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Sample Test 01

Part One: Greetings and General Questions (1 minute)

1) How do you usually spend your vacations?
2) What is your favorite sport on campus?

Part Two: Retelling (6 minutes)

Instructions: In this part, each candidate will be given a different text. After 2
minutes’ preparation, each candidate will retell the main points for 1 minute and then
answer a question posed by the other candidate.

To most North American Indians, there were no artists, only craft workers. Each family
unit was self-sufficient and able to produce all the essentials of life. In the southwest, every
Pueblo woman made her own pottery; on the plains, every woman tanned animal skins and
made her family’s clothes.

Craft workers took great pride in their work, enjoyed the high regard their tribe accorded
them, and industriousness being a virtue. They often boasted about the number of pieces
they produced. In evaluating their craft workers, North American Indians placed the highest
value on technical skill and high productivity. Craft workers strove for technical skill along
with high productivity. However, there was little emphasis on artistic inventiveness, probably
because culturally defined norms allowed for little freedom of expression. Each tribe expected
its members to adhere to its traditions of color, design and technique.

The study of art history might be a good way to learn more about culture than is possible
to learn in general history classes. Most typical history courses concentrate on politics,
economics, and war. But art history focuses on much more than this because art reflects not
only the political values of a people, but also religious beliefs, emotions, and psychology.
In addition, information about the daily activities of our ancestors can be provided by art. In
short, art expresses the essential qualities of a time and a place, and a study of it clearly offers
us a deeper understanding than can be found in most history books.

In history books, objective information about the political life of a country is presented;
that is, facts about politics are given, but opinions are not expressed. Art, on the other hand, is
subjective; it reflects emotions and opinions.

Part Three: Topic discussion (5 minutes)

In this part, the candidates will have a conversation for 3 minutes after 2 minutes’
preparation.

The given situation:

You and your partner are going to discuss the issue of online shopping. Your discussion
will cover the reasons why online shopping is popular, the main types of goods available in
the online shops, and the ways of avoiding risks involved in online shopping.
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Sample Test 02

Part One: Greetings and General Questions (1 minute)

1) How do you usually spend your weekends?
2) What is your ideal job?

Part Two: Retelling (6 minutes)

Instructions: In this part, each candidate will be given a different text. After 2
minutes’ preparation, each candidate will retell the main points for 1 minute and then
answer one question posed by the other candidate.

- -
Ly IexE A
Advertisers can use numerous media, or means, to deliver their sales messages. The
principal media are newspapers, magazines, television, radio, direct mail, outdoor signs, and
point-of-sale or point-of-purchase advertising.

Newspapers, for example, are the oldest advertising medium in the United States. The
newspaper, with its fresh stream of news and features, stimulates a high degree of reader
interest every day. Housewives often buy papers for the advertisements as much as for
the editorial content. They use the retail ads as shopping guides. Classified ads provide an
important service for readers who are seeking a job, an apartment or a house, or a special
service. Newspapers are useful for both local and national advertising.

Advertising is often used to obtain leads that are followed up by either salesmen or sales
literature. In such cases the ads invite readers or listeners to write to the company for more
information about the product or service being offered. Experience has proved that those who
respond to such ads are good prospects.

Between about 1910 and 1930, new artistic movements in European art were making
themselves felt in the United States. American artists became acquainted with new art on
their trips to Paris and at the exhibitions in the famous New York gallery “291” (named after
its address on Fifth Avenue) of the photographer Alfred Stieglitz. But most important in the
spread of the modern movements in the United States was the sensational Armory Show of
1913 held in New York, in which the works of many of the leading European artists were seen
along with the works of a number of progressive American painters.

Several of the American modernists who were influenced by the Armory Show found the
urban landscape, especially New York, an appealing subject. Compared with the works of the
realist painters, the works of American modernists were much further removed from the actual
appearance of the city, they were more interested in the “feel” of the city, more concerned
with the meaning behind appearance.

Part Three: Topic discussion (5 minutes)
In this part, the candidates will have a conversation for 3 minutes after 2 minutes’ preparation.

The given situation:

You and your partner are going to discuss the issue of on-line food ordering. Your discussion
will cover the reasons why on-line food ordering is popular, the main types of dishes you usually
order on-line, and advantages and disadvantages involved in on-line food ordering.
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Sample Test 03

Part One: Greetings and General Questions (1 minute)

1) Do you like to travel and explore new places? Why/Why not?
2) Do you usually like to spend your leisure time alone? Why/ Why not?

Part Two: Retelling (6 minutes)

Instructions: In this part, each candidate will be given a different text. After 2
minutes’ preparation, each candidate will retell the main points for 1 minute and then
answer one question posed by the other candidate.

Rl Text AN

The media plays a significant role when it comes to fashion. Television, magazines,
newspapers, fashion websites, social networks, and fashion blogs are widely used in our
daily life. Through these media outlets readers and viewers all over the world can learn about
fashion, making it very accessible.

At the beginning of the 20th century, fashion magazines began to include photographs of
various fashion designs and became even more influential than in the past. Yogue, founded in
the United States in 1892, has been the longest-lasting and most successful fashion magazine.
Television coverage began in the 1950s with small fashion features. In the 1960s and 1970s,
fashion segments on various entertainment shows became more frequent, and by the 1980s,
dedicated fashion shows such as Fashion Television started to appear. Despite television
and increasing internet coverage, including fashion blogs, press coverage remains the most
important form of publicity in the eyes of the fashion industry.

A fashion week is a fashion industry event, lasting approximately one week, which
allows fashion designers, brands or “houses” to display their latest collections in runway
shows and buyers and the media to take a look at the latest trends. Most importantly, these
events let the industry know what’s “in” and what’s “out” for the season.

Fashion week happens twice a year in the major fashion capitals of the world: Paris,
Milan, New York and London. Fashion weeks are held several months in advance of the
season to allow the press and buyers a chance to preview fashion designs for the following
season. From January through April designers showcase their autumn and winter collections.
Fashion week for spring and summer is held from September through November. This is also
to allow time for retailers to arrange their retail marketing. The latest innovations in dress
designs are showcased by renowned fashion designers during these fashion weeks, and all
these latest collections are covered in magazines such as Vogue.

Part Three: Topic discussion (5 minutes)

In this part, the candidates will have a conversation for 3 minutes after 2 minutes’
preparation.

The given situation:

Talk with your partner about your ideal job upon college graduation and give your
reasons.
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