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o A 1 Ih

REH 1993 £ 5|3 “SAFH &K EEH AR (Business English Certificate)
A1.2000 4 5| # B SMEAFHER” (BULATS) DLk, #AZRXEWAHERH
GHRUK, ¥AWHAE, HEHS AT, FHASHAE, URTEHESHEE
WRE, AUBESFAENHRFAFRERTSFRENEM CER N RE A FHF
- NEEART S, FEEW, XA E “SIMAEZRXERL”  (University of
Cambridge ESOL Examinations) 1 “BX #li& ¥ # iX Bk & 4~ (Association of Lan-
guage Testers in Europe) BB PR B AL B H o R th % B HEH KA R
B ERFRERAAEREE T RN RRER

REERG R K EREARABE LRALSHBE N EM FHE L, SIHFAX
FHBRAKPURETRLGSMAFERER AT H/ R L FELROEE, U
LRAMERFEARM AN S, REMFHFMMNRELER, ERH/BRLEFHM
WREMERTETHREEF, AFHR

BEN 21 A, SIHFARFHBOE X T HRH (S & 3138 R A M),
BEHRM EWR., PRIERZAKM H £ Further Ahead H X A K #, 5 BEC
Preliminary 7 ¥ 48 % ; Working in English % % & % 4t, # % T BEC Vantage; Eng-
lish for Business Studies & & #At, 5 BEC Higher #f.., M4, RAHAEHEH
Business Vocabulary in Use /E 4 ¥ & Z B L& M. ZREHM o BA L.
FRORTHE; PLFHBRAEELX, BEEATFEA, XEHMNETUKE
# BEC R3S HM, A UEANEHEEREHMRE FHAM, HFLUBEC K
KREMIREE R, '

(FEMBAHFABFF IS TN HEAMAFAEERZALHHFHLRF
NOANE R E BEC EEAF NI RS, L 20 IO EXFHFART 4%
F4, REFERSY (FIHTFM) SERAMAEER, £LTEI] EHfY
B.ORXEGEMS., FLER, ZEBFF X RRRFE S IR EHTE T @A
mIAE, BEMATEFERGEAZFANFEIHF I,

HARMEHRELEHF A B RE G LA REN (FAFEHEFEERIH
#HY REAEMEN. BRKEK. REMA., B8, R LW F R0 —, HHF
FEGRPAERE QULmh) £, MEKRAEANE L, #l . English for Busi-
ness Studies 3¢ m 7 “fZ B4 K" (information technology) o1 “&4 % " (en-
treprenenrs and venture capital) ; Working in English 3£ £ #t a link to the Website,
HABEKIANWSTHEEZLE, GELES. BH. 40, FF, BH. XK.
EZR. ABEE, EREERAAARIMELTREN “EEH"  (authentic),
“HFRHE"  (communicative) 1“4 & M”  (synthetic), &, XFE “ESIE” F
@, A (1) A EL, %I newspapers, magazines, company documents,



books, interview, 4 7| £ & g M % # K www.f.com (the Global Archive , Financial
Times’ website) %; (2) F4HHESL, T UEBBEREM A, Bl clients, col-
leagues/co—workers, superiors, subordinates, suppliers, company directors, quality man-
agers, human resources managers, store managers, accountants, bond dealers, ecologists,
economists, financial journalists, British members of Parliament %, A X 5 A X & #
% business role play, case study, group discussion, pair work £ H £ & H R ; (3)
EBEESL, EFFEEEEYIERIF, M HEE4F native speakers, non—native
speakers, international business people, # #t thorough collection of business and eco-
nomic terms % ; (4) EHFE E L, 1t eliciting information, preliminary discussion
questions FAHF TR P E R AL RIFHINE, ATRX RPN “"KALH", #H¥
B O“X M BARS I, B CEART ERBEMENEREE TSR F
LB E, AF “AKER” “HHFHFH. ARMNEARETESCHR ¥4
RELATHEFRBHOTRBES ARG, FEEFIENIR VRN ¥E
FIARFTEMBLERRER, ¥2AXKEILE, BrEAE. LEFE. NFTA
ECRBABR. RE®R %, &5, LLERH LR SFHRAHZM WL LK, BHX
PENBRFHFT LA, XXAEFFLXFHE L,

ETEZ, (FEMHEHIE) F (FOAMBLHABFIHEFM) REE
WABMSAEHRFLZMUNRERNESN COPFHHER, LEHFAA -
A, BHREY “HRAR” WERXAMHFAXEIR - HEZS, RORER
ATEERHAMERRGHBE I WA LIRREBEH FAERE “AHE"

B ERIERIINAE
TR BB
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Pleased to meet you!
TRE s LER!
What do you do?
(N o A
Around the world

A i

Could you please...?

