* B O @ H R A K bk
LE=E (K ) XU EIRBBRAR
BKE Hm

Market Patterns and
Investment Insights of

China's Digital
Content Industry .. 2015

HhEZC NS A

hinEESIREMWE (2015)

Rt &/ &

o]
m
%v

SSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSS



h B OH OB % B W R R
wEER (K ) XA IR S EIRAT)
BA WS

Market Patterns and
Investment Insights of

China's Digital
Content Industry

in 2015

b [E £ N L
RS RENR
(2015)

X\ R R E/E

w&%&iifiﬁﬁﬁﬂﬁ?i
SOCIAL SCIENCES ACADEMIC PRESS (CHINA)



E+H#EhgwE (CIP)&IRE

HE R R R S EBE IR, 2015 / 3K
S%E. - Jba HSRESCRTREE, 20167
ISBN 978-7-5097-9024-3

. O 0.O%K - I OKFEAR - BRI
- kTl -t R — B9 — R E - 2015 @BFEIR -
EEAR M — # ¥ - B9 - HE - 2015 IV.
DF279.244.4

of E R A B I CIPEUE 7 (2016) 330753155

hEHFAET I HIFERE SR EMNE (2015)

%  #/ ok S v & RN F

o A EER
GiE%E | W %
TG/ A )

tH B | ARl Sck HRAE - BOFHARSMAE (010) 59366434

Hoht: SERUAE=EAREE 295t e K WE%: 100029
®AaL: www.ssap.com.ch

7/ HmERhL (010) 59367081 59367018
2, =i EFERIARAH

¥/ FF A 787mmx1092mm 1/16
o8k, 22.25 7 ¥ 410T%
W 20165ETHE 1R 201647 H S8 LI ERI
5/ ISBN 978-7-5097-9024-3
ffir 1 98. 00T

=& R & B

A A EPAE TR R, i S RS (010-59367028 ) B
A RAERE BIEDESR



CrhEZ A iR SHcsisgs )

ERERAL: K o
Htt35A5: Eifdk
F &
FET

53 =Y i

B

B
[l

KA A

T Bl %2



T

TEANET SRR, CFRHE, FAESCHBLHCE; BRI,
fER R LMER, (B B “WREN, AMER", XRAXPEEEY
MR —A R R IR . FEEERARM AR, R REREBIARMER, KR
VIRBEA TR, HREHECA—®™, BT EA B SRR TL
AT,

21 e, EFEBHEAMBALT, JLAFERRA R TS TH GBI, @
. BRECOVH KRGS, DBFEAFTIROHEF R, iR
B, . HFEATREEAKTL, EXHEREENERIITTEABIACH,

KFHFAEI, F1E2006 3 AESBEEMAN (EREFMSERE
FBr—PREMRNE) FRE AR T AR, ' “SEE. Uk, W
B, RSO FENET R, FEFCHFARTR . 234
WA RE, REBFNE MR Miisis, BUg T4 A8 E b,
TAKUE, BFEABPMRE R RYE, LIRS0 3 sk
HEEMRTFAETLRRE, BEHE T —RINEEH, HAHEHEMERFE
%5 . RITBFNERF KT, ABEFNE AR RIRAE T 384 1 BURIR

BURZEHE A . BARKBHRG] . THTROHES), HERAZHEY,
HOR B ZHF A S 5RINEAET . BORRS . FEEEFMRIT kR, BiTk.,
B AEAWTING, AME SRS E . IEFZ R R.

EERERAFER, AHWESHEASTIHEE, #H “+=1" FRZ
A, o E R R R B AR 2 LR R A B O BRI . WA, OB,
e T (P EEFASNLTISE R SEREENE (2015)) —4, Al ARREET—




002

IR LZIE. X2 —FAamm. RS HEARREETNAE™ &R > i,
HFENTIVEBRAEAT, REMRE TRERFASE™ IR ERKSG, B4 TH
FNE R BR A, W T TES iR, BEA T oRRESE, HEER. PR
L DXL RR S, RSB A A . B X Ak & BT T REtHiik,
WML, U, WaAhss, MES M AR REESE IR .
BIERE, HEHWE, MERFEEARWRELRE, FRBRLER/HEEET
B R, BFAE L IE LR KRS I EEmR, B — AR R
FIEIRE= L . KRR TFEA M E TR R, TR R MER, BOofE
WmANE, EEGHEARBREMHSULT R FER, =70y, ik
HR AR SRR R Bt A A e SR
Hpor

2016 7 H



BFNAT R . U FE . TR B R S5 5L Sl 5 e
b BBRR L G EER M B FE S A R Ml Rl T — A %
Flke YER—AH 2R, HIGKHEBRR, REEOHMK, HEEMEER
KEMEM

71995 P L EFE RS E, “WAM™I” B, HEI3EREHILH
e X RIGE . 1996 4, BB A ({58414 2000 7R ), H# T “BFHNE"
" S R, TEPE, 2003 4F BT (BUF TE#HRSE ) BRIER “BFEN
Erelk”, R T — R R R NAE R HER R, 2006 45 3 A &AW
(EREFFHKBE+— T HFERNE) b, “BWENEL" EREER
SR IESCH B, 2011 4F 3 A R A N ( ERET 2R RS+ A 1A RHN
) EREIERFERRS, BABFHNERS, KOHEREFENS LR AR,
ZJa, THEESHEBAFAE R, BORSIG% 5, MEFHNETLHERAT
TR SCRFFI G .

