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Public Relations Contributions to Chinese
Enterprises in Global Contexts:
Role for Building Economic and Social Capital

TAYLOR Maureen

Abstract Nowadays, more and more companies carry out the strategy of
globalization, but find it difficult to understand the consumers, laws, and cul-
ture in other nations. In this environment of risk and reward, public relations,

as increasingly important social capital, may actually be an equal or even
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greater asset lo organizations operating in global environments. Social capital
has the potential to ensure ethical public relations practices, measure public
relations outcomes, and move public relations from something that contributes
to organizations to something that contributes to societies. This research pres-
entation will explore social capital and identify ways forward for Chinese or-
ganizations as they enter and shape the global marketplace. The author will
provide both conceptual discussions about social capital and share case studies
relevant to Chinese enterprises.

Keywords Chinese Enterprises; Social Capital; Public Relations
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On the Disciplinary Legitimacy of Public
Relations in China:
A Comparative Perspective

HUANG Yihui
Abstract The development of the discipline of public relations in China
and the United States has basically gone through a process of fighting for the
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disciplinary legitimacy. It is worth noting that although the disciplines of pub-
lic relations in China and the United States have faced similar dilemmas in the
early stages of development, they have significantly different results at pres-
ent. This paper uses two cases study method to compare the development
process of discipline of public relations between the United States and Chi-
na. The purposes of the paper are to integrate the public relations education,
industry and academic research, etc. and to investigate the problem of disci-
plinary legitimacy. By discussing the process of American development, the
paper investigates the orientation of discipline of public relations in China and
puts forward the prospect of future academic researches. One of the reasons
that the development of discipline of public relations is lagging is the imperfect
development of academic communities, academic societies and publishing
platforms. However, the more significant reason for the challenge of disciplina-
ry legitimacy is the delay of the ability of academic research. In summary,
there is obvious shortcoming in the research of public relations in China, such
as single research ( qualitative research), low positivism, practical orienta-
tion, weak theories, single publication of the paper and the lack of first —
hand literatures. At the end of the paper , suggestions and prospects for the
construction of public relations research and theoretical system in China are
put forward.

Keywords Public Relations; Disciplinary Legitimacy; FEducation of

Public Relations; Research of Public Relations; Comparative Perspective
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