I'm sorry, could you say that again?
sRA, BRERH B ?
Hello, how may I help?

BAF, A4 2T K 47
Hold on, I just need to make a note!
HHF, REHALR!

Is everything clear?

—AE R T B

I'm calling because...
HITRERGREA

I’'m terribly sorry

SR L 3

Layout and content

XA

You’ve got mail

R A SR A

Get it right!

P EEH

Keep it simple and make it clear!
BT

In reply to...

HE B IEA

I'm sorry to inform you that...
RAOH LRI

Can I ask some questions?
AR — B MG

I'd like some more details...
BBwER ST

Could you tell me more...?

Hrde 3 43 K 2B
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When can we meet?

EAVT 2 iR & 7
Avoiding misunderstandings

& %% M

Thank you for your order...
AT I

What are your views?
BHgE R A7

Thank you for coming!

WS R A |

The first item on the agenda is...
& A % — T

We need to come to an agreement
EATE R B — A
When does ‘yes’ mean ‘yes’?
fFARZH “R7 A 277
We need to meet...
EMEELL--

Make yourself at home
HREHR!

What shall we talk about?
FAHR EAT AR

Would you like to join me for dinner?
AL A ELIRT?

How do I get there?
ALK ZELA?

Do you have a room available?
EH D7

When things go wrong...

U Ry T

About the company

* T4

Let me demonstrate...
AR

How does it works?

C R FTIEAE 7

Features and benefits!

HE 544!

Giving Presentations

BER RS

A great new product!

TR A8 37 * S |
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UNIT

Pleased to meet you!
& % R E 4R

Meeting people for the first time ¥R W1

F3)BR

2 TER 5 Y vh - (8] SRR b AK A4 YR L T e P A 24 80 77 Kl g A
FEME, JFRRIUTH#E—5 T T T Bl
* FoviaMTER &S a IR L e R AR .

How’s it going?

How was your journey?

Did you manage to find us all right?

Have you been here before?

Can I get you something to drink?

a bumpy flight —XEIfEHS K17

a good first impression RIS —EIZR

a neutral subject —/>A P ) IE B

appointment [9'pointmant] n. #44&, #E

around the corner PBRVE, 7E{HMAL

Aztec FIZEARF RN (BAHEEEN)

black /white coffee il 2F 3 AYIME / S fin 4= 43 & i i

bow [bau] v. B985, HWHE

business card & K

Business Travel Director & &7 5F&A 5

conference [konfarans] n. £iY

delay [dilei] v. ZEHH, #HER

directions [ditekfons] n. B0, HEFREIREDHIER
BB

Director of Research and Development #f & #5428

family name

fellow-delegate I:LFS RIS IURFE

get down to business A EHIRFE

GmbH; [{#] Gescllschaft mit beschrankter Haftung (=Compa-
ny with Limited Liability) A3 BR /A #]

host [haust] n. A

ice-breaker FTHEVTERAT A

Bt H R E]

International Publicity Manager EPrE {E34% 8

Inc (Incorporated)

2

Ltd (Limited) AHRAF

Ple (Public Limited Company) HZE i/ ]
Product Development Director = 5L Bf A& FRZ 3
Purchasing Director R ERZ2 T

receptionist [ri'sepfanist] n. FEHH

Senior Sales Manager ERELM
sightseeing ['saitsizin] n. WY, %

tattoo [to'tu:] n. L5

Birmingham, UK ¥ E, {4858

Eugene, Oregon, USA  Z£[H, ®#EKM, L4

Guadalajara Mexico S&PFGHEF, JRBHIMGHL

JFK (Kennedy International Airport, New York) #1%545 /2 it
FrRily

SA (Saudi Arabia)  VWRRTHRIA

San Francisco, California, USA  ZH, fIR@BEMN, IHEIL

Singapore  F ik

Stuttgart, Germany 8, HEI0%F

Alex Martinez WH15ifi- BT HET (BFH)
Black 7% (H#IK)