BEABGE, B 25" K, PEBEFAR L SAEBARELE 8L S
JLTT, FHIGKERE 29.4%, SR KRS L, N LR, TEBRFHAE"
e N ERES I E Ak, 2SR R B B TE G, SEREES 0 aiigeR. Haj, REEL
TERUFACHRE B B Pl FH i S B, R OUTH I 2 V8 S Pk AR AL, T ELK 38 3
TREMERIA R, 7EMCZ PR, PRI E 3 X507 N 28 7 bR 26 el (X B A 5l a7
RIS HL VAR . 2R . PR IRBE . BLIRTIIR) . SCRIEMFE, WE T KRR
B R R FRE AT, XTILAE R BB T WA=k R R Ik 4 31T R 4%
RIMLEE, S5 THFNE R RR A, Bl T =k kRS, o T reksEd



002

R, ERN—FZ0BLMRE, BZENR (PEEFRA L TmEES5#
PEMEE (2015)) -

AHaA L. THRE: FREVTEEFHE™ I ERICR S B, TieEH
FHEMRABFENXAT, FREET 7MHHANE, 25l BEFENE L,
BFNAELBOERE, BFNEL ST, BFNE 4915504,
BANET LR SERE I, BFNE L ERF LR RRG 8T, Ha .
HPBFHET R R T RVHRILE R E X4 10 5T H 2 80
X f) ELAAB 5T N 25 o

G, ABEARRE TEREAES, NBUFHECER TSRS K E,
AT BTN GARGE— (R PE SR i TR AT LR R R, A TE
GrOusR . BRI ESA AR ZAL, BAEWAFEAT. EEE R, A TR

* &
2016 7 A



Preface

Digital content industry is a booming industry, which combined the traditional industries,
like publishing, culture & education industry, radio & television & film industry etc.,
and hi-tech industries, such as communication industry, internet industry, information
technology industry, electronic information industry etc. As an emerging industrial cluster,
it deserved to arouse interest of all sectors of society, for its rapid growth and huge potential.

In 1995, “Content Industry” was first proposed at the G-7 Information Society
Conference. But its definition and scope were not made clear at that conference. In
1996, the EU released Okinawa Charter on Global Information Society 2000. And this
file defined the digital content industry. In 2003, Shanghai’s Government Work Report
firstly mentioned “Digital Content Industry” in China. This report put forward a series of
targets and measures for developing digital content industry. The 11" Five-Year Plan for
National Economic and Social Development, which released in March 2006, formally
mentioned “Digital Content Industry” for the first time at the national level. In March
2011, strengthening the information services, promoting digital content services, and
developing digital content industry were put on the agenda in the /2 Five-Year Plan
Jor National Economic and Social Development. After that, Chinese governments at all
levels gave the digital content industry a lot of support.

According to the statistic data, the total income scale of Chinese digital content
industry is close to 5 trillion CNY, growing at average growth rate per annum of 29.4%.
It shows a good development momentum. Structurally, Chinese digital content industry’s
internal structure is more optimized, its spatial arrangement is clearer, and the industrial

clustering ability 1s strengthened. At present, Chinese industry is at the critical period of
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digital transformation and industrial upgrading. However, there are so many challenges
and opportunities as well as difficulties and puzzles. On this occasion, the research group
gathered a great deal of research materials by field research, conference and discussion,
online survey, telephone interview, cases study of related industrial parks and enterprises
and public institutions. Then we carded the development of digital content industry in
China systematically, summarized its development characteristics, speculated its trends,
and analyzed its competition patterns. After over one year’s study, this book had been
finally completed.

This book consists of two parts. The first part is the present development status and
trends of Chinese digital content industry. This part includes seven aspects: digital
content industry overview, digital content industry policies, aggregate analysis of digital
content industry, segment market analysis of digital content industry, the competitive
landscape and the investment of digital content industry, the development situation of
digital content industrial cluster, the situation analysis for the development of digital
content industry around Beijing and Shanghai. The second part is the specific researches
on the ten typical digital content industrial parks, like Zhangjiang Hi-tech Park etc.

At the end, we hope this book will be useful for readers. We also hope it will be a
reference for governments and provide certain foundational data for researchers. Because
digital content industry is still in progress, this book remains many inadequacies in the
division of domains and the collected data. Please correct if there is any deficiency in this

book.

Authors

In July 2016
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