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No. I The table below explains why people like shopping at ASDA supemmrket .
. Summarise the information by selecting and reporting the main features, and make
comparisons where relevant. |
: Wnte at least 150 words.

Reasons for shopping at ASDA supermarket NO. of men NO. of women
Close to home 25 20
Good reputation 17 22
24-hour shopping - 0
Parking facilities 21 20
Friendly staff 6 6
Competitive prices 14 17

The table shows the main reasons why ASDA is a popular supermarket for shoppers. The
top three reasons are its location, its reputation and its parking facilities. Of these, the most
important reason why men shop at ASDA is that the shop is close to their home — 25 men rate
this as an important factor. 39 people, however, prefer ASDA to other supermarkets mainly
because of its good reputation. They rate the location of the supermarket second. A significant
number of both men and women also choose to shop at ASDA because of its good parking
facilities.

20 women think parking facilities are as important as the location of the supermarket. On
the other hand, the attitude of the staff does not seem to be an important factor since only six
women and six men rate this highly. Surprisingly, almost no one says they prefer shopping at

ASDA because it is open 24 hours a day.
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- the London 2012 Olympic Games. :
| Summarise the information by selééting and reporting the main features, and make
' comparisons where relevant.-
Write at least 150 words. i

London 2012 Olympic Games Medal Table
R:;: dby Country Gold Silver Bronze Total
1 —= United States 46 29 29 104
2 5 China 38 27 23 88
3 5#= | Great Britain 29 17 19 65
4 = Russia 24 26 32 82
5 .; South Korea 13 8 7 28
6 = Germany 11 19 14 44
7 il France 11 11 12 34
8 il Italy 8 9 11 28
9 — Hungary 8 4 5 17
10 . Australia 7 16 12 35
o,
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The table shows the number of medals won by the top ten countries in the London 2012
Olympic Games. The USA won greatest number of medals overall with the total of 104. They
won more gold medals than silver and more medals than any other country in both categories.
China had the second number of medals at 88, and like the USA, China won fewer silver
medals than gold medals.

While Russia’s silver medal total was better than Great Britain’s, they did not do as well
as Great Britain in the gold medals, winning just 24. In fact Great Britain had a lower overall
medal total than Russia but, as the table is based on the number of gold medals won, they
were placed third. Similarly, Germany was significantly more successful at winning medals
than South Korea, with a total of 44 compared to South Korea’s 28, but because South Korea
won two more gold medals than Germany they were ranked higher. Australia gave the worst

performance in this group, winning only seven gold and sixteen silver medals.
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_ No. 3 The table below shows the average band scores for students from different
' language groups taking the [ELTS General Test in 2010.
: Summarise the information by selecting and reporting the main features, and make
: comparisons where relevant. !
| Write at least 150 words.

Contents | Listening | Reading Writing | Speaking | Overall
German 6.8 6.3 6.6 6.9 6.7
French 6.3 6.1 6.5 6.6 6.5
Indonesian 6.3 6.1 6.1 6.7 6.3
Malay 6.2 6.4 6.0 6.6 6.4

The table illustrates the breakdown of scores for the IELTS General Test in 2010. It shows
separate scores for all four sections (Listening, Reading, Writing and Speaking), together with
the overall score for students from four different language groups around the world.

From an overall perspective, German speakers achieved the highest grades with an
average score of 6.7 across all four sections. Moreover, they scored the highest of all four
language groups in three sections of the four sections (Listening, Writing, Speaking).

French speakers scored the second highest scores overall, closely followed by Malay and
Indonesian speakers. Although French speakers did not do so well in the Reading, Speaking
and Listening sections compared to Indonesian and Malay speakers, there was a significant
difference in their grades for the Writing section. These grades were high relative to Indonesian
and Malay candidates. Surprisingly, Malay speakers, who achieved the second lowest results
overall, achieved the highest results of all four language groups for the Reading section.

As a final point, it is interesting to note that the scores for each section show that all
students on average scored the highest marks for the Speaking section and the lowest marks

for the Reading section.
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: No. 4 The table below shows the monthly expenditure of an average Australian
 family in 1991 and 2001, , |
E Summarise the information by selecting and reporting the main features, and make

comparisons where relevant.
Write at least 150 words.

1991 2001
Contents
Australian Dollar Per Month
Food 155 160
Electricity and Water 75 120
Clothing 30 20
Housing 95 100
Transport 70 45
Other goods and services* 250 270
Total 675 715
*Other goods and services: non-essential goods and services
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‘: [ model answer ] [

The table shows changes in the spending patterns of an average Australian household

between 1991 and 2001. In general, Australian household spending was higher in 2001 than in
1991 but the difference was not significant (AUD $715 per month and AUD $675 per month
respectively).

The amount of monthly spending on electricity and water saw a dramatic increase over
the 10-year period from $75 to $120. Yet in terms of the expenditure on non-essential goods
and services, the rising trend was less obvious with a minor increase of $20. At the same time,
the amount of money spent on food and housing rose only slightly from $155 to $160 and $95
to $100 respectively.

