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Company profile

Sungate International — Paul Liu & Partners is one of the most dy-
namic internationalized professional interior firms. Under the lead-
ership of its founder, Mr. Paul Liu, Paul Liu & Partners enjoys steady
growth built upon a decade of reliable service and stable opera-

tion.

In 2002, the company was classified as one of the ‘Top 100
International Interior Firms’ by ‘World Architecture’ magazine of
United Kingdom; and in 2006 was rated second place in ‘Top 100
Interior Designers in China’ by the Chinese edition of American
magazine ‘Interior Design’. The company is dedicated in interior
design for high class hotels over the years. Composed by a group
of high caliber technical professionals and a crew of knowledgeable
support staff, it is a professional design firm that demonstrates
strong team spirit and cohesive teamwork. Sungate believes that
from inspiration down to implementation, every innovative concept

goes through hardship and challenges; therefore their designers are

dedicated in following through every phase of the implementation.

‘

There is a strong belief in every member of Sungate that ‘a
successful innovative design can surely be implemented’. In the
past, Sungate has accomplished numerous adorable interior
designs and gained the recognition from both clients and property
owners. The commissioned interior design projects covered all
areas of the community with special concentration on high class

hotels which makes the company a trend setter and leader in hotel

interior designs in Asia Pacific.

Sungate will continue their dedication in providing subtle designs
of wisdom that blend oriental characteristics with cutting edge
western approaches to actualize the company’s ultimate goal - the
creation of a practical, natural, and perfect interior space. Sungate
is devoted in exploring the individuality, originality, trends and styles

in their designs.
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X3 (Paul Liu)  FR#F (Julia Chen)

Principles of Interior Designs for
High Class International Hotels

With the rapid growth of hotel industry in Asian countries, more and more attention has been drawn
to this hospitality profession. It has led to the pursuit of professional knowledge in hotel industry
amongst professionals in China. The basic principles and skills in the interior design of high
class hotels do not exist in China in an organized manner. Lacking any educational illustrations,
even reference materials are project demonstrations which offer limited learning perspectives
for interior designers. Designated by the President of Interior Designers’ Association, we have
collated the experience of interior designs for high class hotels over the past 10 years to share
with professional counterparts.

Interior design is crucial to the success of a hotel project. From the project’s initial planning, to
actual construction and interior design stages, down to the grand opening, architects, interior
designers, other professional and consultant bodies will make collective decisions on major
issues with the owner to ensure operational success.

This article is based on the interior designer’s perspective to elaborate the basic essentials and
common principles on the interior design of high class international hotels.

A. Principles of Hotel Categories

According to commonly adopted international classifications, hotels are categorized under the
hospitality industry; it has further classifications like leisure, entertainment, and mixed use as
illustrated in table 1.

With the recent developments in hotel industry, China has observed the emergence of distinctive
hotels offering specific business functionalities. We can easily identify some of the above
categories in many of our projects. Following China’s economic growth, city business hotels,
resort hotels (Sheraton Sanya, Hyatt Sanya), boutique hotels (Royal Suites & Towers), theme
hotels (Venice, Mediterranean), and casino hotels (Macau Golden Sand and Macau Lisboa) are
gradually seen on the market.

Boutique hotels deserve special recognition because they will be the upcoming trend in
future development. We will be able to find many medium and smaller size hotels with strong
personalities in the foreseeable future. They may offer less than 100 accommodations, but will
definitely include refreshing, exciting, and stylish concepts and themes that bring brand new
experiences to upbeat life styles for their customers.

At the same time, theme hotels will gradually gain popularity in China. The recent professional
seminars organized by China Hotel Association were all surrounding the operational formats of
theme hotels.

B. Hotel Functionality
Hotels are generally divided into two different zones:
1. Public Accessible Zone

It includes the main lobby, reception, concierge, lounge area, coffee shop, Chinese restaurant,
western restaurant, cuisine restaurant, meeting room, ballroom, health centre, night club,
swimming pool, and spa...

2. Non-public Accessible Zone

It generally includes guest rooms, massage rooms and etc. which require relative degrees
of privacy. There are unique features in the functionality of different hotels, too, according
to their categories. Like in a casino hotel, the features of a casino will be incorporated in the
respective zone; while in a resort hotel, the elements of leisure will be highlighted in the project
with coordinated blending between interior space and exterior environment (such as a beach).
The major functionality of hotels in different areas may vary, too. A hotel located at the city
or countryside will focus on business or leisure activities respectively, and this will make the
functional layout of these projects different.

