BRAND%H%’L.\

(BRE) ﬁiﬁf‘:ﬂl W&

%J\J\,] *Hﬁﬁ

RESKANZIZEREZEREGR HFERBRTHRHNTESMH

1O Az kit & 2052013515

RISHIVA LSRN W 2 i Tl PR B

S D i

>

o

. o, Dior¥kEE R NE
Dior#sii YeDiord Mk
EAHEEIEENAT SHBREREA3
Miss Dior 1542548
PR E R
Dior& &

LRITH “HEE

ZOOﬁiﬁ B0 07 5 5T (1
e \ N > PE N ; Z=

W EVR AR 2T SHE T e o

Christian Diormisbi“s5” sy iy woneumsn 28

% B



BRANDZES

(BHEE) ﬁﬁa“fi W&

KL

EE R ERE S
REY5E X5 U7

AR A R 2 T



X
'S

Part1 DIOR#F X\ 3%
" - 6 AERE20J0H
@ 10 ARAJAREI 1052 HAR 2
12 SBAEREESS
17 BRI RS
20 GOAEFTIESRINESLL 2

P 7 Diorissimo= /B /N F

26 Diorfi 2R 5: 201345 %, ARk E#H%
32  DiorfiJZE & %]: Cruise 2013, 1R 58 3 KA
38  Diorl#E&%1: 2012%& %, JEDiorft
43 Diorl 3 &5 : 20128k A 14 [ 47 #%

52  Lady Dior: 5 #4347 4

63  Diorissimo: Dior # Dior

72  Miss Dior: “#" EZF4

78  Dior Soft: fREHE, 1K EA

81 Dior New Lock: 4{EAR# &

83  Dior Milly: A& £ %

§ 86  Dior Panarea: 15 4] 5| &

P35 SECEASHAT LR AIREILE 90  Dior Granville: B # % T

95  DiorH K A&7

105 Diorkf i Zk 5 51 : My Dior 5 i F A H
eﬂ! ¥gﬂ 120 Diork§ZHBCHE: 777 L E B &
ﬁé’{{@‘; ﬂ}fﬁéﬂaﬂ?: 127 Diorfll/@3E%EE: % LRESES

Part3 DIORB T~ mEH

138 DiorflLHER 3% b4 7 7| A —4#%
150 Diorf§EKE: #BAFTRKAAL

%{i‘;t\v# ﬁl
({:‘f Giv := t
I

b=
e _!"'.'.5 .-J/t*lr'-? i




BRAND W&

CONTENTS H %

152 DiorZMHE: AAE %R
155 DiorkgE i Hokik £+

Part4 DIORAI# 1t 57

Baby Dior#i3 K51 : Z LI LM E4F
Diorfi: BB L HH R H KT
177 DiorBiL: EH UM NF

186  Diorff'ik: 3 B 2= #r 4

191 DiorlfisR: 4T Z B &R —IK

202 Dior Phone: & Z 4

Part5 DIOR S k& ¥

206 DiorJii 5

210 Dior L%

212 DiorZt it 2 fF

216  Diori&itili

222  DiordeA FANAE
225 DiorfiflL

Part6 DIORIZ A&

232  DiorH i %5

237 X AFB&EYE
240 DiorH [H fh bR 5|
244 P B )

162
173

A

4

246 Jaid

\

« BE. (MESE.

REMESUARICESE

4
4

\
!B, SaTH Y
REMESRE. RME |

1

D159 wesmEmn

164 BSEEARFLOERIR
P

p175 ma%EK

H= 3






W

A

DIOR #Fr A5

B LA, ik A—EIERE Dior,
TR EKNKIEZE, EE2HEHRL T EYWE, Dior @MMKRIHIB, BEFRUR
FrERHH >, BEZELMBA SRS ER—7 R EHT - BEELHAESE,



R 2 ()i

FERIFF, 2013 4 Dior B # 4 N3, EI{#E £ Classic # =,
BRETHFEN S, MRERERT TEHE L, R, RITEE
TSR BN . AREZEHY, TTRELE 40Y FEE AR
IRIEA,, WSRO B B TR . " Dhes

L]

