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Introduction

Chile is famous for its natural beauty—the
| breathtaking mountain views, inaccessible'
glaciers®, and rugged® coast. However, it owes its
charm above all to its people: so Latin American,
yet so different from any Latino stereotypes.

Remote and beautiful, Chile lies isolated

from the rest of the world. This isolation explains
the courage, determination, and strong sense of
identity of the Chileans, both the native Indians
and those migrants who ventured across the seas
to settle here. Chileans are proud people; reserved
and almost mistrustful at first, they open up with
time and are very hospitable®. Their geography
and, more recently, their political isolation and
repression, have had a profound influence on their
character; they are more sober and restrained than

other Latin Americans.

Chile will surprise those looking for tropical
heat, sensuality®, and Latin laissez-faire®. Although

its history has much in common with the rest

of the continent, it has largely followed its own

course, very different from that of its neighbors.
‘ Despite their patriotism, Chileans often see
1 themselves as “provincial” and old-fashioned; they

have a strong desire to connect with the rest of
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the world, hence their interest in foreigners and
their fascination' with travel. Since the return to
democracy in 1989, Chileans have undergone a

gradual transformation®. Their newly acquired

\
|
freedom, economic success, and improved living
standards have boosted their self-confidence and
made them eager to defy traditions and taboos.
While still painfully shaking off their traumatic®
past, they are modernizing at a dizzying speed. ‘
After an initial description of its varied and

dramatic geography, Culture Smart! Chile focuses ‘
on the people, whose ancestors include warlike*

3 4 y 5
Indians, ambitious conquistadores’, and desperate

migrants. It describes the core values of Chilean
society, in particular the key roles of family, class, \
and solidarity. It discusses how Chileans relate to
each other and establish friendships, explores their |
attitude toward foreigners, and provides useful tips
to help you make the best of your stay. For those |
visiting on business, there are vital insights into
business practices and negotiating style. Finally,

it reveals two striking aspects of Chilean culture:

the pleasures of Chilean food and the daunting®

T —

originality of Chilean Spanish. Culture Smart! Chile l ﬂi&

will introduce you to the often surprising charms : i‘igzg’d

of a multifaceted’ and fascinating society. S PEHEFEIRE
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