C. Major Principles of Hotel Interior Design

What is the difference between an ordinary interior design, and an interior design specially
catered for a hotel project?

From just the perspectives of functionalities, a hotel project comprises of many individual features
(dining, entertainment, meeting, accommodation, etc), therefore the demand on the designer’s
abilities to master and monitor the varied functionalities are high. Amongst these varied
functionalities, the designer has yet to maintain a consistent style and harmony. This is the distinct
different between a hotel project and a single function interior design. A hotel interior designer is
designated to coordinate, balance and create different styles and functionalities; and to custom

e
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design a comfortable environment for the targeted customers to bring refreshing experience.
Participation Timetable for Interior Designer

The earlier the better; because of the special requirements hotel projects have on interior designs.
For instance, once the project is determined to be a high class hotel, it implies high expectations
for the interior designer. Usually interior designers start to participate in a hotel project after the
architects have already made the architectural design. It is important to note, however, that if the
owner intends to achieve the best result with impeccable coordination, he needs to call upon
the architectural designers, garden designers, and interior designers at the very initial stage to
consolidate ideas and suggestions to avoid unnecessary revisions and the extra cost incurred.

Interior design is the only element that infiltrates throughout the entire process. Therefore the
earlier an interior designer participates in a hotel project and follows through until its grand
opening; the better assurance of success for the project can be attained.

Interior Design Service — Content & Process

According to internationally adopted practices in hotel interior design, generally there are 6 stages
in implementation. It is vital to the owner to be aware of these processes to ensure consistency,
attain quality design and monitor effects. Here are the 6 major stages:

1. Programming & Conceptual Stage

During this stage, the interior designer has to work closely with the owner’s project committee to
explore and define directions and obtain general understanding of the project through background
research, functional positioning, image and theme proposition, planned implementation schedule,
brief accommodation analysis and overall spatial definitions. Discussions also have to be held
with hotel management companies to incorporate their design expectations, spatial allocation,
division of resources, and to make suggestions on architectural plans.

2. Schematic Design Stage
This is the stage when design concept is formulated.

The functionality of the project is primarily defined at this stage through layout plans and graphic
layouts. With the erection of walls, interior colour palettes, materials and displays can reveal the
design concept via drafts or graphic layouts. Under the allocated budget, designers can determine
on the choice of furniture and necessary amenities. The general design concept can be confirmed
after recalculating budget expenses and coordinating with suppliers.

3. Design Development Stage

After initial determination on the design concept is finalized, development plans have to be
made.

This stage is comprised of all computerized design documentations like layout plans, ceiling
plans, power allocation plans, furniture placement plans, conventional 3D graphics, and detailed
designs of interior amenities. The design concept has to be clearly defined and cultivated during
this stage.

4. Construction Documentation Stage

This stage marks the production of required furniture, confirmation of layouts and illustrations
on standard amenities and placements as basis for open bids on interior construction work. It
includes implementation plans, samples of fixtures for bidding, samples of materials, illustrations
of placements, interior graphic plans, fixed amenity plans, samples of layout propositions, relative
detailed plans, and overall directions on styles and concepts. Designers will ensure consistent
design approach and concept throughout this stage and the actualization of the theme in every
completed phase.

5. Bidding & Negotiation Stage

With the provision of implementation plans submitted by designers, the owner can commence their
open bidding for the project. The designers will work together with merchandisers, contractors
and manufacturers to estimate general expenditures and make adjustments on documentations.
They will also need to work together with architects and consultants to revise and adjust records
to reflect the changes in work assignments.

6. Construction Administration Stage

At this stage, the successful bidder will commence interior construction work according to the
design stipulated on the implementation plan. The interior designer will assist the owner to

coordinate with the contractor and supplier to audit the purchase list making sure information
and specifications are correct. He also has to monitor the construction work to ensure it is in
accordance with the interior design, and to physically inspect and verify the fixed and movable
amenities (including furniture) on their compliance with the implementation plan so as to ensure
accurate construction. Finally, the designer has to propose ornamental displays and artistic art
works that match the design theme for a consistent concept. The ultimate goal is to assure a
holistic design concept and consistency.