No. Dior Barizmimg€s
ARE N B FA4%

2013 £ 37 HE H A9 Dior Bar B3R 5, LIk
BB, DARMIEH, BHEE Dior mEME (LT
BN “Bar BE" 1EE, Eid MR #h L4
RENRIT, BUMAEHNEEIZFBLE
B, WFUAMEEG SR E N FREERBYH
WITEEM, TTESRA—HKEENEDE,
Ben s B v A mE SN i =

. #if: "Diox” RESEFHE
No Lady Dior R 25%27 % 11em
: LI T 4%

TERR, XREMBNHIRFTEMR—2
ERREAR AT AN BT K& %N, BEIFAN
Foo FHTEWE BURAIREESE, T CHBHMEIZ TN
BBETE, B, XHFHA Dior THEET
FEHAFITREHMA, RESHRESEFR,.

REAZEREE, XKFRE Dior ABEAT
MITENEHAN. VBRI FR. FHRIEE=f
FRBERNZE, BUES5EEATENSE,
it 1 MRS
#Fif: "Dior” REEBFIERI
R 24cm X 20cm X 11cm

Miss Dior

BRI F-4%
Rose Dior Bagate]]e I, BB INEEBEIPNR B S EH Miss Dior
R b, AFEERERNED FX T L EEBR%
B R R REEEIENTFR, BIERSAET—METS
RERITS I RRFINT S5, SEMNERIEE REORRIESE FRFRORCHRBEESEI T
BERUBNEE®H. “FRES, RAEM4E ¥ Miss Dior MR A—HRIE—#. BEBMNL, &
W REERZHIEF, MERTATHAEET HEENEANSME, BHARK, AXE—45
N—3, BEARMEERAZENRES, A, BEse TEFHERTHERAE o
TR RS AR T BB AR, BRAF IR, R KERLRTFREUREHHANKEE
BB R ST RMRE B AN ZERE, i, IR ZRBERIER, BASRESNS
BRSNS HHEERE O ERMRA, — . HERNRESEST, IFRIBY, BU
PPESRRAL, 40 B SLROBER IF 7 BB P AR IR R o TS B
WM& BEE Wit 3 RE 3 NER
TZ: &% R R8N RERAPL, BTARIRYE
BRE: MBHA R5F: 26em X 16cm X 6cm

6 HREEMSLIER



No Diorissimo
AU G B R R R e

4 Diorissimo RFVEHEMKIE, FHEREE
BRI, S5ULERS, Diorissimo XA TR
FIRERS, ERLDBMEREZ TAEE P8
BRI XL ITIH IS A FAAT KA IR
E5RR, Diorissimo K E I AERRRIIFRG
B, MARBEEHNME. HHES kNS Dior
MAEBATZ, HEEBH T X RSN ERT,
Bit: 2 FRE 2PBE. I M ELZE 11
PUET D ey sl |
#if: TIRE ‘Dior” REEEFERM
R 215 em X 1lem

Dior New Lock
No. /gt

New Lock RFIREHEELET 1947
FRGOFTIER “New Look” WAk, DAL
BHZHESEHINNSGE, SMNZHaE
WO R, BRMEBN. WRE
ZHENERFR, EASRRARN
¥R, BERITITFPRA HHOE RS
%, PEHFAIRS, SALBEEEMN
R,
it 1 AERE AL
®ifn: &M
R :30em X 19cm X 11em

BRAND BEH

Diorling B 57 #/hE 58

Diorling /8 & 8 4 Xt #715 F /& Dior  f&# 7 2013 57
BHNRESRN—RES, UEENEEMBERNA
T, EMRBETHORENI, RNV R R\
B, REM#MSHINRT, SELEBINET, XEE
IERHEH B R — AR MR R REUR

iBit: “Dior” REEEW

Fiff: 3 NRE. 1 MEEARAN L O

R 24X 18X 8cm

Dior# ;=%
No. 8 Fi Y

4 Dior R#HHARF &, HIR
RIFITERENFE, THRANL
SIEREVER, LEYLAE RN LE N MERR
o MEBRAGIRY ZAGEMA
BT&MHNEE, %78 T Dior 16
R —— e R EHAMNARRNR A5
R, TURERERH LIRS, 8
WREL, FUbEEREMARE, <
IR AR, HFHSIRE,

