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Preface

Business Chinese Test (BCT) is designed to assess the Chinese
communication competence of non-native speakers in business situations and the
language tasks they can accomplish doing business. BCT follows user-oriented,
listening and speaking oriented, capability-oriented and occupation-oriented
principles. Since BCT launched in 2013 it has obtained more and more attention
and recognition from teachers and learners of business Chinese. In order to fulfill
the learning needs in the mobile internet era when everyone can receive many
different kinds of education anytime and anywhere, this series of business Chinese
course books BCT standard Course has been developed. Based on Business
Chinese Proficiency Standards, with rich teaching experience, full considerations of
learners, and testing and teaching research experience, these books are expected to
combine teaching and promote learning by different types testing.

I Concept of the compilation

The target readers of this series are learners who have a busy schedule may
find it difficult to receive formal education in the classroom, but who still have
strong learning needs for career development, and international friends who hope
to learn Chinese and explore China.

1. Stressing a student-centered concept, and putting listening and
speaking first, with reading and writing to follow.
This series of books are originally designed to improve the learner’s business
Chinese listening and speaking skills and at the same time gradually improve their
reading and writing ability.

2. Integrating the essential ideas of a communicative approach,
theme-based teaching and task-based language teaching.
The compilation stresses appropriateness and authenticity of the language,
richness and diversity of the content, and emphasizes the functions of the
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General Introduction

BCT Standard Course 3 is a set of teaching materials for business
professionals who have attained Business Chinese Proficiencys Standards Level 2
or the Elementary Level of Chinese as a Foreign Language.

Based on Business Chinese Proficiency Standards and the BCT (A)
Vocabulary Outline, twenty themes of business activities and related words
are selected as the teaching goal. This book has twenty lessons and each
lesson develops a business theme and includes dialogues (with new words),
articles, vocabulary notes and exercises. It is recommended that each lesson be
completed in two or three classes.

| Dialogues

Each lesson has five dialogues which are limited to 2~4 turn-talking with
different and authentic business scenarios on a certain communication theme with
2~4 new words in each dialogue. The key sentences and words were repeated
and the new words are displayed in different contexts over and over. In this way,
not only does it help the learners be familiar with the way to use business Chinese,
but also guide the learners to adapt to different situations and to improve the
ability of their abilities.

Il Passages

Each lesson has a passage about business speeches following five rounds of
dialogues. The passages intensify the key sentence structures and words to help
the learners master new words and language points.

lll Words and phrases

Each lesson chooses the key words which are closely related to the



business communication activities themes, concentrating on the theme to create
vocabulary learning scenario, applying the words used in dialogue of business
communication activities, so that combine word application with business oral
communication together, in order to facilitate the reader to internalize what they
have learned. Meanwhile, each of the words is noted by English clearly and
concisely.

The new words and phrases are annotated with clear and concise English

explanations.

IV Exercises

This book elaborates the grammar points and learners can master the
grammar through the subsequent exercises. The exercises are placed after the
notes of the text to strengfh‘en new knowledge the contents of which are the
language points and important words and sentence structures of each lesson.
The exercises are placed after the notes in the text to strengthen understanding
of language points, important vocabulary, and sentence structures. The
exercise forms are primarily substitution drills, language communication tasks,
investigation, and discussion. In order to encourage the learners to speak and
practice more and apply what they have learned in real business communication,
this book gives priority to spoken exercises. Teachers can employ the exercises
flexibly and focus on oral communication exercises.

The course test paper is attached to this textbook.
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[Nice to meet you]

Dialogues /sdig Y ;
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2 @

RIEEAHE?

[ How have you been recently? ]

Eﬁﬁ;m)l‘ﬂ:, {mllg\/é\#? -
[ I have been a little busy recent’y and you? ]

KR, 1’]‘51519575@115? &ﬂ]JL./l\Eﬁﬁ\ﬁ? J5{& | convenient

[ 1'am well. Will tomorrow be convenient for us. to meet?

BHRXEH/NN, A, ?&ﬂ]??ﬁ)ﬁﬁﬂﬁﬁﬁ
EXHT

[ Tomorrow is Saturday, of course, so how about we meet on two o'clock
at Haoyou Restaurant? | '

communicate;
establish contact

BRE

o IRMANEFEEHAB?

[ OK! Have you been in touch with any other colleagues?]

also, too;
as well;
in addition

REENITAH, ANTAES, BIAXLEWE, <

[ I met Fang Ming and also met Zhou Liang. See you tomorrow. ]

B, BECTIASNXZ+E?

[ Excuse me, are you Ms Wen from the CTI Company? ]

=1, BEWAL?

[ Yes, who are you? ]
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[ Hello, | am Gao Ming, manager of the Marketing Department. ]
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w7, BRASFERBRER, =21

[ I've heard a lot about you from Manager Wang. Nice to meet you! ]

FEd | » ' <4 | nice to meet you

[ Nice to meet you, too. ]

28 | often

3 MREBEY, =R, SEWRMNAANZFHREMR,
=~ HEKH,
[ So you are Wang Qing, nice to meet you. I've heard a lot about you from your
collegue Li Ming, l.am Zhang Jin. ]

REXINRM, WERY, MEREEEN? <Ll

[ Nice to meet you. | heard from Li Ming that you work in sales, too? ]

@D%MOWW%%IWRET?' oo

[ Yes. How long have you been working in sales? ]

@Dﬁiﬁtﬁ?,%%?

[ I have been working in sales for seven years, and you? ]

@ iRE—&IL, RHET. XREWEH.

[ have been working longer than you, almost ten years, here is my business card. ]

XRENER, BAEZEKR

[ Here is my business card. Keep in touch. ]

4 BLy, Fx4E, BRENTIBENER, M | from; since

[ Good morning, Mr Li. | am Wang Qing from the Marketing Department. |

fRiF, @EWHRINLEBERER. £

[ Hello, I've heard a lot about you from our manager. Nice to meet you!]



