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Dr.Jan W.Walls
15885 26 Ave.,
Surrey,British Columbia
Canada V3Z 8L3
January 21,2017
Dear Reader,

In our era of mobile internet access,the wery concept of “marketing” is
in serious of redefining. The founder of mobile internet access theory as
well as the father of mobile marketing,Mr.Hua Yutu,has published a new
book,Mobile Marketing Management,which offers comprehensive ans-
wers to the demand for readdressing theory,methods and tools for mobile
internet marketing.In response to the author’ s invitation,] am happy to
recommend this book to faculty and students in higher education,as well
as to those who work in the field of global marketing and internet-based
business.
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PART 1

Marketing Theory
OF Evolution
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