No 9 Diorissimo
: =AU AR
T%E, HEREZMHAREIRNR

{ HHF, E3 X052, fINEEG.
KEX A4 B Diorissimo 45, #HIE
ITREE LAY, SHADE AL
#H# K, BAF, Dior EITINIGE S
HTHE L, XSHEEFITH, XHATIZ
SHARETHEERKA—,

MeE5LMEXHENTEREBWHE
T, HRELEN RN, EHsE—%
&, £ It3K Diorissimo = 8 FHR B A&,
it 1 Mt o
#ifi: ‘Dior” REEEFHEM
RT:32em X 23em X 11em

Part1 DIOR#HXSR 7



8

0 Dior Homme
NO% SR A

Dior Homme R 5 {95 & GG (- FREZ B E/]féigi,
WREMZEENE A THEE Dior Homme 2B FREL, 4%
WL TANENEANLE, KRR RIFEBES L %ﬂ%ﬂ%ﬂ’\]
FRBELT, ARMBHERKE, ARMANME, —UIERREE
Dior Homme —#& F &K~ N, £ IE TR M55 K Dior Homme
F, BFAACHIIRKREARE, Bl 7 HBENENHE,

T S A € L 8

i Z
No. 1 Lady Dior##ier s

Bz ¥iEscapade#kk

Lady Dior R 5P (U5 E B2 ¢F, iL Escapade $% £ Jh 245
&, HIREN Dior HRE IR EAERRIKIEZARMNE, AWML E
/N Escapade $% 8, i AR B FEAESL “Cannage” 4%, WNULLA
RS, THOBRIENHRESRIHANRER SRR A,
it 12 f% LNRREE. | MESERRE. 2 MARE
Fifi: ‘Dioxr” RESEFHEM. LAY
RF: 19.5cm X 10cm

HYDRA

""’r' ! "-E _M H '31‘.¢T3. ’.-\._-\. :-i'ﬁF

l'_ - Ijlﬁ.‘l 4 -;!

No. 14 DiorKah JIRiA R

R—HFEFNE, ATRIRR TRAIZES EHHF
Bréh, B2 B A0 Dior FRRRFINEEZEENER. ALY
EAESHAOMEMZR. BROFU, BT Dior MEE
—RPRkS, TARZINMBCENEFRE N, SHBKERET
B, FH. TR BE, MLRFBEM, SHREEREY.
S S0ml

RS EMSLIER

ST
No.] R

¥ F#IR Dior SBMAKIR, EEEHEFN
REFREFHELRS, BAFRITHRAE
BeMEthEmALREEEER, 5k
ZBRFRARLL “Cannage” B, HBEREEHNE
EHRMEESEEED, KERMNE 1K, #
BAOEGEELRE ‘CD” 28, RENEMSE,

2) Dior New Look
EPEEE

Ao

7‘E 2 DU 8] 4% Dior B i BRAZE Ko

N0-15 Dior 2013:E7&KEsME

XK 2013 EFER KA SREFEIENARNE, BH
NEREREFEEERENIFEEASR, RELHB, LA
BNt EZ NN EER K. SENRAESEMRER
EH2MENTRER, FINUREAY, ERARRENE,
Uem JUEEIR, SFEEE, ETiTE.

B 1947 &, JdBEA DIEEE S
“New Look” %58, Hk—H2HMNE 6%
wiE, IE T REEXERABHH LM
MOEHNSFE, et L TR

414, Dior 4 # New Look B FE & {il
e, SREEFR. BHK, RIESD
B, g e uinit 4D £, ©BES K
WA BRFE, BMEEREIH, TRE
ZLE’.“E&%@ CERIER", UKEREE

4 Dior REBZ RFBI, 1REkERHT AR,



BRAND BEH

NOl Dior Viii Grand
: Bal Modelersghli

WRFIERAORE, ST RS BE,
EXFE A IR R LB NRR T, Eo
Dior S28 2 FIR K —4F, KREBE NN
AHEZ R, WHRERNATER AR TE
IEIERAIME, SIKIRE 88 4, MaRaL LHEPE
FOREE AR B —HEBRACHE, BRIk
HEETZ 5 Dior FECIRTEESE Ao
O EERIRE: 0
| REMR: BE