Bristow i LERHE (REIR)

Brown #Bi (HIK)

Green $&AK (HEIC)



Jones BT (M)

Kim Wilson & -8Rt (BF48)
Robinson HiE# (HT)

Sam Allen  B28§-348 (B F48)

1. They talk about a neutral subject (such as the weather) be-
fore getting down to business.
FEIF RN R A R BT, e — AP IS (K
WMRER).
neutral BFERX “F L HEL, ATFEAREFRE SR T
—RRMME AT —F ey 5.3,
(%] During World War II, Sweden was neutral.
TR R AR, Wb E.
I always tried to remain neutral when they started argu-
ing. MR FISHRHER BRER BB P,
neutral subject 3 R H B RE K EAMAR S Bth 69154,
% neutral K7 “FREAFBAMABE" HHE, €T
BiEE . FERHF AN
[#4] the neutral language of an official news report
B R EGER RS
Brian said in a neutral voice, “The investigation has
been closed down.”
FRBLIFRIG ORI “FECRLEHR T
get down to sth FH “Fabilk (F£F), mAXANE
RRBRBREHARGE, AR BB S,
[#] Their eldest son is returning from Britain to Australia to
get down to managing the estate.
AT F AR A 2 AR, R iR A B i
B P,
We need to get down to some serious talking.
HANTVE S SF iRk
2. One offers the other a cigarette. 255 i .
offer &4 “(£%)) §%, &F", CHBERA . offersb sth
RE offer sth to sb,
[#1] Peter offered her a sandwich, which she refused politely.
B ELE—R =, AR T,
I have been offered a job in Spain. 158 3| — M EPG B
FIEHINR
offer to do something % 7% “BEM - FH"

Sandy lee ZRj-ZF (BHFH)
Terry Nicholls #¢H - BEURET (B TF4)
Tony Brown #LfE-fill (BF4)

[#]] My dad has offered to pick us up.
EEUMEERERNT,

. Did you have any difficulty finding the office?

RRBNEXAN I A BHRE RiF A

have difficulty (in) doing sth & 4 “f#------ KB, diffi-
culty &5 & < vA /m no, little, any, some, much, great % 33 £ 1%
THALE

[#1] They have great difficulty in finding a replacement.
i AR MR B — DRI,
We have some difficulties in pushing the sales of yow
products even at half the price you quoted.
FRATEPEE AR T B4R A% B — R HE Y 4R 7 722 3 th A 2
30138

. Did you manage to find us all right?

iR REVRA T30 B MR
manage to & A “HkRACKEBRAFE)", FT suc

ceed in doing sth.,

[#]] He managed to escape to South America.
i b BIRg 3 .

% manage tofe try to YRR . BHEEH “KE, £,

ZR”, BREERHEHBEF, REAR—-ERSHEL,

[#1] He tried to finish his work in time.
IR0 22 BB 5E BT A «

dl right 8FHF=ZAEL,; (1) 457, 2, Tk; (2)

(%) 57T, HARE (3 RAHELE); (3) AR, F

(3 AtEkE),

[#1] All right, see you later.
How are you? PR 2
—P'm all right. A
Did you catch the train all right?
RIGR U b T AR RS 420 2

7, EskR,

. How is it going? PR

ZRABAMBFZINAKEG T, EMOREEH,
[#] How are things with you? RGF 9



How is everything? —YER kg7 [#]] How do you like the job? {RHEHX M THEE AFE?

How’s life? g R g 2 8. 'm so looking forward to doing some sightseeing later on.
What's new? L /ERE? RIBWRFILRGE EWH.

