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T gA SEMXE B AR, BB T H 24 L BE Ak I HL
20 B RIHTRY B AR AL [ R i 00 S R AR T RE SR KA 5, i
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YR TG AT R 48 A AR Q3T 1 2 vb [R] i A1 FH A SR AE
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G R A D 7 S & W 0 R e D /N P 5 e 1 AT Y 9 YN/ 7 116
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H Schumpeter & - Q157 QF e, & E = FBSQHZ W . . o0
SR RAF e LK, AEMRE S5 ERME SRR | A LA 2410
BIRLH T WA REEE B, B NAEhmER ., S8, REMEtS
AE,

(1) BB RS — P B . FARHESN BB (technology push model ) (20
g 50~60 FACHH ) o QIFHEUEIE TIE SR AGHE . 5 Ikt A K

D Haat, WAk sSSP BIRE QIR R ——— 122 5 SRR I HTHEZR D). FHEGH L 539, 2009,
26 (12) : 1-4.

(2) Chesbrough H W. Open Innovation: The New Imperative for Creating and Profiting from Technology[M]. Boston;
Harvard Business School Press, 2003.

@ BREESY, BR#h. SFEGLAIH e QI Sva s HLEERT 72 [)]. FHHE 2, 2009, 30 (4) : 1-9.

D BRzh, MEFR. WS —R B FRRREIR M), dEat: B, 2013.
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#EKJE: Rothwell R. Towards the fifth-generation innovation process[J]. International Marketing Review. 1994, 11
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(2) BEE AT S B 15 sh B ( demand/market pull model )
(20 22 60~70 44X ) o QB9 TR A ——A L LU W R FE AT BOR B 5211
B ARAL, Il HOREE AT . P iR e K . 2R is E S
BB BE RN, LASERRi AR P e A WAk . 7 o 5 AR SF A 4 0 B = 4R T A
i R BT A B I S35 U RREE . FERETTSHROCR P e, DARER
RESI AR a8 B R, LTI AR BT TER, LI i
TR M EEVER, AR IR R . ik, TigECh S SR S5
FEb AL AR TR R, WA 1.2 Bk,

Fﬁ%ﬁ*ﬁ Fr = me = ae
1.2 5 AREPEEEE. T sh AR K

BEKIR: Rothwell R. Towards the fifth-generation innovation process[J]. International Marketing Review, 1994, 11
(1) : 7-31. %5l B3y, AR GUEHEE. RERFEESFMAM]. =) db: b RFEHRAE, 2016

(3) BEEAE RS =B BEAR ST G BshisL (interactive and
coupling model ) ( 20 tH42 70 4V A2 80 4FAC ] ) . HiARMES R S mhi 4h
RIS Z I, 20 fita 70 4E(R, @R T amadl, tismshmd s FrromiteK
BB AT, Al dndl @i B A R B A 7 S T SO I
SERERHE TR L. BT I, AR EIRIR S A fr b 7E 3 h ) A G
J1, ARG GRTEE AR F T A B SR G, AT SEBLAHT (b4, s 5 T 2K v A4 A
HITES®, A 1.3 i

(D Mowery D, Rosenberg N. The influence of market demand upon innovation: a critical review of some recent
empirical studies[J]. Research Policy, 1979, 8 (2) : 102-153.
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(4) BPFEATEIERY UM B : 20 (3747 ) #5C (integration/ parallel model )

(20 22 80 AEAUIIZE 90 SEAUHI ) o BEHBIEE ZMEROPETH AR Al H 2 E )

fogdk, 20 42 80 AEARLAR , ik 414Nl A R BRI RSz B A2 3 5 LB 1Y

FeiE, U A S P R A A SRS 5L S e it o B R B
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