
resemblance
proscribe

objectionable

New Words and Expressions

/m'greind/

/pri'dominont /

/'meeskjolin/
/'fegrin/
/'lovgau/
/r1'zemblons /

/proau'skraib/
/ab'dzekfonab(a)1/

|

8 = 8 8 8 8

AR [ Y

di BRI, (7ERCR S
Jr ) S

FNKY, BT
R,

PRiRE

FAL, KR Z 4k

ik

51 5% B
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archipelago /azk1'peligou/ n. B
Muslim /'myzlim/ n. U HEE, Bk
Allah /'&la/ n. (2230 B F
Islam /"izlazm/ n. P2, L HGE
Islamic /1z'leemik / a.  PPHERY, RN
Bangladesh / baengla'def/ n.  d N E
Indonesia /.mdou'ni:zia/ n.  EFIERIEIE
ran afoul of il oese Wgg, oo AHHL Sk

4.5 Listen to the passage carefully and choose the best answer to each question you hear.

1. a. Red. b. Blue.
c. Pink. d. Yellow.
Nike intended to put the Arabic word Allah on its footwear products.

IS

Nike included the Arabic word for Allah in its flame-design shoe logo.

o

The poor quality of the Nike shoes drew protests from Muslim consumers.

=

Muslims take offence at the likeness of the Nike shoe logo to the word Allah.

3. a. Thom McAn is the first shoe manufacturer to put the word Allah on its products.

&

Thom McAn is a shoe producer that had fallen in the same marketing trap as Nike.
c. Thom McAn intended to insult Muslims by putting the word Allah on its shoe
products.
d. Thom McAn first used the flame-design logo that was considered unacceptable to
Muslims.
4. a. In Africa. b. In North America.
In Southeast Asia. d. In the Middle East.

Negligence of other cultural traditions will cause loss for global marketers.

o

e P

Color associations such as blue is for boys and pink is for girls are instinctive.

o

Much of the Islamic world associates yellow with females and red with males.

o

Marketers must value Muslim traditions as Islam is the fastest-growing religion.

4.6 Listen to the passage again and answer the questions briefly according to what you hear.

1. What incurred protests from Muslims about Nike’s products?
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. What is the most populous Islamic nation in the world? And how many Muslim citizens

does it have?

. What would be the consequence if marketers turn a blind eye to the traditions of other

cultures?

4.7 Oral Practice

1.

2.

Work in pairs. Discuss with your partner and decide which P is the key factor in

marketing ;

0 Fast food chain stores

0 Sportswear products

O Household appliances

O Express delivery services

O Beauty & health products
Work in pairs again. Examine the Thom McAn shoe logo closely and tell your partner
what you think of the graphic design.

ThomWAR

3. Work in groups. Nike, as one of the most famous sportswear brands in the world, is

always actively engaged in various marketing practices. Discuss with your fellow

students and decide :
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0 How is Nike doing in the market of China?

OO What marketing strategies does Nike adopt to promote its brand?

O Are Nike’s marketing strategies effective or successful In China?
Why or why not?

O If you work in marketing for Nike, would you market it more
strongly? And if so, how?

( PartVv ) Exercises after Class

5.1 Oral Practice

1. Work in groups of 4 —6 on a marketing project. Brush up all the points you have learned

about marketing in this unit and work out the details of your project.

/ Our Marketing Project \

What product or service to offer:

How to inform customer of your new offering:
How to price your product or service:.

How to distribute your product or service:

Oooooog

-

5.2 Listen to the business news report and decide whether the following statements are true

O

What after-sales service to provide:
Other things to consider /

or false. Write T for true and F for false in the brackets.

New Words and Expressions

backlash /'beeklef/ n. SREIA N, J5eh
legislation /ledzis'lerf(o)n/ n.  SI¥EE, ML
outsourcing /'aut sozsip/ n. NSRRI, SN (A R E B AT S Y

B ) S AR T )
the Philippines B[