6 DiorE. &8yt
NO/ Kdg

WRIREEELNE Dior, BES TR
T RANE LT T T A IERE,
FRBA, USSR A AL FE et
T &, REELBRELNRE—
H——EFEE, BRIMUN. &
AR Dior FERFIFEF o

EEMBERAAT, BHASE
HEECANEBRNRHA N, HERR
BAERNSDTRE, LERHRE
AR, I RESERHIALIE 5 B,

No % 8 Tutti Dior#i &%
) TN 52 B i R AL

Dior XK AREFHNFMAA, SFRT
HH9 Tutti Dior RFIABEEHEE, AFE

l NEERALIANE T SHBH BT FLE

fifi £, B HARERTIRE Dior NEFE T

N /9 Dior Homme &, Bl “Cannage” ZEBEASLUEM, KF

~INO! y . by ‘Dior” REEBFERM, XLFHTER
AR Rk R 5e BFESCHRIEBENNRES R,

EMBIIF S B Fy B HHERE AR ENERE, REST

Dior Homme = 5, 7x 2B 28 S FHRRE, BRI, FREEE, BBEAT.

THERMEUBELR, KRN ENES
W ABRARE LR, N EY, thAREE
BIEHNBER BRI SRT HIAE S
#E3% & Dior Homme 17

BRI FEEREERES,
77 Dior Homme —S{ I 5 XA, &
TENBERECEITIIITSaBE
IRINEREBAL H R, FTEHANNE,
R EESBEFEMHENRE,

NOZ 0 Diorilil 5 &5110° BHARILM

AL MEFES BUNR, £8CHKERE MMEMRZE, M Dior
WHE =R 10° RESHEAFBMIEHIHERER, BNTLULES A Y
MZENHETH 20 KFTBZ—

o S ROEBEL BE 42 AT, SFEEIEFF. £FT Capture Sculpt 10, #R4%
AYARTHRIBREE 10 &, W3k 10 FEBR, HLEESUFER 10 £
HIRF e WEHUBRBD R R T, MRS, RE#M, ABFHESMUR
W, BEEMHHE, BHEBET KT BRY BEMNRE TRE,
WA 1 50ml

Part1 DIOR#HXSR 9



TeiE G,

10

AHAHI 7 () &

—H#EH O NEE B E I E G R Dior,
B, EIL{£1§1+UWE’\J¥EP Dior ZAEBMAM., A, HLELH)
XA Dior JLHERH R 5 g e st iR E 2 VR,

\-‘—j g o)

No'l Dior J’ adore@&k

RE] AR H3E Dior, BR—EWiE—RE
K—HRHH, EETEMBEREMEERITEHIF
JLEIRE, fEEERT IR B R AF BT &R
B, ADTERH., RASEIHKRE, EMPz
Tz AR EMES, thiF 58 R %EA iR H Dior
ZIAERRRIFR— ﬁmo

"BXR—RBESHHRAKT, FUXA
RISHIEK, ILANEFKFEB—=IL, @
BERZENRITNE . HBE LR B R
B AWM, FRERNTRBEMHTE, REMNL
©, 7854 Dior ATEE, it—YIEINREE" XiE
HARHIRN, MEHERNEREEFAMR,

No. 4 Miss DiorF4¥

Miss Dior Z fTIAZ 88, BT K SiERFIR
HHEE, MREAIZHMERENEEZIN,
BRANBEXNIZREESHR ERMN—REHF
%%, B Chanel 2.55 4> 7 X K FTHIRLE,
RS L BIBUNRRBERLY, SHERA
XRIAEE, BFBHEE, NERERICE,
BEREZARGIER, BB T ZEARHEmAL,
LU L HHLRANETETF,