6. Can I get you something to drink? look forward to &4 “BB, HE (KALHA), B @R

R T AR, 47102 Putip
can R A, T, R EXFRLARMERAK G [#]] I'm looking forward to her arrival (to seeing her) .
RIFRAFF AR, R—AEFARGREF X, RBBBEM TR (L)),

[#]] Can I offer you a little gift? sightseeing & “sight (LE, EW)" #4id R84, A

KRG — /NN, TG & Mk, BE, BEGHAEEL ‘g0 K “do”.
What can I get you? ReesmiRFAH A sightseer £ “YLRE",
7. How do you like your coffee?

[#%1] She swam and sunbathed, went sightseeing and relaxed.
WeAEMg ek, WERPA, BREMXE, #HELG

later on & A “at some time after the present time” (& &,

A, idrrE),

PR IR 2 S 4 2,05 7
How do you like sth? X A~81 R A ®AH ik,
(1) AARMNARZGEBRH AT LI MENF ARXFHMNAE

HAEENRY. . ‘
[48]] How do you like your steak? R824 HEZE/E 247 [#1] Can we talk about it later on?
— 1like it rare.  FREAREIRAY. EITLUE RIS AR, 557

(2) AAFPIEAMEFO AL,

IRXIESF S FEAIR

A 1 ERmER, SERATS-KLER, BN A7 fERE TR RET ORISR,
VV=ZH, VERERHE, x=REH, xx=IFR

EHR LR

#F

pR CEE

T A AR EEZ T AT FHAGFE bl XA)

ZEP AR A R A E

—kB ARG

— el iR

ooooooaad

FAACFOIR

P In USA, when meeting someone for the first time, you should offer a firm handshake, lasting 3-5 seconds, upon greeting
and leaving. Maintain good eye contact during your handshake. If you are meeting several people at once, maintain eye
contact with the person you are shaking hands with, until you are moving on to the next person. Good friends may briefly
embrace (P#1) . Introductions include one’s title if appropriate, or Mr, Ms, Mrs and the full name. Business cards are
generally exchanged during introductions. However, they may be exchanged when one party is leaving.

¥ In Japan, the customary greeting is the bow. However, some Japanese may greet you with a handshake, albeit (B #R) a
weak one. Do not misinterpret a weak handshake as an indication of character. If you are greeted with a bow, return with a
bow as low as the one you received. How low you bow determines the status of the relationship between you and the other
individual. When you bow, keep your eyes low and your palms flat next to your thighs ( X /#) . The business card should

be given after the bow. This is very important to remember.



W7 R R B A S — R L E RIS E, A AR 2R A

# 335 F
F—BOHE S BAHEEIER, FEHEIEFE M.
I FOIR
® s this your first visit to Paris? / Have you been here before? {R 25— KB / RLARTR X B g2
— Yes, this is the first time I have been here.
— No, this is the third time I have been to Paris.
AR HFEABILRpEE, B SERET .
P OURRIEDAK R — R S EREHE, RARIS— SR AER, kg . . KRIEE,
[#1) Travel.
— How was your trip?
— It was fine / very smooth. (It was a bit delayed. / The traffic was terrible.)
— Did you have any trouble finding us?
— There was no problem.
A ccommodation
— How’s your hotel?
— It’s very comfortable / convenient. (The service is excellent.)
Weather:
— How do you find the weather here?

— It’s lovely / warm / cold / dismal.

gt 4T3TLLEaE SR, ARERER B A AR

R

HEANETREME-HREFREE, HARKERAVSER-H.
FrIC RN

HoAtu by =) A KB T BEA -

— When did you actually arrive?

— Are you feeling well?

— Would you like to call your office?
— Would you like to phone home?
— Where are you staying?

— Is your hotel all right?

— How was the traffic?

— Can [ get you something to drink?

— Would you like some coffee or tea?

