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Research on the Differences about Social

Contribution Perception of Welfare Lottery’s Buyers

Liu Lou

(Lottery Research Center of Guangdong University of Finance and Economics,

Guangzhou, 510320, China)

Abstract: With more attention paid to the social responsibility, China’s
welfare lottery management institutions have established corresponding index
evaluation system.Various provinces and cities also developed the annual social
responsibility report.However, the public perception of social responsibility is
unknown, especially for the use of public welfare fund.This paper will answer the
problem through the investigation and study.We can draw the conclusion that

different education levels, different ages, different gender, different purchase



