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002 Architectural Competition Works

“The architect must be a prophet … a prophet in the true sense 

of the term …. ”

—Frank Lloyd Wright

Architectural design competitions date back almost as far as 

that of recorded architectural history. One such significant 

competition was that of the dome for the Florence Cathedral, 

won by Filippo Brunelleschi in 1419. Afraid to show his 

competitors the structural system for his dome, he cracked one 

end of an egg to make it stand upright on a marble pedestal 

as a metaphor for the dome. More recently, the architectural 

design competition in 2003 for the 9/11 Memorial in New 

York City garnered over 5,000 entries from around the world, 

expressing tribute to the men and women killed in the terrorist 

attacks on the World Trade Center. The architectural competition 

has become an integral part of the culture and profession of 

architecture, enabling architects and designers to foster their 

ideas about architecture and to push the envelope in terms of 

public acceptance and build ability.  

For many architects, winning a competition becomes the 

impetus to launch their own firms, while others see it as an 

opportunity to enter into new markets or break out of a routine 

project typology. The amount of creative freedom competitions 

encourage is often lacking in the daily life of many architecture 

fi rms. Competitions can become a way to reignite the creative 

process and provide an opportunity for architects to return 

to what brought them into the discipline to begin with. They 

can break away from the stress and pressures of the real-world 

profession and be free to design from the heart. Competitions 

can also serve as a stage for generating ideas, experimentation, 

and challenges to conventional norms, or simply to play and 

have fun, as Adolf Loos accomplished with his “Iconic Column 

Tower” entry for the 1922 Chicago Tribune Tower competition.

The following pages present an admirable collection of recent 

competition entries from around the world. Some are winning 

entries, while others are not. All, however, are fine examples 

of excellent design and fresh ideas. While there are many 

approaches to design competitions and entries, the editors of 

this book chose to offer a sample based on project type, size 

and approach to the entry presentation. Many of the projects 

presented here are fairly large in scale, with a juxtaposition of 

master planning, architecture and landscape design, which 

blurs and expands the boundaries of architecture to that of the 

“designed environment”. Current advances in digital technology 

capabilities have leveled the field of competitions in terms of 

fi rm size and allowed the practice of architecture to transcend 

the confines of an office in a specific location. The book offers 

up a nice selection of work by firms from around the globe, 

including small up and coming firms as well as internationally 

known firms such as COOP HIMMELB(L)AU in Austria, Bjarke 

Ingels Group (BIG) and JDS both out of Denmark and J. Mayer H. 

from Germany.

The book is not structured sequentially, but rather as a 

compilation of ideas presented graphically. It becomes a source 

of reference and catalyst to further research of the selected 

fi rms and discovery of what drives their work. The book posits 

a number of questions about architectural design itself: What 

makes an excellent architectural idea?  How might one put 

forth such ideas? How might these ideas be further translated 

into other realms? What makes a successful architectural 

design competition entry? The architecture fi rms whose work is 

presented here must be recognized for their contributions to the 

book, but also, and more importantly, for their thoughts on the 

nature of architecture as seen through design competitions and 

what that means for the future of the discipline and profession 

of architecture.
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Public & Sports

Residential & Planning

Health Sciences Education Building, Phoenix 
Biomedical Campus

Home.Haus—Home for Children and Adolescent

Webbing–soft Urbanism . . . A Weaving of Natural 
and Urban Flows . . .
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Commercial

Commercial building is an inevitable product of social civilization. Business is closely related with economic 

development; excellent commercial buildings design can activate the market. The competitions can off er a 

reasonable way to take advantage of the commercial buildings’ layout to attract more business.
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Credits 

Location: Yerevan, Armenia

Type: Hotel, Commercial, Offi  ces

Architects: OFIS 

Project Team: Rok Oman, Spela Videcnik, Robert Janez, Janez Martincic, Janja Del Linz, Katja Aljaz, Andrej Gregoric

Status: Competition Entry, 2010

Mercedes Benz Hotel Tower
4 Seasons Tent Tower— 
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A

B

The structural skin, made of metal network, create the opening 

space and structural elements to symbolize the landscape in 

distance
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The competition was held to create an international business center containing a museum and hotel in 

Yerevan. The prominent location and dominating position of the competition area represents a chance for 

a unique arrangement with its own identity and could become a symbol or landmark of contemporary 

architecture in the city of Yerevan. The mixture of programs and relations inside the space calls for complex 

organization—both inside and outside. The shape of the building symbolically represents the biblical Mt. 

Ararat. It takes the idea of two terraced cylindrical towers connected at the ground fl oor. The higher tower is a 

hotel and business center and the lower is occupied with apartments. The two towers are connected by the 

public area which includes, shopping, exhibition and restaurants combined with the hotel lobby and business 

entrance. Parking is located mainly in the garage under the ground fl oor, with part of the fast parking and 

taxi/bus drop off  outside at the Plateau. The structural facade skin covers the terraces of both towers, creating 

openings and full-structural elements. The facade is a metal mesh which represents the landscape element 

rising from the Plateau. It contain two faces:  In summer the mesh is covered by greenery that is planted 

at the fence of the terraces. In winter it is white and partially covered with snow. In the garden a cafe is 
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