BEUTREFRERSFSETSASENEALNOR, mChFBIEERNTT.
#3385
FHiEX R AaFHERAEROWE ., BduaTeRE, TREIEAZNERMBEFEEAN, FOAEAZWNMKHA
REIHALRMRIXT . KB, WA REE T REFME IR,
A I E0IR
B Are you Mr Brown?
AATORR W, SR E B X 7 By, ARAT LA A Are you... BB, FE/M 41 A O, 8% H My name



is.. B Pm. R, HEIFER S LA Allow me to introduce myself... 3% May I introduce myself... /)%
» Do call me Tony.
REBEREAAERALE . RABUMAXERIE, MITARXEFIEE FAERLET . MIIERMAEITAD
T, HLERARNAHHERR. %4, XEFAMESZOHRTEER 9408, TUEANTUEERY
RFRIF X Iy 64 2% 7 RO B 5 T BRI i FC 2 [, (HCH TRBS R W, 55— IR 53 E g A WL I B3 R PRk 7 ek o 3%
BEH N WA LGN, WERIED LR, DURER, A, EEARLSBHERBABERFIEIIA, ERX
MEH—MAMTES ., SREFER ., FE. B4, SIS SHALE,
» Would you like some coffee or tea? / Would you like to sit down?
Would you like...? I3 A R BHREH 4,
[#1] Would you like a glass of wine? 4448 % g #F i 1 7
Would you like to go shopping with me? {RAB IR — & 5 Wty 2
Would you like me to babysit for you? {fA81FFFEARRE /N ZNE?

B RS - R/RED, XX, REEX BT e et 47 BRALES HOEE ., EA Bl iR,
EFRERAIEGER AL,
23S
FEMIX AR g I Wi, RARZBILTAFRRER—IBE, UEFRACHIES.
[#]] — That’s me! / Hello, 'm Kim Wilson. It’s nice to meet you, Mr Jones. (That’s you!)
~— Have a seat, please. / Would you like to sit down? (Offer a seat.)
— Can I get you something to drink? / Would you like something to drink? (Offer him a drink.)
— Would you like it with milk? / How do you like your coffee? With milk? {White?)

— How was your journey? / How was your trip? / Did you have a good journey? (Ask about his journey.)
WX BEXS IR SR E SRS RS T MR AT LA

HAGHERIEAL K LEHHER W ARRMEATE A

SR
> AEHENEREEA, KEHCREREIERESHIFHIR,

> HHEE ARRUHME RS, HEREATREAILISESACHRTEN. BT MEHESHmZ, 55
FRARIE E Rt S A R EE A,

BEBKRESH—TEFRER, REBLSHR—-B54REL, RPEE KA RERER. RITM4TH— N ABE2EH
H 118 JY File 1, B—1AF 130 Ty File 31, M FHE AT RBLES,

AABREZE, RFEHEL TR,

* EHAPKREEIF G, V2T IR R E Fr?
* TRREMES A AR

* HELAWPHSEMACREPIAHARR?






UNIT
; What do you do?
AT A 2 T AET

Finding out about work routines 7 f@fB AR TEEHTE

FIJ B

* FRWTEE HLEE T ARMARKIRES , THEER, A¥ TAERHERRBIEKAY
A BIEKRKERME, B TERFhFE R,

o FLMMARIEES MR A W IEERER B ¥ I,

* P T B AR B R T H RN R AR
What is your job / the name of your company / your phone number / your e-mail address?
What time do you ...7
When do you prefer ...7
What is the best way to ...7

When is the best time to ...7

LR

asynchronous [eesin'’kronas] a. AREAFH), REFH on average 1y

attitude [eetitju:d] n. Fx, &F operation [opa'reifan] n. 2E W&

be engaged in MET, & postal address @ {zHihl

chief executive officer (CEQ) HFEWMITE, AR project team Tl § /2

commit [ka'mit] v. BLHF ) realistic [riolistik] a. SCERKRH

continent ['kontinent] n. ¥, Xk saying ('seiin] n. B4, HBE

database ['deetebeis] n. iEE, WHE screen [skri:n] n. (HRBRFEN) B
design [dizain] v. #&it semi-conductor n. Rk F{&

extension number 43HLETG strategic [stra'ti:dzik] a. GREZH, RE& LAY
fairly [feali] ad. FHX43s, 1B strength and weakness &§a4L, LHRE
form new relationships with ... &--.--- BITREKR switchon $TFF---+ BB R