However, there was a decrease in expenditure on the other two items. Australians spent
one third less on clothing, which fell from $30 to $20. Similarly, expenditure on transport
dropped from $70 in 1991 to $45 in 2001.

It seems that food and “other goods and services” were the two biggest items of
expenditure. Altogether, they accounted for more than half of the total household spending.

By comparison, Australians spent little on dressing up.

Fekk SR T 1991 % 2001 4 i) 35 58 ORI ZRE A9 T 28 =l KAk b, 2001 4R
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No. 5 The tables below give information about the amount of beer and fruit juice

consumed per person per year in different countries.

Summarise the information by selecting and reporting the main features, and make

- comparisons where relevant.
Write at least 150 words.

Beer Fruit juice

Country Amount* Country Amount*
1 Ireland 155 litres 1 Canada 52.6 litres
2 Germany 119 litres 2 United States 42.8 litres
3 Austria 106 litres 3 Germany 38.6 litres
4 Belgium 98 litres 4 Austria 37.3 litres
5 Denmark 98 litres 5 Sweden 35.5 litres
6 United Kingdom 97 litres 6 Australia 34 4 litres
7 Australia 89 litres 7 Finland 33 litres
8 United States 85 litres 8 United Kingdom 29.3 litres
9 Netherlands 80 litres 9 Netherlands 28.1 litres
10 Finland 79 litres 10 New Zealand 24.8 litres

IB] [ model answer ] (4

The tables show the amount of beer and fruit juice consumed per person per year in

countries around the world. Beer is most popular in Ireland, with the average Irish drinking 155

litres per year. Germany ranks second with 119 litres per person. In fact, the top six countries

in terms of consumption of beer are all European. Australia and the United States come next

in seventh and eighth positions, with Netherland and Finland consuming the least beer of the

countries mentioned. Finnish people only drink an average of 79 litres of beer a year.

The country which consumes by the greatest quantity of fruit juice per capita is Canada.

)
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Canadians drink an average of 52.6 litres each a year, that’s almost double the consumption of
New Zealand, which is placed at the bottom of the table. Another North American country, the
United States, comes second in the table, while German drinkers are ranked at number three,
consuming an average of 38.6 litres annually. Swedes drink approximately the same quantity
of fruit juice as Australians, which is 35.5 litres per year. The Finnish and the British drink 33

and 29.3 litres per year respectively.

T 7R Y 2 ATt TR A5 BN R AR T A 2 . MR R SRR R G
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~ No 6 The table below gives information about Favorite Pastimes in different
countries.
Summarise the information by selecting and reporting the main features, and make
comparisons where relevant. 5
. Write at least 150 words.
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From 30 — 50 years old
Country
TV | Sport | Reading | Hobbies | Music | Beach Sleep

Canada 60 22 15 40 3 0 2
France / / 30 20 Bl / /
England / / 30 21 4 / 20
Australia 65 30 15 45 S5 30 4
Korea 22 21 60 45 2 2 4
China 15 25 60 50 0 5 5
USA 60 23 15 42 23 30 2
Japan / / 62 / / / /

This table clearly presents and compares favorable pastimes in eight different countries.
The pastimes, across the top of the table, are analyzed in relation to each country.

As can be seen, about 60% of Canadians, Australians and Americans like watching
television. On the other hand, this figure is quite low for China where only 15% of people
watch television. Predictably, Americans like music at 23%, whereas only 2% to 5% of
people in the other countries feel the same way. 20% of people in England enjoy sleeping as a
pastime whereas in Canada and the USA, for example, the figure is only 2%. Interestingly, the
Chinese like hobbies the most at 50%, as opposed to only 20% in France. It isn’t surprising
that the highest percentage of beach-lovers is in Australia and the USA at 30%.

[t seems that pastimes of people of different nationalities may be influenced by a number
of factors such as the socio-economic situation or the climate. These factors influence cultural

differences between different nationalities and make cross-cultural experiences more interesting.
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i No. 7 The table below provides information on rental charges and salaries in three
areas of London. , 5
: Write a report for a university lecturer describing the information shown below.

You should write at least 150 words.

P Weekly rents per property (£/w)| Salaries needed (£ / year)
I1bed | 2bed 3 bed 1 bed 2 bed 3 bed
Noting Hill | 375 485 738 98,500 | 127,500 | 194,000
Regent’s Park | 325 450 650 85,500 | 118,000 | 170,500
Fulham 215 390 600 56,500 | 102,500 | 157,500

- ] -

The table shows two sets of related information: the relative cost, in pounds, of renting
a property with one, two or three bedrooms in three different suburbs of London and an
indication of the kind of annual salary you would need to be earning to rent in these areas.

Of the three areas mentioned, Notting Hill is the most expensive with weekly rents
starting at £375 (salary approximately £ 100,000) and rising to £738 per week for a 3-bedroom
property. To afford this, you would require a salary in the region of £200,000 per annum.
Alternatively, Fulham is the cheapest area shown with rents ranging from £215 per week for a

one bedroom property to £600 per week for a 3-bedroom property. To rent in this area, salaries

-
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