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This book closely focuses on the actual situation of China’s tourism development, from the
development of tourism to predicting the future of tourism, from the world travel and tourism to
China’s travel and tourism, from the phenomenon of tourism to the problems and their solutions,
from the travel and tourism historical evolution and environment of the world to the present and
future of China’s tourism and tourism as the core, with a comprehensive detailed description and a-
nalysis on the travel and tourism industry. The book is divided into 14 chapters, covering travel,
tourism, tourism research and related theory and practice. The main contents include:Chapter 1 on
the travel and tourism theory;Chapter 2 to 9 on the tourists, tourism activities, tourism, tourism
resources, tourism products, tourism market, tourism image, tourism and other basic knowledge
and principles; Chapter 10 to 12 on the organization, industry management and tourism industry
policies, regulations and the basic theory; Chapter 13 and 14 on the tourism development mode,
trend and the new development in the field of tourism industry. Mastering the keypoints can help
students to analyze and solve the problems, And the book provides recommended reading materi-
als,aiming to train student’s autonomous learning ability and improve the cognitive ability and pro-

fessional quality.
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