BERERISLISR

G

MR E QIETHY

Lady DiorJ+4%

RABRFLR %Kﬁ F B,
Lady Dior ’@T@ oy ENMREREENR—
TEF—EH L, E Efﬁ%’ Grand Palais X £
SEOTNELERS L, AERE  FRnk
A CEERIRG XN ) BT REBRZHEL —
A Dior HIAFRE, XRFRULTR T EZE
LR Y 1996 F, T EEZEE
wHEM, EAESHAARRE, ZFRULH
ZF IR A4 Lady Dioro

oS EHEMN T, REFMLBER/NER
H#}, Dior TEERNTEROCFIHM, BK
BN BIEREENRZESSHEREE,
X5t Dior F4¢H Lady Dior {£7& HFIFEH,

B 1995 % 9 B, Lady Dior FRERHAEH,
NZ4H, EE4E Dior i ZEEEHIRREZ
BFRZ—

ST NY S ,,_a_'. No. 3 My Diorgks:

- .’ My Dior JT/2 ¥ Dior BE#&40E ISR
ff N T MY = un FamE HRERANEERL
.ﬂﬁ A ar g BBTENT IR S, NEBRHREN

o TERREI—HE, B LA A PR E R
# I, LAY ERR NS RRET
i TR, M 1947 £ RIS B A MK
%, XFIUEA Dior SEAZER XI5,

AMoiss Do

Cllinse

[Ty B F
i 4

No. 5 Miss Dior#&k

E§0, Miss Dior ERAERLMHEZN—NRI=M, XK
BERALBNALEEK, BEFEEHNVESNENRE
LERTFREKR, BT, KF. | EE, KRENEFTRBLES,
4 Dior —éﬁ&/\ﬁlﬁﬁﬁ RERIBEE,

Miss Dior HKE SN AFHFAEHERNIKRFELE, &
WEAREDHNEBESFRNE, KEBNNERESREE T —H
FHRBEE N, FTOUI T Ztih B HAEE



BRAND BEH

No. 7 Dior SoftF4%

7 Dior FRFESF, EHAZRMZH—, B
WESH. BES AZAMZEWNE, Dior Soft £
M. REMEFET—5F, FOULIRATRNAEZ 55T,
B R E T R ECFRR S ERYE, &
# Dior M5 0] AR & L3 LM DR SKIR o

Dior Soft & 7 A& A Dior fR& 40 &, EANA
TEBLZHNER, AURANRTNRSNEE,

~ N FEABEE S NBREAR, EESAM Y
'y V FRmmzss—,
' il

No. 6 DiorissimoF4%

BREAMN "RB|" KAMKRFRGE, TEIH
ARNWHIE, ERAFH, M "issimo” ZHEM
B2ERE "m ", RT U Diorissimo I f# 4 Dior &
W R9REL, BR T 7E Dior SRS HRARLMME, HE
NEESILRITIBEF KRR X BIEFILI A R B,
Dior f:#5% Diorissimo F5E —M4SFRAEN

Diorissimo £t Lady 857577, Lt Miss B8, F
X R TRSE, ILEMARI R ARHNREE R,

— No. 8 Dior H ARz

Dior A &R FTLUEFRA S, K4 Dior BHEE
BIRIBREBIRBIKAL,, BB BXACRE RS,
RE LM i, T — AR ER TR MA
% Dior EFIHEIR, TELEK—ARAEHEZ, BK
TARHEFS, th T 41 E K — AR SR A R sk, X
—17), MFR#BE Dior H B RENELSMT I Lo

Dior BREZ B L IHFT1E 4 5 KRB AEETTIE B
LREE A ERIER. &R, Boat—ER
Dior S&#FIBREEFNGE HE, FHthEYE T Dior #ik
FriE R E R R,

Dior Homme53%%

MB— B R RE— e Y
% Dior Homme, BEANGEFRZ A i) il
A+, EFi, Dior Homme 224

BRI AENTR, — s

TBEHA S RTOEAAY 5
BREARBN RS ER e >

WEERRATE—L, BRESN o

B3, iEEF Dior HARMPB AERK m-—— g

BETEKANBR, BILLKE Dior o e \

i, HRBRHER, K :

N O.% 0 Diorsnow#Jik & %1

B 2001 FHEH K, Diorsnow &R RIVMEE LD, SR MH
BREBTHRANAT . EWRAMARENHEEHRE, LABELMERET
ENEEYAMNELE, ER2R K Diorsnow FIHIN, LA T MR 78
KFHTRASEN, RS RERAENHERARNT/ M,

Part1 DIOR#TNSR 71



R FE S

HIEZEATH, MOIESEREIREZ b, EXE, KA Dior
FEIARIR - EEEd AR, WAt 47T 2X—FHIRMEAR,
H BRI IS HRIIRSE, ZgRE /R SRS HIRIEEES.

