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Company Profile

1. What do the companies represented by the following logos

do?

2. Search for the basic information about each company and

give a general introduction to each of them.
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Company Profile:

Concise description among other items of information,
includes; 1) firm’s history, 2) number and quality of its human,
financial, and physical resources, 3) organizational and management
structure, 4) past, current and anticipated performance, and 5) its

reputation, and the standing of its goods or services.

Boeing in Brief

Boeing is the world’s largest aerospace company and leading
manufacturer of commercial jetliners and defense, space and
security systems. As America’s biggest manufacturing exporter, the
company supports airlines and the US and allied government
customers in more than 150 countries. Boeing products and
tailored services include commercial and military aircraft, satellites,
weapons, electronic and defense systems, launch systems,
advanced information and communication systems, and
performance-based logistics and training.

Boeing has a long tradition of aerospace leadership and
innovation. The company continues to expand its product line and
services to meet emerging customer needs. Its broad range of
capabilities includes creating new, more efficient members of its
commercial airplane family; designing, building and integrating
military platforms and defense systems; creating advanced
technology solutions; and arranging innovative customer-financing

options.

e
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With corporate offices in Chicago, Boeing employs
approximately 160, 000 people across the United States and in
more than 65 countries. This represents the most diverse, talented
and innovative workforce anywhere. Our enterprise also leverages
the talents of hundreds of thousands of more skilled people
working for Boeing suppliers worldwide.

Boeing is organized into two business units; Commercial
Airplanes and Defense, Space & Security. Supporting these units
are Boeing Capital Corporation, a global provider of financing
solutions; Shared Services Group, provides a broad range of
services for Boeing worldwide; and Boeing Engineering,
Operations & Technology helps develop, acquire, apply and

protect innovative technologies and processes.

Answer the following questions.
1. What kind of products and service does Boeing provide?
2. What are its capabilities?
3. What do you think are the advantages that we can learn

from Boeing?

‘S.‘ * SpeaRing

1. What are your daily or weekly routine activities?
2. What kind of special projects are you working on at the

moment?
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1. Translate the following passage into Chinese.

GM Company Overview
N NG

( J& ) At General Motors, we are passionate about earning
customers for life. This vision unites us as a team each and every
day and is the hallmark of our customer-driven culture.

(FL)BRAAELERAT—AHEANTRS S RERA.
E—RREBGBEMNBIAEANAARBRRAGE S, TE2HT
@R AEARREA TS 6k LA

(&R X ) In fact, there are a lot of exciting things to share
about our company. Our story starts on November 18, 2010,
when we completed the world’s largest initial public offering,
emerging with a solid financial foundation that enables us to
produce great vehicles for our customers and build a bright future
for employees, partners and shareholders.

(F)FEL ERMGLRARFHEHF S HHAC
Wz, AERAFGHFLT 2010 £ 11 A 18 B, H &
MART A RABR K ERATF R R B RO M 5
Bk, RAVRAA BB IR &, A R T AR KA
B ARATIER A R K,

PN



Chaptar 1 _Gompany Profile

( /& X ) Leading the way is our seasoned leadership team who
set high standards for our company so that we can give you the
best cars and trucks. This means that we are committed to
delivering vehicles with compelling designs, flawless quality and
reliability, and leading safety, fuel economy and infotainment
features. All are intended to create that special bond that can only
happen between a driver and their vehicle.

(FX) ARG E Btf—28BF F BN AFAT
CiSVS ECTLEo VA Fal o & AL B R R &)
T il & RBRAE S 5o, FPARA SI AN RE GG T K 49 o
Ji e T S5 M VA BAR Sb 69 & A b R i 22 AR R MR R S
X—AEGARLIEENAFZLFHX R,

(/& L) Making the world’s best vehicles can only happen
with the world’s greatest employees. We take great pride in our
work, and take great care to deliver exceptional cars and a positive
ownership experience to our customers around the world.

(FL)HELRMAANAFERTRAEFNT T, @&
MAEZGRIABTHIEREE R, RMNAALLE, F
Hraz, RB A ARIE R ERBRRG F Hf o e R
wE
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2. Translate the following passage into English.