The 6 stages mentioned above have interdependent relationships. During the process of the
project, each stage is developed on the basis of its previous stage. Therefore consistency is vital
throughout the process to establish conforming relevancy between stages. When the project is
completed, it will reflect the design concept and approach in its original context.

Besides these 6 stages, interior designers can also assist the owner in establishing desirable
ambience for the hotel in accordance with the design theme and style. Examples are artistic
ornaments, floral displays, and even directions and concepts for staff uniform. A consistent and
systematic visual impact design, stylish room amenities, classy restaurant dinnerware, choice of
background theme music, etc, all these elements that compose to amiable hotel ambience are
extensions of the theme concept. These concerted efforts will assure customers of a consistent
and vivid environment which strengthens the effects of its interior design.

Guidelines for Hotel Interior Design

Through the above illustrations, people should have a general understanding of the stages in
hotel interior design. The design of a high class international hotel includes the following basic
principles:

1. Functionality

Functionality is emphasized because itis the key and foundation for all interior designs. Possessing
reasonable functionality ensures the success of a hotel establishment. The defined functionality
of a hotel determines its unique characteristics different to other design projects.

2. Consistency

Because of its versatile functionalities, a hotel project is different to a single function design.
There is only one principle in handling the relationship among the varied types of functionalities
— consistency. This consistency cannot be monochromatic duplication, instead it should be full of
vitality and inter-related personalities; organic, rich, and filled with hidden implications so that there
is a unique balance among its versatile functionalities. In short, it reflects a holistic consistency.

3. Harmony

Hotel is a place where people relax and rest. From the perspective of aestheticism, a harmonious
setting is most effective in achieving relaxation. From the use of coordinated colour palette,
harmonious spatial proportion, balance of varied functionalities, consistency between interior
space and architectural infrastructure, down to the choice of furniture and fixture, the establishment
of a harmonious internal setting is the major principle hotels generally adopt.

4. Uniqueness

There are numerous high class hotels around the world. How to make this one ‘different’ to the
others is one of the major challenges confronting interior designers and it identifies an outstanding
design to the norm. The key to the success of a project lies in its unique personalities, attractions
and originality. This requires all rounded professional knowledge and wisdom from the interior
designer.

5. Economical

Like any other commercial design, the purpose of a hotel design is to generate revenue. The role
of the interior designer is to assist the property owner to create the best value; and at the same
time to reveal the true value of a designer. The art of interior design involves the professional
application of optimal utilization of resources so that adorable spaces are created with minimal
capital investment. This basic principle applies to any hotel design — the achievement of the
best result with the most reasonable resources. Cutting edge designs are vital to ensure a
forefront leadership role among similar projects in nearby locality during the renovation period. An
innovative design can also help minimize operational expenses for the renovation.

The above are simple guidelines and principles for hotel interior design. Designers have to stick
to these principles and apply them to evaluate their work so as to achieve impeccable design
projects.
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Gloria Hotel Nanchang

l Location Nanchang . China

The special feature of
the entrance is the added
level above the front
porch. The addition not
only increases the spatial
dimension, but also
enriches the diversity of

the plan.

ADRITAVRR 24,
TR EmEN—
B, EoENTAZE
®in, FRAELR—3
EZC LRSS

Type 5-star business hotel

Gloria Hotel (Nanchang) is a top class hotel within the local
district. The designer has a unique perspective on blending
the hotel with its provincial cultural ethnicity. Being the capital
city of province Jiangxi, Nanchang is a renowned ancient city
where the porcelain art of Jingdezhen is one of the proudest
tourist attractions. The design of this hotel has revealed the new
dynamics of mastery balancing the old and new, classical and

contemporary interpretations.

The generous and diversified application of geometrical patterns
is the design focus and has become the newest masterpiece
presented by the designer. The designs have gone through
numerous revisions and modifications; some of those are fine
tuned after being commented and questioned. These inputs

have brought forward a totally rejuvenated presentation.

The passion for light and shadow, and the contrast between
abstract and reality intermingled with certain elements of
allusions and implications have created an interesting interlude
of time. Even a brief corridor has been attended to for customers
to enjoy an amiable ‘spatial disposition. The delicate traces of
classical Chinese gardening, the prevailing beauty of Jingdezhen
porcelain craftsmanship, the application of abstract and reality,
and the well coordinated colour schemes are different facets that
reveal the designer’s deeply rooted comprehension of Chinese
classical and cultural ethnicity and his unique interpretation of

beauty.
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