RGE

Dior 2013 F7 4 W [ BT KANARIRBEL BF, RIRDIMEEM RHKRE
A, IEREESRTE T HEREINURER. ELTZRIATHEEARIE.
ZREEMBRAIE, [F—KE KT T DU 2R G RS & B 3R HT R B

AEEELIE TEEEX LNEERERR, KECAEEMEE, T
HITHRIIER, fINEESRE. EEe5EIEe. 46852 - BRAIN
EMBELE Dior WIHIHFH, THELHE B NENHNH TS,

EETRERN
RIGSERIRY SRE
#LAR?E

BHOHY
#EALARTE

qERGEEE BB RIGEMER I HEE, R,
WEER IR £ REfRLaL a
i HRBRER <y

RENEE
[SEA ey

BeilReHmILRE, KeRES=EMR FERNBZRELS RieREERHL RERLZ MR
R ERBHEM EOHRALARE [ER E LD HRADFLARE ERIRZVHRAOAL AR HYGRBRB

12 BERERWLIER



BRAND BEH

EBCHTNE

KEBHL LR,
B L RETRHL ‘
' REORFAL LR, FRIT0EL @B K D
BREE, R
RERFRLEX, HEEHMGRBERE
BRRGEEEKH
KENBERFELAK, " BUERLLK,
TR RIS 19 | BREISEEKE
RBEERR

[RE2RIZEIER

TR,

BRRERES

PR i ) HRAIT0 LN BRIOBLAR, BRACRES RERIGEMRF L TR, RERIFELRR,

REHLKHE BAFMIREFEKE BBRE RFEWERF LRI BRBIeaLKE
TIRERRFEKE

Part1 DIOR#INSR 73



SBRK

Dior W2 HIITBE S HIAERHEERKAEK T AZDior §ERITIPRIE - 75
KREENRBRBMRIARZ L 50 F4 Dior 23 HHE BRI, HH. KEAK
ZARNTNEE, TEEIEFFN “Bar Jacket” REEKIE, KELRBRIBEEE, U
RAFFRAI R - BERTE Dior MM LS H B Z RIS IR,

1. BREAZ R, BRRiPERSELILIRE
2. inE e BHERNGREEE

3. BIEHREELER, BRROBLER
4. KRN RIS MRF L FLAR®

5. BeilEeEaZ1L RSB

6. REROELIMW, BRRREELKHE

7. R, REIMKRECRFELIFEGRBER
8. REBALRFEVRBER

14 BEERWLISE



BRAND BEH

SHEIBIK

WRIRED T Dior i1, B—EMEXMABFHNREZRE
BRAEBZDKERR, BTEITMUEFLNTRESREFE Ho
Bl AENEA, FHZLERNEEXRMAELETIFEREESE
AR, AZ, fK - AEH Dior i EX T RKENHME, AHES
JRE XA ERERER K NLEBFREERHNENL R,

Bl B2 kn5ER
e —

Bl RIFE L SaiR5ER R RILEZ = AR L)
HRIOFLARTE

TNRLIORR D
RSB LHRIOFL AR

£

W ome. Bae.

REfXES M@ ELI N,

N RFELCRER ERRIHE. REE
: k@ EL K
— — -
BEELERBER
REELAR, BREONFELHNLRE R @ B RIS R TR

Part1 DIOR#INSR 75



FHEE

RE5RER, —HE DDior mENERFE, BENTINEER
2, R RENZEHMARSRTOEE, BZEERH, ML - AR
ANBEEEENEE, MABRESRVER, ERAX AREFHNE
PER ML X5 Dior § & MEEREBRIRBUER . WEWAEX, 1LHE
SHEERA K, LR R SREARKET

AW

O 0o N o wun

. IRBEEEZRNILARE

. REREZ R MR ELDFRIOCRETRE

. REIlNERFEMREY SHBBREBER
. RERFELSFEBRER

. MR FEBRIESB

. REERFELR

C IREERRFELR

. ROBAZSFERWGREBER

L RIETIREE B LERR



