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Preface

Globalization is bringing profound changes to the world economy
driven by a digital wave that is spreading knowledge and information
and remodeling the pattern of cultural production, consumption and
trade. New modes of globalization are being formed from the pan-
pacific and Indian Ocean to the Atlantic area. This is one of the most
dynamic areas of the world where the international flows of goods,
services, capital, people, and information, are stimulating global
growth. According to UNCTAD, the global goods flow has increased
by 10 times since 1980; the global services flow has increased by 3
times since 2000 ; the global investment flow has increased by 2 times
since 2002, the number of foreign workers has increased up to 3% of
the world population® (2005) and over one third of all Internet
users@in the world live in developing countries, whose share of the
world’s “ Internet population” grew by nearly 50% between 2000
and 2003.

New opportunities are emerging in the era of global interoperability.
The information technology revolution especially the mobile is helping
people all over the world to be in close contact. At the same time, the
consumption of digital content is becoming a potential market. The

“content” and “ connectivity” dimensions will be fundamental for

@ Globalization. A Brief Overview by IMF.
@ UNCTAD. E-Commerce and Development Report 2014.
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international competitiveness and the combination of technology,
innovation and creation will be key drivers of development. The
statistics from UNCTAD shows that the global creative economy has
reached to $547 billion dollars in 2012 in terms of international trade
growing at rates of 9 per cent and which accounts for 2. 38% of the
world trade in goods and services in 2013.

During the last decade, the creative economies in developing
countries played an increasingly important role in world trade while
developed economies kept comparative predominance. From 2003 to
2012, creative goods exports from developing economies increased
from $87 billion USD to $272 billion of USD, with Asia accounting
for the largest share of trade with $271 billion USD. In 2012,
developed and developing economies contributed to the volume of
imports and exports on the global creative goods accounts by 41% ,
and 57% respectively. Inter-connectivity developed new markets and
creativity combined with culture and modernity re-shaped a new map
for a vibrant global creative economy.

For above motioned reasons, the research on the interconnected
culture industries and new forms of the creative economy is a vital
frontier. As an internationally famous scholar and expert of the
cultural industries and creative economy, Prof. Hua Jian led and
completed various regional plans for the cultural and creative industry
and observantly grasps the direction of the frontier. His fruitful
research achievements were highly estimated among overseas and
domestic professionals. 1 treasure the friendships we have built,
attend many international forums around the creative economy along
with him, and have thoughtful in-depth discussion and exchange. I

am delighted to see his new academic book — The New Form of
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Culture Creative Industry in the Background of Interconnection and
expect him to continue making valuable contributions for the

development of cultural industry and creative industries in the future.

Carolina Quintana, Coordinator,
Creative Economy Programme, UNCTAD
Nov 2015
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