Beijing Benz Automotive Co., Ltd.
EtRERFHSERRAT

(R AFKAFRAFEARNS (HAFLKFR) XL T
2005 48 A 8 B , & Wb WA F R AR 5 WY KbH
23] AR E K P A KA T A MR 8] ER BT, FHFLK A
EXREAEF HEREERFA—RGTESTLL,

(%) Beijing Benz Automotive Co., Ltd. (BBAC) was
founded on August 8th, 2005. It is joindy invested by BAIC
MOTOR, Daimler AG and Daimler Greater China Ltd.
(DGRC). BBAC is a Sino-German joint venture that integrates
R&D, engine and whole vehicle production, as well as sales and
post-sales services.

(BRX)BAT, A FHFRLSEIRLAREGRRK ZE5H
RIR RN —F R F A& 1 K A RN
ANMERR LIS REMN—FRAEZFNHEL] K
BH TN ERXAFE T S, IR A BB F 238k —F i
PNANBEEFE EREFERHINEZAFEHERLAELT
| 8

(##X)BBAC is at present the most comprehensive
Mercedes-Benz passenger vehicle production base worldwide,
boasting the largest land area and the first ever engine plant outside
Germany for Mercedes-Benz vehicles. It also features the largest
R&D center of any Daimler JV worldwide. BBAC is now
Daimler’s only premium joint venture that produces Mercedes-
Benz front-wheel drive architecture ( MFA) , Mercedes-Benz rear-
wheel drive architecture (MRA) , and Mercedes-Benz powertrain
architecture (MPA) all under one roof.

s
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(RL) AR AR, L X FRIANT HEEN—F 57
HEHEWMWXEALERH.C A% E A% GLC SUV 4= GLA
SUV, & @ & 41T &4 ATHA  F & SUV A %A SUV W X
EREZTRME T,

(3% X ) Based on BBAC’s three powerful platforms, BBAC
has introduced four key Mercedes-Benz models with good sales
performance all over the world, the C-Class, E-Class, GLC SUV

and GLA SUV, in order to fully dominate four premium

mainstream market segments; upper middle class, executive class,

midsize SUV and compact SUV.

(BRX)$oh, R ARLHI L) £ F bk S E W
WMEXEFHNECHRA LT RAHBHEER, A TREHEELR
HIL) AR, FEFLTARL EXBANKEY L
HRAMBELERR  EZHNS R RECLLEERBH LR
W% — AR,

(#% L ) Moreover, three key components, the cylinder
body, cylinder cap and crankshaft, are now produced at BBAC’s
engine plant and have been successfully exported to a counterpart
factory in Germany. Since then, BBAC has been officially
recognized as a partner within the global procurement chain of
Daimler, which serves to exemplify that BBAC fully conforms to

e
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Daimler’s global standard.

(RL) R, AREE—ZAPFHRHHE, LXFRZL
AT B AT *‘/‘Jﬁﬁ oo A RERERERGR
K AERA—HIFAFPREERRAZRTHIREHRY AL,
PR AL T A ey ﬁ"‘%*ﬁ$#mé‘ﬁé‘*§%{%ﬁfr—#%
HAERE—ITA |

(#3 ) Meanwhile, in order to ensure the best interests of
each customer, BBAC has established the first Quality Management
Center outside Germany. According to requirements by Daimler,
the manufacturing process must follow global standards and pass a
rigorous quality inspection system, ensuring that each vehicle made
by BBAC completely complies with the global standard of

Mercedes-Benz.

-

(RX) Rk, FHFREFERE R E L") ATk, T4
e WARGF HETE O IERFFA4. A ARE, T
" hES A EMAE@BBAC” ARS , ERAAGHER

—omeln,
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& B R8s F B & n KA & 5 i ATAT A Ak 6Y B AR R BT AT AT
(# X ) In the future, BBAC will further adhere to the
central tenets of “your wish our ways, manage with responsibility,
the best or nothing and manufacture through lean management” .
“Build Mercedes-Benz in China” is our mission and “ Star @
BBAC” is our vision. BBAC will constantly pursue the goal of
becoming internationalized benchmarking manufacturer in the

Chinese premium passenger car market.