get in touch (with) (Heoweer ) BRER, Bk take ...on MEF.-.-o- , HfaE---

global company B4\ 7] technique [tek'nitk] n. 15, Hik

Head Office /27 RER time difference B}

Internet [inta(:)'net] n. FEEFREBEMZ, BN turn ... around fdi------ B

investor [in'vesta] n. #{%H typically [tipikali] ad. JE##

job titte R4 3Lf up to ... Fikeeee-

lead to sth 3, F|&E

location [leu'keifen] n. #i4, BHEF Baltimore EEDL B2 M (Maryland) E/RAIER, B—1F
lunch break “F &4k 86 (1] B O

major [meid3a] a. FEH, BEEW California EEINFE 2 EMN

market [maikit] v. & Kyoto-shi HAGEHEIT, i FAM B, YRAAHEE
minute [minit] o £, £id Santa Clara  FEENFIEE WM E whr e

8



Silicon Valley HBEFF, EMANEREWHEIHH — MK, {7
FIH&WLARRER, LSRR mE= T EE,
Virata i (7 BBK W A9 SE 5 HE A IR 5 DSL 3 Bk BB 50

HEWRT, BT REMIM Santa Clara,

1. Our company designs and markets semi-conductors and soft-
ware, which are used by equipment manufacturers to make In-
ternet experience much faster.

BT/ EEEREMEA B0 RBELS, REHE
T AT AR PR AT X s 2 R (R R 82 8 L 3
market LR VeS8, FHA “to sell or offer for sale” (4K
£, AHERM),
[#1] The turkeys are marketed ready-to-cook.
Xk XY SR T R

market B Ak £ 35 69 % K35 L& 35 “a place where goods are
offered for sale” %= “a public gathering held for buying and
selling merchandise”, 12331 % M kiR :
(1) & “the business of buying and selling a specified com-

modity” (EFFHEZHRHGHLEE),

[#1] the soybean market K E A%
(2) &% “asubdivision of a population considered as buyers”
(BESHHTER),
[#] cosmetics for the up-scale market
PA BB I 2 R 81t
(3) &4 “the opportunity to buy or sell; extent of demand for

merchandise” (474, EEHHH, SHHE Ko
) S

[#]] a big market for gourmet food
HERRMERFTR
5 market H (¥ LB 948K .
at the market B H 4 ; be on the market L % th & ; black
market 2.7 ; bring to / put on / come into the market & ¥
%, e, RE GGHUF) FEANARL; rad the market
HELT % ; rig the market 39\ 3% ; booming / brisk market
E A ¥ EVY T, declining / depressed market T R & &, ,
FK&ko
2. We are part of one of the fastest growing markets that’s ever
existed, so it’s very satisfying to see how we have been able to
be successful in that environment and to see the way in which

we are helping to change the nature of communications in the

Charles Cotton #¥ /REF-Fl (B T&)
Peter Callaghan 115 KHiil (B T4%)
Stakis HiHEHT (HEK)

Suzuki A (BAEAERK)

future, and I think that's both very exciting and very satisfy-
ing.
A4 B FH SRR BB RO TGS, BHRNE
ARHE 9 SR ER PRI BB ARG LT 3 H RATHISS H B4 Rk i
R BEIR RS MR, XREERSATNK, RER
XS NBRBEh X%
environment f& it & # “the complex of market conditions af-
Secting the nature of the enterprises” (¥vf1d b K JF#4F 3
S ayAe), EE Y environment 35 “i2 L. XHAREFE
B T RAERM the, HRAM TN “HARFR Mk
2R & A9 the,
[#]] Our company tries to maintain a pleasant work environ-
ment. AT TR A RFF— B TIEIRE
to prevent the pollution of the environment '

DIFINEESIR:REE S

nature J£ 3L & # “the essential characteristics and qualities”

(§$’l‘iﬁ)c

. 'm an Australia by birth.

REBAFTA

birth & “origin or extraction” (%, fath) #H&Z, by
birth &4 “fEht L,
[%1] She’s Russian by birth and British by marriage.
mERMEA, ERERATEEA.
He’s of good birth. i B & # .

4

. I call myself a “company doctor” , which is taking on busi-

nesses that are in need of rapid change. It is normally about
turning around companies that are not performing well from a

profit point of view.

