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Introduction

To many, the idea of Egypt conjures up a picture of
the great pyramids and sphinx towering over the empty
desert. But these monuments are merely the best known
of many treasures left by the remarkable civilization of
Ancient Egypt. For thousands of years the fertile banks
of the Nile have been home to human settlement, and
throughout its history Egypt has exchanged influences with
the many different cultures it has encountered. Greeks,
Romans, Persians, and Arabs have all left their mark on
modern Egyptian society in the form of an astonishing
legacy of temples, churches, and mosques.

At first sight, modern-day Egypt is an unruly and
chaotic place, a cacophony of sounds, an overload of
smells, and a visual theater, all of which can be taxing on
the senses. Ancient church domes and medieval minarets
share the same space with fast-food chains and Internet
cafés.

The country that has inspired conquerors, academics,
and artists is home to 82 million people, who call it Omm
Eddunia, Mother of the World. It is the people who are
Egypt’s true wealth. They are by nature friendly, cheerful,
warm and hospitable, renowned for their sense of humor,
and also extremely stubborn and proud. Good personal

relations are at the core of the Egyptian value system.
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People are more important than time or money.

As in many developing countries, only certain aspects
of this traditional and deeply conservative society have
been affected by modernization. One can pay telephone
bills on the Internet, though more than half the population
is illiterate. Televisions in fashionable cafés play daring
music videos, with the call to prayer booming from
loudspeakers five times a day. In Egypt each individual
finds his or her way of coping with change, while trying to
uphold traditional values.

This new edition of Culture Smart! Egypt reveals a
country in the throes of change. The revolution that
started in Cairo’s Tahrir Square in 2011 was largely
secular, but the country’s political and social identity has
yet to be defined.

This book explores the codes and paradoxes of
Egyptian life. It outlines the country’s history and shows
the forces that have shaped its sensibility. It explains values
and attitudes, and guides you through local customs
and traditions. It opens a window into the private lives

of Egyptians, how they behave at home, and how they

interact with foreign visitors. It offers practical advice, from
how to make friends to avoiding faux pas.

Culture Smart! Egypt sets out to make that first trip as
rich as possible, to take you beyond the clichés to the real

people. Welcome to Egypt, Ahlan wa Sahlan!




