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Introductio

When describing the ‘ attraction
of this country, travelers often talk about the
“Afghanistan bug” that bites first-time visitors
and makes them fall madly in love with it. For
most people around the world, however, the very
mention of Afghanistan evokes an image of a
remote, wretched place in continuous
war and conflict.

Afghanistan has been in the headlines for
all the wrong reasons for three decades, despite
being a land of breathtaking beauty, with a rich
history and a fascinating of
and cultures. Sitting at the crossroads of several
civilizations, for centuries, unwillingly and
often unknowingly, it has been drawn into the

intrigues and rivalries of international

power play. This has often led to Afghans fighting
each other; and foreign military or political

have contributed to the ongoing



