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Abstract

The Annals of Beijing’s Tourism Development 2017 is the sixth book in the series
Green Books of Beijing’s Tourism. The book is made up of three general reports
and 23 special reports. The general report, Promoting Supply-side Structural Reform as
The Main Line and Enhancing Reputation and Satisfaction of The Capital’s Tourism,
reviews Beijing’s tourism development in 2016, analyzes new characteristics of
Beijing’s tourism industry regarding “all-for-one” tourism development and the
step-by-step achievements of tourism public services, and examines prospective
Beijing tourism development in 2017. Another two general reports focus on

‘

strategic issues of “ all-for-one” tourism and Beijing-Tianjin-Hebei tourism
collaborative development; the reports propose that “all-for-one” tourism planning
should emphasize the construction of systems of travel facilitation, spatial
configuration, and social management; and discuss the strategic position of
Xiong'an New Area in Beijing-Tianjin-Hebei tourism collaborative development.

The 23 special reports are divided into four sections: New Ideas for Tourism
Development, New Models of Tourism, New Tourism Development of Rural Areas, and
New Forms of The Tourism Industry.

The New Ideas for Tourism Development section contains five reports covering
the following perspectives: Beijing’s tourism development within the context of the
sharing economy, the evacuation of noncapital functions, innovative thinking
regarding the accommodation industry’s development, population evacuation of
core areas in Beijing, and the development of Beijing’s tourism market based on
big data analysis. The main points are as follows: Beijing’s tourism development
should strengthen the security management of the sharing economy, emphasize the
protection of local public power, and improve the level of shared economic
services. Urban and rural tourism planning and city management should consider

the issue of tourist evacuation and Xiong'an New Area will become a new,
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secondary tourism hub of the Beijing-Tianjin-Hebei region. And the innovations
in the accommodation industry should focus on angles from cost thinking to value
thinking, from market thinking to capital thinking, and from structural thinking to
cross-border thinking; social and regional tourism carrying capacity should be
rationalized. The construction of the “five, ten, one hundred, one thousand, ten
thousand, one hundred million” tourism and leisure system should be sped up to
solve the problem of tourism population aggregation in Beijing’s core areas; routes
designed by travel agencies should pay attention to the inclusion of both traditional
and modern attractions; and the shopping and entertainment supply system should
be improved based on an accurate market segmentation.

The New Models of Tourism section includes six reports. The first report
summarizes the Palace Museum’s attempt to balance heritage preservation and
overcrowding, the expansion of the museum’s cultural communication function,
and the improvement of its service quality. It provides an example of the best
practices for the tourist attractions, especially regarding cultural attractions and
museums. The second report proposes new models and new ideas for promoting
Beijing’s inbound tourism from perspectives of policy and institution, products and
services, markets, and brand building and promotion. The third report focuses on
the changes in market demand, suggesting that innovative models—such as the
tourism complex—should be developed and that these new models are not
supposed to be the development of tourism real estate and mere tourist attractions.
The fourth report introduces the smart tourism development process relating to SA
scenic areas from a tourist perspective. It summarizes the generality and
individuality of the smart tourism development of different scenic areas and provides
suggestions for how to improve smart tourism development. The fifth report
analyzes Quanjude, Peking Eastern House, Qingfeng Steamed Dumpling Shop,
and other time-honored catering brands based on a satisfaction survey data and puts
forward a new business service model for Beijing’s time-honored catering brands.
The sixth report analyzes the online comments about tourist attractions in 13 cities
within Beijing-Tianjin-Hebei region and proposes strategies to enhance the
destination’s brand image.

The New Tourism Development of Rural Areas section includes six reports. This
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section complies with the idea of “green hills and clear water are endless
treasures,” focusing on the current hot topics and difficulties regarding Beijing’s
rural tourism development, and providing an in-depth analysis about the following
issues: the dilemma of Beijing’s B&B industry, the featured forms of Beijing’s rural
tourism, and the challenges to the urban pastoral ecotourism development of
Daxing District, Beijing. Additionally, the section refutes the opinion that “B&B
is non-standard accommodation,” suggesting that the future development of rural
B&B should highlight the following aspects: constructing benchmark enterprises,
upgrading laws and regulations, promoting B&B legitimization process, and
maximizing the role of social capital in promoting rural B&B development. Models
and strategies have been proposed to facilitate the development of Beijing’s time-
honored rural tourism brands and Daxing Ancient Rose Urban Pastoral Tourism
Districts. Furthermore, this section summarizes the development experience of
rural tourism in Zhejiang, Guangxi, and other provinces. It discusses Huzhou
City’s rural tourism practice through the aspects of institutional innovation,
characteristic refinement, brand building, and standard setting and illustrates the
consumption behavior characteristics of the county-level rural tourism market in
Guangxi and the strategies to marketing innovation from perspectives of supply-side
structural reform and Internet Plus.

The New Forms of The Tourism Industry contains six reports exploring topics of
RV tourism, camping tourism, B&B tourism, sports tourism, and new types of
travel agencies. This section focuses on prospects and forecasts of industry forms,
developmental mechanism, key issues diagnose, and offers corresponding advice for
future development. With the advent of the mass tourism era, tourism
consumption is becoming more and more personalized and specialized; therefore,
innovative business forms are active responses by enterprises to the diversified
tourism demand. Affected by the sharing economy, information technology,
automobile penetration rate, paid vacation, and other socioeconomic factors, new
forms—such as RV tourism, camping tourism, B&B tourism, and sports tourism—
have received extensive public attention. In the meantime, refinement by the
tourism supply chain promotes the evolution of business models by travel agencies,

and the new retail model becomes increasingly clear. Beijing, as China’s political
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and cultural center, has rich cultural resources and a huge tourist population, and is
the best experimental field for cultivating new tourism business forms. Therefore,
how to identify problems in the development of new industry forms and how to
find solutions for these issues are of great importance to the upgrade of Beijing’s
tourism industry.

The Green Books of Beijing’s Tourism, No. 6, focuses on four general aspects,
including new ideas, new models, new development in rural tourism, and new
forms relating to tourism development. Most of the case studies selected are
Beijing-based, while some other cases are from other areas of China. The selection
of cases not only reflects researchers’ attention to the state strategies and national
tourism strategies—such as Beijing-Tianjin-Hebei collaborative development and
“all-for-one ” tourism development—but investigates the innovative practice
regarding B&B operation, camping tourism, and so on. It is suitable for the
different needs of readers who are scholars, government employees, and

practitioners.

Keywords: Beijing; New Tourism Mode; New Tourism Formats
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