RAEBROTERUT “©hEL", BRENIITESTFHR
TR H 7 IR . RO EHTIERERBRL
A B ER 2> 7 E B A l

take on sth &% “MWE, it &Kiz”,

[#]] If you agree to take on this project, it will mean a lot of

extra work.
MRREBEATXNHE, G ERERERLEHI
B TAEZ A,



turn around R “HfFE, AT,

[#%]] He has completely tumned around the fortunes of London
Rangers. KL T HRIVRIREAATE
We want to turn the economy around.
RITEFETFE

from a profit point of view & % “#A|E @ F". from a point

of view & H Moo LE R

[#1) 1t is unwise from a political point of view.

AR R

. What T have leamt is how to get people realistic about what

their strengths and weaknesses are and get them committed to
making change quickly and it’s very rewarding when people ac-
tually take that on and make a change in the business.
ST EREEANTRESS 3R 2 Ho X 135 i T B D R 42
Ef TR s T . 5 (FF) AfIRERE#RZ (K
IR0 IELE AR g SOy, REBERM IERAE
B
commit sb to (doing) sth &% “say you will do sth” (&%,
RA e XF), sabeyto RAE, BHLERTD L.
[#]] He has clearly committed his government to continuing

down the path of economic reform.

BB AR B O BN — & S8 B S FT o Em

EHET L.
take that onfE Y. & 4 “to comprehend and accept” (4R4& 3
BE), “that” #4&K “be redistic about what their strengths
and weaknesses are”
strength & % “ useful quality or ability” , weakness %k -+
“fault”, MR TH LI, HAFFEE-RA, AF
e, B,
[f}] What are the strengths and weaknesses of the plan?

X AR H 2tk ?

The car has some serious structural weaknesses.

B AT — S E RSP BREA

. I've got some techniques I've developed over the years, that I

get people engaged in the process of change very quickly.
XEERREET 5T, FHRRAAERIREEA
MBEXAFHEELR.
that F¥Ei& 48, fLL R F “so that”.
[5]] Bring it nearer (so) that I may see it better.

#iE R, SR EBEGERE,
technique # # “skill or command in handling sth” (% # %
FehyFkfRs).
[#]] She’s working with her new piano teacher to improve her

technique.

10

HeiE TR E R BN & A SRR,
develop & # “to come to have gradually” (% #7404 R &K
#),

[#1] to develop a taste for opera 35 3% %} K Bl )
engage in (doing) sth % # “become involved in an activity”
(Bto, BEHEXREH).

[#1] Only 10% of American adults engage in regular exercis-

es.  FUA 109%H9 £ H BN S MEE IR E BRI

. I have a saying: “If you can’t change the people, you have to

change the people!” So those who won’t change another way.
They have to go.

WAHRE . “MREARBUEMAT, AR H
1o BrRABREEASK BUE 89 N LA AT T

WEHEA T RBETFRARNAE (pun), NAFBFR
BE—ANGFFAL-ALENEHESEL, AREEH “—
ERE" HAE . KK F A change A KK, F
ZAs change M&EH “HRABHHA -7,

. E-mail is like a conversation, although it’s asynchronous, you

don’t talk to somebody exactly in real time.

HL T HE AR R — R 2R 2, REEA R L #4700
ELARTE 1 R A AT S A 113K 3R

asynchronous & # “not occurring or existing at the same time”
(REF ), LR IEA “synchronous” (FletE A6,
Rya).

in real time & A “Eaw,

[#]] The signals are viewed in real time, so you are sure to
have the most accurate picture possible on how your machine
is functioning. B T 8] LAX 5 5 47 LRy WL, IRFLAERME
B T UL HEEROROL .

. I probably have through the course of a day two or three meet-

ings on specific project and at the end of those meetings 1
would write the minutes of the meetings and then move on to
the next meeting.
RERXRKBERETRBABR RS, SUERERS
BRUWICRARBENEBMT 1210

through / in / during the course of a day%¥ F “during a day”;
course fE3tL AL F “duration” (FEEHE).

[#1] If the card is used in six times in the course of a year,

there is no annual fee.
R EZHEH T AR LN %,
move on to & A “to go away to a new place”

{#]] He stopped to look in a shop window and then moved on

to the restaurant.

ffF TRE T —2ILHIERSE, REREBNEE X,



