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Abstract

capitalism, and these majors in Hollywood have safely been accomplished in-house
vertical integrations and cross-industry conglomerations forming a transnational big
picture conglomerate. In the 21st century, as a part of even larger multinational mega-
entertainment & media conglomerates, these six majors in Hollywood constitute
operating units within their parent conglomerates. These six majors have achieved
media industry plus entertainment industry conglomerations and are joined together in
the Motion Picture Association of America ( MPAA ), which functions as an exclusive

cartel promoting their interests.

As a kind of the “flexible accumulation” economy, Hollywood draw on the New
International Cultural Labor ( NICL ) and the Fund Direct Investment ( FDI ) for
allocation of human resources, capital, technology and information resources in the
global wide in order to proceed the strategies of runaway and co-production the way
in which on the one hand , Hollywood can reach a reduction in cost of the production
and in “cultural discount” during the international trade, moreover, have access to a
kind of “sub-dumping” ; on the other hand, the nature of international cooperation
for Hollywood is the fact that it can permeate the various degree of other countries’
indigenous film industry, moreover, achieve globalization of Hollywood’ s economic
institutes or commercial model, and be represented American culture by the Hollywood
genres. Through the international cooperation, Hollywood these six majors obtain the

bi-effective power of discourse controlling economy and culture of globalization.

Based on deploying a mixture of methods from political economy of
communication and cultural studies, the research’ s approaches are reasonable for an
admixture perspective on interpretation connotation of Hollywood globalization. The
research is divided into four sections, exploring an overlapping series of concerns to
do with the historical and social integration, global communication, conglomeration,
diversification, transnationalization’ s ownership, oligopolistic structure and behavior,

political significance, and cultural representation and signifying practices of Hollywood.
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In chapter 1, the research presents a historical and social overview of the evolution
of the conglomerate Hollywood system, along with the nature of the public cultural
entertainment product changing to the content product of diversified media, and the
evolution of development corresponds to the historical restructure of Hollywood from

the international communication to the communication of globalization.

In chapter 2, the research sketches Hollywood’ s relationship with the state in the
context of the developing phase of internationalization, detailing Hollywood production
and communication, and examines the close relationship between the MPAA/MPA, as
both cartel organization and an agency of Hollywood, with US government that they are
the relationships of dynamic mechanism. On the one hand, these important dynamics
for Hollywood is the fact that MPAA plays an essential role in seeking collaboration and
support from the US and foreign governments; on the other hand, for IjS government,
as the public media, Hollywood film also play an important role of ideology in

enhancing social orders and communicating empire for US.

In chapter 3, the research discusses the state of the structural organization of the
Hollywood film industry in the context of the current phase of globalization, and
explores the relationships which exist between film and other media industries by the
circulation of Hollywood films through various secondary or ancillary outlets. As a
part of even larger multinational mega-entertainment& media conglomerates, these
six majors in Hollywood constitute operating units within their parent conglomerates,
presenting the core film industry attached plural industries , as well as detailing the
various characteristic components that reviews current trends in film production—
runaway and co-production, marketing—high concept, and distribution—diversified
and “cross-fertilization” by these six majors in their own market of oligopolistic

structure.



Abstract

In chapter 4, the cultural strategies of Hollywood for communication of globalization
generate the contemporary myth/hero myth of US by the major genres, such as action-
adventure/crime, sci-fi thriller/action, action-fantasy, period-action/adventure, and
animate etc., which are hybrid and multi-generic action/spectacle origin-based. These
multi-genres mainly relay on the simple, transparent, and “dualism” storytelling by
hidden and packaged American cultural values and ideology for representing cultural

symbol and signifying practices.

The research has interpreted that as an inherently risky business, globalization
communication of Hollywood is not only an economic process, but also a politic
process, as well as a cultural process. In other words, globalization process of
Hollywood is the close relationships of dynamics between the economic, political, and

cultural.

Keywords: globalization communication Hollywood conglomerate

dynamics contemporary myth
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